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Online Food Delivery refers to the intersection of ordering groceries and prepared meals online. Orders are typically

placed through an app or website and delivery times vary.
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The eCommerce market comprises the sale of physical goods via a digital channel to a private end consumer (B2C). This definition
encompasses purchases via desktop computers (including notebooks and laptops) as well as purchases via mobile devices (e.g.,
smartphones and tablets). The following are not included in the eCommerce market: digitally distributed services (see instead: eServices),
digital media downloads or streams, digitally distributed goods in B2B markets, and the digital purchase or resale of used, defective, or
repaired goods (reCommerce and C2C). All monetary figures refer to the annual gross revenue and do not factor in shipping costs.)
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GOALS AND OBJECTIVES

GOAL 1: Food Offered for Import Meets U.S. Food Safety Requirements
Objective 1.1: Optimize use of foreign inspections

Objective 1.2: Ensure importer use of verified foreign suppliers through effective implementation
of the Foreign Supplier Verification Programs final rule

Objective 1.3: Take into account the public health assurances of reliable audits such as those
issued under FDA's Accredited Third-Party Certification Program or pursuant to other assurance
programs aligned with FDA food safety reguirements

Objective 1.4: Incentivize importers to use verified suppliers of safe food through the Voluntary
Qualified Importer Program

Objective 1.5: Leverage the oversight efforts of regulatory counterparts with strong food safety
systems

Objective 1.6: Increase awareness of and training on food safety requirements and strengthen the
capacity of foreign suppliers to produce safe food

GOAL 2: FDA Border Surveillance Prevents Entry of Unsafe Foods
Objective 2.1: Continue to enhance and refine FDA's import screening and entry review processes
Objective 2.2: Optimize use of physical examination and sampling of imported food
Objective 2.3: Strategically utilize import alerts and import certifications

Objective 2.4: Improve testing methodologies and tools used to determine admissibility of food
offered for import

Objective 2.5: Maximize the benefit to border surveillance from state and other partnerships
GOAL 3: Rapid and Effective Response to Unsafe Imported Food

Objective 3.1: Maximize effectiveness of FDA response to an event invelving an imported food

Objective 3.2: Enhance the efficiency and effectiveness of imported food safety recalls

Objective 3.3: Use information-sharing opportunities to prepare for and respond to the entry of
unsafe imported food

GOAL 4: Effective and Efficient Food Import Program

Objective 4.1: Optimize resource allocation by developing a comprehensive global inventory of
food facilities and farms and assessing the cumulative oversight applied to the global inventory

Objective 4.2: Ensure effectiveness of import activities through performance assessment and
continuous improvement
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2. Activities to Enhance the Safety of Imported Produce
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2. 2023 Forecast
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FDA NEWS RELEASE

FDA Advances the New Era of Smarter Food
Safety, Finalizing Foundational Rule to Improve
Traceability of Contaminated Foods

f share inLnkedn | MEmal | & Frim

For Immediate Release:  November 15,2022

Espafiol | | tmu | | TiéngViét | | TELL | | bahasaindonesia

Today, the U.S. Food and Drug Administration announced an unprecedented
advancement in foodborne illness prevention through the finalization of a rule to more
effectively trace contaminated food through the food supply, whether sourced in the U.S.
or abroad.

The final rule establishes additional traceability recordkeeping requirements for those that
manufacture, process, pack or hold certain foods, including fresh leafy greens, nut butters,
fresh-cut fruits and vegatables and ready-to-eat deli salads. In collaboration with industry,
the FDA will be able to more rapidly and effectively identify the origin and route of travel
of certain contaminated foods to prevent or mitigate foodborne illness outbreaks, address
credible threats of serious adverse health consequences or death, and minimize overly

broad advisories or recalls that implicate unaffected food produets.

“This rule lays the foundation for even greater end-to-end food traceability
across the food system that we're working on as part of the New Era of
Smarter Food Safety initiative,” said Frank Yiannas, the FDA’s deputy
commissioner for food policy and response. “This standardized, data-driven
approach to traceability recordkeeping helps create a harmonized, universal
language of food traceability that will help pave the way for industry to adopt
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Blockchain revolutionizes food traceability from end to end

“There are good reasons to adopt blockchain, or any technology, for digitalizing the upstream
or downstream supply chain of agricultural commodities,” said ...
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Walmart Asks Leafy Greens Suppliers to Adopt Blockchain ...

Walmart says this change will mean that “the information gathered by these suppliers will be
open and accessible through technology that offers real-time, end- ...

Walmart, & |4 SE A0 SE421 7| 48 23
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