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Product information

=Y
Product Name

MZEA=Z=LA)
manufacturer

L8I) dielor|

Iz
=hS

¢ MEY Product name :

A :
ANE SAHE ¢ Al I manufacturer

Similar products on the ANZS SALHISEO0| Sls
market ¢+ OHE =Dt EOHOHE
Selling price in the country :
RD ($ or Euro etc.)

OFUEIAE =& el & SEN =

Date of consumer’s survey and numbers of respondents

=& I

= 92 2520~92 30
Date of survey

£ SEHA =
204
Number of respondents

=4 21

Analysis result

2HIXH & / Consumer type
g€ o
Gender Age
male / female 20s / 30s / 40s +
O4 Rt 2008 (1)
O4 Rt 30CH (21)
O4 Rt 400H 014 (49)
=P\ 20CH (01)
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Gender Age
=P\ 3000 (2Y)
=P\ 40CHOl&F (1Y)
MIZ Ol (1) / Product evaluation
&S J=KIGIC &K o4t BS0ICH =it 0 J=CH
Strongy disagree Disagree Neutrdl Agee Srongy agree
TN d== 0%/ 0% 0%/ 0% 79/ 35% 6%/ 30% 79/ 35%
Package preference
Al XN OIA
A!ﬁ & B ) 0¥/ 0% 0¥/ 0% 4%/ 20% 8%/ 40% 8%/ 40%
Impression before eating
A F H)
M. } ) 0g/ 0% 0g/ 0% 19/ 5% 8H/ 40% 1Y/ 55%
Evaluation after eating
diolyd =
1|.O| +. 0g/ 0% 0g/ 0% 0g/ 0% 9Y/ 45% 1Y/ 55%
Naming evaluation
A I
JE@ 2t I 0g/ 0% 0g/ 0% 0g/ 0% 10Y/ 50% 109/ 50%
Productivity evaluation
4 IH
.7“ °j}. 0¥/ 0% 0¥/ 0% 2%/ 10% 109/ 50% 8% /40%
Price evaluation

H2AIE 2 HAA S&=24 / Supplement and comprehensive analysis
= I (2) / Product evaluation
&k /L A NEL
4ol b= 9|
gt
(Package (Flavor/ (Food 2L (esiis) (Naming) (Price) (Other)
desian) Scent) texture)
prs Qo
Sl e 18/ 5% 2%/ 10% 58/ 25% 128/ 60% | 0%/ 0% 0¥/ 0% 0%/ 0%
201E QoI
e 2%/ 10% | 8H/ 40% 0¥/ 0% 19/ 5% 0g/ 0% 3%/ 15% 6%/ 30%
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