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Analysis of Consumer’s survey
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Product Name oar / b
MZEA=Z=LA) -
manufacturer <
+ JIE2 Product name
Pear / HH
ANE SARIZE ¢ HIZAF manufacturer: China
Similar products on the
market
*

oHE=Jt THOHOHH
/ 46.115%

10,000%

OIBIHIAE F& 0 &2 SEHA =
Date of consumer’s survey and numbers of respondents
F=& D2t
2023.03.13
Date of survey
842 SEA = 20
Number of respondents
24 21
Analysis result
2HIXF 88 / Consumer type
=] = FX Fe =
Gender Age Residence Job
male / female 20s / 30s / 40s + | 3t=27/ £=SHIE/ J|Et ZE/0|1&
7/13 2/15/3 6/11/3 16/4
_




M= O} (1) / Product evaluation

do 22X 1]/ =)
X 9E
& CH %Ekl olc JSECH JSECH
Strongly Disagree Neutral Agree Strongly
disagree agree
O EZX 2 5% 15% 40% 40% 0%
@ ZE W2 5% 5% 60% 20% 10%
_ - ZE& RO 9 % % % 9
WIX M5 ® | Xt 0% 10% 55% 30% 5%
Package @ moA 5% 5% 45% 40% 5%
preference ® JIAIA 10% 15% 35% 25% 15%
® =X 72/=22 0% 5% 65% 30% 0%
@ 8K Edc 0% 5% 40% 55% 0%
AlAl & Ol A @ Al2t= Ol 5% 10% 55% 25% 5%
Impression | @ 2 o4 0% 10% 35% 50% 5%
before eating| 5 s5¢ 0% 20% 50% 25% 5%
@ Al 5% 20% 35% 30% 10%
@ AN = Z0| 0% 5% 55% 40% 0%
Al S IH
A& 2 8ot 5 ag = =0 0% 5% 35% 60% 0%
Evaluation
. S =1 S == [o) % % % o,
after eating @ ™erE =Z(| 0% 0% 45% 45% 10%
® =242 0% 10% 55% 25% 10%
® &l oF M 0% 10% 60% 15% 15%
@ 23S 0% 20% 55% 20% 5%
ol IH
Lol &ot @ 1o 0% 15% 65% 20% 0%
Naming
. AN o % % % )
svsluEiion ® o 5% 15% 40% 35% 5%
@ H5s 0% 5% 50% 25% 20%
@ s2< 0% 10% 40% 50% 0%
@ dals 0% 5% 55% 35% 5%
® EC 0% 10% 60% 30% 0%
AN TH
d5d 8ot @ 200 Q& 5% 5% 45% 30% 15%
Productivity
. 20| AS [e) % % % o,
ovaluation ® K20 M5 0% 5% 60% 30% 5%
® 3lEH 5% 10% 70% 10% 5%
@ QX&E 0% 5% 55% 30% 10%
S 8% 0% 5% 35% 55% 5%
JIE B} Price evaluation 2% 9% 50% 33% 6%




MIZ O} (2) / Product evaluation

?Iil}?: g/ M e Hioj oA a9
- (Flavor/ (Food ot (Taste) = ._'
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
. 5% 15% 30% 30% 10% 5% 5%
Satisfying factor
=0E R0l
E. . 10% 5% 10% 5% 10% 50% 10%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
0% | 5% | 0% | 5% | 0% | 15% | 20% | 15% | 15% | 10% | 5% | 0% | 5% | 5% | 0%
Ol ¥ & W&l H0 oH0l £ S0l S0l E2Ut
reason & analysis UL, ZOor Ho10l £Ct. are 2E0|Ct

&S JIAW / Preferred price range

JH=

. $3 (70%) $5 ( 20% ) $13 (10%)
Price range
Ol ¥ & ot DA 0] or2t2 H| MHX| Bt 222 BEH=
reason & analysis i< &2lHO0ICH =&0| &C. Jt= 0| Ch.




gt&24 / Supplement and comprehensive analysis

4
= 00
o<
ol
ok K0
T S
=< =
= ol
= e}
= =
N )
20 -
3]
._;Em =
[ rr
=Y 0
= B3 -
o= o s
O OM
% i 1o
- - i
ISIE] mv__o =
ﬁﬂ (s} mmo
= ol — -
™ B e Al
KD <
= o]
pdl b 0J &I
> MO 4
P on =
i L 2
o I R
K Hin o
ey - w
< B )

H & / Future plan
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