<
i
>

1. A4 BAE Ao 9 =57
A BHE=E AE 21
A

A B E AAFE 2D A

v ok WD

=
NE AA BAE T2 o) #Y
=

£ Jo
ol
b

Mg AA BAE AE A

Chapter IIl. )= A4 BAE= AFE &M 5F
1L A4 BAE AE AR Eds

—_— U —

2. 2l A E 20 5%

Chapter IV. =4t 4 F AA BAHE J& @ 4
TE g Ad
RN FAE AT 5E WY
A FY AvPA AA B A F3 A%
5

L FQ EEY A BAE A HE 5



Chapter I. v]= A BHE A ZIAH 7|8

1. A BERE A 7 F/
D A9
O A= 2@ =(Private Brand, o]3} PB) A& &7 A4 7
detal A zGAol Aiks HEE A HEE B A
st AlFd
« PBe EAol AAS wrFste] Al P_%E%‘% AL-g-817] = 6&
e PBE= 2Eo] B E=(Store Brand), AFA|73
-2~ B# =(House Brand) & ©}4st o]&
Mox= PBE TYE
e ul= PB9 7]¥& 1880 A&P(Great Atlantic & Pacific Tea
Company)ell A PB # 3] (Eight O’Clock Breakfast Coffee)&
mj s A2

lo

2z =9y —”ﬁ:i.l_

o 1970@d) A7IE A E(Generic Brand) 38 & &=}
=34

e YAME HzW=(National Brand, ©]s} NB)«= A ZAQA A4k
AFCE A=A #FEE AvHI Y& 78 HASE

23l WY B =(Name Brand 2% E¢

2) T+
O PB= EAHE 3o wet AYY BAH=, ~Eo H#:=(Store
Brand), =] 7| A(Premium) EHE= ?Ll";r%

e FE5YUA PBolE AwigA PBe 41F dwir] PBE FREo] 7t
Zy Zujo) o2 555

o« B RHIANgAE &g PB AFS GO E A

« PB AFY EZAIHAE AF, AEE&FoNA &vlA(Consumer
Packaged Goods, ©]3} CPG) A F&Ho=2 S &
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o 99 AAEAFPPDE WA 52 iyl 85% 713 o
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[v]=F 20223 AW AFERA| 4= F0]]

ool % 18 28 3¢ 4 58 6¥ 78 8 9g
2H|XFE TR 5 75 7.9 8.5 83 8.6 9.1 8.5 8.3 8.2
ME 7.0 7.9 8.8 9.4 10.1 10.4 109 11.4 11.2

78 W MAL 74 8.6 10.0 10.8 119 122 13.1 135 13.0
Q4 6.4 6.8 69 72 74 77 76 8.0 85
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O $59% 99 92 7148 4
ol 30.5% ﬂavhl%%7ﬂﬁ%%ﬂ%

o olo] FARE 216% FEF FE BA 4F 11.7%, FF
17.2%, 7+8 2 16.2% «co= Ad ¢ oy 7p40o] s

¢ FEALT Ak AAEES A} 9AnTh 22 16%, 15.9%
7ol ¢

H]

« 8d3 Wals 7HA0] Y F52 2 9ol aA(-1%), =
!

WH(-0.4%), 2227(-0.2%) & 47 F&Z 1H
=5 99 E7HESE]
2 30.5%
X&F 21.6%
SEI S ME 17.7%
=R 17.2%
A4S, AX) 16.2%
71530k, M 16.0%
SHE 15.9%
Hlo|Hz2| HE 15.5%
24 14.7%
L2AR, HE 13.8%
=2 12.9%
FOIE M E 11.8%
A, ma 8.7%
MY, sfjiatE 8.0%
7 4.7% #% Bureau of Labor Statistics

2) PB A|F AFTE
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PB A& #vjzF2 20203 6109 7felA 20213 5839 7= XA
W otie] 4.5% A

I8y 20199 BT ko] 19% st AS = PB AF 4H]
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—e—UIEY H\ ] SZE UECTEREE)

dEa FIE 46%

1,971.5 1,990.1
1,756.1
1,574.9 1.653.7
o E— %
4.4% 5.0% 6.2% e
1.0%

2017 2018 2019 2020 2021
£hel: of 7Y 2017 2018 2019 2020 2021
EHOf 2 461 479 490 610 583
SUE 3.5% 3.9% 2.3% 24.5% -4.5%
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7.8% %7133 NB W& A& 5% Ao 13
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Ae 7159

