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Market Size

(A=)

o= (U.S.A)
7/l uBUISE AETHRE
XE MY JIE RB Wi THRIH Ua), AMESETA) 28 o

012 &M At S2(RTD Tea)!) AlEHZ
3,510k 2|E{(18)

84 w19

* 0|2 &M et AL 22(Carbonated RTD Tea)?) AEHZ

84442t 2|E{(’18)
(*)..Euromonitor..International

F15 LREMSE +EY AYHAE

= 8513 400 72
=422 49 78

XE 8% 7IE 42(ENr, 2T, 1i3), dR(R7Is LRy,

R7ISHY, EUIA, MHES)

/A= o

* HS CODE 2202.103) = oo
O} $ 22 ‘202 W 2 87 4Y A2 = s
(% 0.4%)

2,558ut0t =i (°18)
- HS CODE 2202.10 Quiet 5018)
02 # 3= syZn|2 M/t 2 S8 ¢ 72

outat =2 (18)

(*) International Trade Centre

F715 LREMZE AH| AETHRD

XE 8% 71F f7Is daEiisE SUER QUi UZes, n8aiy
Ojofl =27} GIEElE NASE, 0142 2E TR, HLSE QFES S
O DAEF HYE (1971-20161) @ 0d Q17 HIZ (20171)
IAEE 5% T QI 39} 2,5158 8 (100%)
MAE-FIAES -5% N - ] A 19 6,4215 & (50.5%)
® HY3E 83 3712 (2017-20181)
Y= 4%
Ul At S 2.5%
%38 4.5%

(*) Pew Research Center / Worldbank / Euromonitor International

1) Z4 A SR(RTD Tea): ASA = FBKRN ZH0M 22 THSOIES THE A S2S JRMY. 0B B, TR 318 Ui
AR Eor 4 U
2) ZA B A S2(Carbonated RTD Tea): ‘ZA| Xt SE(RTD Tea) 019l B=O2, ZA| S8 Jhstt Xioits 22 XSS i &
Mg

2TM0| R7ks WHEMSRO| it THOI X1 W HA0| HBISH QAL HEQ BSKIS Hel= B20PI0 S KIER M5
3) HS CODE 2202.10: A5 9! 7IEf 20|29} 3} 58 APt BRA| BAMSL BHSE E3E Q7ls Wa ERES] 22 Hik,
PO T/ 212 HR0|7I0) Big HS CODES: AX2t
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A2 AIBEHE |SME

1. 07 |75 YeEISE AHHE
ZAL AR S SERESE(Carbonated RID Tea)= il SA] 28 7153t
° A S5 AES AT # BaAe frks darikeae A g Eglen
02 27} Yt ™y HEW 7] FeE SA| 58] 7FssPlel o AE APl A= HA
AREQ] FRAE 3R, S4 HREESE 9 AidEdl S8 X S5 (RTD Tea)
iy 9838t AR S Halste] ARHR) RS ok At 3
oI 39 2,7898ty . O|F FM UFEMIZE(Carbonated RTD Tea)
GDP  20E 51309 =y 20189 VI Wl =l S4 A &8 AH[ERE 359 1,000 @), S4
P UAEEEE AHF —?: 8,4109 HE|(OE FAHE. ZF A2 201497 E
(19128 6251823 2018W7H| ABHIFE 4%, 384%= 7158

3,510 3.601.5
3,500

T2, 930 3
3,000
2,500
2,000

20194, &4 X} &8 AH|EES 369 1509 FEH®), &4 Hass AH[ES
9,990t 2E(HR AT P& 59 AFEL A SRR W2 2.4%,
9.6%%= i yE

[E 1.1] ZM UFERM2E(Carbonated RTD Tea) A|ZiE A
e 3,965.3

4,000

99.9
» I I I I 1 I II II II II
50 29 I
, i= In NI
2014 2015 2016 2017 2018 2019(F) 2020(F) 2021(F) 2022(F) 2023(F)
RYYES (S A SE)  WHYES (54 Us BuSE)
CAGR
= =]
L 2014 2015 2016 2017 2018 ;o
RS
zm g o 29303 3,147.2 3,330.1 3,423.2 3,510 4.6%
ot =Adaps
e Cnen 229 39.4 495 66.5 841  384%
ey 2019(F)  2020(F)  2021(F)  2022(F)  2023(F) (’1C§—(’3§3)
of A 3,601.5 3,694 3,786.3 3,876.4 39653  2.4%
ﬁ tl. % ’ . ’ ) . ) B y . A0
o SAs .
Z= EpeE 99.9 113.3 125 1349 144.2 9.6%
A2: S2ELE(Euromonitor)
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A2 AIBEHE |SME SH/49 QIR

2. 07 7l EaEisE +E5Y AETRE

HS CODE 2202.10: 3 HS CODE= Agk 4l 7[el Zujge} 3 58 A/RE 524
EAkel BHSE FIRE Q7)1 dhm ERES] RO Al dhadia)
EEo/IT 22 ddRol7le] o HS CODE AXgeh

» O]= HS CODE 2202.10 #Z=2% £ 259 5,7779t =
201849 71&, ul=ZoA] HS CODE 2202.10 ZEo] #HI=H 24| 49 ZHe
259 577749 ggjoln, HZ 5701W(2014-2018W)7F B 7.6%9]
AIES 7153 201449 o) X&A o7 =1l Jrvt FRIAL 9k

» 2014-20184, O] ok £QU3H ALR MES 14.6%
20184 712 w]=-] $8l=F HS CODE 2202.10 ZE 4=0lofo. ok 9174t gy
2 AAE. ok A AN oF 0.4%=, U 5 sHollA AX =7t F
1492 7|23} 2017499= Ad diH] 69.3% Z71stelont 20184ok= 20174
tiH] 19.9% ZAst

