2019 4

'No 1905 15
|  WMHTIRTD Coff é)
E : OI2USA)

LT AREAY

- AIE 2019'—‘| SHRIAIE SEEZAL

S MAZQETAL




0j2 AT S
2 oA =@ ]

3. O] WA B2C ADfHE o

. -

S B

IV. Customs-Quarantine (&%)
SUMMARY
REE RS
01 AT AR AAF
Oj2 HAFD| - HIZ S2
O} 47T 2 Ao|
012 A A& |
0|2 WAL HiZ ZE
0|2 QA HY AA}

N oy E TEEE

V. Expert Interview (H27} QIE{R)
SUMMARY
Interview @ HEHES HI| ME2LO|(NW Coffee Supply)
Interview @ ZZE Ol(Wholefoods Market)

23

29
30
33
34
35
E1:
38
39

42
43
44

45




| . Market Size

SUMMARY

1. Of= HEHI AZHE
2. 0= ALAHO] +2Y AZAE
3. Ol HSAL] AH| AEHE




2019 SHRIAY SEEZAL

Market Size

(A=)

0|2 (U.S.A) = A7 |
OHAFL| AETE

X2 24 7I& ®iEe E5(7im), 28 gH(EY)

= AT 9|

.02 ADECET) AR 75 OHAFZ{I|

------- 195,36643t £2{ (18) (2F 1.9%)

R AP A 7 3, B8 7w
, e

3,6874H0t =2 (*18)

(*) Euromonitor International

AT $2Q) AKFR
XE 8% 71E MZ 25(70), 2% HEi(A0HE)
* HS CODE 2101.11.29413)
0= #3224 7|0 =52, 3% § Al HFE 2 72
2,460 =2 (18)

= 5312 29
e

gt

I 2E2/5%
AE HZ
(2 0.6%)

14x5¢19)

* HS CODE 2101.11.2941
0= #els 70 &5, 559 S A8 HF 2 72

49 =2 (18)

(*)..International_Trade.Centre

HYAHL 2H| AFHE

XE 48 7|1F H870= 7|2 AZoz Ut HorS0| ‘JA| & 715'e HEiel MEe
o[ofl ‘Oj= LH 20-50Ch Hli QA7 et ‘HZE 121 HIO| AHFE ZARE

® 20-500 &1 QI #2(18) @ 7t 1919 O] AH[EF (18)
THA| 327,892 H (100%) HFA| 2.88kg
20-29 45,5698 E (13.9%) ESSEA] 1.92 1
30-39 43,6824 E (13.3%)
40-49 40,5158 H (12.4%)
50-59 42,9368 H (13.1%)

(*) US Census Bureau, Euromonitor

1) ADECR(Soft Drinks): BNSE, TYORIEA, M4, 715 S8, 5% 223, B4 A 32, U4 32, OO} 32 58 =%
TUSH= 229 WIS TSR A9l A Jfdoz XEE Mt

2) MYATIRTD Coffee): HILt AL AZSS H0IAZ MBoI0| HESH 2L APIS MAPITIE XIARE AL MBS S0 S8
753t RIZO= Olof SHolof KiER At

3) HS CODE 2101.11.2941: 7I] A58, 550 S AMROR WS I| MBS KK G| ZEFI)I BHANE TS
Hiotslo] XIER A

-4 - ar dEssUNERseM

Eowi Agro-Takarkin & fosd Trade Corporiton



20198 SHRANE SESZAL

AR AZEHE /M SH/49 QIEIR

1. 0= AEAI] AL

2t AP WASIRID Coffed) AE Asih 7] 3228 Wolrz Aglo]
. Az, EHAL e oATE AR 2 ABS S 88 Akt
AEOR o] Hgele]l AR AAsgon, opNE Euske A9 A
AmETHE A FRE W el

=

0= =7} et =7

= 983 njm O4AIAI AR 2014-201841 IHRMEE(CAGR)Y 12.9%

g 32789 0189 V% wiEe] AMETHT ARRHLE 19539 66005 2Rz A
E9lom 2014-201897HK] A% 2.2%2] ANES B, 31 Z=ol ‘rlAxf
AP 369 87008 EEI=, Y 7RE A Bat 12.9%2] AES 7158

GDP  20% 5,1309 o

GDP

(1919)

62,5182

> 20198 "UMFHIO[ APYTE, 409 50002 22| Ol

20199, “Hekemel ‘AR o] AR e 247 2,0139 94005 €, 409]
50008 Dol 4, el g SHQ019-20239) 7+ HReRA] B
29%, AT B 63% F7+ 3AlE BY A0 oy

B 1.1] ‘ADECYT, UM AF 726

230,000 226,110
210,000 201,394
195,366
190,000 179,397 l I I I
170,000 . l

6,000 17
- 687 050 el
o in il

2014 2015 2016 2017 2018 2019(F) 2020(F) 2021(F) 2022(F) 2023(F)

nHYES (ATECHT) wIYES (WHHID)

g2 2014 2015 2016 2017 2018 SR
49| ADE 179397 186440 191,274 194413 195366 . o,
E2 cag (21328 22129 (27X ¥ (2302 g) (2Rx Y “°°
=L 2,273 2,710 3,036 3,384 3,687 ., %
EE 70 (728 (G229 (G6x9 Gx 8 G4z 77

i 2019(F)  2020(F)  2021(F)  2022(F)  2023(F) (,%\f;)
49| ATE 201,394 207,111 213,104 219426 226,110 9%
2 a9 (2392 9) (246X %) (253% ) (260X @) (268% &) “7°
=N 4,050 4,364 4,663 4,923 5179 ¢ 5,
E=2 0 48z Y (22 fE) (52 ®) (68X G1Eg °F
A2 R22LE(Euromonitor)

4) AHAMRIS(CAGR): Compounded Annual Growth Rate

5) SZ2LIE{(Euromonitor, "Savoury Snacks in USA, Analysis Report,, 2018.09
6) 1=22{=1,185.50% (2019.06.14, KEB SILI23 DOV =8 H)

7) X= R (www.mofa.go.kr), O QFEZEARR(US Census Bureau)

