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Analysis of Consumer’s survey
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Product Name

Hallabun mandarin / &tet=2
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Similar products on the
market

+ HIEZ2 Product name :

Hallabun mandarin / &tel=

¢ HIZAF manufacturer: Turkish
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Date of consumer’s survey and numbers of respondents
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Date of survey

HE Y 2023.01.20
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Number of respondents
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Analysis result
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& / Consumer type
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Gender
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Age

HEX

Residence

male / female
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M= O} (1) / Product evaluation
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Strongly Disagree Neutral Agree Strongly
disagree agree
D E& =Y 5% 15% 45% 35% 0%
@ Z& Uz 10% 10% 55% 20% 5%
_ _ TE KO 0% 10% 60% 25% 9
WX das| © 5%
Package @ moly 5% 5% 70% 20% 0%
preference ® JIAA 10% 15% 40% 25% 10%
® E& 72/s 5% 5% 60% 30% 0%
@ BX EdCS 0% 5% 45% 45% 5%
ALAL & Ol A} ® AZE olat 0% 10% 60% 25% 5%
Impression @ BN ola 0% 10% 55% 30% 5%
before eating ® 52% 10% 20% 40% 25% 5%
@ Al 5% 20% 35% 30% 10%
@ Ng = Z0 0% 10% 55% 35% 0%
Al S IH
A& = &0 ® ANg & Z0 0% 5% 60% 35% 0%
Evaluation
q @HJ& 20 °o °o °o °o 9
after eating @ =) 0% 0% 70% 30% 0%
® 2492 0% 10% 70% 15% 5%
® & o B 0% 10% 55% 25% 10%
@ g 0% 20% 55% 20% 5%
ol IH
Hiore ot @ 12 0% 15% 65% 20% 0%
Naming
H cﬂjez‘gi °O OO 00 00 9
i uEar ® 5% 30% 40% 20% 5%
@ Hd5% 0% 35% 50% 15% 0%
o 52 0% 5% 40% 40% 15%
@ M2 0% 10% 65% 25% 0%
® =g 0% 10% 60% 30% 0%
AN TH
oS54 8ot @ 04 s 5% 15% 45% 30% 5%
Productivity
H ‘E\‘DJ &;E °O °O 00 00 9
i uEisr ® Xt 5 5% 5% 55% 30% 5%
® 5IEH 0% 5% 75% 20% 0%
@ oXE 10% 15% 45% 30% 0%
o NS 5% 10% 40% 40% 5%
It I} Price evaluation 3% 12% 54% 27% 4%




M= Tl (2) / Product evaluation
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(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
. o 5% 15% 25% 40% 5% 5% 5%
Satisfying factor
=S0E 0l
= = 15% 0% 5% 15% 5% 50% 10%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
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Age range
5% | 22| 5% | 5% | %2 | 15% | 10% | 10% | 10% | 5% | 10% | %> | %2 | 5% | 5%
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e B9
&S JHAW / Preferred price range
JHACH
. $6 (60%) $7 ( 30% ) $15.7 ( 10% )
Price range
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&/ Supplement and comprehensive analysis
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Product
promotion plan
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application plan