[E 1.2] HS CODE 2202.10 ¢ AJERE
Ctel s M e

3,000,000 2,467,083 2557772
2,187,333 2,224,704
1,907,884
2,000,000 . I l
1,000,000
13,000 11,454
10,000 172
7,000 5,312 5,724 6,766 I
i [ | = .
2014 2015 2016 2017 2018
0T HILW A w0|F BT S
sz 2014 2015 2016 2017 2018  AOR

(14-18)

1,907,884 2,187,333 2,224,704 2,467,083 2,557,772
0= 22 AN 7.6%
22z 8 (6z3# 6z (2929 3= ¢

. 5312 5724 6766 11454 9172
02 oz Sk 14.6%
(632 &) (679 %) (809 &) (1359 &) (1089 &)

Xt&: ITC(International Trade Centre), HS CODE 2202.10 7|&
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Gl SEH £
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X
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re
m
i}

3. 0= /715 2REMSRE AH AFHE

7l MARMISE EEe W s, waTry.
olel] a7} ofEEhe TAEE o4l %E—s— e, pes MRS HaE

NORIASE AR U ET  , 02 JASS HIE U FSYAE =7}
20164, vl FE|AXAE(Pew Research Centen)o]l W 453 9 371
AE30] 180l 19719 86%clA 2016\ 81%% AASH] H[g], TASZHS
19719 14%°01A 20166 19%= <F 5%p 5713 20169 391 715 71%, 14
E3 Y SYa5L 187 787288 R 2010L=19] 173¢ 2,1522 o)A <k 9.1%
S7RIon, ol SAST H ALESY S5 7R 6.0%%F 4.8%
Hoh #& FAE Yehed

H13] 255 A2 E 1.4] 4554 3945 37 71®)
£H2l: HMIE|X] Chop: e

2016 29% 19251624
_ 2016 $78,442
2011 |9 $187,872
2001 28% 54% 18% $98448
2010 $74,015
1991 [N27%I 56% 17% $172,152
1981 26% 59% 15% —

- 2000 $78,056
1971 25% $183,680

0% 20% 40% 60% 80% 100% %0 $50,000  $100,000 $150,000  $200,000

A= FE2|MXME(Pew Research Center)

» OIF DASE F2 SSFQ A2 ZL 0 22

Zl A i°l~— OS2 e,

- - é?-l |IZE
® O e ATAL YA, MTIAAZ,
g;éﬂkl&ii HE]X]J—E_,] /\ O] 74‘!‘1]'—’]

30-32%7F 1a5Fo &9
ol5o] AR R Age
ARAYAT, AYAT SO

ZH: Pew Research Center (www.pewresearch.org)
(2018.09.06) 1ol

4) X2 FE2MXME(Pew Research Center), "The American middle class is stable in size, but losing ground financially to
upper-income families,, 2018.09.06
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2) 0|2 oy oI &
» O 0fd Q17 &= BT Ao §lof
2013-20179 7t vl W o Qe 3] F716led, 2017'de] oF 19 63t
Hog A, o= ulE & Q1] 50%0, TS 77t AH 91 F oA H|
&2 50%= LM A0l &
[Z 1.5] 0|, 04 Q17 &

L

o1z oty oin 2
165,000,000 —
164,213,691 (%_ ?_I?' EHHI %)

164,000,000
163,204,718

oo el 2013 159,802,914 (50.6%)

162,000,000
160,928,430

2014 160,928,430 (50.5%)

161,000,000
160,000,000 2015 162,071,376 (50.5%)

159,000,000

158,000,000 2016 163,204,718 (50.5%)
157,000,000

020 201 20T 9017 164,213,691 (50.5%)
EXN: MA2E(World Bank) (www.data.worldbank.org) (2019.06.03)

3) L2320 3t 42
== » Z1Z0]| st BMOZ AM 2242 Bt

o= S2AR W A%, w71s 5ol tist #io] Sk Bk g, 49
L 259 £t AL 9L Ak AR A, 20149 o) A ¥
0.8%9] T4es Holul lom 3ES 511(2019-20239)7He HAAIE o]of

A0E By

(N~

ole} Hit2 Aol X S/ 5, WIEo] AL SRl A AL 9L,
L2ylE 59 2183 AR ARo] 201830 AUy 4.5% Z7Fslgon, 3
T 54 7F 3.9%9] dBd AAES BY AoF o=y

E 1.6l S8 ANE HE ¥ 582
=1

== 2018 MF[2F HMACiH| CAGR CAGR
- (442t 2|Ef) BUs (2014-2018)  (2019-2023)

AZ5) 34,578.3 4% 6% 3.7%
U2 k28  3,510.0 2.5% 4.6% 2.4%
SE226) 16.3 4.5% 1.8% 3.9%
U2 O S22  589.6 6.8% 10.9% 3.8%
X 22 2,338.2 2.7% 4.2% 2.4%
AKX 22 49287 -5.5% -0.4% -3%

ERMESE 32,284.3 -0.4% -0.8% -0.2%
FA 28 10,777.7 -2.5% -2.6% -1.4%

EX: SE2LE(Euromonitor), "Market Sizes, (2019.06.04)

5) M<~(Bottled Water): FERIHE= ME, DU, Mo, ERENH= M OWZ, B4, 7I5 S0| JUCH, AZC| St M7t 25t
6) s=2=(Concentrates): AWMsEZ=(Liquid Concentrates)?t MPESESE(Powder Concentrates) e, 5 45 & 20| Af6tk=
B0t 712 SRS KIAE
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1. Market Trend

SUMMARY
1. 0= 3= AIE EdE, A3= ¢

. Ol= AHX, KMzze, M
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Market Trend

(AIHEHE)

0= (US.A)

