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Market Size

(AIE7L)

o= (U.S.A)

HEX APETR

XE 4% 7iE HEo Z2(228, X =Y}
‘02 2231 AERE (2 16%)

17304842 221 (18) 2,741 wmsc1g)
- 2,741448F 21 (18)

(*) Euromoitor International

O Xt 222 AEAR

=4t 22 AEAR

X2 849 7IE HE S5 ¥ ==kt HRY)

* HS CODE 1211.903) E
0= %22 U= 2| 7|E S0 Mgt Algat 7 28 £ 72 < Al AO]|
= THd

413,930 =43 (18) oo T
“ HS CODE 1211.90 (2F 0.4%)

0= ¥t ez Q| 7|Et X0 Aglst A0 1 22 £ 72
1,739M =2 (18)

(*) International Trade Centre

Z2ZX AH| AJERE

X2 839 7IF: 07 AF A EHEE ‘Z20|, oIl oF & UZ 7ISY AFoIH 0I5 =7t S82 TIRIS'Y.

0l 27t KISEE O DASZD 40-500 0N QT HIZ' FAL Y QIF BT HoIs
O od 1455 Hig % 74 (17) ® OI= 2O ('18)
20173 &5 O QUL wevveeeeeeee 116,618 H (100%) E = R —— 327,8924 o (100%)
ALSE 28,093M B (24.1%) HHOL v +250,9228 H (76.5%)
BIAES 45,4108 E (38.9%) =1 43,8634 & (13.4%)
PIES=ES 43,1168 B (37%) OfAJOQI 19,157% & (5.8%)
ofm[2{7} QIC|ol 9! YUzHAT} DI --- 4,143H E (1.3%)
® 4-50th oY QI HIg (18) BIH0] =TI G EYTHOF AN weuvennnnnns 7924 o (0.2%)
s a7 327,8928 B(100%) 254 oat 21F 9,014 B (2.7%)
4-50C0 A QIFL ceevereerereencnenennncns 42,356X H(12.9%)

(*) United States Census Bureau, United States Bureau of Labor Statistics

1) 23 (Hot Drinks): IS8t S AJORA I, %}, 7|E} WSt SRS T

2) %t SR(Tea: 222 19| BSORM st X} AIS SoID|, ZXE TN/SlEAL =L QIAEIE x| J|E} Xt SBS 2T EE3

3) HS CODE 1211.90: 32 $28-0lR8-458-47] U JIE} 0ot QAR S0 X1t AlZnt 1 22 (ZAi9} TH Hsh A/
WAl WS/ 7S Z0| SIS0l MEWA i ZUIRSt 22 SEls MmO okS). UKl MRVt OELISol 23k
LIZQI0p7[0fl HS CODE 1211902 Afgst

- AT U3 UNESETN
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1. 0|3 ZE2X AEFE

AL AP AEA FE2 A, 58 FHe WE, ol AsAE xR K

° 2E ARE MRL ES A 2RATE W A9 A AR, 2ew
0|2 27} Yt "E7) APGHRE Zelgt
Oy og3ttr > O ‘28R AR, HLAMETS(CAGRK) 2.3% — 2.9% Ok

o e grime 20188 71E UIES 28R AWRRRE 1739 4008 ez WA Hglon

201495E 201871 AT 2.3% Z71) 319] ZRo| 4 o ARIRL
GDP 20E 5130902 279 41008 Dei= 34 59 St WO 05% S7RIeH, 201480
o I 20ISHE 8 A ARk Hol Tl 15542 WA
(1) ’ 20199 7 ‘eemel X o ARKPRL Zi7k 1779) 44005t Zel 289 54008t
e AR, 7 ARgel W SeRle] RS 2908t AR oI A 5
319 22 Zoli= TL-3|EX} 7R wiEA] AFgela glom, of= Zzdl it
o] Z7laA A7 TR 715S AT} s vl AHRe] 4207} HiclE

Ao HIP)

[E 1.1] ‘288, A& 38 AZ7AZO

20,000 17,304 17,744
15,770
- | | | | I |

10,000

2,854 3347
3,000 689 2,741 1= I I I I
. B EEE

2014 2015 2016 2017 2018 2019(F) 2020(F) 2021(F) 2022(F) 2023(F)

YES (288) wilHES (Kt 58)

