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Overall GAGR
He 2010 2011 2012 2013
Growth (2010-2013)
T2 1922.2 20774 22129 2364.2 23% 7%
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Company 2010 2011 2012 2013
Artisanal producers 25% 25% 25% 25%
Other 26% 25% 24% 24%
Private Label 15% 15% 15% 15%
Mondelez International Inc. 0% 0% 13% 13%
Vicenzi Biscotti S.p.A. 6% 6% 7% 7%
Khong Guan Biscuit Factory (S) Pte Ltd 6% 6% 6% 6%
Mayora Indah PT 3% 3% 3% 3%
Nippon Indosari Corp 2% 2% 2% 2%
Campbell Soup Company 2% 2% 2% 2%
Holland Bakery 1% 1% 1% 1%
Ubindo Aneka Biscuit 1% 1% 1% 1%
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Company Brand 2010 2011 2012 2013
Artisanal producers 25% 25% 25% 25%
Other 26% 25% 24% 24%
Private Label 15% 15% 15% 15%
Private Label 15% 15% 15% 15%
Mondelez International Inc. 0% 0% 13% 13%
Overall 0% 0% 6% 6%
Others 0% 0% 5% 5%
Ritz 0% 0% 1% 1%
Biskuat 0% 0% 1% 1%
Vicenzi Biscotti S.p.A. 6% 6% 7% 7%
Overall 6% 6% 7% 7%
Khong Guan Biscuit Factory (S) Pte Ltd 6% 6% 6% 6%
Overall 6% 6% 6% 6%
Mayora Indah PT 3% 3% 3% 3%
Overall 1% 1% 2% 2%
Roma 1% 1% 1% 1%
Nippon Indosari Corp 2% 2% 2% 2%
Sari Roti 2% 2% 2% 2%
Campbell Soup Company 2% 2% 2% 2%
Good Time 1% 1% 1% 1%
Others 1% 1% 1% 1%
Holland Bakery 1% 1% 1% 1%
Holland Bakery 1% 1% 1% 1%
Ubindo Aneka Biscuit 1% 1% 1% 1%
Overall 1% 1% 1% 1%
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Channel 2010 2011 2012 2013
Specialist Retailers 53% 53% 53% 54%




Independent Retailers 29% 29% 28% 28%
Supermarkets / hypermarkets 12% 12% 12% 12%
Convenience Stores 6% 6% 6% 6%

Service Stations 0.46% 0.46% 0.46% 0.46%
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Consumer Age 2010 2011 2012
0-14 22% 22% 22%
15-24 25% 25% 25%
25-34 20% 20% 20%
35-44 17% 17% 17%
45-54 10% 10% 10%
55+ 6% 6% 6%

=X : www.datamonitor.com

— Ho|AY A|F 7P wWo| AH|shs AF TS 15-2442, A= 3> A
0] W& AHE k= Aow yekd
AR Y= AHZ=LE 0—14A4E DA 22%2] AH]=



— 25-34A4 A FoNA 20%, 35—44A AF TN 17%, 45-544 AP Z A
10%, 554 o] d&EZ=o)A 6%E AH|st= Ao mlorygle

-
N
1o
X
N
=
il
ot
o,
_0|L«

= Azl = T WA QALY AES =3t v
AL = = 7kel mlel AgARE e THAS w2 E

O A Aga =Fo QX7 & H o2 Holland Bakery, Dunkin Donuts,
JCo, Bread Talk, Breadstory, Mama Oven, Breadboy &°| %3, 8 F=A)
191 Matahari(Deli Bon)Y Hero, 7[=2F S% & Yo AA ABHS 93

L
i O]%

—!—‘

Tulrjob Azl Bl of Zilixfo] =0 F7HA| AR SR W
=1, Holland Bakery: Bl A A®S #8353 Qi ¢
W= ZdlAfo]= WS ARE-

il
A

H
) Eastol= WA wlgo] Bo] EAE o AEEE WA

O saspel= Fa Quiais Ao met A of NN 5u et 5

& SR
v Ziztol= ANl EoRE 2%k g JEvt Ae¥rty

oo

[] Breadstory?] Z¥E:= & W& 1% FuH| g2z 1.5%7F F7tetta sk
. 8 8 5elelA 6 Fo Jozny Folow ALty