ER CHHl 85 EHE oi%

0= AHIXL BRIZEO| HHSE M2
THRR, UASE, MAMBSE § M

US.A Issue @ US.A Issue @
0= 28 AR, 0= AH|XE
HLE 2st S8 EdE MZ22| MA-XK(HTE) S8 M
‘g XHPYE olmZit|E HAIE o S20 AEN Baf ‘T =20| &= H7E0| HotE S MT

4% S5= 18 STt O|0IX] ER ULSE, MY M=K UEAF|7[0l= of=tE
TH2H0| S| 22 BF NMOHER 9 NS MS HRS OME0] Tt 2 F7t oy

U.S.A Issue ® " US.A Issue ®
A% O[OKIE HQ3 -0t 21, HOTRE S8 YD MBS M 32,
2 37t o +2 37t o
MSFIE 25¢ M20| BQE 742 OIIXIZ 42 37} oY DIZAHIR, $T NS Mo| SBE M
o A LA A
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AR

8ICI0[E &4 TD2MA

AgEHE CENE s/Eey o

HIOJE] 43
A

== BLos
(O]= =AIZ 0iM 637H)
(0]= 2zfelnpEt 47H)

[ ]
HOlE| 28
=S

= |

(0= Bt OiMl 25

A 7I/ET)

[ J
HOJE] 41
CEHE 7|

TEEERIE

O HIHOEl 24 29

SHE

{7IAL, BAS SH3)

B0l 3
90,027

A A

(Sauce)

~-

BIC|OlE] =
10,821«

Ol2ial=gx|7)y

(A" +2 %)

~

HIG[0]E 24
28, 83
AlE£2 o=

@013 SA4E 7|AL W ZAE H0]E )

- HX S E UM, SAE YA, SAHEER]

@ 0|7 B OiM|/HZ & S8 LUK 2 $70
EMER HHER
2=E 9 : Of0}E 0= (www.amazon.com)
HOLE O]= (www.walmart.com)
E}21 0|2 (www.target.com)
g5 0]=2 (www.reddit.com)

47 Glojg} ol
+% 7|19|E @ EMHS B (Carbonated, Soft, Fizzy, Soda)
« 2 7|19 E ® HHIS 2 (Alternative drink)
<+ 7|1/ E ® FS(Functional)
2 F|RE @ HYE(ME) (Ingredients)
X 7|1 E @ 20| (Flavor)
T 7|19E @ M (Color)

@ 23 HlojE HA|
 HH OjO|Ef =& AA M HI0|E 10,821 H

@ BIOJE] £ B 2 =1
-0} 82 A&o| At EUCE Horsln
8% 42 5717t 7| sl 320 £ H

@ HIojE] 24 71y 47
« AEEHIF 7| (Word2Vec)
EXE 7| TE a7 9l M CHIE ojo]E B4
= ZHM S 218 (Sentiment Analysis)
S48 7|IHERAEM Q38 CidlE Hiojg 24

@HOE EMUZEUHUS
K| OfX| ZAHE S0t GIOJE BMZU HE

_11_

a'r HI2FFHLERETM
s A Fibarias 8 foad Trade Coupirssion:
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AX|
- s B4 A, 2, EAE

[(E 2.1] O1F O§H| 2|AE

¢ #S A Z10IX| BT
SHOIE =8 7k 01 National R.es.traunt Www.restaurant.org 0= HAEY &3
HIOJE| A% Association
02 Food Beast www.foodbeast.com SAZ OiA|
=8 71zt 18.01-19.05 03  Food Business News www.foodbusinessnews.net SAE OfA|
27 BOE 90,0277 04 Trend Hunter www.trendhunter.com/food SAE O
05 Greatist greatist.com/food-trends SAE DA
o] Xix| 06 Fox News www.foxnews.com H|=L|A O A
- =t 07 Prevention WwWw.prevention.com 2O[ZAEIY FX|
MH 7|19E .
(Drink) 08 Pop Sugar WWW.popsugar.com 2O[ZAEIY FX|
A diojel 10,821 09 Food Channel www.foodchannel.com SAIE i)
10 Food and Wine www.foodandwine.com/news SAE DA
1 Food Navigator www.foodnavigator.com SAE OiA|
12 Food and Nutrition www.foodandnutrition.org SAE DA
13 Shape www.shape.com 2I0|IAER EX|
14 Omaha Magazine omahamagazine.com 2I0|TAER EX|
15 NPR www.npr.org/sections/food = Z{0|ZAEI! EX|
16 News Observer www.newsobserver.com HIZL|A DA
17 Food Management www.food-management.com SAE OiA|
18 Chain Storage www.chainstoreage.com H|=L|A O A|
19 Forbes Retail www.forbes.com/retail HIZLIA OHA|
20 CNBC Food Retail www.cnbc.com/food-retai HIZLIA OHA|
21 WS) Retail WWW.Wsj.com/news/business H|ZL|A OHA|
22 Retail Touch Point www.retailtouchpoints.com HIZLIA OHA|
23 Retail Wire www.retailwire.com HIZL|A OiA|
24 Retail Dive www.retaildive.com H|=L|IA OHA|

25 Business Insider Retail  www.businessinsider.com/retail ~ H|XL|A OfA|
26  Retail Customer Experience www.retailcustomerexperience.com — H|ZL|A O]

