OHAHIAE HIS BEE

Product mformatlon

H3H
Product Name

YOUUS GlI0ISS S (BHOHOHA -

USD 3.45)
YOUUS 2t XS OlOIE (B0 -

USD 1.85)

HIZEAH(S=SLA)
manufacturer

GS clHZ(PB XI3)

AZE SAHHIS
Similar products on the
market

=% Product name :

oo =

£ *

>

dlZ= AF manufacturer :

$© *
0(0

¢ OHE=DF EHOHOHA

Selling price in the country

($ or Euro etc.)

H=2
BAOD

OFUEIAE =& @l & SEN =

Date of consumer’s survey and numbers of respondents

=& R
Date of survey

2023¢ 338 152 ~ 33 30Z

Number of respondents

Ot

429

=AM J_}
L | —]
Analysis result

AHIXF K8 / Consumer type

==

Gender

male / female




M= O} (1) / Product evaluation

&S JEKIQICH N BS0ICt TJRiCH 0i =0k
Strongy disagree Disagree Neutral Agee Srongy agree
TN d== - - - 9% / 21% 33 / 78%
Package preference
Al XN OIA
A!ﬁ & B ) - - 19 /2% 159 / 35% 26% / 62%
Impression before eating
Al & TH
i - - 4% / 7% ™/ 17% 31 [ 74%
Evaluation after eating
o|
Hlle) el - 2% / 5% 2% / 5% 172 / 40% 219 / 50%
Naming evaluation
A I
JE@ 2t I - 19 / 2% 2% / 5% 9Y / 21% 299 / 69%
Productivity evaluation
4 IH
.jh OJP- - - 38 / 7% 1Y / 27% 279 | 66%
Price evaluation
HIZ Il (2) / Product evaluation
HHIBLI: /e ~e oy (== |
CIXtol Hioj ot a9
(Flavor/ (Food ot (Taste) ) )
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE R0l
Satisfying factor 329 / 76% | 33Y / 78% | 31Y / 74% | 30YH / 71% | 23YH / 54% | 28%H / 67% -
S0E ol
Unsatisfying factor N - - N - N -

SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
- w22, ENAFNAS HIS 20 WY FTASI}F N ASEIF WD
< =S/ S8 20 AHIX P20 042 S
&5 H & / Future plan
= =40}
AE SS9 a0 mos o avnizs Gacz B2 9 AASE HE S0 YO0
Product RIZol Mg stfet Al els #A =3 FE o Ze
promotion plan
diAlLl 2S8ot
recipe oHEALS SI3
application plan