o O]o] 9f{ 759 &, AL 749 2, 25 65 &, 2
AEF 559 €8 £Oo 2 PB AF wlEHo] =3k

« PBAFS gEETF 2 52 ¥F tE= A 3F 9
b= wEY 61%E AAF

e Tgo=2 AHEF 60%, EZ 57.6%, 1 56.8%, X|= 43.5%
=02 PB AFo HAweol A Uehd
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F=E(South Central), 2t &(Great Lakes), H&
< FE-(Mid-South), &5 H-(Northeast)

o

A

_I

NAHFEe g A9 AA CPG WE

tiHl PB A2 Hls

_'I'I_

o o] 7%t @7 4ol B 3T%(Ad 7] thE]) &2 &0
Lol Aoz oty
e AA ¢ "WEYANA PB FHE 62.7% HlFoRE HAd tin]
2.2%p =7V
+ PB =YY oo B A oiv] 41%p Sold
[2022d PB F=4 o] HF& Top 10]
2022'd 62 ~8 HegE J‘%Fstﬂjl :EEHEEI
PB TH| 19.0% 0.8%p 0.6%p
A 64.1% 6.5%p -1.9%p
7 62.7% 2.2%p 1.4%p
d5=F 475% 2.1%p 0.7%p
HE/HE SHE 46.7% 3.9%p 1.4%p
HEH2Y 44.3% 3.5%p 4.1%p
HE 333% 3.4%p 0.9%p
7tSae 30.2% 2.5%p 34%p
Y& ALO| =L 274% 1.6%p -0.1%p
oEF 25.4% 1.9%p 1.1%p
7HEA= 17.6% 1.8%p 1.7%p
“HR 8L 22to 22Y 5 Y Oy peo) HIFY

< 87 AEdoE FESI PB AF dujE 3otk
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E.(Southeast),
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NE West
2020 2021

Oz 216% 215%
mog  254% 253%

202 Great Lake
2020 201

Oz 19.9% 19.9%
mwoiF  244% 24.4%

054 Plains
2020 2021

O 202% 20.3%
Loy 24.6% 24.9%

W XY} California
2020 2021

o= 174% 11.3%
Lo 203% 204%

Y%5 South Central
2020 2021

0= 19.5% 19.6%
Wiy 23.6% 23.9%

EN PLMA, IRI AYFE: California / West / Plains / South Central / Great Lakes / Northeast / Mid South / Southeast

A e PB AE ol s Ao 2vjgAel PRl o

#e], PBe| A%E, AEo] I WEE So] 393

H5 % Southeast
2020 2021

Oz 19.9% 19.
mop  23.9% 23

S5 Northeast
2020 2021

oz 184% 18.3%
mo  21.8% 21.8%

FHF Mid South
2020 2021

Wz 211% 217%
mopg 23

T%  25.6%

1%
5%

Graphic EMBLINE Research
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=<

O 9rlEs 47435 QA% ¥ PBE o5 Hashe Age
=g
. W 744 PB AFEL 7120 49 57 PB F 417}
WE PBY

e 19 ¥ olE MWMF(Great Value)= &H| AL 74.7%7} -l 3]
Ad &7 ¥l A F&o] 1.5%p =0

o 29~491E A}AFF o] ol E(Equate) 53.9%, ulAAtolE
(Marketside) 45.3%, =@ 1Y 2 7§ ©1¥] =(Freshness
Guaranteed) 40.4% S %= PB I E&o] =4 Yehd

« ZHAYZE MNAEEE F57137HA A= BA

o
FAol HEAYA BHY 0 9 o] J15d ¥ 58
=

i
ne)
r'El
©



[23ze}] &vidAl PB A& 2 PB IF& Top 10]

Has 74.7% %X Numerator
HOIE 24.9%
IAEZR 13.2% 53.9%
etr| 9.2% 45.3% 40.4%
.4%
EEV | 8.3%

33.4%
31.1% 30.8% 2949
° 213% 2559

Ha 29 7.5%

YHEE 3.1%

mEaA 3.1%

Efo|y = 2.9%

EFAHI o Great Equate  Marketside Freshness Dollar Aldi Kroger Kirkland ~ Member's Clover
|'A 2.7% Value Guaranteed Tree Signature Mark Valley

ojEE W0 = 2.6% @ @ % @ |§ \

DOLLAR
GENERAL

7|} 22.5% QO0lE  YolE  W@olE  WOlE R E3 ) 324 IAER MA 2 = MU

A7he AdA S bRE ARAE Holm 398 AT

A H# 1,0007) wgre] @A A ZL Bulsta o] F oF
90%7} PB A &<
PB I E &2 31.1%% Ad F7] thy] 29%p =9 AujgdA =