-5 - ar ﬁiﬁ#—ﬂ*{%ﬁ—%‘g*r

Hiakarbin & food Trade Corparstion



2019 oHRANE SESZAL

NFRE AEEHE 2SHE S2/H% QIE(

2. O AYAL 59 AFF2

HS CODE 2101.11.2041: ¥ FT= #u] 228 kol = jujgos w4
Au AFE 7 ol AT F=Et Aig 2 AES Hlely] AR
Agsto] ZARE

l‘

fll

» 2014-20184, 0|7 HIZYH £UFHo| HHAMEE 21.3%
20189 7]&, ml=tollA]l HS CODE 2101.11.2941 #&2°] HWZad $YUZHe
2467 2HE 7|1E9oH, 2014-201897H] ABHAIE 213%2 7|15%.
A EEO] £YFAL 2014-201797H4] 37 FAIE Bont, 201830
HdTE] 31% 7Aast

» 20183 0= &9t =3 22t 6,000E2
20189 7], =29 HS CODE 2101.11.2941 &5 H3 $olgde
oF 2ut 600082, 4 H%2 7IE 1292 X R $ag9e
2015-2017'4 714 A FAIgoL, 2018\de] AddiH] 9,0008 F71t

[E 1.2] HS CODE 2101.11.2941 58} #2

£l : M ey
3566
3,500
2371 2490 2460
2,500
1,500 ‘1135 l
500
) l l l
14
. | l B B Na
2014 2015 2016 2017 2018
ml|2 HIEH 49 2 =02 &HoZ 42 Y
%
s 2014 2015 2016 2017 2018 CHOR

(14-18)
1,135 2371 2490 3566 2460

u] 5 & Aolof ’ ’ ’ ’ ’ 3%

= =5 = (1,346% 9) (2,8119 9) (2,9529 &) (4,2279 &) (2.916% &) 21.3%

26 52 35 5 14

0IZ 2313 2o ~14.3%

= 38R 2 See e w widw e 7o e A3

Xt= : ITC(International Trade Centre), HS CODE 2101.11.2941 7|&

-6 - ar dEssUNERseM

Ko Aegro-Tibarkiy & Food Trade Corparasion



20198 SHRANE SESZAL

AR AZEHE /M SH/49 QIEIR

3. Ol AEHL AH] AEHE

1) Oi= 20-500] &l 217

Wsfe ‘A Helo] HA] 28
1

3§ 7RSS ABL olel Wi W 20-50th hd
QL TS “ARZF 1915 Av] AMRFS WA AT Agote] 2R

» 20184 7|E TA| Q1 CHH|, 20-29M| 13.9%, 40-49M| 12.4%

Ol Q1 ERAFUnited States Census Bureawo] @2, 2018W 20-50th
oIt F 20-20M17F 13.9%2 7FE £ RS XA, 40-4947F 12.4%%
7H A 5 7153 SEAIRE 20-29M19] 57F 2022'd0]] 2018 ] 1.4%
A AoR &= W, 40-494k= 0.9% 7K AoE Uepd, 2
20228 I FHE7F 201849 tiH] 7R A S7RKE RS 30-39415.7%)°1H,
7FS 3A| A= 2 50-59M1(-3.2%) % oIEE

H 1.3] 2018-2022'4, 20-50Lh I &2

Bl M g
45,569 — 46,188
42,936
B ] - |
20-29M 30-39AM 40-49M| 50-59A
=2018 ®m2019 =2020 =2021 =2022

"18/'22

2018 2019 2020 2021 2022 = ,/ =

oo=

T 327,892 330,269 332,639 334998 337,342 2.8%

20-29M| 45,569 45,555 45,411 45,180 44916  -1.4%

30-39A 43,682 44,321 44,901 45,599 46,188 5.7%

40-49M| 40,515 40,495 40,534 40,562 40,882 0.9%

50-59M 42,936 42,561 42,282 42,008 41,579 -3.2%

AtZ: 0= QIFEAR(US Census Bureau)

-7 - ar dEssUNERseM

Ko Aegro-Tibarkiy & Food Trade Corparasion



20198 SHRANE SESZAL

AR

Y Hm| AHIZ

» 2018-2022'4, HFHO| A 0.6% Z, HEHI| AIF 3.5% 57t

=] AT AV Ahe AR ARQ] Aol HhastA A oR e
oAl gk 201899 RE 199 AFAE AW 2.88U=I3kgk
A 0.6%0] AAER 202249 28242 T kg7 AEA R Fof5 20"
ovdd

WIAT AR FuBEE AaAY, BE S A 59 Al St
ZI7IA Aurdog AR Zol 2018499 7t 19019 MAu] AH[ERS
1.928JEl(Delu, 2022¢9= 2.218[H()E 597KH2018-20224) 3.5%2] B+t

eSS HY Aor

[E 1.4] A2F 121 O] AHZ

2018 2019 2020 2021 2022 SEAEEE

BF7 kg/ B
AMHAD I/ & 1.92 2.00 2.08 215 2.21

A= ¢ RZHLIE|(Euromonitor)

2.883 2.858 2.837 2.824 2.816 -0.6%
3

g AT BRBLUNEREBA

Ko Aegro-Tibarkiy & Food Trade Corparasion



SUMMARY

Market Trend

1. 0= Zej0/y AT, S 7Y & =22

2. 0= EEER 70, 0I5
3. Of= A7, T
4, 0= R7Is 7, AHIKE

21|

= 0]
ES

2

=
HOS
1

= =A

I
§H|- ot

-1 A

ESHH

0 7
9 g

7L
I

0 2t
H[OI= 217
1%

rulE!

