ol oreiue Mz oeiAs za I

O HIAE HIS 838
Product information

manufacturer

R o =
Product Name LA UIOT=
HZEAHSSSA) S0 o =3}

ANE SARIE
Similar products on the
market

+ HI&Y Product name :
Gatorade

+ HIZAF manufacturer :
Pepsi—Co
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Date of consumer’s survey and numbers of respondents

Number of respondents
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Analysis result
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Gender Age
male / female 20s / 30s / 40s +
15/ 15 17/171/6
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Strongy disagree Disagree Neutral Agee Strongy agree
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i 0%/ 0% 0%/ 0% 0%/ 0% | 62/ 20.0% | 242/ 80.0%
Package preference
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mpression before eating
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Narmi . 0%/ 0% 0%/ 0% 0%/ 0% | 122/ 40.0% | 182/ 60.0%
aming evaluation
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= e 0%/ 0% 0%/ 0% 0%/ 0% | 1294/ 40.0% | 1824/ 60.0%
Price evaluation < < < < ’ < ’
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(Package (Flavor/ (Food gt (Taste) (Naming) (Price) (Other)
) Scent) texture)
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S ey 302V 100% | 02 100% | 02 100% | 0 100% | 02 100% | 0 100% | 02 100%
el e 0%/ 0% | 0%/ 0%| 0%/ 0%| 0%/ 0%| 0%/ 0%| 0%/ 0%| 0=/ 0%
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