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Analysis of Consumer's survey

OIBIHAE HE3E
Product information

H29 _ _
St=2 4 ©ESBF +EOIDF © SGD 12.90
Product Name 25 )
MZEAH=ZSLA) ol O o
manufacturer s
*HIZZ Product name:
Pumpkin Japanese
*HIE A manufacturer:
NESSINDE=S Yayapapaya
Similar products on | (ZHI0IAIOFAH, Ef=ZAH HIEE AL
the market
Ol =0 ZHOR DA
Selling price in the country :
SGD 6.20 (&3} 2f 6,200%)

OHIHAE FREM & SEX=

Dateofconsumer’s survey and numbers of respondents

FAY

adn 2023. 5. 13 ~ 5.14
Date of survey
452 SE A=
A A 200!

Number of respondents

=4 21
Analysis result

AHIXSE / Consumer type
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20CH 30CH 40CH 5004
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HIZZIL(1) / Product evaluation

T OERIRICH =XIACH HS0ICH 0 DHSZCH
Stronglydisagree Disagree Neutral Agee Strongyagree
_ i=
Paci";g' j' pfe:rfnce 1Pax/5% | 6Pax/30% | 12Pax/60% | 1Pax/5%
NP IR S =P
Impression before eating S5Pax/25% | 14Pax/70% | 1Pax/5%
A& & HI} 0 0 0
Evaluation after eating 3Pax/15% | 14Pax/70% | 3Pax/15%
Holy =ot ) 0 0
Naming evaluation 8Pax/40% | 9Pax/45 % | 3Pax/15 %
AEH "It
Productivity evaluation S5Pax/25% | 13Pax/65% | 2Pax/10%
Jr=A "ot 0 0 0 0
Pric eevaluation 3Pax/15% | 4Pax/20% |10Pax/50 %| 3Pax/15%
MIZZOH?2) / Product evaluation
BZ1A SF/EH A Al 2+
CI Xtel (F / (Food ot 4ol oA
(Package ScaeV:tr) tex?uore) (Taste) (Naming) (Price)
design)
BEQol
Satisfying factor 15Pax/75% | 18Pax/90% | 17Pax/85% | 15Pax/75% | 16Pax/80% | 15Pax/75%
=8 09l
Neutral factor 4pax/20% | 2Pax/10% | 2Pax/10% | 5Pax/25% | 4Pax/20% | 3Pax/15%
e 1Pax/5% 1Pax/5% 2Pax/10%
Unsatisfying factor ax/>7 ax/>7o ax ©




/ Supplementand comprehensive analysis
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HE / Future plan
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