=5 2014 2015 2016 2017 2018 (’1C£E$8)
AlO
z-rl eom 15,770 16,737 17,211 17,192 17,304 23%
= (186X &) (1972 ¢) (203X ¢) (202% &) (20.4% &)
s o 2,689 2,690 2,672 2,685 2,741 o
2= i B2E 8 (B22 8 (BI1ZY (298 G229 0.5%
gt 2019(F) 2020 2021() 20220 20230) ony
A4 com 17,744 18,232 18,768 19,326 19,890 2.9%
= - (209% &) 215X 8 (221% ¢) (228X ¢) (234x= &) =
sig 1 =2 2,854 2,974 3,094 3,219 3,347 41
E= = B4Z ®) (B5EEY (B6Z2 8 (B8xH GByzgyEy 7
X2 : REDLE|[Furomonitor], "Market Sizes, (2019.05.13.)
4) HEHAMRIE(CAGR) : Compounded Annual Growth Rate
5) Xt QEHLIE(Euromonitor, "Hot Drinks in the US’ Analysis Report,, 2019.03
6) 1=€821=1,177.58 (2019.06.05, KEB SILI2d DI |=8 X&)
7) RtE: QuE(www.mofa.go.kr)
-5- al IasTaligassit
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2. Ol #ZX} £ AIZTHE

HS CODE 1211.90: HS CODE 12112 F& 35854435848 9 7|e
ojgt fARE Sof A3t AlETt 1 HREA T 2R, A/ S/ AR
Aol sty A/ He A/RRe 22 FHe AR e AR
ZEAe] Aurt FRUEQl 47 Uselo]z]o] HS CODE 1211.908 Ahg3t

» 2014-20184, 0= HI2YH HUZM AWAMEZ 2.1%
2018 71& ul= HS CODE 1211.90 #59] #2229 $£U7He 49] 13034
dHE 71E9on, 2014-20188 9t AHAAAE 2.1%5 71=3h o 29

FUFHe 20159 AddH] 1.6% A & F59] kL s

» 20184 0= #dk= ¢ N 1747 Ha
20184 7|, U= HS CODE 1211.90 =9 #fol=r g oF 174%F
gEE UEi. R eF0e HERE SAIde] AR gE], STt
HAE YHEESI 9ks. 201890l =dabo] Addi] 37.7%7t S71ot%em,
71 HPgells mlsr W AHRPE Boh IEAHT o]l B AE A= | 9

E 1.2] HS CODE 121190 ¢ 7= crol - M R|

500,000

413,930
400,000 360,010 354,201 361,773 370,436
300,000
200,000
100.000
1,896
1,469 ’ 1,661
2,000 1263 1,739
1,000 l I . I
0
2014 2015 2016 2017 2018
i3 HEEZY U FY  w0]F HET U Y
CAGR*
==
= 2014 2015 2016 2017 2018 (14-18)
D= HoEw aqey 00010 354201 361773 370436 413930

S (4,23991 ) (4,171 9) (4,2602 9) (4,362% ¥) (4,874 &)

1,469 1,896 1,661 1,263 1,739

012 fHorz U ’ ' ’ ’ ' 20.4%
= 8= 8 e e oM ® (seE) (0o

X2 : ITClInternational Trade Centre], HS CODE 1211.90 7|&
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AR

3. Ol Z=At AH] AETHD

1) 0= W

TAEX oM

fEEUE] t2w vl U 4 RS TFART o= %
754 Aol Tk 07} b e

o QTS ] SN, T o ol
g

A = o
L—Eo H]E 3!

9
L=l R I A R oy

el =&0] B

g2 40-50tH

QS AR B3 oSS 54 s AA AR AR S A

S w91 s 1

o

> 2017 DI O TASE9), & Of ZUZSAT o 24.1%9)

mfE AAHEAKCPS)o]| W2 2017
4 7R A5 gk oo B9
F TAEZe o 5uk g ok 45

e

Al vl A2 obdekrel oF 24.1% @017)
S AR GRS I 750089 37.0%

Q= Ye)

=0

ofd 59 g mRte] St
AAA|0) 37%= TRlE, A7F 19=]ol

— e 11

17t 7,500 vjge] £50] k= ARSSE A9 38.9%E AR 3

50-5941, 40-49MI= e

A50]

