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Analysis of Consumer's survey

OIBIHAE HE3E
Product information

H29
Product Name

HMZEAH(=ESH)

=& 23 1209 (*BHOROt © SGD 4.45 )

o

AEPA

manufacturer
*HIZZ Product name:
Grozer Chives Kuca 200g
+MIZ= AF manufacturer:

AEFARIS 2 Y[ O] A OF A

Similar products on

the market
O =0 TS
Selling price in the country :
SGD 3.33 (23} 2F 3,300&)

OHIHAE FREM & SEX=

Dateofconsumer’s survey and numbers of respondents

FAY

adn 2023. 6. 10 ~ 6. 11
Date of survey
432 SE A=
A A 200!

Number of respondents

=4 21

Analysis result

AHIXSE / Consumer type
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HIZZIL(1) / Product evaluation

TSI JRIKIRCH HS0ICH 0 DHTIRCH
Stronglydisagree Disagree Neutral Agee Strongyagree
_ o
Paci": j'pfe:rfnce 3Pax/15% | 13Pax/65% | 1Pax/5%
AlAL ® OlAL
. . 1Pax/5% 8Pax/40% 11Pax/55%
Impression before eating
A& = gt o o o
Evaluation after eating 3Pax/15% 9Pax/45% 8Pax/40%
doly =o
Nam1i|ng| evalue:tion 6Pax/30% 11Pax/55% | 3Pax/15 %
AES HIL
Productivity evaluation 7Pax/35% 6Pax/40% 7Pax/35%
JtA ot o 0 0 9
Pric eevaluation 2Pax/10% 6Pax/30% 11Pax/55% 1Pax/5%
MIZ%IH(2) / Product evaluation
BZ1A SF/EH A Al
Cl At+Ql (Flavor/ (Food ot dloral ot
(Package Scent) texture) (Taste) (Naming) (Price)
design)
=0l
Satisfying factor 16Pax/80% 18Pax/90% | 18Pax/85% |20Pax/100%| 18Pax/90% | 14Pax/70%
=g ol
Neutral factor 4pax/20% 2Pax/10% 2Pax/10% 2Pax/10% | 4Pax/20%
SHEQoI
ot 2Pax/10%

Unsatisfying factor




/ Supplementand comprehensive analysis
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HE / Future plan
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