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Similar products on the
market

+ 2% Product name :
Maruchan Ramen

¢+ MIZAF manufacturer
Maruchan
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Date of consumer’s survey and numbers of respondents
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Date of survey

20234 6& 10€
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Number of respondents
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Analysis result
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Gender

male / female
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Product evaluation
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Strongy disagree Disagree Neutral Agee Srongy agree
P 0% / 0% 0% / 0% 49 / 18% 79 / 32% 11 / 50%
Package preference
Al M OlA
A! gl . 0 / 0% 2% / 9% 5% / 23% 3% / 14% 12 / 55%
Impression before eating
A& & EHOt
. ) 0% / 0% 3% / 14% 2% / 9% 2% / 9% 159 / 68%
Evaluation after eating
o|
Hlle) el 0% / 0% 19 / 5% 4% / 18% 5% / 23% 129 / 55%
Naming evaluation
NF=4
JE@ 2t I 0% / 0% 0% / 0% 2% / 9% 6% / 27% 14Y / 64%
Productivity evaluation
= Eot
) . 0g / 0% 0g / 0% 0g / 0% 159 / 68% 7Y/ 32%
Price evaluation
HZ Tl (2) / Product evaluation
71 SF/LH A a2 a9
o ClXtel ol oA
2 2 (Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture) MNES
design)
orE R0l
. 229/100% | 199/86% 199/86% | 209/91% | 209/91% | 22¥/100% 0gY/0%
Satisfying factor
S0E ol
. 0/0% 3%/14% 3¥/14% 2%/9% 2%/9% 0%/00% 0g/0%
Unsatisfying factor

SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
1. £E2 M30|22 et &kl 78 Molj d&8e = JA2H Z2CH
2. MI& Z&EXNH X282 AHCNHZ MI3dl 2™ =L
3. TV, 2tll2 SUHAM RSS2 g8 = JA2H =20
4. SAID AMES0l £0tote AHg, DI 8 st EH=ES He=
gesE 2 =8 =20
5. 2AHICIHZ ME Z&HO| MSEAHKH ZHCH
&= & / Future plan
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Product promotion plan| oY =FE 235 Ch2st SNSOl HS6tH 82
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recipe application plan | 2S dMY = UAEE =L