Lo oJgo

Tl L0

A5 F W

[Z 1.3] 20174 0|2 O{M A5 BUT

ol ASEE

EX: 0= JAIRIREAL

2

Bl M 3
nES= SULEE HASS

15-294 2,692 9,077 11,455

30-39A 5,737 7,840 5,283

40-49M| 6,349 7,021 4,927

50-59A 6,494 7,501 5,677

60-69A| 4,448 6,770 7,119

70M| O 2,373 7,201 8,654

A 28,093(24.1%) 45,410(38.9%) 43,116(38.9%)

ZEA: 012 MAQIFEAL TSelected Characteristics of People 15 Years and Over, by Total
Money Income, Work Experience, Race, Hispanic Origin, and Sex, (2018)

8) AEZ9| Hol= ZANSHINLUIIFHOECD)2| "Under Pressure: The Squeezed Middle Class el ME.
TASES EQAS0| 200% 0[O Hofst

75%-200%,
O MAIRHLZAKCPS): Current Population Survey= Ol QZAIRD} LESSAI=EC| B&F DZHEQ|

9)

3T|—‘——1|_

10) 20174 O FMES2H: 154 Ofde| OfY ¢t & =& &3 X =& 2MIE 7KL

ottt

LS sT ST

$25,4862

Ol
ML

ar

s =2 0=l 73k 2=

UL MMEQE A}
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2) O} 40-50CH GiA Q17
» 0|3 40-50CH oy QI+, Oj= & 2172 12.9%
o] Q1LRARKUnited States Census Bureawell Wi, 2018-20224 m]=<]
F A ST 40-500] oS AT Zo® yepd. 20184 &
m=] 40-500) o Qe F QY] 12.9%01M of= 20229 12.4%71HA]
A 707 ol ol 50-50M] o34 S wFEUF 2018-20229 5<% oF
0.8% Zolt= b 71913

[ 1.4] 012 40-50CH O oI R 3! 0]

LR
340,000 230269 332,639 334,998 337,342
327,892 !
330,000
320,000
310,000
300,000
2336 2138 1,993
42,000 'I I 41,846 1,768
40,000 l .
2018(F) 2015(F) 2020(F) 2021(F) 2022(F)
nZE QI m40-594 217
22,500 )1 033
22,000 ' 21,728
X\X\ﬂiﬂ‘ 21,424 ’ 197
21,500 -~ ’
—
21,000
20,423 20,409 20,419 20,422 20,571
20,500
20,000
2018(F) 2019(F) 2020(F) 2021(F) 2022(F)
40~49M 1-50~59M|
2018 2019 2020 2021 2022

% o7 327,892 330,269 332,639 334,998 337,342
-50M

‘(‘i i?_-ll 42,356 42,138 41,993 41,846 41,768

EEHI‘;/) (12.9%) (12.8%) (12.6%) (12.5%) (12.4%)
o,

40-49M| 20,423 20,409 20,419 20,422 20,571

50-59M 21,933 21,728 21,574 21,424 21,197

At 1 US Census Bureau, "Projected Population by Single Year of Age, Sex, Race, and
Hispanic Origin for the United States: 2016 to 2060, (2017)
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o HEZA

3) 0=

» O QIF B, WOl 76 5%=2 71 2 HIZ XIX]

nj=t QL RARUnited States Census Bureaw)o] W= 20189 & ¢t =
diolo] 76.5%% 7FE THE7F AW, 331 13.4% oRAoR] 5.8%=C 2 UER.
7 QkEO] R S 5WQ2018-20229) T A7 0.5%, 1%, 2.2% S7FE
AOE ofEEm, 11 F ol oRIe] 7} HlwA wEA Sdid Ao= ol
[E 1.5] 02 Q15 2Xe
juks IR
256,000 255,560
255,000 254,431
254,000 253,280
253,000 252,110
252,000 :
251 000 250922
250,000
45,000 43,863 44,298 44,735 45172 45,608
40,000
35,000
30,000
15,000
10,000 m
5,000
. | j | [ | | . |
2018(F) 2019(F) 2020(F) 2021(F) 2022(F)
ol =zl
m OfH|2|ZH QIC| Q1 5! A2HAT} AT m OfA[Qt
m 5H2L0] 201 O EfEe Al 1274 Ol&el 1E
Om|2{Zt 5l210]
wo; IO 281 51 2%H ofy
FoT Wl s S S oMol oo Yo
gl e
2018(F) 327,892 250,922 43,863 4143 19,157 792 9,014
2019(F) 330,269 252,110 44,298 4188 19,582 803 9,289
2020(F) 332,639 253,280 44,735 4232 20,009 813 9,570
2021(F) 334,998 254,431 45172 4277 20,439 824 9,856
2022(F) 337,342 255,560 45,608 4321 20,872 834 10,147
MGR 0, 0, o, o, 0, 0, 0,
(18-22) 0.7% 0.5% 1% 1.1% 2.2% 1.3% 3.0%