719452 T SoiLt




2019 SHRIAY SEEZAL

Market Trend
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Food Management
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Candy USA
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Prepared Food
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Eat this
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the Drink Business
Just Drink
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8) Xi=: FECHIEN|CI0(FoodBev Media), "Nestlé launches first range of Starbucks—branded coffee items,, 2019.02.14

9) Xtm: ZEEOHERRRI(Food and Wine), MStarbucks Opened Its First Reserve Store,, 2018.02.27

10) Atz HHZ|X[EY2)(Beverage Daily), "Staking claim to online coffee sales: Coffee brands lead e-commerce grocery sales,,
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11) K= ZEARMFoxnews), "McDonald's new coffee 'better than anything Starbucks has ever come up with, according to
Twitter,, 2018.06.19

12) XI= H&(Bustle), "What Does Starbucks’ Salted Cream Cold Foam Cold Brew Taste Like? Summer Just Got A Lot Sweeter,,
2018.07.10

13) X= 2IZrE(Real Simple), M Tried Making Cold Brew Coffee 3 Ways—and the Most Delicious Way Was a Snap,, 2019.05.07
14) Xi2: =OMH|IT)(Bonappetit), "How to Make Homemade Cold Brew and Save Yourself a Whole Bunch of $$$., 2018.10.04
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Zlo] Wg7u] il 710l FEe 7IRHaL A

B4 5 AT, 201843 Bi7| Zmel 07| 7IS
Solgtos 3ot Ho] TS 2 QIS 9 9lg. U ARe]
o} o] U olim 20179 9 ) B2 1 3
o ol 20164 el 596% 7R 519116 2t ok Al Y=l

A 98-108 Atolell 71E AL emlD Yi&H(Nestle)?] Coffee-Mate?}

> O AN 7I9E, B22 HF(OB-108) AR 45

H 2.6] 07 A&47I| 7|E AAE 24 (S 2 714 )
e 7IH=
Ll 7|

=108 318)
Mz S oA FHT
40 HuE S

Xz @ 07 Ao A T ZAE, SE’ 56084 24 (18. 01 - 19. 05)

15) Af=: ZEELHH[AIOIE(Food Navigator), "Nielson : Purposeful ingredients drive US Retail Growth,, 2018.10.08
16) Xz #I0B=A(Supermarket News), The trend that won't die: 11 pumpkin-spice flavored products to stock this fall,, 2018.09.07
17) X2 QOA(Eat This), "The 28 Best and Worst Pumpkin Spice Foods,, 2018.09.12

- 17 - ar dEssUNERseM

Ko Aegro-Tibarkiy & Food Trade Corparasion



2019 SHRIAY SEEZAL

n
NFEHIE

4. 0= |71 7ul, LH|X} B 57 3 7I19E9] WY SoiLt

» X[&7ksH(Sustainability) 28| T2 R7I5 71| 24 S0

A&7Fs/d(Sustainability) ot B 771 Aol et 7AkEo0] Wel 9%l
e UEE(Nestler= U279 Esi(Nescafe Plan) 52 B34 GAlRE A
F7Feg AL 171 A9 S0 A2 $=18) A&7 ool 3
T 25 A 5o] dolse] 20189 Fa An| EAST AFE)

» X 70 7I¥=e RIS ALl HE St

oSt Aol SHeo] 7IE Al ZI9ES] ol Au AT B AP S0t
o

Rise Brewing Co= #7715 #A¥ 95E A3 ItHFE AES A ZA-)
=

3= o) Agitky 1582 HEE A(Vermont Coffee)= 100% A1
7Fs3t Hlo| @ 7IAE ARSRE Au] RAHZE HXE SAP|E P522)

» 0= 715 70, 71ME &% d4SM 715

E 25| 0= |71 7T 7| AAIE 2M (Bt - 7IAL )
o 718iE
w714

Hizd, A7 SHs Sl
R7ls 70 57h 2

ra|n|e Sru= OHAFTE o9
a0y scos AT — Q71

X2 @ 07 Ao g I BAE, B2 56084 24 (18. 01 - 19. 05)

18) XI=: D|CIZ(Medium), "These 7 Top Coffee Trends Will Wake You Up,, 2018.10.02

19) Xtz O|ZZ&ERI(Exotic Bean), "Current Trends in Coffee: How 2018 Will Become the Year of the Coffee Bean,, 2018.06.19
20) Xtz: ZELHH|AIO|E((Food Navigator), "RISE Brewing Co. looks to convert more coffee drinkers to cold brew,, 2019.01.21
21) A& HIHEIXIRIHAER|(Bev Industry), "Cultivo Organic Cold Brew Coffee,, 2018.01.02

22) X2 HHZX|EIY2](Beverage Daily), "Vermont Coffee Company announces 100% renewable biogas—powered coffee roastery,, 2018.05.24
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Distribution Channel

(FSKH2)

— HUIREFEE

——— ot Y| Fa ELE

— I TR

M =K @ ———
'
i
Nozx _
0= (US.A)
HAMFIP23) RE A siE
g 23 M3 25 Hgs24 FQ Mg25)
HE2|A(Publix), EHO|EEA(Trader Joe's),
" 2I0tE(Walmart), 22H(Kroger), O|0]X|0]H|(H-E-B)
OB & AHOREA 70 = ) , ,
118 P e CHE) =Z=(Whole Foods), Y22tA(Wegmans),
FAIZ=(New Seasons)
71501 (Gajumarket), 2lE=Z0BIZ|0[A
7HI & 7IE AlZE20) 34.5% (Littletokyo Market Place), HITZ{E(BP connect),
HME(Shell select)
miojxy 6.7% Mi2el=(7-Eleven), 2t2HWawa), ZIH(Quick
B2C AN xH< = 7 Chek), MZH0](Circle K)
EA(Kohl's), '==EAE(Nordstrom), Al0{A(Sears),
Elll | 5.5% HILAS2(Barneys New Yorks),
S2UH|Y=(Bloomingdale’s), MOIAA(Macy’s)
221101 23%  OMOE=E(Amazon)
Sto|x 159, c=(lidy, SCIAlD), HOIEO0{S(Save-A-Lot),
==F 2% O20JAZIOIE (Pricerite), 2212 E(Ruler Foods)
H| AlgEH27) 1.8% -)

Xt&: RZDLIE|(Euromonitor)

23) EEE2(Cold Brew)2| MiFt Z50i| Chel RSM2 F2 &0I0| 275100, ME2l 49l 7H12]l HUSMFHIRTD(Ready To Drink)

)| HEE ol
24) 20184 7%, Of= W AYFHL(RTD COFFED)2| RSiHE HRad
25) Mg 2R ME 0= W 2 RSHEZ $X| 7| 2 2=FAH71Y
26) 7[Ef AREH2 XK MIRHS
27) H| Z= MRS FE0l= AEHES 2R 3 AR TE ARy T 3

