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Analysis of Consumer’s survey

O HIAE HIS 38
Product information

=Y
Product Name

MZEAH=ZESH)

Mountain ginseng / &&tE2I3

NI Z (A
manufacturer
+ HIEZ2 Product name :
Mountain ginseng / &4}
ANE SMAS + A ZAF manufacturer: China
Similar products on the
market o YO BHOROIA : 85,990F
/ 195,000%

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

2023.02.06 — 2023.02.12
Date of survey

g2 2% &

Number of respondents

=4 21

Analysis result

2HIXF |8 / Consumer type

44 oA =N = Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | o7/ =SHIE/ JIE 2E/012

29/21 6/34/10 14/23/13 37/13

_



M= O} (1) / Product evaluation

Hs 21X \ e
g | IEWO =R g g
Strongly Disagree Neutral Agree Strongly
disagree agree
O EZX 2 2% 26% 42% 28% 2%
@ XX ME 0% 6% 40% 52% 2%
— _— _él- O|_| oO oO oO oO oO
WIIK A5 ® ZZ CIA 4% 8% 24% 60% 4%
Package @ By 2% 4% 24% 68% 2%
preference ® JIAIA 0% 6% 50% 34% 10%
® =2 = 8% 8% 50% 30% 4%
@ 88X Edc= 0% 10% 38% 50% 2%
AlAl & OIAF @ A= olAt 6% 4% 58% 30% 2%
Impression | @ &2& olat 8% 12% 20% 40% 20%
before eating| 5 s5¢ 0% 16% 38% 34% 12%
@ A4 4% 12% 30% 48% 6%
@ A8 = 20| 10% 10% 50% 26% 4%
| & IH
A& 2 8ot 5 ag = =0 0% 10% 62% 4% 2%
Evaluation
. HUA = % % % % %
after eating @ Mt =0 0% 14% 28% 58% 0%
G =42 4% 8% 42% 44% 2%
® & SF HE 0% 6% 42% 42% 10%
@ &S 4% 10% 30% 56% 0%
| IH
IOl Bt | @ 5jey 12% 14% 34% 40% 0%
Naming
. 24 M % % % % %
evaluation @ dZ4 0% 10% 48% 40% 2%
@ NS5 % 0% 2% 62% 34% 2%
D s2E 2% 4% 24% 68% 2%
@ = 2% 6% 40% 42% 10%
® ot=E 8% 10% 50% 28% 4%
P IH
d5d ot @ 200 <&t 0% 10% 36% 48% 6%
Productivity
. 20| AS % % % % %
evaluation | ® M=% ds= 6% 4% 58% 30% 29%
® dlEHN 6% 8% 66% 16% 4%
@ QX&E 0% 2% 52% 40% 6%
HE d% 4% 12% 42% 40% 2%
I EO} Price evaluation 3% 9% 42% 41% 5%




MIZ O} (2) / Product evaluation

?Iil}?: g/ M e Hioj oA a9
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
L. 12% 20% 40% 18% 6% 2% 2%
Satisfying factor
=0E R0l
E. . 0% 16% 6% 14% 24% 30% 10%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
4% 2% 2% 4% 0% 16% 24% 6% 10% 12% 4% 4% 4% 4% 4%
OlO ol =M DHO EI:I:I=|. DI-OlD:‘ O‘_Iél-él-a:l égi O\_|§ [:I-=I;I_—J D-|D|-0.” DHO
IT = &9 - - ﬁE__;F oror=| OFAI DI Ol =50 J_ZE;OO -
reason & analysis OFAIDL B st e
&S JHAW / Preferred price range
JHAE
. $25( 38% ) $28(30% ) $56 ( 32% )
Price range
CtE MS30 dHlol S22 &40l HZ0
Ols ¥ =4 - _ Hl =Gt X8 LHZ 0l e £CtD M2oHH
OH3HD gre| & OICF. _
reason & analysis iS50 | T E£E2 A 210 IJIAEx JHEE HYGICHD
gte| = 0| CF. A 2ESHCE




diAlLl 28t
recipe

AHIAF BHES A28 H30let= 21Aal0] UAS
o & S Ot & = &30t OFAID|0of #Het
N AHITFSHIH 21200 2 RZolgts 24D
s = H2E & & UACH So6l Y4 N=0Hes 2282 Y
&S H & / Future plan
Z 2ol ; :
HE &2 20| 210 Y&EQO| CIILUIR. A E35| HAEH A5
Product UEME2 SUED. 2l JII20lY 2PE MANO2 =4
promotion plan
CH2 =0 EtN OAl= "EIE JIs

application plan