PB & HlFz< 71&EF

a4 AL 13 HEo =2 i 128719 AFS sty 13
H 5199 HE A ZFdte AoE ZAE

HHE Fejzbe] vl &% 80.3%E v Eo

AT o H(T79%), MAT0%), WlolulEu] AThB37%), F3F
(4788 W), W) AFAUI%) FoNA o B0l ¥

W
By

O rlE7} dxk46.3%)0 <R3 /2 2R 1995 A

olo] ofu}E 12.8%, EFA 9.6%, FAZA 8.3%, WAZY 53% =
° 2 YEd
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[22}¢l 2w A PB AF A8& Top 10]

46.3%

12.8%
9.6%  g39

5.3% 4.2% o
. . . 26%  13%  04%  04%
. -

EOtE  ofobE  EP 32AH MAZH HEB WnE: 3AED 0lojo] HEEFA

@O0 O = @ e @

Z£* Numerator

O otntEe] PB AlF #vi= 4 miEe] 3%(EF=rkl A2

Bl A0t HZE JAES0]2.2%p) Z7H5a A

- ofrhEe QERGTLN Hde WS % HY, WF welo
Z&5ta Zekgl oA g FE S 2 F ARl A
2%

L s Q 18 20219 19} 47009 Bo g 59 HET}

2.7%)HEG 22419.6%)14 ¢

o

O eble] PB AlE wvls 222te
B0y

o 2021d 2R &2 2009 @Y= 9 HaXE 4T



A2 Ad H a3t =8polB ] Aujs B4, g wlE
o, i W nlojmz FEWE AY 75 5 289
=AEF= A3t

A A )=
%= =7

O 2249 PB AlF dvjs 2-2281Ql 747 8.3%=2 542
= O > S
H| =& Z}X] Elx
o Ad @z eekele] YEH o BASY Ay 24z
= O -
22l &L 113% =09
3. 8 AvidA PB AF @
O vl=9 thE AmdA 7329 PB AlF @2 godh
=N = -
o g AAE GA 191-69) AA S Edold =2 AT
[ZAF T AP A] 8l ~E
N - 2020-21 PB THj "
= BAre mBel gey | IS A AL ohE
2OtE*
1 Walmart 4,668 23.3% Walmart, Sam's club 5,342
otokE
2 amazon 2,798 17.7% | Whole Foods Market, Amazon Fresh, Amazon Go 571
IAAER*
3 | COSTCO 1,414 22.1% | Costco 573
=——=WHOLESALE
AzA Baker's, City Market, Dillons, Food 4 Less, Foods Co,
Fred Meyer, Fry’s, Gerbes, Jay C Food Store,
4 1,379 33.5% King Soopers, Kroger, Mariano’s, Metro Market, 2,726
Pay-Less Super Markets, Pick’'n Save, QFC, Ralphs,
Ruler, Smith’s Food and Drug
Et2U
5 @ TARGET 1,060 15.1% | Target 1,926
WHES Acme, Albertsons, Albertsons market, Amigos,
Andronico’'s Community Markets, Balducci’s, Carrs,
6 719 22.0% H ; I-Osco, Ki L , Market Street, 2,276
A\ Albertsons P:\?iﬁz::s, ?iv::dallsstSaf:\‘le:y, ;;gv's, gzaf Ma:ﬁceet,
Tom Thumb, United Supermarkets, Vons
Efolq =
23 | TRADER JOE’S” 161 59.4% Trader Joe's 544
*0|= oj =1t ojE=el
AKX S| A A =Tt St 0fEHo| Xo|7t US #= US / EX Supermarket News, Numerator

17 -



D dntEe
O A29: 19623
O EAHE RS oz W' i (Bentonville)/5,3427)
O "= 4,668 Y
O 54: PB AlF vl AA| oiE&olA 23.3%2] HF
« PB AEL 2070 ZFelazd] ol 29,0007 o]ie] AEES B
° 3

) i 50 = ols o O )3
.+ YPlEE AT uA FRE Y8 1He gdHHow 29T
hy3 A 3L O o/ 1— o) 2] 9K T) o
o WjRA FujE = A|FY 27%+= 108 ~25EH Alold
o =
Walmart°,=  @ioi= xiq 2alc A §g
BidE HE3 714/88/8% HEZ 7H4/8%/8%

Clear American Strawberry Sparkling Water $3.88 ‘ 355ml x 12 Elack Ch‘:;'z;parkling ’ $0.70 ‘ 1000ml
EHtSRe YO|E

(Flavored water)