A& : US Census Bureau, "Projected Population by Single Year of Age, Sex, Race, and
Hispanic Origin for the United States: 2016 to 2060, (2017)
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SUMMARY
'y 1. Oj= Kt AH[X}, A4 7HMS QISH AH AH]
2. 0= X A, M 25 =% 7| kb 4
3. R7ls AME & B, ClYst K715 Xt EA
4

. @2A X QX[ 0]0], oiX| RSEA Z2|0|Y Xtz AN
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Market Trend

(AMEEHE)

o= (US.A)

LA NFEUE 24

GET HEALTHY

Z 0ofgf, CO|0E 5 Z2XHOZ At AH| MHA M2 22 At AR HE MY
RTD 22 7|8k Xt AH| A& M 24 MI|, AL, 2XE, HIE S
U.S.A Issue @ U.S.A Issue @
0= X} AH|XE 0= X+ A,
1 IHME It kI AH| HA 2z =28 7|5y A}
‘Kt 744 2300 Chist AH[XL QIX|= BIIE 2 BIY ‘olg 0|z A2 X|QF

USDA ®7I= 215 HIE Mz UZ(IDA} QAKX X UL DK ATH
0|2 A HETIY Q7K Q15 R SAr ‘m2|0|y 742 A
U.SA Issue ® " US.A Issue @
fls AE & 3, #EX} $X| QIX|E OjOj,
CHIot K715 Xt EA HX| SSUA T2 0|Y X2 A
‘USDA R7Is 215 H= ME &Al O ‘I2(0|Y, OfAlof, 44 32| 0|O|XT
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1) HolEf =F O HIHO|E 2%

- % A Y, W, BAE

H 2.1] 0= SME 0K 2|AE

° Hs OHAI ZHo[x| H|1
HIGI0|E] 2% 7|= 01 Natlngcl) ggzgﬁunt www.restaurant.org 0= HAEY 3
02 Food Beast www.foodbeast.com SAIE OiA|
HloE + 03 Food Business News www.foodbusinessnews.net SAIE OiA|
A% 712t 18.01 - 19.06 04 Trend Hunter www.trendhunter.com/food SAE DA
05 Greatist greatist.com/food-trends SAIE OiA|
& HIoj[  90,027A 06 Fox News www.foxnews.com HIZLIA OfA|
07 Prevention Www.prevention.com 2O[ZAEIY FX|
HIOJE] A 08 Pop Sugar WWW.popsugar.com 20| ZAEKY FX|
09 Food Channel www.foodchannel.com SAE OiA|
o 7I{E  *KTea) 10 Food and Wine www.foodandwine.com/news SAIE OiA|
S5 HOlE| 22 2967 11 Food Navigator www.foodnavigator.com SAE OiA|
= 470 12 Food and Nutrition www.foodandnutrition.org SAE OiA|
13 Shape www.shape.com 20| ZAER FX|
14 Omaha Magazine omahamagazine.com 2lO[ZAEIY EX|
15 NPR www.npr.org/sections/food = Z{0|ZAEI! EX|
16 News Observer Wwww.newsobserver.com HIZLIA OfA|
17 Food Management www.food-management.com SAE OiA|
18 Chain Storage www.chainstoreage.com H|ZL|A OHA|
19 Forbes Retail www.forbes.com/retail HI=LA OHA|
20 CNBC Food Retail www.cnbc.com/food-retai HIZLIA OfA|
21 WSJ Retail www.wsj.com/news/business HI=LA OHA|
22 Retail Touch Point www.retailtouchpoints.com H|ZL|A OHA|
23 Retail Wire www.retailwire.com H|ZL|A OHA|
24 Retail Dive www.retaildive.com H|ZL|A OHA|

