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i Baby Food
Confectionery & Snacks Convenience Food
@ Fish & Seafood @ Fruits & Nuts
® Oils & Fats @ Pet Food
@ Spreads & Sweeteners ® Vegetables
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2 AZAF

3 20224 E25' AZAE 72 TOP3
* Meat: 2,632 EHef

- YoY(21/22):4.7%

» Confectionery & Snacks: 1,733% 2]

1,154.10 1
(B9l 4o i)

Confectionery & Snacks

Convenience Food

174.3
. @ Dairy Products & Eggs - YOY(21 /22) 7.4%
] « Dairy Products & Eggs : 1,715% &2{
B - YoY(21/22):7.1%
I ® Meat 20229 S8 AEAE 4EE TOP3
=— @ ret Food * Pet Food: YoY(21/22):9.2%
- 23491 9,000t HE
« Confectionery & Snacks : YoY(21/22):7.4%

2022
@ Bread & Cereal Products - 1,733% =
: nDu::f roducts & Foos « Convenience Food: YoY(21/22):7.3%
® Sauces & Spices - 5262 9,0009+ =2y
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2020 20214 20224
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53,190
51,280
37’350 I I
20204 20214 20224

Ui EAE AY

Online Food Delivery refers to the intersection of ordering groceries and prepared meals online. Orders are typically
placed through an app or website and delivery times vary.

*=2] 1 AENE|AEF2022.11 YHI0|E)
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I 73 A AF AE

19,210
14,130

2020 20214 20224
m XA A A SAE

The eCommerce market comprises the sale of physical goods via a digital channel to a private end consumer (B2C). This definition
encompasses purchases via desktop computers (including notebooks and laptops) as well as purchases via mobile devices (e.g.,
smartphones and tablets). The following are not included in the eCommerce market: digitally distributed services (see instead: eServices),
digital media downloads or streams, digitally distributed goods in B2B markets, and the digital purchase or resale of used, defective, or
repaired goods (reCommerce and C2C). All monetary figures refer to the annual gross revenue and do not factor in shipping costs.)
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Confectionery & Snacks
@ Fish & Seafood
@ Oils & Fats
@ Spreads & Sweeteners

@ Baby Food
Convenience Food

@ Fruits & Nuts

@ Pet Food

® Vegetables

@ Bread & Cereal Products
@ Dairy Products & Eggs
® Meat

© Sauces & Spices
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2020 20214 20224

I3 2212 AEA|1%(2020~2022)

HHOF 2hay) (CHel: ek =2y)
33,140
31,100
21,350
19,670 19,730
I1806o
2020 20214 20224
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Confectionery & Snacks
@ Fish & Seafood
@ Oils & Fats
@ Spreads & Sweeteners

@ Baby Food
Convenience Food

@ Fruits & Nuts

@ Pet Food

® Vegetables

@ Bread & Cereal Products
@ Dairy Products & Eggs
® Meat

@ Sauces & Spices
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Taking mnto account the mumber of RASFF notifications seceed, it 15 appropriate to provide for special conditons for
consigaments of xanthan gum from China, locust beans (1nchuding ncilages and thickeners derved from locust beans), Guar
gum, Several spices, Calcium carbonate and food supplements contaning botanicals rom [ndia, food supplements containing
botanicals and instant noodles from South Korea, locust beans (inchuding muctlages and thickeners denved from locust
beans) ftom Malaysia and Turkey, and instant noodles from Vietnam. Due to the contamination risk by ethylene oxide
consigameats of those products should be accompanied by an offctal certfcate stating that al resuls of sempling and
analysis show compliance wth Regulation (EC) No 396/2005 on masimmum resicue evels of ethylene oxide for consignments
of food and Jeed listed 1n Annex 1T to Tnplementing Regulaton (EU) 2019/1793, The resuls of the sampling and analysi
should be aftached to that certifcate, Therefore, enties of consignmens of xanthan gum from Chuna, ocust beas (ncluding
muctlages and thickeners derived from locust beans), Guar gum, several spces, Calctum carbonate and food supplements
containing botanicals from ndia, food supplements containing botanicals and instant oodles from South Korea, locust beans
(inchuding mmuclages and thickenes dertved from locust beans) from Malaysia and Turkey, and instant noodles from Vietnam
should be included in Annex I to Implementing Regulation (EU) 2019/1793, with a frequency of idenfity and physical
checks setat 20 %,

Copyright 2022 Trade Partners. All Rights Reserved.
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You need to register for the Plastic Packaging Tax if you:

* pxpecttoimportinto the UK or manufacture in the UK 10 tonnes or more of
finished plastic packaging components in the next 30 days

s have imported into the UK or manufactured in the UK 10 tonnes or more of
finished plastic packaging components since 1 April 2022 — this will
change on 31 March 2023, when you will need to look back over the last 12
months on the last day of the month

You will need to pay Plastic Packaging Tax if you have manufactured or
imported plastic packaging components which contain less than 30%
recycled plastic.