_20_

= Zaig

HRBD AX| g2 FIRAIE Zot JHI AlEEut FRA U AlREHES

=]
TR A 2724 9 OIS T2 A TPISE AIRY S2 ek

it SS

AR FTUNERESM
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AR AREHE SEML E8/HY 1= 1
1. 0|2 AA7O QE7AX
== A ER » O] HAAHO(RTD COFFEE) 2 Qx4
= gcuz ‘SIO|HOB & #HOEN47.8%), 7[El AlRER(34.5%), Z2|0IH0BN7.3%)
F/Is70 H 3.1] O}2 YAAIRTD COFFEE) SEMY Mg
FE A=A
23% 1.5% 0
— 1.8%
ETES

RTD COFFEE
6.7%

=SlO/HOBI G OB = 740l W I|EF AREN
u B BYE = 22}0I01Y u
wli| 42EH

Ag: QEELE(Euromonitor)

net re
re lo
o o

H 3.2] 0|7 HHFHO|(RTD COFFEE) K812 3

a9 e 25 Hes FQ x4
o HE2IA(Publix), YI22EA(Wegmans),
o =
SIO[HORL o, EH0|EZ(Trader Joe's), Z2H(Kroger),
& 47 .7%
N "7 of|o[x|0]H|(H-E-B), ZFE(Whole Foods),
#IHOZU28)
2l0tE(Walmart), ‘FAIZZ(New Seasons)
JHel 9 J|E} 71501 (Gajumarket), 2IS= 201D |
AEEx 34.5% O|A(Littletokyo Market Place), HIm|
e F{HIE(BP connect), EIEIE(Shell select)
molx 6.7% M2 =(7-Eleven), 2t2HWawa),
07 ZW(Quick Chek), MEAH0|(Circle K)
B2C A0 k'
EA(Kohl's), '=EAE(Nordstrom),
sy 5 59 AOjA(Sears), HILIARE(Barneys New
s 2 Yorks), S2UHUX(Bloomingdale’s),
H|OJAIA(Macy's)
2e2f2lnpl 2.3%  OMEE(Amazon)
2IE(Lid), HI0|'='01E*(Save—A—Lot) QT |(Aldi),
oy 1.5% I2{0|AZI0|E (Pricerite), E2{ZE(Ruler
Foods)
H| AlZEX 1.8% (@)

A= QDL E(Euromonitor), $A| XiE HME = XY

iy

HE ZAL 2

28) RELLE M=H, Hof X0 IRt 510[m0ZI2. 500EU0[E) R FEHIFZY400-2.5008L0E)S 2R T2 271 x| 50|
PARI0 SEiE A2 RSHES ZARIGIOMOEN : 23.1% / #HOE © 24.6%)
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2. 0= Hd70 =2 FSEA

|Si

» 017 HYAI| FZ, SIOIHOPZNLL +HOBZI0| CHEX

E 33] 07 2470 5 F2

RESUA

=

2 Iy e
o

71

HI

==
(Kroger)

of 12129 2

olo|marAH
SIOMHOEY (or 143 1,008 2)

EotE

Wt Sto[m{op oF 5,144 H2

(2 607X 3,521 &)

SZCopPd
3 (whole Food
Market)

+HOE  oF 1609 23y
o71=) (2 18% 8,912% 2)

Y22 rA
(Wegmans)

o 929f =i

ATHORA
THOEL (2F 10X 8,624

)

s2arux

(Bloomingdale’s)

of 491 7,9002t 24

° (2 565621 2)

ot

FAHIE

il
S

HEERAQIN
(Simple truth organic),
LOAQ2

(Newman’s Own),
TdHLKKohana),

2 oo A

(Califia Farms),

7 |MEEAS

(Lucky Jack Old School),
I EHI|o|

(Wandering Bear),
ABTEL2(Stumptown)

ME EZA QJ1Y

(Simple Truth Organic),
7122|2(Chameleon),
AEPHA(Starbucks),
ABIERR(Stumptown), 0
AE(Stok),

T5HHKohana),

sl0|2274]

(High-brew coffee)

EAETAEZAE

(Lost Coast Roast),
J2t2EL|3740|

(Groundwork Coffee), 0
s Z20(Bylletproof),
gHl=(Rebbl),

U2 2=(Allegro)

YA LT

(Wegmans Organic),
ABTEL2(Stumptown), 0
712 2(Chameleon),
2I2EH|(La Colombe)

HIZtH|(b cafe),
FOIAQQ 0
(Newman’s own)

Xt=: 2t 7| ZH0]X], Business Wire(www.businesswire.com), |Z2L|E{(Euromonitor.com)
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AER AEHE SEHY E3/Z olE|
3. O3 AH7Im B2C AO{AHE
1) slojmoil
® IZ27(Kroger)
7|9d A2 H(Kroger)
SHo[x| www.kroger.com
% 2810|2F AALE|(Cincinnati, Ohio)

oF 1,212¢ 28

O Z<O0H(’ 30)
HE=4C 18) (9F 143% 1,0082! 2)

529
JlE} 72 O 2=(19): 3,9027H
@ 2(19): & 453,000H
71 - 18831 A
712 85 - MAHOIM = iz 2 29 Sl0|HOPICR Of= LY
390270 X 2]
- 201701 of 442t 9MES 150 HOMEM| 0]0f
O=0M & HMz 2 F20| XS Eqet
71 2%
719D - 327)(Krogen)?t 27t=(Ocado) OIF A|% SO[E|Z T2 DIEMIE| A3
A2 oy - A=H(Kroger)2t E(Loop) SEAMQI AN TIEEHE KA

Step 1. H3EA Supplier Hub(S2 M| 22| AIAEN0| HIE MM S5
(www.thekrogerco.com/vendors-suppliers/become-a-supplier)