27 Smart Brief www.smartbrief.com H|=L|A OfA|
28 Food Business News www.foodbusinessnews.net SAE OiA|
29 Beverage Daily www.beveragedaily.com SAE OiH|
30 Retail Leader retailleader.com HIZL|A DA
31 Progersive Grocer WWW.progressivegrocer.com HIZLIA OHA|
32 Gourmet Retailer www.gourmetretailer.com SAE DA
33 Supermarket News www.supermarketnews.com H|=L|A O A|
34 Sumermarket Guru  www.supermarketguru.com/articles  H|ZLIA OHA|
35 Ranker www.ranker.com SAE OiA|
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36 the Top 10s www.thetoptens.com/food SAE OiA|
37 Candy USA www.candyusa.com SAE OiA|
38 Dairy Foods www.dairyfoods.com SAE OiA|
39 Baking Business www.bakingbusiness.com SAE OiA|
40 Meat + Poultry www.meatpoultry.com SAE DA
41 Prepared Food www.preparedfoods.com SAE OiA|
42 Best Food eat www.bestproducts.com/eats SAZ OiA|
43 Eat this www.eatthis.com SAE OiA|
44 Refrigerated &Frozen Food www.refrigeratedfrozenfood.com — SAIE O
45 the Drink Business www.thedrinksbusiness.com SAE OiA|
46 Just Drink www.just-drinks.com SAE OiA|
47 Wine Business News www.winebusiness.com SAE OiA|
48 Wine Spectator www.winespectator.com SAE DA
49 Craftbeer www.craftbeer.com SAE DA
50 Drink Preneur www.drinkpreneur.com SAE DA
51 Beverage Net www.bevnet.com SAE OiA|
52 Food Beverage News www.foodbev.com SAE O
53 CSP Daily News www.cspdailynews.com SAE O§K
54 Beverage Digest www.beverage-digest.com SAE OiA|
55  ASIAN IN AMERICA MAG  www.asianinamericamag.com SAE OiA|
56 WHOLE FOODS MAGAZINE  wholefoodsmagazine.com SAZ A
57 HUFFPOST www. huffpost.com HIZLIA OHA|
58 THE GUARDIAN www.theguardian.com HIZL|A OHA|
59 Bakeryandsnacks www.bakeryandsnacks.com SAE OiA|
60 Women'sHealth www.womenshealthmag.com od &K
61 Well and good www.wellandgood.com SAE DA
62 Beverage Digest www.beverage-digest.com SAE DA
63 Natural Food Series www.naturalfoodseries.com SAE OiA|
- oR P 4alg 92
T 2.2] 0|2 S AHIX} 2|5(SHZ) X
Hs OiKIE ZHo|x| H|
01 Amazon WWW.amazon.com 220! ATE
02 Walmart www.walmart.com =220 ATE
03 Target www.target.com 220! ATE
04 Reddit www.reddit.com SNS &g
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2) HolE =& O HIH|0|E| BM 7|YE=F
-l SR AR R A AbRAY

H 23] 07 S8 A 23 0K 2AE

[
3 food «
Fl9lE a7 2 CYErage (2) Fooppive

0= gEYER, 0} ALZOH, Of AIZ0HH,

Mol o 22 s 9 A 02 22 Al Y 02 22 Al Y
I JME @ HEsE  ARED s TREQD A%

APk g ME@ Wy JME@ Jlsy JREe  dues

(TS S{X|OHK| 7IRE ® 20| FI¥E ® ez FIHE ® AlE7|Et
sy ez JME@ MR JRc@  @wt  JRce s

10,8212 ClOIE]
T 2 Z, - vl AR HEleld 24 719=A
49l 3 T
B 2.4] O1F Bt OX) 22 AR 221 2N 719

. 7I9= 8 2H°

= o301 =1y Hoj71e] 2HHONN] 7|Et
At Tea @) o)

=001 Lemonade 0]
ERMZ~ Sparkling water / Seltzer O O @)
B Y 22 2EeE Fermented drink o o

(Alternative 2Kt Kombucha o) 0)
. TIARALUE Coconut water @) o)
drinks) 5 2 Juice drink / fruit nectar 0 o)

Ol|LfX| E&3 Energy drink 0]

BN Mineral water o)

710 Coffee 0O

A Natural o) o)

fls Organic o 0]

k=1 Fermented beverage @) 0]

UL Nutrition o) o)

H2(H2) Zin|z Sweeteners o)
(Ingredients) Cl7 2l De-caffeinated @) o)
Y Sugar / Sugary @) o)
ai Enzyme O O O

AM Fresh / Freshness o)

g Synthetic e) o}
S Refresh ¢} o)
2l Wellness 0 o}
UI[EDN Strength / Healthier o) o)

as Sttt Antioxidants ¢} o)
(Functional) HOIoIE D D iet . © ©

wap| etOX|.ﬁcat.|on /
Anti-aging

=M Sleep @) o)
oz Healthier o) @) o)
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EEnl Swe o

Abe Apple o)
=542 Blueberry o o
2f=H2| Raspberry o o
BoRE o Lime o | o
(Functional) ﬁ/j.ilxl Mandarin/Orange o o
271 Strawberry o o
iz Cherry o 5
gz Lemon / Lymonade o} o o
=50t Peach o) o

= Mixed 0
TIfkAY Blue o

L= Colorful o
sio Bright 0 o

B st Transparen o
(Colon) Lot Bold o o
A= Luminous o o
2| Orange o o
= Green o o

¢ - o= 7 B 719

7IRE 28 24 T 2.5] O DA EMF S AR B3 24 24 719

‘Bing liu lexicon’ 25 2401 (2,077 ER) S5 2M0{ (% 4,783 28)

TP

1 abound 1 abnormal
2 abounds 2 abolish

3 abundance 3 abominable
4 abundant 4 abominably
5 accessable 5 abominate
6 accessible 6 abomination
7 acclaim 7 abort

8 acclaimed 8 aborted

9 acclamation 9 aborts
10 accolade 10 abrade

1 accolades 11 abrasive
12 accommodative 12 abrupt
13 accomodative 13 abruptly

2007 zippy 4,783 zombie
15 - aT 23Esunsessy
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3) GIOEf 241 -1

