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Analysis of Consumer's survey
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Product information

HEH _
NI = AL
Product Name o B
HZEAHSSSHAD HANE C
manufacturer I
¢ MEY Product name :
DZ A
¢ MZEAF manufacturer :
ANE SANE koru
Similar products on the
market ¢ HROF BOjOL
13,5005 / 100g
SMEARE= 2k 1500 / 100y

OFUEIAE =& el & SEN =

Date of consumer’s survey and numbers of respondents
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Number of respondents

2023.03.16.~03.25
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Analysis result
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Gender Age
male / female 20s / 30s / 40s +
66 / 113 44 | 66 / 69
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Strongy disagree Disagree Neutral Ages Strrondy agree
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Impression before eating
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Naming evaluation
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Productivity evaluation 0/ 0% 0/ 0% 0/ 0% 199/ 11% | 160Y¥/ 89%
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(Package (Flavor/ (Food 2 (Taste) (Naming) (Price) (Other)
) Scent) texture)
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. 128/ 7% 24%/ 183% | 549/ 30% | 76Y/ 42% 29/ 1% 118/ 6% 04/ 0%
Satisfying factor
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Unsatisfying factor
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