Step 2. GIEH SHORK| L AP S5 KIzA] SA0H| SE2R01 HPEE (At
0I5, 185 AH HS(EIN)/ 7HR! EMKE A HS(ITIN) S5

U™ Hxt A
s12y X Step 3. XI&M FMi= F, Supplier Hub2l O10|C|2F AUA| HIUHS wiz
I Step 4. USE UA| HUHS AZS10] Supplier Hub HOX|oIAM 29I
=, =24 HOHOIE 7k
Step 5. Dun & Bradstreet®fl MIIKIE S=
* SVA, W8/Wo*MIg Al SRIN), HY QBN 32| MF HiE TR
HNEERAQTIY
SEES SHE=2
Of2HH|7 ]|
HEY . .
2 L 23 (Simple truth organic
FAHIE CoLD Cold Brew Black Brew
e B.E.ﬂv Arabica Coffee)
cFtte - z= Qs BcH=2
Y 237ml
X 0=
AR XtE: F27{(Kroger) SH|0[X|, HIX(Yelp) ZH|O|X|
29) A= F27H(Kroger) =0 |Xl(www.thekrogerco.com), AEHEJAEK Statista)(www.statista.com)
30) 1€24=1,180.72 (2019.06.11, KEB SHI23H OHIH7 |=8 XR)
31) Xz I=2H FAS(Kroger Newsroom)(www.thekrogerco.com/newsroom/)
- 23 - ar riuieRs sl
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20193 HIAY HEEA ame | e | s | mae

ofm
H
=

M
18
re
m
BT}

@ 2O0IE(Walmart)

Walmart 7le1 0IE(Walmart)

[=K=]
ZHo[x| www.walmart.com
| U7tAHArkansas)

of 51449 =12

HEA(18) (o 607E 3,5219 &)

b=1=E) ,
i OH&F 2(19): 5,3627H
22 £(19): 2 1,500,000
7 [og]
7,;;'& - 1962 4
- — A0 7K 2 32| Slo|HOHCE 0| Ly
3,568 A ER
- 267422 HAOE AHIA KB
7|10 Q9F = .
1 e e wd:'
e
-~ - T70| Hojl Q= ARV ABES HEZS 4 Q= QlSTR|Hz
= ; = yms
3 o (InHome Delivery)AHIAS HiZgt

- XA 2R
Step1. Dun & Bradstreett| HIiHIES S&
Step2. EOIE ZMHOIX] L XA HA0| S0 AHEE 3! HEATE =y
UM Hxt 2 Step3. MIBO Cst EHY, ME, 21 S8
o3 "ME Stepd. =T ZZXEREH A2 WOH i X[H INE HZIXE HO[7t
M2 HEZ X 33 HA

oo =
Step5. HX M7 T Sl HIK S5 Az

71Hy2EEER
QIS
' HZEE (Chameleon
Cold-Brew Organic
- . Black Coffee
FAHIE (HAMELEON :
OLE-BREW
e Apins. 58 9z EcER
A\ Ll=imry
SACK coerE 2 200g
FAX] o=

X1E: OtE(Walmart) ZHO|X|
AP X} 0E(Walmart) SHOIX|, CHIXLIAKS(THE BUSINESS JOURNALS)

32) Xt=: E0E(Walmart) SH|0|X|(corporate.walmart.com), 2019 &0IE HAHEIA(Walmart Releases 2019 Annual Report)
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AR NFEHE L E] sa/H% OlEj
2) #HIBYR7IsS)
@ ZZE0Bl(Whole Foods Market)
FOODS. 719 SZC0R(Whole Foods Market)
ZH[0[X]| wholefoodsmarket.com
SIX| BIAtA QAEI(Austin Texas)

ok 1609 g

IHZEA4(17) (O 18% 891291 &)

= 7IE} 7R OHE=(19) = 2F 5010H)
Z#4(19) : 95,0008
71y
712 HE33) - 1980 &8

- _ QLAY ZetER| e 9

- USDA Q75 QI HIA Al=

- 2017\ O[IEE0| QK3l0d 220

71 29

71 . o .
A2 oA - QUAIHIME(GMO) LY MZ0| EAISH 1240AH HS
* 2} X|g9o| E4 9l AH| IEH S0 %= MES TOiSHALE FoHste 2t
A E=EE E51E HOIOE ER
= ol I A E3
oIml =k} I Step 1. 2IESI AOIEE Sl MIE & ME A MHA K=
—— (www.rangeme.com/whole-foods-landing)
= Step 2. X[ HIJARQUANA 7HE HE = HMIEQ &2 8 HE
Step 3. HIO|HRIANA HES EIAESH| 2l6h HIEME &8 9F
Step 4. ME ZAE St Al HMZE0| gt &2 U IS Jts
gAEqI AE EAE
=y QI S FEHE '
(Lost Coast Roast Organic
Black Cold Brew)
FAHE o I
IO.IE oTT T o =2——T
2 311ml
HLX] o=
AtE: SZE0EI(Whole Foods Market)(wholefoodsmarket.com)
MEIRIE: Z2ZE0(Whole Foods Market)=H|0| X (wholefoodsmarket.com)
33) X ZZE0E(Whole Foods Market)(wholefoodsmarket.com)
- 25 - a"r A FTUUBRETA
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AR AREHE SEMY SB/HY OlE}S
@ Y2TtA(Wegmans)
{dgrmaﬂd' 7/e4ey 922 (Wegmans)
EHo[x| WWW.Wegmans.com
Xl =25 ZHAE(Rochester New york)

oF 9291 =
(9F 108% 6,240 2)
OHEH 4(19): 9974
el £(19): 49,0008

IHZE4(18)
=
7|Et A2
- 19164 &8
- 9F 40,0000 7He| MIFS MOHSIL A 1 F oF
4,000707} He |75 HZS ot
- DAt HAXR! 2 s A4
- Apdap 71 31 2R S| BX

71Y 29 KIGALZI0A AR 71

71d

712 8534

it

Tiststoy

71 - 20194 10004 7| & 7IHTE 1€

A2 0] (SHRIAZELWmR|4~(Harris Poll Reputation Quotient®))
Step 1. YOMA F10H SHIHX MF A
Step 2. H| 32| T2 G |20 M HAE 2|
Step 3. M| 32| ME CHUVRH0| YOMA ERESEMQAZR HAE Zitg &%

UM HAL U Step 4. FSEESFMETE SQUE MES CHZAAM U IY Jis

=L sl Step 5. MitE MES CA| SEESEMZ &7
Step 6. SEESEMOIM XE ZE 2, 8IS 7Is
FRTARE - OFEOIM EifE= MES| EE #2E f6lo 1274 Oit I5E
M| 39| R0 HIE S HAES ozt

| £ ZAEJAEZAE

o1 2 BcER

M= .
=2 (Lost Coast Roast Organic
A Black Cold Brew)
e e fls SEER

Y 311ml
HAX] o=

A2 YITA(Wegmans)(www.wegmans.com)