CLEAR | uE =g LEe g8 ' f sl
1 d ¢ | e
{u",wcetzne} \b ;
Crispy Rice Treats, Apple Teriyaki Tuna Bowl with ’ ‘

Great Value e A $3.50 28g x 12 White Rice $2.36 2509

AEF A SER —
X,
@re@rt o G N | AT AT ae € Hlzlopraa AX E
; Mz za| gutxt o= 2& W =2 2y
Value =3

Marketside Asian Chopped Salad Kit $3.88 301g Raspberry Lemonade ’ $1.14 ‘ 473ml

AM =4 EF
A2 E I AR MEQIX| MH = RTE H=

. L Alatst Qb AL, LRI ET IR
Marketside. BhE A2 g ee AEY, [ 0|5 = #of 7t

&7

Organic Colombia Sumatra Organic Whole Bean Coffee

Mash-Up Coffee Blend-Medium Roast $17.13 312g _Dark Roast $18.99 ‘ 850g
A EdE
i v 100% USDA /7|5 ¢1F
I MASETR 100% USDA 87|%5 915 of2te|7} %
L |l = 2 otzte|7t {5 & 2F2tA ZFH|0H
L = £ gHE
Jor 124
Vineyards Moscato Vineyards Cabernet ‘ ‘
_ })ak Leaj ~ White Wine $2.98 e0nt Sauvignon Red Wine 32,98 I
Ao ofel HE 1
2 ~ 10| E st HD| 2t
= e = o|C|g HiC)Z, 238t
Zo/molof = 8 7| o A
| DAFLE 219l e
OAK LEAE ‘ |
Parent's Choice Mixed Berry Baby Snack $1.87 28g Orgenic Stawbenny Rice ’ $1.82 ‘ 4.2g x 12

Rusks Baby Snack

2

o =2 £ i
FOIE AERF & HH &8

27, gaHa| D7 3=

e

2| e iy 21Z A 2HTL
ol ste/20|z, — ‘é 87l 226 za| a4
T B = A

Freshness Guaranteed $4.47 908g Blueberry Muffins ‘ $3.98 ‘ 3969

HHAE, Holal HE
R

224z Be, dempt
s'~ FRESHNESS otz ges MHE 9T ohe
“ 1> GUARANTEED : MHE 23 ote|X o me

W g oe B

EX Walmart / 20223 58 152~68 142 Z=AF 7|F, Ol AIF HOj & 7H4 S0| HEE £ US



2) opmtE, EF= 1A
O A3 19943
A 1A

] & 2,798 e

=z

F Ao E(Settle)/57174

O
O
O

amazon

OfORE XA BME HIFE g

53 otvkEL 2470 7 o] PB AlEFe R

o A wWolAY, 2 F, BEHFE, 22F, £2UE, WA Y
22 59 AFE geow TAE PB BT o] ZAE(Aplenty)E
dAT

« SFE v )¢ PBE 95t PB Bj= A v =9

HHME HEY 714/8%/8% HEZ 714/8%/EH
" Gochujang Spicy Korean Chicken Fettuccine Alfredo
Adtazan Kitchen Style Sauce & Marinade $3.99 3129 with Broccoli $8.99 409
RTE/RTC &
ZMERFEYY LR HE2EE| oE0M X x,
amazon oY AEY DFFAA 20p Otap| Amy T
Sl A 718 HA ME 222 ZEQ X2
kitchen AEZ T HEXL
Three Rice Blend with Korean BBQ Sauce &
LT Roasted Broccoli $3.39 =g Marinade §2.39 SN
ISAF R0|2, 24 H 0] Z T2
S: UEgE/MLEMNE 2XT
olT St /MA BX7 N
e o1 gE/MA 2R
EN g xa|A|zk 78 ZAIE 2H7t
Devoted to Delicious
Sliced Oven Roasted Turkey
$5.29 453g Brouet $2.99 2559
el & A2 N TiE| 27
i Al B3 21 A% Jadosag,
3 NON-GMO, 228l Z2| i s
B ‘g o3 = 9 Ma 247 FesE EYl
Chewy Chocolate Chi F i i
Happy Belly ""é’ranol?;afs P $4.29 24g x 18 | French (‘:':;‘f:': ::g:’"“'“ $7.99 15g x 24
RHE 2L S8 AYHE 22,
siteay YA azye | o |
. % Eﬁ/mmz%lr =3y :I-EH_E_EI' Hl' L8 ‘J’J'lqr El'ol E
§ sl SAUANY oS 2AEE A
. Organic Baby Food Pouch
Mama Bear Organic Baby Food Carrots $1.12 113g 7 $1.29 113g
orEE AR Mango Apple Carrot Peach
£ 8 USDA 87|55 915 Loy USDA 8715 915
\ e o3 ga/MA RH Py o3 ga/MA 2RI}
‘o’ NON-GMO,=2 & Z2| ) NON-GMO, =22 H Zg|

