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Analysis of Consumer's survey
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Product Name Product type
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Date of consumer’s survey and numbers of respondents
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202449 1€ 152~312(16L22)
Date of survey
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Number of respondents
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Analysis result

AHIXF 88 / Consumer type

A4 k=
Gender Age
male / female 10~20s / 20~30s / 30~40s / 40s+
79 / 159 59 / 129 / 3Y / 2Y
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