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Confectionery & Snacks
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Online Food Delivery refers to the intersection of ordering groceries and prepared meals online. Orders are typically

placed through an app or website and delivery times vary.
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The eCommerce market comprises the sale of physical goods via a digital channel to a private end consumer (B2C). This definition
encompasses purchases via desktop computers (including notebooks and laptops) as well as purchases via mobile devices (e.g.,
smartphones and tablets). The following are not included in the eCommerce market: digitally distributed services (see instead: eServices),
digital media downloads or streams, digitally distributed goods in B2B markets, and the digital purchase or resale of used, defective, or
repaired goods (reCommerce and C2C). All monetary figures refer to the annual gross revenue and do not factor in shipping costs.)
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Confectionery & Snacks
@ Fish & Seafood
® O0ils & Fats
@ Spreads & Sweeteners

@ Baby Food

@ Convenience Food
@ Fruits & Nuts

@ Pet Food

® Vegetables

@ Bread & Cereal Products
@ Dairy Products & Eggs
@ Meat

© Sauces & Spices
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@ Confectionery & Snacks
@ Fish & Seafood

® Oils & Fats

@ Spreads & Sweeteners

@ Baby Food

@ Convenience Food

® Fruits & Nuts

@ Pet Food

@ Vegetables

@ Bread & Cereal Products
@ Dairy Products & Eggs
@ Meat

© Sauces & Spices
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Nutri-Grade grading system

AtEl-S7IZ£E
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184B.—(1) The following persons must ensure that a Nutri-Grade beverage intended for sale by
retail in Singapore is graded “A” “B” “C” or “D” according to the grading system specified in the
Sixteenth Schedule:

(a) if the Nutri-Grade beverage 1s manufactured in Singapore for sale by retail i Singapore —
its manufacturer;

(b) 1f the Nutri-Grade beverage 1s imported for sale by retail in Smgapore — its local importer;
(c) 1inany other case — its distributor.
(2) In these Regulations, a reference to the grade of a Nutri-Grade beverage refers to its grade

according to that grading system.

Nutrition information of Nutri-Grade beverages

184C.—(1) A person required by regulation 184B(1) to ensure a prepacked Nutri-Grade beverage
intended for sale by retail in Singapore i1s graded must ensure the package of the Nutri-Grade beverage
1s labelled with a nutrition mformation panel that —

(@) 1s in the form specified in the Twelfth Schedule or in any other similar form that may be
acceptable to the Director-General;

(b) specifies the energy value, the amounts of protein, carbohydrate and fat in the Nutri-Grade
beverage;

(c) unless the Nutri-Grade beverage contains no carbohydrates, specifies the amount of total
sugar according to either or both of the following proportions:

(1) in grams per 100 ml of the Nutri-Grade beverage;

(11)  if the number of servings per package and serving size are stated, in grams per
serving of the Nutri-Grade beverage;
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Piéu 1. Stra doi, bo sung mét so diéu Nghi dinh s6 43/2017/ND-CP ngay 14 thang 4 nam 2017
cua Chinh phu vé nhan hang héa nhw sau:
1. Stra doi, bd sung Biéu 1
“Piéu 1. Pham vi diéu chinh

1. Nghi dinh nay quy dinh ndi dung, cach ghi va quan Iy nha nuéc vé nhan déi véi hang héa Iuu
théng tai Viét Nam, hang hoa xuat khau, nhap khau.

2. Nhiing loai hang hoa sau day khéng thudc pham vi diéu chinh clia Nghi dinh nay:
a) Bat déng san;

b) Hang hoa tam nhap tai xuét; hang héa qua canh, hang hoa chuyén khau: hang hoa trung
chuyén; hang héa nhap khau gl kho ngoai quan dé xuat khau sang nuéc thir ba;

¢) Hanh Iy clia ngudi xuat canh, nhap canh; tai san di chuyén;

d) Hang héa bi tich thu ban dau gia;

d) Hang héa 1a thuc phdm tuoi, séng, thuc pham ché bién khéng co bao bi va ban truc tiép cho
ngudi tiéu dung;

e) Hang hoa 1a nhién liéu, nguyén liéu (néng san, thiy san, khoang san), phé liéu (trong san xuat,
kinh doanh), vat liéu xay dung khéng cé bao bi va duoc ban truc tiép cho ngudi tiéu ding;

g) Hang hoa la xang dau, khi (LPG, CNG, LNG) chét I8ng, khéng c6 bao bi thuong pham dung
trong container, xi tec;

h) Hang hoa da qua s dung;

i) Hang héa thudc linh vure an ninh, qudc phong; hang hoa la chat phong xa, hang héa s dung
trong truong hop khan cap nham khac phuc thién tai, dich bénh; phuong tién giao théng duong
sét, duweng thay, dudng khong.
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« Bread & Cereal Products: 1,246 =]
-YoY(22/23): 14.6%
® Bread & Cereal Products » Confectionery & Snacks: 919 2,000%+ =2
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® Oils & Fats * Pet Food: YoY(22/23): 14.0%
@ Spreads & Sweeteners

- 409 6,000+ &
2022 2024 2026 * Qils & Fats: YoY(22/22):11.1%
@ Baby Food @ Bread & Cereal Products -1134 7,0002+ &y
Confectionery & Snacks Convenience Food @ Dairy Products & Eggs

@ Fish & Seafood @ Fruits & Nuts © Meat o Spr'eads & Sweeteners: YOY(ZZ / 23): 10.1%

@ Oils & Fats @ Pet Food @ Sauces & Spices

@ Spreads & Sweeteners @ vegetables - 2309 6009+ =
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SALE OF FOOD ACT
(CHAPTER 2§3)

FOOD (AMENDMENT NO. 2) REGULATIONS 2021

In exercise of the powers conferred by section 56(1) of the Sale of Food Act, the Minister for
Sustainability and the Environment makes the followimng Regulations

Citation and commencement

1. These Regulations are the Food (Amendment No. 2) Regulations 2021 and come into operation on 30
December 2022.

Amendment of regulation 2
2. Regulation 2(1) of the Food Regulations (Rg 1) 1s amended —

(@) by mserting, immediately before the definition of “container”, the following definition
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Singapore's New Sugar Regulations - ASEAN Briefing

2022. 8. 29. — Singapore is the only country taking steps to limit sugar and fat
consumption; the F'h|||pp|nes and Thailand have already imposed sugar taxes ..
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