mama bear

¥
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_19_



w
=~

WHOLE FOODS

scCcglA X Halc M E &
LB SFELO0E XY =2 & g
HEE HEZ 714/8/8H HEZ 714/8%/8H
365 Everyday Value Everything Rice Crackers $2.19 ’ 101g Original Oatmilk $3.99 1890ml
N7/ EHE Rl HE e
R {715 SZE®05H), ca
65 Z0|2 Bf == DX H A HE
Z2H Z2
305 22 =z e
EVERYDAY VALUE [—
Whole Foods Market Original Crostini $3.29 170g Penne Alla Vodka Meal $10.99 3409
ME/SRFMEEEHEER —
ME
L@ & QA E Zalu 2 YrE B g2lEeY
l‘{%.: 4 NON-GMO MOl EE A8
e |
EX Whole Foods Market / 2022'd 58 152 ~63 14¢ XA 7| &, | XM & Toj & 7H4 S0| MSE = U5

J

B Ao 4 A E S o] A FHIssaquah)/573 7
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J: AA wjEo A AF Bt 35%E xA|TE olo] 73 20%,

E
E
Zj7ol 1;; §1r7¢ 5% _1/_;_ ]
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=
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—
N
E

|

o 2021Y 3 Y 4= 19 11,1609 o=z AW v 5.8% =7}
e AZFWEE 364719 AZF FAHASZE AA wjFoA 33.5%2 H]

2 A

€COSTCO FAEF XM HUE HE HY

HyE HEE 71H/8%/588 HEE 714/8%/5%
Kirkland Green Tea Bags $16.99 ‘ 1.5g x 100 | Organic Roasted Seaweed $11.99 17g x 10
N2EAZ/0ISEE
FYBEE R R7Is HE, Oyl =X} E|tH Q7= M Ol
SEABANREEQOISE, TE,O,],/"JEL A %lsEA Tl U
'6'}5-?4|0‘| 0 BT =
°"9""'°\f:x“'|3:"e’age' $15.99 | 946ml x 12 Organic Lemonade $8.29 | 2.84Lx2
- e
KIRKLAND 1 — - : USDA ®7|& 275 3M oS
=8 @) | 2RAEEABAHE Uit e o e
L f 34 & \Eg m3| s M E=
— Sy
$11.49 249 x 64 Beef Lasagna $18.49 2.72kg
o3 B=/Ma SHI} AGNA | -
£38] 228 = el
° = A& UEN FH-7}

EH Costco /2022 58 15U~6% 142 ZAL 7|F, 0|F HE #oj % 7t4 S0 HEE = UAS
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B A} A @8lo] @ AIA W EJ(Cincinnati)/2,726 7}

mj & 1,379 2

SA: 37 FolA v, dy Wy, a1y 4 5 O

g v S *IT

e 770¢ PBE 15,0007 o]Xo] A|FES RF3

e HA ujZe] 221%= PB AE dujo A LA

o PB AF AL AA| A 33320 A TT%E EBHL YA
23%v A AA =L

. Aol b2 gele FF3H PB AAE 2NE AT

327 XN HUS WE HY

O 0O Od

HYE HEE 7H4/8%/8%4 = 714/8%/5%3
Bakery Fresh Goodness Sour Cream Angel Food $3.99 ‘ 3699 Italian Cream Double Layer $14.99 1.64kg
Cake Cake
x”l!!lE
@R [AU D} T/t
Atelgain EmM O [
B FRESHES Lkt o e =8 #1= ool we
i % B2 &R Aol3 Br2at Ao|2
%0pne® R =
Stage 2 Baby Food Puree Vanilla Pediatric Nutritional
Comforts Poliches Variaty Phck $8.12 113g x 12 Shake $9.91 237ml x 6
ROIHE HER N #H 85 [ —
AR B, KA Ee wlwlw
i 0l &4 ko J)me 02 S5 2WE0 Mg
a oZ gz 2} : 224 =g
228 Z2|NON-GMO ‘.m.lp T' e |

