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Analysis of Consumer’s survey
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Product information

H39
Product Name

Color mini tomato / = E0IE

manufacturer

MZEAH=ESH)

ANE SAHIE
Similar products on
market

+ HIEZ2 Product name :

Color mini tomato / $=E0IE

+ HIZAI manufacturer: China
the

¢ SHE=IF EOHOHA : 24,000%/
54,400%

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& 12
8l 2023.01.13
Date of survey
£ SEHA =
} 509
Number of respondents

=4 21

Analysis result

2HIXF 88 / Consumer type

= A HE=XS TR &Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | 3t=27/ £=SHIE/ J|Et ZE/0|1&

21/ 29

8/27/15 15/29/6




M= O} (1) / Product evaluation

do 22X 1]/ =)
arct 124 =S mETs! mETs!
Strongly et OlCk Agree Strongly
di Disagree Neutral
|Isagree agree
O ZH A2Y 0% 5% 35% 60% 0%
@ ZE W 0% 10% 30% 55% 5%
_ _ Z& Xl 0 10 45 45 0
W3 A5 ® | Xt % % % % %
Package @ ®EOoH 0% 5% 25% 70% 0%
preference ® JIAIA 5% 15% 30% 35% 15%
® ZE nH/=2% 0% 5% 35% 60% 0%
@ 8X Edc 0% 5% 35% 60% 0%
AlAl & Ol Ak @ A2HE Q1A 0% 10% 35% 50% 5%
Impression | @ 2= 0l 0% 10% 30% 55% 5%
before eating| 5 55 0% 0% 25% 70% 5%
ORSEL 0% 10% 30% 55% 5%
@ A2 = Z0| 0% 5% 30% 65% 0%
A& = 8} ® A2 & Z0| 0% 5% 50% 45% 0%
Evaluation
. Pl =1 S =
after eating @ ™ErE Z() 0% 0% 20% 70% 10%
® =249 0% 0% 25% 75% 0%
® & o HE 0% 10% 15% 70% 5%
OR=IES 5% 20% 20% 55% 0%
Lol ot ® |1« 0% 15% 20% 65% 0%
Naming
. AN
sl ® Hzy 5% 15% 20% 55% 5%
@ Hs= 0% 10% 50% 40% 0%
@ s2% 0% 0% 45% 45% 10%
@ saE 0% 10% 60% 30% 0%
® gEC 0% 10% 50% 40% 0%
434 8t @ 04 oEF 0% 15% 30% 55% 0%
Productivity
. 20| M&E
svEluEtion ® X=0l M5 0% 5% 45% 50% 0%
® SlIEH 0% 5% 40% 45% 10%
@ X< 0% 5% 35% 55% 5%
oA MEE 0% 5% 30% 60% 5%
JIZE EI} Price evaluation 0.5% 8% 33.5% 55% 3%
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I (2) / Product evaluation
?lilri: &/ a8 4ol Jp a e
(Package (Flavor/ (Food gt (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
. 0% 20% 40% 10% 0% 5%
Satisfying factor
=0E R0l
= = 5% 5% 5% 20% 45% 10%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
0% | 4% | 4% | 4% | 4% 20% | 4% | 8% | 7% | 10% | 5% | 5% | 5% | 5%
ole & 24
= | mOtA Eoof, 2D D el Swc | HIHRLMEDL O
reason & analysis st0| Z=UCH T &M
&S JHAW / Preferred price range
A3
. $6.9 ( 50% ) $7.5 (30% ) $15.7 ( 20% )
Price range
E0tE ZetIt SIHR
olg &« 24 Jb=0[ i AO|2 SO CHLEH | O 2+ J4A0
reason & analysis &e| = 0| Ch AHAHORSUSIC M ESHCE.
= AL




| X R =

X, BE 5 sk} glo] o EQfct

ohAY e wlo] £t oj2] Mo] QITku SRt We WAT MEL Q75
<l o) A

HNEZ st

Product SNSZ Sall AlAl SHAF OHLISQH THOHE S5l04 & H 2 0|CH.
promotion plan
YA = Euro _ ] ) _
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application plan