AMEIXER: YA (Wegmans)SHO|X|(www.wegmans.com)

34) Xz AT A (Wegmans)(www.wegmans.com)
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L=

02
m
In

7|94 E29H|2U=(Bloomingdale‘s)
EHo[x]| www.bloomingdales.com
SIX| F2F =2(New York city, New York)
, oF 491 7,9008 ey
O§S01(’ 18)35) )
k&A1) (F 5,656 2)
e
7|t 2(19) Oi& = 5574
718 - 18724 2ig
7= 8= - ZE K0}, FEM, AXIT S IIMEE TY AR
- ARt I MFZZE HAE MEXIH SIS
742
- SRAUHIYX HIZHH(b cafe)2F
719 ok
A= - OMHRIY X3} S JIESHA} JH%
22 o = =0t S 7IEHAL 712
™ Ext 3 Step 1. 7Y ™MEE 0|H(supplierdiversity@macys.com)Z Hi=
=E RSt Step 2. 7|1 ME ZE T 501 o &Y
FIAQRR Q4
AHAC|7 HY|
HEH (Newman’s Own
Organic Special
FARE decafe)
My
5 &(K-cup Pods)
2 1874
BMX] 0=
Atz 22YUHIY=(Bloomingdale’s)(www.bloomingdales.com)
AR A2 7234710 ==H|0|X|(NYCgo.com)
35) A= 0[HHAL|H|(ecommerceDB),(ecommercedb.com/en/store/bloomingdales.com)
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SUMMARY

0= A7 AT F=
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0= HS7HL M7 ZH]
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Customs - Quarantine

(S X A9

Step 01. ?J% -ﬁ%

<

IR ZH S &

Step 02. M‘ﬁ é!*l‘

v

step 03. RH- K S5

CMH 2 ME SX

=
= S
-
S

Al
- HZQ =AY A o) Y AF X EHe

OniE Aol
- PNS(APE 2@l ME X))

- 294 : www.fda.gov

- aE M AFE HE AlH0 it S5

00z Aol
- Registration of Food Facilities
AE ANE 58)

- 294 : www.fda.gov

nE | .

Step 04. E|' é!gl

A\

Step 05. kl-rEr ".f'Hl

- apa HINfe
- HE NoJ AR 8

- 01F MBoRE 7Y F4

O oj2 AlZojorz
- FDA 2t 7%
- 29X : www.fda.gov

O njZ AlZo|okz
- 294 : www.fda.gov
O MpaaEs2

- 294 : www.cbp.gov

)

v

O HpaaEs2
- 29X : www.cbp.gov
O o]z AlZojorz
- 29K : www.fda.gov

Step 08. Mz €8

v

Step 09. 2

=71tk
- EA M 7Y A2 10 OLhof Al
- ACE AAHIZ 0|8510 B8

cESH 49, dAL 25 MBE &

* BME 0%

* TN EE HO|(AI 7.25%)

O MpIHEs=R
- 294 : www.chp.gov
- AZXA : dataweb.usitc.gov

- E2|(23) B

- ATSO|| o6l 2F = 8 E= MFT dAt
* HZE A

- Mg 22 MRE HIECE M7 oAb TIA

ME 2 Of 7

O HpaaEs2
- 294 : www.chp.gov
O ojz AlZojorz
- 29H : www.fda.gov

_29_
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1. 0= AH7D] AS F

> 013 29 YHTIZAE

wjsom Szekun

. Ay A -]
o e Qe g Fom o] 4% oS gt g v
- AREORRE ARES QoI Axe] Pl WEo| T Rl 94|
”I'fﬁ ’%H o e o HACCP, 150 22000 53 @ol o] At T QbR it
AL I T1Se o]=0] A /\‘]EHX-]OE'_ k=t olo.
ro R e N e “l—l AAE

oI H M

o j=ofA

_J’HE_
4] =
=

SIS

HACCP

I1SO 22000

IFS

BRCGS
Food Safety

FSSC 22000

ro ox
oM >

re ox re ox re ox
oM rx oM =

oM >

ro ox
oM >

He RJE Q17|

T 2 71z
Bk O|= FooD SAFETY
BBl QI57IH

o
IFS XIg 215712 H IFS

I)ﬂ al Markets
Fo

BRC A1 Q5712

FSSC X1 Q71 (7)FSSC 22000

IFANCA
(Islamic Food and
Nutrition Council of

America)

CERTIFIED
HALAL
|V|/ s

AT BRBLUNEREBA
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H 42] 07 ME Q5 HS
A 712t
MIHEIMF AN BER! S HADTE)IS 40
HACCP
MZ HIE
AN, AZOHHRRRISHZIM S 202t
Xt 71
MEHIZ)QAUSHDALS E) MBI HUANHTAR _
ISO 22000 A ZXDRIZ MeDUBSIAZZE AN AL A
M= HIE
AN, CIETHOIM 28Sh= MR S -
Xt 71
RAAIAD)SIEEAL
._i, SEWARSEN LR, ZM) of 24
IFS BXE AR A E=XpRIEdE
M= HIE
LEM 5 ok 900-1,0007+
Hxt 71
QIBOAZDAITIUAD AL
ERe SR AR AP EADOIS LS i
Food Safety
M= HIE
AN, AZORH 51 EE0| 2ot TR S ek 900-1,0007+
Hxt 71
FHENAL oY WID2AL % W/HAS)AZ ] HA -
FSSC 22000
MZ HIE
LM, 2R, 7 S 25 & 500-600%H
X 71
LEMHEIMT B7HRIS HIE APEHIFEIOENMF
HALAL  MEESEZAORRE| 0IE)HEIIM 2y))Selcs 23
MZ HIE
HE MMEE A 2E dH Sl HE S -
XE 2t QETl
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Sz ]

o E §71F AR E] ke viE RN EEshl S
71505 ISRt dd e R ARk S AR ASTIEE
o1 95 7% o deellA] ou] §71E0%S SIS, 201449 7
4 1952 U4aH ATs5 984 (Equivalence Arrangement)ol] me} ml=ioflA]
5 S S & ke AEY 9 AL A 0]F UFE & YIRS 1|
A0
T