[ )
YEEHE 7]

(Word2Vec)

O

HIHIOJE 24 HiF X X 8
= SEAROIA AHIRES] =8 B8RS wloldt
ERAE diAlS =l tigh vis AHRIES] AH| EREE EE5kIAL 9

WHj0lE 24 7]
S==HE 71 (Word2Veo)

719]E2 HERo 2A] tholzlo] Ak} B 23

ol 2AE0] SRR AR Avsls 98 B4

Bl0lE 4 2t Fo)
g ¢ o A191ssh et S9IE Tle] WHES
Qo] S Bt jlesh W B B
B0l £S5T T AES} WA oS T

[EHISE TN S22 012 AHIKP} Mstl= 22 |

1 ginger (MZHXD 0.75 51 | orange (Q%IX| 28) 0.95
2 tippy (%P 0.77 52 april 0.95
3 mori“gﬁ()g%’w 079 53 cannabis 0.95
4 power (HL4X] S&) 0.79 54 peach (2500 0.95
5 grape (Bt 28) 0.80 55 west 0.96
6  watermelon (Et S2) 0.80 56 earl (Z12|0E]) 0.96
7 pepsi 0.81 57 lime (2tIE]) 0.96
8 guarana 0.81 58 ginseng (2IAXD 0.96
9 teasource (E|AA) 0.82 59  darjeeling (CtE2IXD 0.96
10 english 0.83 60 ippodo (YHET) 0.97
11 twinings 0.84 61 mountain 0.97
12 pop 0.84 62 wine (2120) 0.97
13 brazilian 0.84 63  functional (7|54) 0.97
14 teapot 0.84 64 pernod (Z{H|L) 0.97
15 irish 0.85 65 organic (871) 0.97
16 mexican 0.85 66 pumpkin (&) 0.98
50 U= MKkt 0.95 100 Herbal (6{2E|) 1.06
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(Tax Policy Center)

B2 BHY 3T 5 HUSKe 0% Uehd ASE W W& Repsiye]
e 2SS 7, dololE, W AY 5 SRS HwskL glov)
AR 5 A0k 500 wek 40D 9 H7Ks S 5 KL GS10

i

¢ » O] AH[XL CHMISE B3 Mok
=8 HHEE tex D MZHt @ Skt @ TY7t S8 5 MS /| WHSEE 489
= CHHIS = [E 2.6] O/2 A, OS2 M3
- MR
TSR shumeas 1 Mzt 0.75
_ SXKTippy) 0.77 66 2473|0] 0.96
AL =KL 4SS 3 D2yt 22 0.79 67 2ol 22 0.96
T
= 47 74 094 94  ADIX(EHOIERD | 1.05
e e 48 Eli=i=r] 0.94 95 HHZIEX} 1.05
ness S #ISH 9% ask 1.05
T HOIEX S 50 o= Mkt 0.95

XE 0= BN 38 A3 7ML ZAR 42 10,8214 24 (18. 01 - 19. 06)

7) O|2ZMPHAMIE(Tax Policy Center)

8) DI=eRsXK=(Journal of American Medical Association), "Association of a Beverage Tax on Sugar-Sweetened and Atificially
Sweetened Beverages With Changes in Beverage Prices and Sales at Chain Retailers in a Large Urban Setting,, 2019.05

9) #&2|(Repsly), Alternative Beverages: What They Are And Where They're Headed, 2019.06.12

10) HIZELAZ|E(Business Leader), MAKING A SPLASH IN 2019: SOFT DRINK TRENDS, 2019.01.18
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Xz : 0= BN 33 A JIAL ZAE S0F 10,8214 &4 (18. 01 - 19. 06)

11) OBIIK((Marketwatch), "Demand for Functional Beverages Grows as Consumer Shift Towards Healthy Choices,, 2018.12.13
12) SEH|ZLA(Bold Business), "Health-Conscious Consumers And The Demand For Holistic Nutrition,, 2019.03.06

13) FEECH0[E(Fooddive), Stevia—sweetened product launches jumped 31% last year,, 2019.03.30

14) FELCH0|E(Fooddive), "Consumers are demanding more from their beverage experiences,, 2018.01.22
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(Plain) N N .
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X2 2 JIAF 10,8212 2
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RoZ dfghs)
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472 Z: M2 MY X Y =30t HE OB HER Y3 28 [NFE =2

Xz @ 07 BN S5 G JAL ZAR SH= 10,8214 24 (18. 01 - 19. 06)

15) EEA(Forbes), "10 Macro Trends Impacting Food And Beverage Innovation In 2019, 2019.01.08.

16) ZEQITICIHETAE(Food Ingredients First), "2019 beverage trends: Bitter flavors, cold brew teas and probiotics are on
the menu, says Treatt;, 2019.01.09

17) E2IE(Treatt), "5 FLAVOURS OF FALL,, 2018.09.27
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18) HIHEIX|HIZE|(Beverage Daily), 2019 beverage trends: Top predictions for the coming year,, 2018.12.05.
19) HIHZ|X|HIYZ|(Beverage Daily), "2019 beverage trends: Top predictions for the coming year,, 2018.12.05.
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o101 H 0} 28
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ZHe1 5 71t
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a3 Mg 25 Hes21 Z=Q xfg22)
Q1 &1 J|Et AlEEXN?23)24) 44.6%  Gajumarket, Littletokyo Market Place
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" Whole Foods, Shoprite, Food Lion, Wegmans
Mo & Ao 0 ) b , 5
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2201 5l B 3.9% Amazon.com Inc, Walmart Inc
Sfolxy 3.6% ?(l)c(j)i&s?aﬁ[A_LOt’ Grocery Outlet, Pricerite, Ruler
H AEEH 1.8% )

