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Analysis of Consumer’s survey
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+ HIEY Product name :
Pop Art Popcorn (180gm)
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Similar products on the Pop Art

market
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Selling price in the country :
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Date of consumer’s survey and numbers of respondents
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2023-03-25
Date of survey
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20k = 202
Number of respondents
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Analysis result
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Gender Age
male / female 10s / 20s / 30s / 40s / 50s
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MIZ Ol (1) / Product evaluation
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Strondy disagree Disagree Neutral Agee Strrondy agree
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LI Eeis () 19 / 5% 129 / 60% 7% / 35%
Package preference
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Impression before eating
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Impression before eating
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Evaluation after eating
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Evaluation after eating
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Naming evaluation
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Productivity evaluation
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roductivity evaluation
= Eot
. . 29 / 10% 4% [/ 20% 8% / 40% 6% / 30%
Price evaluation
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Satisfying factor
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