Packaging should only contain recycled plastic where it is permitted under
other regulations and food safety standards.

The tax came into force on 1 April2022 and is charged at a rate of E200 per
tonne.

What you must do

o Check which packaging is subject to Plastic Packaqging Tax and the
definitions of finished components and substantial modifications, to
find out if the packaging you manufacture or import is subject to the
tax.

Copyright 2022 Trade Partners. All Rights Reserved.
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710,899
585,839
559,760 554,044
20184 20194 2020 20214
ST AL A
*Z24 (KATI SAESSHE R (HAM:2022.11.23)
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641,889
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3 JIEHSREIURE FARE)
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5 M= 7|Et
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7 BERIBAGE Y
8 #lo[742] 7[Et
9 oA iAot 552
10 %2 e oAk
F2Q S22 BAE S HA
2202.1
*Z22 (KATI SAES
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585,839
32,804

26,404
36,177
7,351
7,469
261
10,018
5919
8,955

6,315

559,760
38,832

7,336
35,057
8,503

16,390
1,304

10,769
7,545
11,190

6,123

554,044
57,404
28,586
30,892
11,778

16,026

6,055

10,087
7,607
10,421

6,392

(Thel: A =2, %)

2204 (2018~2022)
710899 641,889 100.0 28.3
70,824 70,183 10.0 234
44,376 31,709 6.2 55.2
30,714 24,057 4.3 A0.6
14,709 12,770 2.1 249
11,314 8,560 1.6 N294
11,313 6,368 1.6 86.8
10,843 6,824 1.5 7.5
10,505 7,578 1.5 38.1

8,766 7,413 1.2 A15.9

8,604 6,526 1.2 34.6

6.7
29.2

18.9

A5.3

26.0

14.8

251.4

2.7

21.1

A0.7

10.9

& AL, HSEE(10A2] 7|&) 1902.30-1010, 2008.99-5010, 2202.99-9000, 2005.99-1000, 2106.90-9099,

0-1000, 0709.59-4010, 1905.90-1090, 2101.11-1000, 1902.20-0000
Y EY(AMU:2022.11.23)
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64,336
10,677

5,592
2,784
3,324
1,720
3,046
1,561

884
1,449

847

=

rot

75,854
13,275

4,300
3,322
2,621
7,687
3,172
1,358
1,453
1,503

1,178

2

M AE F5E 22%(2018~2022)

75414
17,736

7,436
3,802
2,774
7,338
2,048
1,005
1,290
1,213

1,428

81,908
19,075

9,260
5,501
3,751
3,578
3,251
1,950
1,807
1,738

1,695

71,988
19,866

7,576
4,751
2,425

405
2,631
1,283
1,246
1,183

1,399

100.0
233

11.3

6.7

4.6

4.4

4.0

24

2.2

2.1

2.1

(Thel: A =2, %)

8.6 8.4
7.5 213
24.5 18.3
447 255
35.2 4.1
A51.2 27.7
58.7 2.2
94.1 7.7
40.1 26.9
433 6.2
18.7 26.0

|[AF A2, HSZE(10At2] 7|&) 1902.30-1010, 2008.99-5010, 2005.99-1000, 1902.20-0000, 2106.90-9099,
2202.99-9000, 2103.90-9090, 1905.90-1090, 1905.90-1040, 2103.90-1030

22 KATI SAELEHE
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HEQ AT NE 2BAQOI7202) K=Y AN AHE EE +25%(2018~2022) (EHol: 2 2, %)
9 4

| 67,391 68550 71,518 99,794 79,807  100.0 395 43.0

ey 1 2 5947 6265 10,249 13,221 9,040 13.2 290 305

67,391 68,550 ey 2 0| Z* 0O 1883 6906 11,755 7,841 11.8 70.2 149.9
3 Hlo|7{2| 7|Et 1,401 1979 1,880 2,849 1,901 2.9 51.6 267

4 ZH|IE 7|E 1,679 3,031 4,066 2582 2,345 26 2365 15.4

5 FHHlof CHES 1,632 1,548 1390 2461 1432 2.5 77.0 147

6 48 K& mAE 1,403 1,739 1,759 2,418 1,922 2.4 375 19.9

7 7t (soya sauce) 446 661 719 1,813 571 1.8 152.0 59.6

8 JIEt=(3H dH K2 634 738 830 1,730 1,344 1.7 108.6 398

9 AX[(SSHA| E2 A) 602 544 1,190 1,658 1,041 1.7 39.3 402

10 7EHSB@ILA FA Q) 664 517 465 1620 1,696 16 2482 346

*Z11 Q2 £E SAE S HAE HQ, HSZE(10A12] 7|&) 1902.30-1010, 2008.99-5010, 1905.90-1090, 2106.90-9099, 1604.32-0000,

E E E E E
20182 20192 20202 20212 2022 _(10) 1902.20-0000, 2103.10-0000, 1902.19-1000, 2005.99-1000, 2202.99-9000

o T R 10| A2 ﬁrﬁﬂ MAIES 2019~2021|_Ijj|_7”_~_9§ ZI]:”
B o2 A Al A Z=0H *32: 20| 40| ZR QBT HAES =
2E e TE v T KATH S A B33 82 (242:2022.11.23)
*24 (KATI SAZF,E Y2/ (EA4Y:2022.11.23)
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1.,418.00