Heat & Eat Beef Stroganoff Meal Kit Huli Huli Chicken
Home Chef With Egg Noodles $7.99 3409 Rice Bowl $17.99 9649
L 7IE BHE(SHH M) —
Sz, 237 5 7tE 4, DRl
AER2IH- T g} RTH Al ated o 2 oF7| &
HE o.otgd= 5 g 4
x o =]
HOME CHEF MRt QK| 42 zxe| 7IE
Fortify Plus Strawberry
$2.29 1399 Nutrition Shake $8.99 236ml
- g CHH T 13g 7\“_._
rn =N fortif [l ]
i S52 Ol WA ekl HlEFRITF OlE 2671K)
@ 4OE§E|,I1|§ == "f“j"" 8:]"19!' (gc; 1| |3.
(Nf B
Murrays Cheese Seoked C:lici:ar Gheesa $4.99 1989 Gratc:fe Pa;:llglano $6.99 ‘ 1429

A= FHE

"
Qmw’lf "S 2y M2 dd 2f.a3 O|Ehz|ot mp=0ot X| %ol
BAR OHE HCh X|= Aot 7|Fo2 H=E

_21_



IIindian Inspired Tikka Masala
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O
O
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Private Selection Matcha Green Tea Latte Mix $5.27 235¢g Simmer Sauce $2.99 ‘ 453g
=g|0|Yd MER X SER —
L& LA
Gl 2N a8 EPee e
simple Truth Cinnaton g’a‘;;’s" MibiRice| = 5 59 85g App'e':";t‘l:e?;; Zb“"’“s ‘ $2.99 ‘ 177mix8
Ae/S7|s HE ’\
Aﬂ'ﬁ/“%ﬂ%ﬂcﬁaﬁﬁ%‘ﬁ' USDA 875 QIZ, 2% -‘l 100% S71% Atap F=A
: -GMo. 234 = 550
% e EAgsanz 289t
ZX Kroger /20224 58 152 ~6% 142 =At 7|F, O|= N Z EOf 9 717 50| HSE = A
£}
A9 19024
B A A4 vy Ak vy off Z 2] 2~(Minneapolis)/1,926 7}
= 1,060 &
. = O
£7: Zhd 497) PBSt =3 BAEolA 3140 Tl jEL &3
o Zhd 4< AT PB #Ho]H & dlo](Favorite Day)= Hlo]#A g

2 fol 2 B ol de] AF= =A%
9} AU ololA~3H 7007 S AT
= Al 3= 0] o = S
« PB Z&/MH(Good & Gathen)oll 2l &7]%t 21F 2A-& F713H
@TARGET  EM Xy HHE X E 88
L= HEE 7HH/8H/58 HEE 71A3/88/5%8
California Roots Red Blend Wine $5.00 ‘ 750ml Moscato White Wine $5.00 750ml
oFoIF i
CALIFORNIA® #l2| % K2 S0 3z|0jet S50tet B2
. Otz 0Oh go| OjC| Y S0/|e ooy 29 E
ROOTS =ato| gfel so|= gfol
—_— @
Favorite Day Monster Trail Mix $8.79 1.02kg Moose Tracks Ice Cream $3.99 1420ml
#lo|7{z], EEiI°'”'A =20/
=34 YIHE 2t
TEMaM'S, 23 xEE 2 AE A (Moose Tracks)
fa\70r1te A AT ae g vpdat ot
day ool 3
Frozen Spicy Korean Pork Watermelon Lime Sparkling
Good & Gather Potstickers $6.49 312g Water $3.39 355ml x 8
= /o =2 ol =
HE/ERR A aaR DEEHF AT,
= 3103 OIS
O 2 e e TR Suratel 5 HAYR
“ el SHO EfALA
- oS =/ BHIL SEe
&other Sus
Market Pantry fo=sies ge'f_::’eakfa’t $2.19 3409 $1.89 473ml
denpg AE: =
w3 AY AL & i e olT St/ AA
TOASTED Siad ifj} '
RICE =B olZ st /M A BH T}
MARKET 1174X| H|EFRITF Dj L2 se em =

EX Target / 20223 5¢ 152~62 14
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« PB AlF2 20219 83770E F71sl 14,0007] ©]/&<

o AA FH 203A PB AF 10%E AAitstal YA = 35

A A ol &
e A3l PB 2 Y o]*(Open Nature)?} AlZ1Yx AAE

(Signature Select)oll 2JALg A& AL 333t
L\ Albertsons ¥HE: Xy HYE YE HE
BilE HZY 71H/8E/5%d HEY 7HH/88/5%
Lucerne Dairy Farms Lucerne Far Free Milk $2.29 | 1.89L Liicerhe Cheese | $3.49 ‘ 170g

