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+ HIEY Product name :
RXOEFETHEAER13.50

AZS SAHHIE ¢ MIZ=AF manufacturer :
Similar products on the |BE#EER (FE) ARXF

market
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Selling price in the country :
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Date of consumer’s survey and numbers of respondents
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2023.9.28
Date of survey
£ SEHA =
A A o504
Number of respondents

=4 21
Analysis result

2HIXF 88 / Consumer type
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Gender Age
male / female 20s / 30s / 40s +

40/60 60/20/20




KIZ =IO (1) / Product evaluation
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Strongy disagree Disagree Neutral Ages Strrondy agree
WIIX HS <
pppl €2 0% 0% 50% 50% 0%
ackage preference
AlAL & OlAt
| . . 0% 0% 50% 50% 0%
mpression before eating
A% = 8F 0% 0% 50% 50% 0%
Evaluation after eating ° ° ° ° °
dioly =
01 &k 0% 0% 50% 50% 0%
Naming evaluation
AZH HOt
- . 0% 10% 50% 40% 0%
Productivity evaluation
Jt= Eot
) . 0% 0% 50% 50% 0%
Price evaluation
HE =l (2) / Product evaluation
l_éHliligl &/ ~e ol )= Q|
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(Package (Flavor/ (Food 9F (Taste) (Naming) (Price) (Othern)
. Scent) texture)
design)
arE 209l
e 20% 50% 20% 0% 0% 10% 0%
Satisfying factor
EDL'-_’_F‘_ 90‘_| 0, O, 0, O, O, 0, O,
Unsatisfying factor 0% 0% 0% 0% 0% 0% 0%
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&= & / Future plan
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