1,365.55 (el A 23)

1.316.09

1,265.11

1,174.33

2022

Confectionery & Snacks
@ Fish & Seafood
® Oils & Fats
@ Spreads & Sweeteners

2024

@ Baby Food
Convenience Food

@ Fruits & Nuts

@ Pet Food

® Vegetables

*Z 2 1 AEE|AEH(2022.07 H|0|E)
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@ Bread & Cereal Products

Confectionery & Snacks

@ Dairy Products & Eggs
B @ rish & Seafood

0 Meat

@ 0ils & Fats

2026

@ Bread & Cereal Products
@ Dairy Products & Eggs
@ Meat

@ Sauces & Spices
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20234 F=8 AFSAE A2 TOP3

* Meat: 2,790 2
-YoY(22/23):6.0%

- Confectionery & Snacks: 1,808% =i
- YoY(22/23):4.3%

- Dairy Products & Eggs : 1,786 2¢{
- YoY(22/23):4.1%

20234 F=E AZANE d3 = TOP3

* Bread & Cereal Products : YoY(22/23): 28.5%

- 1,4169 &4

« Oils & Fats : YoY(22/23): 16.9%

- 3309 &2

* Fish & Seafood: YoY(22/22): 15.0%
- 7579 9,000%+ &2
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7 2-2m210l AFEA|2(2021~2023) 78 221219l AFA|2(2022)
(Eh9): wnt eray) (EH9l: wot 2ray)
1,070,630
989,950 1,010,620

70,490 74,280

20214 20224 20234
m QIO AIE w2221 AIE

*22] : AEHE|AEF(2022.11 YEIO|E), xR Z 2t A|H 2= FM AIZF 2O M =4tE, o252 A &S Meh atof BE MSAI g A A2 Al gel #2E8 Mot e
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C
- (AE7|E pibE, EEAIE) AFC XSS ARV AHIAR|MER 2HVIES HREH, 7|29 Alad |85, 7AIE Sa0IRE Al=7|t
Z

Fael A=d pitE AME 1228 (2021,2027) el A=d EZ AIE 3R 21Y(2016~2025)
CEREC) GERIEC)
15,440
199,097

3,180

PAPONDU

disponible chez

3 900 WSDU!IE

|
FAITES DES OMELETTES ET DES
RECETTES SANS CASSER DES CEUFS !
20218 sy anpz 20279 20214 2028 dnitadvusintiin
! = _ INE=DS = 3y =
*=2:Imarcgroup *Z24|: databridge mAEdEEMNS *Z4]: greenbaysupermarket.co.uk, papondu.fr
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AlZ HIEM Z2 MHIA BE, oT 7|&= A8t o2 53 oQI 7I§, b= oQI 7|21t A E AF afeh 50| 220 gt EAO|RO|R AL 2 0f 4
22| FoodTech &8 FAtH £0((2014~2021) oaio| 24| 8! A| FoodTech 22
B AgTech B Food Science Foodservice €9B
B Delivery [l Supply Chain B Consumer Tech
underlined: investments in food science startups Cellular agriculture . .
f- Precizion farmentation
E Biomass fermentation () \
o / . Q-commerce
|
q Genamics & microbiome .
e iz'il testing kits | .
z I delivery g _— v
w : Smart stores . Cloud Kitchens & f. Precision farming
Lo h virtual restaurants ,..-'.
T u Delivery robots (i \ (] Digital restaurant
g‘ ! Farm robotics .,./ Plant-based alternatives
bl Moleculzr farming . \ Insects for animal fead
. Smart packaging , . .
& . ‘\.. .d. Urban & indoor farming
] mmllzed Coaching apps @ Transparency & Traceability
- Insects for humans
? .Eumpe is a leader .Eumpe is a strong follower Europe is a weak follower or absent
THE FUTURE EXCITEMENT DISILLUSIONMENT RISING STARS DISRUPTION LINDER WAY
*=2{:FoodTech in Europe, DigitalFoodLab
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1. EU-ORGANIC(S 7| & 215)

Certified

\1/3
X _¢p
20 (R 21

®
— —~Carbonfund.org —
Corporation
*0[0]2] =4 *0|0]2] =4 *0[0]2] =4
https://www.ecolabelindex.com https://www.ecolabelindex.com https://www.ecolabelindex.com/ecol
[ecolabel /ecolabel abel/carbonfree-certified
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