25 Business Insider Retail  www.businessinsider.com/retail ~ H|=L|A O{A|
26 Retail Customer Experience www.retailcustomerexperience.com  H|ZL|A OHA|

27 Smart Brief www.smartbrief.com H|ZL|A ORA|
28 Food Business News www.foodbusinessnews.net/ SAIE OiA|
29 Beverage Daily www.beveragedaily.com SAE OiA|
30 Retail Leader retailleader.com H|ZL|A ORA|
31 Progersive Grocer WWW.progressivegrocer.com H|ZL|A OHA|
32 Gourmet Retailer www.gourmetretailer.com SAIE OiA|
33 Supermarket News www.supermarketnews.com H|ZL|A ORA|
34 Sumermarket Guru  www.supermarketguru.com/articles ~ H|ZL|A ORA|
35 Ranker www.ranker.com SAE OiA|
36 the Top 10s www.thetoptens.com/food SAE OiH|
37 Candy USA www.candyusa.com SAE OiA|
38 Dairy Foods www.dairyfoods.com SAE OiH|
39 Baking Business www.bakingbusiness.com SAE OiH|
40 Meat + Poultry www.meatpoultry.com SAE OiA|
41 Prepared Food www. preparedfoods.com SAE OiH|
42 Best Food eat www.bestproducts.com/eats SAE OiH|
43 Eat this www.eatthis.com SAE OiA|
44 Refrigerated &Frozen Food www.refrigeratedfrozenfood.com =4I OiA|
45 the Drink Business www.thedrinksbusiness.com SAE WAl
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22,2962 B0l
TIEH 4N A, 49 =B

(B 2.1] 07 SAE WA 2AE

s
46
47
48
49
50
51
52
53
54

oA
Just Drink
Wine Business News
Wine Spectator
Craftbeer
Drink Preneur
Beverage Net
Food Beverage News
CSP Daily News
Beverage Digest

55 ASIAN IN AMERICA MAG
56 WHOLE FOODS MAGAZINE

57
58
59
60
61
62
63

HUFFPOST
THE GUARDIAN
Bakeryandsnacks
Women'sHealth
Well and good
Beverage Digest

Natural Food Series

ZHo|x|
www.just-drinks.com
www.winebusiness.com
www.winespectator.com
www.craftbeer.com
www.drinkpreneur.com
www.bevnet.com
www.foodbev.com
www.cspdailynews.com
www.beverage-digest.com
Www.asianinamericamag.com
wholefoodsmagazine.com
www.huffpost.com
www.theguardian.com
www.bakeryandsnacks.com
www.womenshealthmag.com
www.wellandgood.com
www.beverage-digest.com
www.naturalfoodseries.com
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[E 2.2] 017 XKZ) AHIK} 22 Oj%)| 2|AE

HS OH | =H0|X| H|1
01 Amazon WWw.amazon.com 22121 ATE
02 Walmart www.walmart.com 22121 ATE
03 Target www.target.com 220! ATE
04 Reddit www.reddit.com SNS *{2
O HiG|o[E EM 7|9 EH
R R E A ER
[E 23] 0|2 S5 A 23 0N 2|AE
Beverage #z) FOODDIVE NEWS
daily.com
0= 2=3-EX|, Oj= AE0HK, Oj= Xt OHA,
=& EdE 9 Al MY 0= 28 A& XY 0= At AlE MY
7I¥E © s II¥E © ?ls 7I¥E © N
7I¥E @ RTD II¥E @ 7154 I¥E @ C|7 |l
7|YE @ 24zt 718E ® E=1=WN} 719E ® AIY Xt
I¥E @ PPN II¥E @ ahitst I¥E @ X&7tsd
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- v 2wl 4] 719JeA]