= Gl 8ok $UFBANOP Import Certificate)s AEsfoRdt

43 012 87ks 93 25 Y 83 95 oy
oI5 g s L)

USDA 95% O 7l HRE MO
Organic
o= 578
(USDA)
USDA E% o._'IE7|' 100%0] pile) USDA
Organic

_ oT W

554 28 2

a. 95% 0l R7Is H=E SR A
b. OFX|2} 7k50] 3._1‘301IA1 O|20{Z AH(IEt =710M 7K50] O|R0IT B2 AYEX| ¢43)
- 713AIE] Hels o=l AESHYe BR VIE HE
SRS MESH ZMES T g A
d. EF’"OH Lol EAl Afk2 2=(0=)e] 78 XHE
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drel 7 Oj= AEQof=(FDA)
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0= AlE2Io=3(FDA)

- 22121 © www.access.fda.gov

- 2O2{91 : U.S. Food and Drug Administration, Food Facility
Registration (HFS-681) 5001 Campus Dr. College
Park, MD 20740

- FAX : +1-301-436-2804
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» Oi= LUVISAE 2 M3

.-

- llady
B EERS (OLD BREW
COFFEE CONCENTRATES

@
1x
0%

=S 8‘12 FL OZ DRINKS 0

L To QY — =

[ 2z

ATH(SN)

® HHUEH : Simple truth organic
®@ HNIEY : COLD BREW

Coffee concetrate
® &Y : Toasted coconut naturally
flavored, Makes 8-12FL OZ drinks,
Arabica coffee
@ % : 32 FL 0Z (1QT) 945ml

HESY)

® |E7Ist : 02/20/2020

@ M9 : Preparation Instructions

Add one part cold brew concetrate to
two parts milk or water. Serve over
ice or heat as desired to enjoy as a
cold or hot coffee beverage. Creative
uses: Ice cream, shakes, smoothies,
dessert sauce, as a marinade and
mixed with spirits.

_36_.

[

O HHEF : dE ER 2714
@ M2Y : 2EE2 A0 ==
@ HEE: 72 S|
8-12240| 325 US £ UF, Ol2fHI7t
7{m]

@ B : 32FL 0Z, 945ml

HNUEZ

® {57[st : 20204 2¢ 20

@ A3 : ZH|Hy

282 RRLH 20| SEER SHAS
HOIFME. d20t o = R 2
A E7IAH FLCE HOIXOl OZHH:
Ol0|ATZ] 40|13, ARL| CIKHE AA
SR AA b= ATIR|XQ A0] 27
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£ FHA
acasia
U IBAME e (gum arabic)
ozt 28| acesulfame
M2 9 2% potassium
Aflatoxin (aflatoxin
FoisZ B1, B2, G1, G2

(total))

At} 5182 (mg/kg)
GRAS: 2.0% O[¢t

GMP

20mcgs/kg (20ppb)
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AlE N7I2 A [E 4.10] 0| YEVISAE ME IS 7
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QL= ME MLE,
[l SEof| 2t 7y AIE X EA L GRAS39): 0.15%
LSS | OtH[EL acetic acid of5k GMP4O)
°
o . . GRAS: 0.0005%
OHAF{II| Skm HXH| Ol L|EAL aconitic acid °

0[5, GMP
I E22)

ME 82 gk, WEA| S GRAS: 0.02% Olg},
- OfC|ZT At adipic acid
KATI 4Z RE 28 3 A=A GMP
2559 7Oz
=101 Aol S2H, OFEH,

ammonium
& [ = s [e1 54 VN (o] m T : o, ol
SHdoh= HES Amst =i N alginate GRAS: 0.1% 0I5t
N ammonium citrate,
SRISEAL ANEEMRIDE  dibasic( i GRAS: GMP
AR MAT = i a5|c'ammon1um :
citrate)
KiAg O IEAMA annatto extract GMP
BEZ Z9H| OtATEHAL ascorbic acid GRAS: GMP
HEZ LO|EMOIATY  ascorbyl palmitate  GRAS: GMP
A R EE], GRAS: 0.0001%
OIMIEAIZES: i
obNIF| = IHIEMZE calcium acetate

0[5, GMP

Xz @ KATISAZSEEE

39) GRAS (Generally Recognized As Safe): O FDAZ} 1ol ZHE 7BIOZ QFMMS SQRICSA ‘QUHMOZ QFMGIIN 7=
SRS onfel GRAS SRR ME ALSIZAP AE=IORX| QAXIEL XEM| MSR(Self Limiting Leve) 2= AISZ0| Mgt |= &

40) GMP (Good Manufacturing Practice): AEX7IS0] &8 AMERF A 71s8t ZC=2 S0 UOLE HES| ARIIEO|
HHCX| RIS ER, SHEAEN Wik IS U2 24K

Y2 PTMTHRIEGMP) Met 22X, Y E= J[E 7Y 2iE
L= Al XHEZ0[ MEEI0{0F &
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V. Expert Interview

SUMMARY
Interview ® AEHSF HI| AMZ2t0]
(NW Coffee Supply)

Interview @ 2FE 0O
(Wholefoods Market)
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Expert Interview

(M27t 2ER)

Market Demand & Distribution ST Zajnjel AL 97l HTO| 2Q00 CHAHA

@ ve (3) WM BN S7ls BCHZ Jjno) X SUCE ARAY ATTER RIOMEO
, 2 ARl ARIRILIC Wk Xf8| BHES| 39, 97k BSH Fm B
_— .‘ st el AL, AT Non-GMO, S5 Te| A% S H HUleD U
COFFEE/ IS @ s g o ’ ’
- QIE{E 7| : NW Coffee Supply SCHEL} Q7| HO| AZOA siEt
P anler Mf']’;"s)hua ZX BE2 IO 10| ABKISO0| TR SOV 2ol H 712 2L
- ad Ch. AEfeAC] BEHZ ISt HME AHIXISl BAZ IS H 02420 US
S QI HEE UMZ Sl 2D NS MSSHS AHIKISS HQISI Yutkoz X}
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715 el RE A

T M AISS Sie AHKISS Slohks FHILE HIS So) RSEs 20| Hus
HRULICL ZAPIIIe] 29, OIOFE, BOIE 220l 22 220l 95 MUE E2
BY=ALCL B, i 5 BEHR0| 2ES QX 4 9 EH0| FREL,