Sk
=]

K
o
o
o
oy
(i
N
N
o2

[ olo] ula] A7FE= A|BA Qe Bread Talkd Z@xfo]l= 7piAHS @ Z&7] ¢
A 509 g7 ExEc . st=d), riAE A zfol =H| L3 2o 71X/ A



2, Al gl 713 2GR 9 AujAly, Edugol 2gE JHAolar ¢

O 71 kel molEdlA Bel] E oherst vlgo] ARslw Tadolx B Rl
Hv), AFe] AL B 99 3

[J Bread Talk= Z@lizto]l= 7pdo]l d4 wdsE=
157k41 9] 25d2E w25 okal lvkar o Al
A"

[ AgAs} Zdixpol = Fu 9l vpAY A%

Adhy A TaAgel 25 A Bt AAHAZ B Y%

= =
= 1 [¢) [e]
Tk, AGTIE AAe AFE SAVPEE AR dolal 3=

o
AU
Y
(o
!

— Holland Bakeryiz A% Wo]lAZ AAE 15383 Qli=dl H]d] Bread Talklt
Breadstory &2 Z#lzlo]= AXEX = Boutique Hl ]7%1] AEFA R A2 AZE
o] MHoli 9L

— E4 olu]x Ho]AE uAY Mo w Auet= A% 9=t Bread Talk?
A4 TR AR RolFuA mAFe] ASUAL A59E 0y
& E5F O AARE §oi/tT e

— I3 mj-S Plaza Indonesia, Mal Taman Anggrek, Mal Ciputra, Mal Semanggi
T A AYSHAE dFEl i B fElHoR wE FEE fEsE vt

AR AL BAL AF



— A&UAel= 3009 o Hdd=9 AREAES oA Fio] AgA 3}
o, S8 o] vl AFAES] vl %

— ol#e JAYHE Bi vlm - AVPEE - de o] Aot Alzp AQlo] EZAfo]= W

Aor Al AEal F2 A4S AT e FRY

— DTFEA o)) A HAFA] A A EL WSS do] AYS 2
s ghere] AAl B Zato]= 7]gjo] QYA

[ m=dlA]o} off e Q1]

2013/5/22 S| EHAX S |

g5 =227 = HEY 3ot WOl A=YAOF AH[XEE ALZE D RALE HEHAME 3
238 % O|1EIEE 5 HE TAHE0| BHOD HAEMY XI2|E X|7|1 QUCt Q=0 FEd

S I
o
K-#jo]#2] M=l =712 A7|dES &L, Li2toth O gAtet Z=tof M) ¥ 12= ¢

0

e =0 g A7|dE2 =HAlore] TEHEE, Otk AU Ao U= FAFE 107 OfE
otF Eo 'THE'®,S 150071 7hE Tojotct oiE of oA otF0f 15071 == 'tHEd, S o

g et RO O 19| MFZ0| o0 30074 7tEF EElths AS HetotH, 2A=U|A|oHof

1 —
M TEHE, ol oY= 'EEA 02t & FECH

el=LAlOto Ao TEHEE, 217|= T Qts FOshs aH[AEC| F& HEO|th =UHAloh= 2l
CHE=0| olsguE 27 Mo A== st FHE el otX| §&1, ZtYO|Lt oY S &7[/= B
F7t BEh ol 2oty 5 22X JHE =25t T AS d=ots 40| Utk FEFE &
ARXE "B SbE FOtolzs AZUAOF ABIXSOA S A8 ot=4 THEWo| EFct QHo| T
2 =0t A ZO2tH 7|12 AzHAOM=E EE F Hr=2 A8t ¥ TF7F SllE #0Y
Y S0 IS €= 32 Aol YRR 2EUCH




I S Ui Aot HiojO| &

Hpojo] FAEE WE o4 Feo] A AR



Bt rol ¥ 3] ¢ www.kita.net
Z2HA%¢  www.globalwindow.org
T=  www.google.com

Ho]E =Y E : www.datamonitor.com






