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Analysis of Consumer’s survey
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Product Name
MZEA=Z=LA)

manufacturer
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Product information

Strawberry / & |
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Product name

market

Similar products on the

Strawberry / €|

+ HZ=AF manufacturer: China
¢« HE=2DF THOHOFA : 28,000%
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Date of consumer’s survey and numbers of respondents
=& |2t
2023.03.31
Date of survey
A2 201 A&
& =} 20
Number of respondents
=‘/\—| J_|,
Analy8|s result
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d48 A F=X zQ XY
Gender Age Residence Job
male / female 20s / 30s / 40s + | 3t=27/ £=SHIE/ J|Et ZE/0|1&
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M= O} (1) / Product evaluation
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Strongly Disagree Neutral Agree Strongly
disagree agree
O EZX 2 5% 10% 45% 35% 5%
@ XX ME 5% 5% 55% 25% 10%
_ _ T CRO % % % % %
WIIK A5 @ = | Xt 0% 10% 50% 35% 5%
Package @® Holy 0% 5% 45% 40% 10%
preference ® JIAIA 10% 15% 35% 25% 15%
® =2 = 0% 5% 60% 30% 5%
@ 88X Edc= 0% 5% 40% 55% 0%
AlAl & OIA} @ Al2H olA 5% 10% 55% 25% 5%
Impression | @ 2 o4 0% 10% 35% 50% 5%
before eating| 5 s5¢ 0% 0% 50% 45% 5%
@ A 5% 15% 40% 30% 10%
@ A8 = 20| 0% 0% 55% 40% 5%
Al S IH
A&l = &0t @ AS = Z0I 0% 5% 35% 60% 0%
Evaluation
. NUIN = % % % % %
after eating @ MuA Z0| 0% 0% 50% 40% 10%
® S5 0% 10% 45% 30% 15%
® & o ¢ 0% 10% 60% 20% 10%
OR=15=3 0% 20% 40% 35% 5%
ol IH
Horg &ot ® J14 0% 15% 65% 20% 0%
Naming
. o294 M % % % % %
evaluation @ dZ4 5% 15% 40% 35% 5%
@ NS5 % 0% 5% 50% 25% 20%
O s2E 0% 10% 35% 55% 0%
@ = 0% 5% 55% 35% 5%
® ot=E 0% 10% 60% 25% 5%
AN TH
o854 Bt | @ oy gz 5% 5% 45% 30% 15%
Productivity
. 20| NS % % % % %
evaluation B A=20 Hds% 0% 0% 65% 30% 5%
® dlEHN 5% 10% 35% 40% 10%
@ QX&E 0% 5% 50% 35% 10%
S 855 5% 5% 40% 45% 5%
JIE B} Price evaluation 1.8% 7.9% 47 2% 36.0% 7.1%




MIZ O} (2) / Product evaluation
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(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
. 0% 20% 35% 10% 10% 0%
Satisfying factor
=0E R0l
E. . 10% 10% 15% 10% 30% 10%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 40s +
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Age range

0% | 5% | 5% | 5%

5% | 15%
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&S JIAW / Preferred price range

A
Price range

$7.9(48%)

$8.5(30%)

$10.6(22%)
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gt&24 / Supplement and comprehensive analysis
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H & / Future plan
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