A2 REDLE|(Euromonitor), $X| 2= HHE XE XY HE ZAF Zot

20) S7ks i Kol Al B201 it RS T2 00| B7joiol, MBS 49l FHETRI! RID AP M2 S0l
21) 201841 7K, 012 U RTD %io| S5kt 982

22) A2 £20) M2 0 Lf 22 KSR 31K 719 9 SRMPIRE ZaiE

23) 7 HRENS Al HRPYS RS UK 92 JIQAIE Heist Jfol ARENS Z3t

24) iRl MEENO| 22, SH M0 Tt ZAV} E7KS0101 ZA RIS MRS RO 92 BIONIER FAfet
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- IpAF 2710] S0IQOLE ‘Shop Your Way'2H= MZR 227212 LMD
714 SIS 3 ZOF BEA THZ XA 62 5MOF HHE DZ & o ™Y
X2 Olfy - MZ2 &£Z71} &7 Sears Home & Life2td H2= OiXS hAoZ

= =
s 3¢

7rgEE0

Step 1. EHO|X| Wj ‘D|2jQ| WIC/ZEZX Z2H YA X|&AM Ed
(searsholdings.com)

oI Ek 91 Step 2. XI®MO| 3IAPEE(Dun & Bradstreet H3, 3IAIH ZA ER,
—_— KM HiEz ), HE 89 ME AN 59 25 &g £ ojHY
= (prospective_vendors@searshc.comZ X|gA Mz

Step 3. X|#EAl= FOHEM E= MHIARMZ MO HAE ofd

Step 4. SHEEA0IA X|2M0l 7[xpt A2 Hzt

=3 SEA 8o E23
H=H (Kombucha
ETuDuGH Wonder Drink)
SAHIE WONDER
X - = L=y,

B &Y 414ml
AR oz

XtE: A|0{A(Sears) ZHO|X|, HH|M| SA(BBC News), M2l HIXL|A(CNN BUSINESS),
AH|E|AEKStatista), S22 L|E{(Euromonitor)
ARl Xt A|{A(Sears) SH0|X|
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Customs - Quarantine

(S X A9

Step 01. ?J% -ﬁ%

<

YA B

- A0 T HACCP 915 TR

Step 02. M‘ﬁ ﬁ!*l‘

v

step 03. RH- K S5

v

OniE Aol
- PNS(APE £¢] AE EX))

- 29X : www.fda.gov

- & M AFE X AH0 it S5

00z yzelR
- Registration of Food Facilities
AE N S8)

- 294 : www.fda.gov

Step 04. Ef"é! ﬁ!g-l

v

Step 05. kl-rEr 'Eul

v

2 BT
- HE MO AR 9IS

- 02 AZoeR 7 &4

O oj2 AlZojorz
- FDA 2t 7%
- 29X : www.fda.gov

* M| SN
* Q7ks UM

O ojz AlZojorz
- 294 : www.fda.gov
O MpIHEeR

- 294 : www.cbp.gov

Ho
o>

Step 06. M gl

)

v

rx
]

Step 07. %:'.:l'

v

O MRS
- 294 : www.chp.gov
O o]z AlZojorz
- 29X : www.fda.gov

step 08. Al HE

v

Step 09. Y AlA}

=20t
- EA M 7Y A= 10 OfLhof Al
- ACE A|AHIS 018310 HE

<S8 Y, AL BF ARBE S

* BME 0%

* TN EE HO|(AI 7.25%)

O N3RS
- 29X : www.cbp.gov
- &ZXA : dataweb.usitc.gov

- E2I(23) B

- ATSOll o 2R = EF L= M7 A
* NE A

- HE U2 MRE HiEC=E MR HAF T

ME A} O 2

-
o
.

O fpaaEs2
- 29K : www.chp.gov
O o]z AlZojorz
- 29K : www.fda.gov
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36) FAE Oft = Ok ORO| MY = o] ==

1 oMMl = FQl s==2 o0l

oI=H oIE 84 ZH /5 =y OI= Mark
AIZL AHA} AIZZO|OFIIO X, £ /oixiztz|o
HACCP m LA NS ETA ( HACCP
QMM QI (PIRAEQIHHERISR) /
- ~ O|=7|1
R SEDNPSIRSl v
AEH o= =
150 22000 o0 o el = 2 710 s
Haksl= o1s7 1
]
AIZE AHA} (&)
=5E oL
AEH X O|=7|1
IFS obR| of= MEH IFS XIE Q15712 & |Fm
b ey slobal Markets
Food
BRCGS Al M
o o ey BRC Xi els7
Food Safety oI Q1B
AT MM
FSSC 22000 oo e FSSC X1 1571 () FSSC 22000
IFANCA
HALAL AZ AT OIS e (Islamic Food and e
Nutrition Council of
America)
PN el
= AEE M| SHt = St OfMQ] MY = XjAS| HE & Q= W
-~ | = LA EE I
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MERZ)MFEANSEER! 3 HADEH)ISF 40
HACCP
ME HIE
LM, AMZHEERIBAIZIM S 202
xixl. 7|?_|.
MFRHIE)ISAHD A—IS E)MFHUADHEHAR _
ISO 22000 A ZXDRIZ MDUBSIAZZEHAD AL A
MR HIE
LEAM, QBT [0 2BSh= MR & -
HKt 712t
QUBAZPAIHAD AT
HESE ARSE AP XA|HOISH of 24%
IFS SR AR AR ZXOISUT
MF HIE
LEM S 2F 900-1,0002+
Hk} 712
QIS OUZPAIIHADN AL
BRC BxSE ARSH AR ZX)OIEUED -
Food Safety NE HI
PN, AZ0HH 3 EX0] 2ot TR S 2F 900-1,0002F
A 712t
MEMEN XL S B7H2AL oI BIHASHIASEE] HAt -
FSSC 22000
ME HIE
LEM, 2R, 7 S 25 & 500-6002+
Xt 7|2t
LEMHEME BIHRIS HIE LFHHHLIHOIEDMF
HALAL MHE)SHAADOIEE] O|E)YHEIIM ZH))S0l0is Z2H
MT HIE
HZE HMEE, AP s HE, MH H5H 3 -
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» B RIISCUS, 012 AI-IN ‘SUSH XHE It5
=08 f7E AEFe FE3V] SdiMe vl FRRelA EEthl Sl
W155s dSdfolst dfd A5 s A8kl e AR ST IHe
E3}o] ¥ }L_ok ohat, dtoflA] ou] {71 <5E HSSRrhd, 20144
79 1952 I8H Av 55484 (Equivalence Arrangement)of whz}
o AE FUSH IS = s AEG Y AL A o]F U4 &