ScHE O] AMSt QX7 =

-0
715 L= o 7HX| HECHE 274 OR2E, 2R, 7HH 2fuet 22 Cifst St

Market Distribution and Consumers FO7t M ELCE SEEHE AHOe 271 SQ617| IR0, AMEE QA&

[Ny ==} =
UE HE WXz EHHE 2 7|87t 2 AL

1

EEER A Y {715 72| /K8 M2
AH|A} H °E Slo15}7| fohi= OHORE 20| 7P £2 |8 20| 2 AY
LICt, SEHZ 7{0] AH[XIE2 2 JMHE OIZSHK[T, O KBS SEEZ 7
ms -TLDH% 2= 7| ME0| 22121 HifE SII5k= FAM(0]7] [[H—'?-°'LIEh

- 2ER 71¥ : Wholefoods Market QJ|s Q=g HI2 FOEMH XMZ O4E Hot o2t FHHE =2 7|3 Lot
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Interview @ IES|{ 7i0| AMS210]
(NW Coffee Supply)

°
ACER 7o MSEH0|

(NW Coffee Supply)

HEIL &

>

AES 7O AE2t0]
(NW Coffee Supply)
7io] B3 FMZ HiZ YA

=27t 8=

Mr. Joshua
(Marketing Manager)

‘ \  FIRST SIP
5 ¥ fFCHAI

SAKU FIRST SIP OF CHAI

THE MINE

THE JASMINE
PEARL TEA CO,

A

NORTHWEST SQJ \w,
C—OSIEE.YEE Fﬁgﬁﬁ —— Plf‘H[ 41)42)

NOSSA FAMILIA STEVEN SMITH TEA KINGLET CHAI & RISHI TEA
COFFEE TEA

NW Coffee Suppply

Mr. Joshua (OHHIE EHEX})

Q A Za|nj ALt K7|5 HIS| £2= KA E|LIQ?

24 /)% Beus Avje] AdAL AT, ASEASarbucks st AHE
Eh(Stumptown)}& A1 7 2 BAEE ZejulolCalifia Farms) ek, #13]
HIEE 471 Brus Aug AE B ohjet of2e e ok, Bt Us
3} o] TRRE AT G A0, TRRE A7 715 B AT AsUT

HEo] A4, Non-GMOAE, 270l FrsAl e Aax ATt sy

Q BEHZU 7ks A AIoIA D20 20| ULR?

=4 2B Auold F1dn %e AuaiSe] 4 neie SRS, Wt
Fol AEps BB Asurt sie] wichd, 408 JEed ofeled
2 AU AARe A Gt o] Steol ke A uke AT

HHE QS U ANREE 4% A e ATIE G T34 e 4

MRS HEEe ghe ATihch AT B GARS BT G A4S

& SR Aol Fgeltt ol Bl ARSI Ao Jug 2H

% gl Aol 7t AEHE Bt

{71 71H2l |5 XH'20| O{EA| ELIQ?

WIALE 7oA REo] 7FeSHAL A Z}%}QE} oplEi} YrjeE e}l 7+

2 2281 Ad i $2 SHEUYTE A2 WA slo] S sl AHRREO
Ae 7Hu vzt o el Ay

42) ARl E=A: AEHESQ 7I| ME210] (NW Coffee Supply) SHIOIX| (nweoffeesupply.com)
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AR AZEHE = SH/49 QIEIR

Interview @ =% O
(Wholefoods Market)

°
=5C ol
(Wholefoods Market)

Bt &

>

=ZC opEl
(Wholefoods Market)

Rls MF 204

=27t 8=

Mr. Joseph
(Sales Team Leader)

43)

Wholefoods Market
Mr. Joseph (H¢ =X
Q. CIQsH OF Q715 L9 £22 OEA| CiA SIAILIR?

$71% AvE 3 1A vhack 57 ofRs, 94, ehijsh 2o] TR oo ZEu
2 Az P g AU
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FouF PNOR F2E AT P A 252 A Tk ubA

e AR Zlo] M S U 323 ANS vl ol goul Ay
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5
o
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Q. MZF0| HCItf| RSEI00F SHf HZISIAILLIQ?

opiiE Zetldunt S A=A QY ARET avRke] mEwE g 4l
Al ofriEolut opE o] FEdPo £ vigoletal A E=1
T AT avRs 2 2EEA0r Z2 TS ol SR, H A 710 2=
HE AYE & 4 glo] 22 AE9] duf e A es sl sy
s 95e T2 Ao, A2 wis 7ANE 9 Wuliske 7iv} BotAl
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Ak

43) ARESA: EZIEHO[X(tripadvisor) 2|0 [X(www.tripadvisor.co.kr)
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"Hot Drinks in the US" Analysis Report,, Euromonitor, 2019.03

"Projected Population by Single Year of Age, Sex, Race, and Hispanic Origin for the United States: 2016 to

2060, US Census Bureau, 2017

Projected Population by Single Year of Age, Sex, Race, and Hispanic Origin for the United States: 2016 to

2060,, US Census Bureau, 2017

A AJO|E

SERYE (www.portal.euromonitor.com)
International Trade Center (www.trademap.org)
KATI (www.kati.net)

o= XFE3] (www.teausa.corm)

vl= F55 (www.usda.gov)

vl AlFejekt (www.fda.gov)

ol AE=EEEES (www.cbp.gov)

AA A 2 (www.worldteanews.com)
Zrho|B (www.fooddive.com)

A (WWW.ZoUrmetnews.com)

e (www.mintel.com)

i Ao AdlH] (www.thebalancesmb.com)
"]z A0lo]o] (www.businesswire.com)
OIXE] (www.arborteas.com)
H2liE2 2 HE] (www.republicoftea.com)
g2kl (www.healthline.com)

EZE (www.treatt.com)

e (www.goodgreentea.net)
ofml2|zlrdzlob~A (www.americancamellias.com)
o HHFFA (WWW.mercurynews.com)
Beverage Daily (www.beveragedaily.com)
Beverage Industry (www.bevindustry.com)
Bonappetit(www.bonappetit.com)
Bustle(www.bustle.com)

Eat This(www.eatthis.com)

Exotic Bean(theexotichean.com)

Food Navigator (www.foodnavigator.com)
Medium(medium.com)
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