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Analysis of Consumer’s survey
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Sweet potato / 1370}
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Similar products on the

+ HIEZ2 Product name :

Sweet potato / D0}

+ HIZAF manufacturer: China
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Date of consumer’s survey and numbers of respondents

a 2023.01.13
Date of survey T
42 SEA = 502
Number of respondents

=4 21
Analysis result
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Gender Age Residence Job
male / female 20s / 30s / 40s + | ot=27/ +=SHE/ JIEt Zs/0|=
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M= O} (1) / Product evaluation
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Strongly disagree Disagree Neutral gree Strongly agree
O ZE 2Y 0% 10% 30% 45% 15%
@ ZE JHE 0% 15% 30% 40% 15%
_ _ _Jg- E @ 00 0, 0, 0,
WI|K A5 ® =z | Kt 0% 5% 25% 55% 15%
Package @ ®oly 0% 15% 40% 35% 10%
preference ® JHAIA 0% 10% 40% 40% 10%
® E& H2/=2g 0% 10% 45% 35% 10%
@ X Edc 0% 15% 20% 55% 10%
A&l R olap | D ARE A 0% 15% 35% 40% 10%
Impression @ 20 ola 0% 10% 60% 15% 15%
before eating|  ; .. 0% 10% 40% 40% 10%
@ Al 0% 10% 25% 50% 15%
@ A8 & Z0| 0% 15% 40% 30% 15%
Al S IH
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valuation
. @ Herd =0 0% 15% 45% 35% 5%
after eating ° ° °
® =292 0% 5% 50% 30% 15%
® & oF HE 0% 5% 55% 25% 15%
@ ¢S 0% 5% 35% 40% 20%
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aming
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@ H5 ¢ 0% 10% 35% 45% 10%
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® SIEHA 0% 5% 30% 50% 15%
@ XE 0% 5% 40% 35% 20%
RS HST 0% 5% 45% 40% 10%
It EO} Price evaluation 0% 9% 38% 40% 13%




MIZ O} (2) / Product evaluation
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(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
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. .. 5% 15% 45% 25% 5% 5% 0%
Satisfying factor
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=== 10% 5% 5% 5% 20% 30% 25%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
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Age range
0% | 4% | 4% | 4% | 4% | 15% | 20% | 4% | 8% | 7% | 10% | 5% | 5% | 5% | 5%
. e RAATE. | o morsy asrer golEn 242
reason & analysis =02t ABzbsict gto] Zobc
&S JHAW / Preferred price range
A
. $2.8 ( 56% ) $12.9 (28 ) $18.7 ( 16% )
Price range
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H2AE & HAH SEE4A / Supplement and comprehensive analysis
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&= & / Future plan
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Product . 22fA ghAl A0 853 AlE9 HAKE SHEYTH
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