Finely Shredded Parmesan |

EE

7t Mg, rBST Z2E&2
HelshR] g2 R0

i
t o

i, - ¥ /E ME
g™
. Organic Patties Organic Rice Cake | ‘
O Organics Quinoa & Kale $5.99 140g Unisalted Bag $3.69 140g
#7s AB/ZBER
' 2 e w £z Hn|
T =58 Z2|]7|s 2 ==
HlZ ol = 24,274 22
: T : 75 @5
) - 13
Original Pita Chips with Savory Skillets Chinese Style
Open Nature 9 o Sait P $4.99 510g ’VB i ek 31 | $7.99 ‘ 454g
ME/BER :
(UBME 2H @
OPEN: @’ AN AF 2 stm/Ma 2EIL
(NATI]HE) SR oS gE/Me BEIL 7 2dH 217
Primo Taglio Cooked Ham $2.75 227g Shredded Parmesan Cheese| $5.00 ‘ 141g
ECTER = ,
> Satt B — Aojeald Algoz
05 525 dA 81t W KA HE HE HS
Signature Café Broccoli & Cheddar Soup $6.99 630g Cafe Bowl Chef Salad | $4.49 ‘ 220g

A SATENE B

63“1

2¥g o
S

224 3|
AOjEapd Agoz
RpAlet HIE HE N

M E7 8 A= SR
0= 577 dA St

Signature Farms

Baby Peeled Carrots

$2.79 907g

Garden Salad

| $1.79 ‘ 3409
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. Pasta Sauce Tomato &
Signature Reserve French Macarons $9.99 159g celas AL $5.99 ‘ 601g
me[0jY AER
671X| Bk |. o
B2l TIAEHA| 2 7Hal 2, Sl BRI
sy a2, A2 e
slo|ER S2C@m 32|05 o
" . Brown Rice with Shiitake
Signature Select Rice Cakes Salt Free $2.69 139g | Mushiooms Pouch $2.69 ‘ 250g
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s LIES AEF TH 7 -
it $I0| EIUA 2R
iy xkallol =
, T HeERn e
Waterfront Bistro M:Zi:!:r';‘aﬁ:;"c $3.99 454g Cocktail Sauce ‘ $2.00 ‘ 283g
sfitE 7?-6-‘-‘!%%— g o
= | _
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e " a9l |E

ertsons = -~
EX Alb /20223 58 159~68 142 EAF 7|F, O H|

o
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N
ofn
=
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4
30
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7 Efoly %
1967

BAH w4 A Yol EZH] oK Monrovia)/544 7Y

= 1619 2

A Efoly &= AT Ht 4,0007] o]ste] oA AlF
S FHFsY o] £ 80%7F PB AlZo 2 FAE

« PB A¥E %uﬁ—‘:— AA w &9 59.4%E A g
o OFAo}, Y T TUT dlaY 4 F PBE SIS FHG
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TRADERJOE'S® EJo|H = XIH BHE HE sig

H¥Cc HEY 7H4/8%/5% HEY 714/8%/5%
Trader Joe's Bavarian Style Hefeweizen $5.99 ‘ 355ml Slcma‘n §e|ez!one Fxtra $7.99 500ml
Virgin Olive Oil

NESEEE] |
HiLLE O] AmbO| A & AlEz[ot H 37tX| 22l8
=9 HO|0| 2 AELY ET =g AAER HT
ELES 222 Y

9, ®
TRADER JOE'S $4.99 454¢g Fleur de Sel Caramel Sauce $3.79 284g

O|EfZ|otA DIEZ =3E mEs o
Zo|0jQY A7 o2 0 HH =22 =g
K= WIHE &3
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A Catalina Buyer Inteligence Database 1

PB @onB
B4 ANYY 22 FI 2= A% 13 AR B2
2020 v 2019 2021v 2020 2020 v 2019 2021v 2020 2020 v 2019 2021v 2020
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2018 2019 2020 2021 2022 MAzAR 3%
*Mindful Eating: 3= 2/0f ESst= Al&2/* Flexitarlan xH'Ll—’r<-°|7(} Cte fAt A X Algh /=A% 28 2 E3lE UFES
523 M7 25012 EH5elE HHTS F0|E Ao[ag /20| HULE NS MBS OIS AAY / =B BXHE 9I) HHLE A
(Dietary Approaches to Stop Hypertension) / ****** Paleo: %'%‘ ARl AlEH XAMFR HFH, JtSAFE dF et

i Sl
o AB|AEO] A= AR Aol B &
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&N Information Resources Inc, Acosta, Attest, I I
The Food Industry Association, e-Marketer |