UEE b= FolA a3k FYFHANOP Import Certificate)E
Aokt

[E 43] sh= R71715215 H4355898Y 8=

o=y g 7l ¥=
USDA 95% Ol4t S7lis =S AlGsHOR:
Organic
o= s7%
(USDA)
USDA . USDA

. 2E Rt 100%2! &2
Organic W

£54 oy oA

a. 95% 04 R7ls Y= BRY X

b. DIXIZ} 7K30] BIZ0lAf OIROKE Z(7IEH Z7I0IA 7KZ0| 01RO 22 QIMEIR| S
- JKBAES| Hols $1T0| ARBINO| B8 TIE N

C. BURIE AISS SA2S TBOK| 92 A

d. 20| Tt BA| ARIS 2RO FH MG
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1
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eu
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s QIETIEE Eb wa
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Y= ME2| of M Al O ohY +USTM BRE 2R

L]
nE
>
ofo

- 2o ZR 0179 R7Is AF PSS 2AGHOF SiLt, ot=2 |7l F 21T 20|
A2 7k

- ¥E7t R7IS0[2k= Tl tiet LIE BA| R

- 3 RS Qs o=y ME 7|9 We

X2 : 02 S25(USDA), ZESAMSERIRZ|Y
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Notice System Interface) & ¥, vlo AEQJer=RollA AABIL S= 7lo|=
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S5TE B9t Agskvte] wet AlE 7)gte] AA 917 wiEe] o
AZE o] Ho AEEooF 3t dd AR £ AFE §A EXe v
AB=AE T oA Ao 7iQl e HelE Bofl AP % 9o $&55
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drel 7 Oj= AEQof=(FDA)
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7t 28 %
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APt 2=E A

Tzt a ER2A2 St £YURE ZQ : EA AN H
b. MESAS Soff £YURH ZS : TA 4AIZH H
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d. SHISES Sof 2UR= B T4 BAH M
a. US| H(AH, F4)
b. 2% MRMSISH Tt UTSLEY 5 NI 22 )
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mo ME  d S WE(HE UMY Ee ANE, IR % 4 W)

e. MIZAL HE(AZ HEAN 52 #13)
f. 25N 8

g A5 52 H

Rt2 : 0} AZQIQER(FDA)
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UREMISE HH-HE S5

> O YEIBAZE
» O AZOIIF(FDA ‘2

20029 ¥ Hbo] Q€| 2&H(Bioterrorism Act)L Tl UlolA AlES
Axshe AXA LG ojgoR A
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230l EE M OZ S8 Jts
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ool et nlFoE AL SEShust
HEIFHEDAIE B HE AXANE 522

° B0l 7FsoES Hol ¢S, I8y 20209 19 49%H 2eR1S FoAT
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HIO|2H|2{2|S(Bioterrorism Act), AESCHSIH(FSMA)

Oj= AE2IU=(FDA)

- 22121 : www.access.fda.gov

- @I2t0l : US. Food and Drug Administration, Food Facility
Registration (HFS-681) 5001 Campus Dr. College
Park, MD 20740

- FAX © +1-301-436-2804

A, A, FopAS, 213 Al S2HY

SoAHE, —’F—é, Mot (B AIL0| XtzlAl] diFsh= B
oig AIHO0| AIBSk= ZE oE
CHEERE, CHEIQ! = 2FRHARUO| AS)Q| OIF, F4, Tt
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24 AE HE FHEIEEE AZ0M 5 fﬂ U= 3o“-c.’—l
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AFOIF=(FDAO| AlES ZABHE ECh= 71012 242l
j. CHEXL 2R = 2FAHMY0| AS)ZRH 5ot HMESH AL
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FD&C Act, Fair Packaging and Labeling Act

Guidance for Industry : A Food Labeling Guide
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E 47] 0= 2pd 22 7%

. EMSEE T3 280

7|7t U= 42 oo FAQ gis Uaxoz
H7[sHopet

- FAO| BlY2 2 2HEo|Lt HiEY CHEEES
ErdEofof & MA E= 2| 0150] S0{710Fet
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- ;‘3 ]l'fl BS FA0| Y LS BIIGHK 0T Rzt
e = 1 o ‘
< ot - FA Bl2F 100% 0|2te] 29| AR, ‘S=(Beverage
T o

= Drink), ‘ZEHIY(Cocktail) ol2ts LH20| &t
Elojoret

- 0] BFQ WY E= AT ARZE 32, U E=
KHAE LHRIX=OR o610 HA[SI0{O0F SiLt BE }RE
HIISHX| %2 = AS

- ex. “Apple Juice in a Blend of Two Other Fruit
Juices”

Xz @ 0= AZQ2f=(FDA)
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OUR REAL-BREWED
DIFFERENCE |

