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Similar products on the
market

+ MIEY Product name :
Sake Warme

+ MIZAF manufacturer
Shinkame Shuzo
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Selling price in the country
300 MXN
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Date of consumer’s survey and numbers of respondents
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Date of survey
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Number of respondents
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Analysis result
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Gender

male / female
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Product evaluation
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Strongy disagree Disagree Neutral Agee Srongy agree
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Package preference
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Impression before eating
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Naming evaluation
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Productivity evaluation
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Price evaluation
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Satisfying factor
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Unsatisfying factor
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