[E 23] 0= XHF) AR 28 24 7|9E

o 7|1HE 8 2HM)
= ey | =y AHo{71gd  #HHONN]  7IE
R7|Skt organic @)
A natural @)
Shitst anti-oxidant O
boUNE" low-fat O
XNgt low-sugar O
At ANY Kt special tea O O
uz healthier @) @)
rtd Xt rd tea @)
X&d sustainable @) @)
C| 7|2l de caffenein O 0]
Az colorings O
Isdn|= artificial stweetener O
ot A wellbeing @)
Mt expensive 0)
A5} digestion @)
HA immune @)
R71=s%} o[O|x| St cleansing O
4 relax O
Hat refresh 0)
QAR pregnant @)
Ot7| baby @)
AZIKE ginger 0] 0
KpADIKE jasmine 0] ®)
70| earl grey @) O
=Kk} green tea O O
=N black O O
EXBK} Rosehip O O
EPAICIX} Lavender O O
HHTIE Peppermint @) @)
e Mok ALz cinnamon O O
FICH2AE cardmom O O
el hydrangea
SI0|EX} white tea O O
SEXL oolong tea @) @)
HO[X} Pu'erh 0) 9)
A|O|TIEX} spearmint @) 0]
GIH|AFHAKL hibiscus @) @)
20|EAK} rooibos O O
Hoo| T8t mild natural sweetness @)
20| flavour @) @)
Orl=3st ot mild O O
o\ bitter @)
Z2 0 good O
A=t10 OFAlO} Asia O
Z=Xfe| o[Ojx| 5 Korea o o
A diabetes @) @)
DRSS hyperlipidemia O O
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21) Xt=: OF2E[(Arbor Tea)(www.arborteas.com)

22) A= H2|M=2/2EE|(The republic of tea)(www.republicoftea.com)

-19 - arl ‘ﬂ%;‘&#’.‘."-‘! SRESM



2019 SHRIAE SESZAL

4. Y=At 9| QXK= 00|, #X| FSA Z20|H X2 L4

=X}, 2K S A AE €Y
1 oY O[0IXIE EHRet WIKiet FRAL, =2 U3k

y I -

ul A APgO] RIS et 344 FAOR AT/ B8 A0 Uehd: kg

4
]
>
Oj2 AH[K} A} QIX|E

—E- = IH—I P . .

zx =& 0= 9|(Tea association of the USA. Inc)oll WEH, 2018\ vj=ro] x| 648 AHfRke
o A OF 8% 4 OF 19% SRk W 5ol oF 1%0] HIeS R T v
cox s A Ol 2% 59 olnldE meshL gis APt BR0G] T 2w

Bt 1,484 =9 AeE B v 552

oet 1,453 C = =

oy . » 0= A =Xt 2AX|== 00|, EE 220/ FSUHE SOHH

= p—p T2(0|Y X, 2Fet AL, HZ X}, OfAIOF Xt S22 AJH
AuER 708 wl BRI S A Sok] YE AFoR HRer, 52 4

(Gamro), Hydrangea©=), Dew(°|2) At 52% AR ks dx] Zejm|d]

+=it 27 A eIl ZIRIENGood Green Tea)elte 5415 AIROR TES @ &
T 9lon] w77 -7k B - 4% ol 7] - AV A% ol B DI 4

7 01026) ZAJo} Zu3] ofelzz izl : fas)=
oo em o T k0. vl 2Rkt 5usl opleRl el Americn cameliash=

aaml o ooen | SIS BN 191 FRUSo] SIS 0N} Ok §h820
24

» O}2 AH[XL $2Ki0] CHe 2 o|ojx|
O M9 @ 82 @ Z0Y 5

E 29| 0|F =Xkt & 0|0jX] 719{E

EENE

4y a3 AT &0l

5
"

9| 07k UL =B o3 Gk 2|

X2 1 O A S TIA AR S 22,2964 B4 (18. 01 - 19. 06)

23) Xk=: OF2KEEs|Tea Association of the USA. Inc), MState of the Industry 2018-19 Tea Market Review & Forecast,, 2019.06.14
24) Xtz @A2RI(Healthline), "8 Evidence-Based Health Benefits of Kombucha Tea,, 2018.08.29

25) Xt=: E2|E(Treatt), "5 FLAVOURS OF FALL,, 2018.09.27

26) Xtz ZIZIE[Good Green Tea)(www.goodgreentea.net)

27) Xt=: OfHZRIZFH2|0fA(American camellias)(www.americancamellias.com), CAMELLIA SINENSIS-BACKYARD TEA