@88 ——

[ 2z

AHF)
@ =Y : PURE LEAF
® 4% : OUR REAL-BREWED

DIFFERENCE

Taste iced tea the way it was meant
to be: brewed from real tea leaves,
fresh—picked, carefully dried, and
expertly brewed. Pure Leaf is never
made from powder, so you can enjoy

the delicious taste of real-brewed iced

tea in every bottle
@ X[ - BREWED IN USA
@ H32H : Refrigerate After Opening

HAESH)

@® M& : Nutrition Facts
Serving Size 1 bottle
Amount Per Serving
Calories 0 %Daily Value
Total Fat 0g 0%

Sodium 5mg 0%

Total carbohydrate 0g 0%
Sugars 0g

Protein Og

._.40._

— @HZM

AH=D)
® SUEY : Fof 2ym
@ 4% : 920 N BEE CIELC:

O[OJAEIS SHE7| 2fdh: AMSIA| XHFSH
ZHAR| L N X} Qo= HMEXOZ
LEESLICL Pure Leafs ZHZ 7122
THEX| Yo, ZMZE 2 SRRl=
OIOJAEIE Ho= Y & =+ USLICH
® |MX] @ OjFoM 2

@ HoH IS F WEE SR

188 MEsg

HSEHE &
Z2e| 0, %1Y =Y
= X 0g 0%
LIEE 5mg 0%
£ E31E 0g 0%

MEf 0g
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Not a significant source of calories
from fat, saturated fat, trans fat,
cholesterol, dietary fiber, vitamin A,
vitamin C, calcium and iron.

*Percent Daily Values are based on a
2,000 calorie diet.

® ¥= : BREWED BLACK TEA, CITRIC
ACID, CAFFEINE CONTENT: 84mg/18.5
fl oz

® &Y : Questions or comments
please keep this package and call
1-866-612-2076

Refrigerate after openings. Please
recycle

@ HIZ=AL © Manufactured by
INDEPENDENT PRODUCES FOR THE
PEPSI/LIPTON TEA PARTNERSHIP,
PURCHASE, NEW YORK 10577.
LIPTON, A DIVISION OF UNILEVER

._.41._

+— @HZA}

SR

X, SHAHE, Al0[M8:, HIEIDIA
HIEIIC, &, HE, HoX[Ho=HE
Lie= Z2[e] £ M2 OfdLICH
1 T 82 2 000LZZIE 7IEC2
Sch.

@ 2= : 22U Sk}, FAL FHHIRRE:
84mg/18.5fl oz

® d9Y : ZON0|Lt FHEE= 7 [XIE
HIBE 5 1-866-612-20762
HafsliFEML.

e = 4% 2SR, S LIC
@ HMIEAL : =7 MIEARI THE
PEPSI/LIPTON TEA PARTNERSHIP,
PURCHASE, NEW YORK 10577.
LIPTON, A DIVISION OF UNILEVER M=
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V. Expert Interview

SUMMARY

Interview ® ZCIZHAE CJIAEZ|FM
(Rainforest Distribution)

Interview @ oL} ZE CIAEZ|IFEHA

(Hana Food Distributors)
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Interview @) HQIEZHAE CIAEZ|SEM
(Rainforest Distribution)

[ ] ala o "
AQIEHAE CAEaIEH ,-%:’:g;: Rainforest
. < DISTRIBUTION
(Rainforest Distribution) o

Bt &

/2

HOITHAE CIAER|SM
(Rainforest Distribution)
FS 2

LTH-ADE 3 HEALTH-ADE SEALTH-ADE ‘EALTH-ADE EALTH-AR 42)43)
 KOMBUCHA $OMBUCHA 0MBUCHA SMBUCH
ot s ST —

=27t 8=

Mr. Fred Rainforest Distribution
(Sales Manager)
Mr. Fred (M= OHLIX)

N2 BN 715 SR Q7h FEL glov, thEAe e FRKY
Uek. ok FAe] Aol BRANY ABSEAN BRAS A AAsielo] &
fElo] 9 ke, WA ANAES TS 1 A0R wekEld H 4

8T & = AT Aol Eral & & sy
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Q. 0= W SFAIt 22 |FAKIZS| EHETL OEA ELIQ?
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ASE e SV A Aol glom, ol AL viF el W=
A SRS G, ol QI8 AT viTNE WL WG 2 I
) SE2 EGe] LA, AU AL 5 e TP Bt g,

Q 0= W HZS=e AHIE2 570|H, AVINE2 FRATIQ?
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A(Health-Ade)A A SAIE= 715 o8 AFSAYT

42)45) ARl ZX: YRIEHAE CIAERIEM (Rainforest Distribution) ZH[O|X]| (rainforestdistribution.com)
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Interview @ ol TE CIAEZ|HEA

(Hana Food Distributors)
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Ms. Amy Hana Food Distributors
(Purchasing Manager)
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44) ARl £X4: SiLt 2= CJAER|HEA (Hana Food Distributors) 2H[0IX| (hanafoodinc.com)
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International Trade Center (www.trademap.org)
MIAI2[World Bank] (www.data.worldbank.org
Pew Research Center(www.pewresearch.org)

OI2ZMEAMIE|(Tax Policy Center, www.taxpolicycenter.org)

KATI (www.kati.net)

02 555 (www.usda.gov)

Oj= AZoek= (www.fda.gov)

0= ME=2HE5=2 (www.cbp.gov)
FTAZRIX|2HIE (okfta kita.net)

H|EH 2| X|HI 2| (www. beveragedaily.com)
ZEA(Forbes, www.forbes.com)

ELCH|ZLIA(Bold Business, www.boldbusiness.com)

ZECH0]E(Fooddive, www.fooddive.com)

ZEOITYCIAHETAE(Food Ingredients First, www.foodingredientsfirst.com)
O MFAZ5A(The Mercury News)(www.mercurynews.com)
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