-0 - arl ‘ﬂ%:‘&#’.‘."-‘! aaseM



ll. Distribution Channel

SUMMARY

1. O H=2X FSAX

2. 0= A=kt FQ FSEA
3. Ol= Z2ZAr B2C AO{XiE




2019E SHRIAIY SEEZAL

Distribution Channel

(RS

—— YugEAz X(tea) = URSAH

—— Htea)7 BX| BB REBE

Ktea) 7 =M
|
—
BN |
717191 o
0= (U.S.A)
X{Tea)28) REME 2z
g 23 wa 25 HRE29) FQ 30
Walmart, Kroger, Kmart, Publix, Safeway, H-E-B,
" Whole Foods, Shoprite, Food Lion, Wegmans
o & AIHOMA o b b , ,
SOIHORY & O 48.3% Stop & Shop, ZionMarket, Galleria market, Hmart,
AR. Supermarket, Hannam Chain Super Market
7|t MEEX31)32) 384%  Gajumarket, Littletokyo Market Place
H|xd ! i
B2C ADf K ELET s 5.5% Kohl's, Nordstrom, Sears, Saks Fifth Avenue
stolxy 3.4% Aldi, Sa\{e—A—Lot, Grocery Outlet, Pricerite, Ruler
’ Foods, Lidl
22191 5 SR 3.2% Amazon.com Inc, Walmart Inc
H| AREH 0.8% =)
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H-E-B, Whole Foods, Shoprite, Food Lion,
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HaEH ¢ TWININGS
®@ HMIEY : EARL GREY BLACK TEA
® M9 : Brighten up your day with
the distinctive taste and aroma of this
classi tea.
@ 8% : 20 individual tea bags sealed
for freshness
NET WT 1.41 oz (40g)

HEH(Z0)

® M2 : INGREDIENTS: Black tea,
natural flavoure, bergamot peel

@ |}SAt : DISTRIBUTED BY TWININGS
NORTH AMERICA INC. 777 PASSAIC
AVENUE, CLIFTON, N)J 07012

For gquestions or comments, please
contact us at: www.twiningusa.com or
call us at 1-800-803-6695

® KRS7I% : 17/SEP/2021 BEST
BEFORE DATE
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YMASTER BITNDER'S NOTES

Translucent, Reddish-Brown

3 Minutes (Recommended)

GALEEHY b ores
COLOUR
STEEP TIME
J5d
HH(Z0)
® AR2 : MASTER BLENDER'S
NOTES

NOTES : Fragrant, Floral, Citrusy
COLOUR : Translucent, Reddish-Brown
STEEP TIME 3 Minutes(Recommended)

“Twinings has been blending my
family tea for years. Legend has it
that my ancestor, the second Earl
Grey, was presented with this
exquisite recipe by an envoy on his
return from... (612
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Korea Agro-Fisheries & Food Trade Corp

V. Expert Interview

SUMMARY
Interview @ 2IO] E| AHEnpire Tea Service) L
Interview @ E| UEEA(Tea Importers)
Interview @ OI2EZ E[A(Arbor Teas)
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Teas Are Available In Foil Packages.
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Ms. Lea (Marketing Manager)
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"Hot Drinks in the US Analysis Report,, Euromonitor, 2019.03
"Projected Population by Single Year of Age, Sex, Race, and Hispanic Origin for the United States: 2016 to

2060, US Census Bureau, 2017
"Projected Population by Single Year of Age, Sex, Race, and Hispanic Origin for the United States: 2016 to

WO 00 N OV W NN

R N T e
S 0 0 NN RN = O

2060, US Census Bureau, 2017

A1 AIE

SERYH (www.portal.euromonitor.com)
International Trade Center (www.trademap.org)
KATI (www.kati.net)

ul= 2FE3] (www.teausa.com)

ol 555 (www.usda.gov)

o]t Aokt (www.fda.gov)

ol A=A E S (www.cbp.gov)

AA A 2 (www.worldteanews.com)
Zrrho|H (www.fooddive.com)

A (Www.gourmetnews.com)

e (www.mintel.com)

il Ao AgH] (www.thebalancesmb.com)
H|ZYAelolo] (www.businesswire.com)

O}KE] (www.arborteas.com)

HelgEd e HE (www.republicoftea.com)

g gtol (www.healthline.com)

EZ|E (www.treatt.com)

F1E] (www.goodgreentea.net)
ohfglZlzPdelokA (www.americancamellias.com)
o HFEHRA (Www.mercurynews.com)
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