PBAIZ Al 5%

PBHIE 52 A
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NH A 2EHA ¢ 1LPBEYIY: NEFAEAFPBAE 7 27% O 1/ 2. NB FHNL: AB S AEA T
ZNH: 1997~2012'3 2 /| HYE AIH: 1981~1996' E4 / XAH: 1965~1980H 24/ + PBAZ 1Y 27% OI012 11 / 3, PB Y1 M: NBOJA| PBE AHIYE( T HYH (s NZENEE
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Chapter IV. gt=4t &4 F A4 BAE = ¥ 42
T g Ad

O 3= F2F2 = F&9L& 20219 139 7,203% 232 A

Hiuxg @43

o IEU-19 A7} SR Y AHF FAAE Ad o
vl 13.1% =713

o "= W F 4 K-F29 QIX =7 SoiEHA FH 5
F AP 13.2% EUHES V=S

o FEY HFE F4HEO] 685%% VM E=a FAME 28.6%, =
AHE 2.5%, YAHE 04% o2 YERY

.

Ve
= = ST A= & 3B
[St=4t TAF = 5 A%
HuchH| .
— = o [E]
celd 23 | 2017 2018 2019 2020 2021 |uSc2n)| sz | S22 | 20220
e 5712 | s &4
(‘20-"21)
=4 834,452 906,443 984,477 | 1,212,852 | 1,372,030 | 100.0% | 13.1%| 13.2% | 1,033,155
SMHE 529,274 599,787 659,414 862,453 939,807 | 68.5% 9.0%| 15.4%| 693,411
FME 279,517 277,829 296,788 313,251 392,761 28.6%| 25.4% 8.9%| 312,340
HEME 21,894 23,810 24,728 32,626 34,474 2.5% 57%| 12.0% 25,232
A= 3,767 5,017 3,547 4,521 4,989 04%| 10.4% 7.3% 2,172
*QAS S AEDH A SR O|O|N 22 FAS S USAE LA WA mEt RXf0| KH0|7H US 2= US / RAEH U2 RAH= He Fof

H
= = o
NS0l go| A BA YXGHA %S + UG/ EH KAT SHESEHE

fAA = EE PB AZJAE F7HsHA Fom sfeloA] A
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o S=AF PB AF Tl /7 FHEHE H=oly vE =7}
oA AlzH AFA

1) PB A=Y

o 2] AW PA| ko] B miAl, ofo|s B = PBE 7Lt

O A=Y &332 18X Hd 5g3 10g0] RAA | Z~EFE
o

—

N
Y,
lo

ofo

ol me} ol7t YA BAY B 0.89F2I~170
g Aol

]
o Ay @) BERE 3, 671, 1271 5o Be wulg

rkl

_43_



0|ojx|
HicHy Simple Truth Organic Wegmans Organic Central Market
=y Seaweed Snack-3 Flavor Seaweed Snack-3 Flavor Roasted Seaweed-3 Flavor
L Sea Salt, Wasabi, Sweet & Salt Sea Salt, Sesame, Wasabi Teriyaki, Sea Salt, Spicy Pepper
8/714 5g/$0.89, 30g(67H)/$4.99 5g/$0.99, 60g(127H)/$7.99 10g/$1.32, 60g(67H)/$3.07
oI TRADER SPROUTS
JOLE'S FARMERS MARKET
o[o|x|
e i
HEHE B Trader Joe's Sprouts Kirkland
. . Roasted Seaweed-3 Flavor
HEH Organic Roasted Seaweed with Teriyaki, Spicy, Sea Salt, Sea Organic Roasted Seaweed Snack
Sea Salt S g
alt(Organic)
£2/7t4 59/$0.58, 30g(671)/$3.49 10g/$1.39, Organic 10g/$1.49 1709(107H)/$10.39
RIV .
@ N AWML Herb
<) Albertsons kgt iner
- £
@ a i
L — S hEM ﬂ X
SNEED SN = 4 I8
Olulxl SHACK e ‘::) }J ™
LI REEE ) m“:“ >~ - J” .-
Halen Open Nature Thrive California Gold Nutrition
" Seaweed Rice Chips-Cheese,
HEd Seaweed Snack-Original, Wasabi Org;r‘;:;::al(v:?;id :x::l:séiﬁanalt, Honey butter, Wasabi,
g Hot & Spicy, Salt & Vinegar
/8% 5g/$1.69 40g(47H)/$5.99 60g/$4.00, 142g/$6.00

EN: 2 201H FAtolE
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O Az 2gAd gt o]9]ol = ofapH], Hligob7], wiest 5=
I

F ¢ Zu](Korean Kalb)e} 29 E oy

O
(Sweet Onion) 59 =L 71v|sf 7|& A= 2ESIA 7]

=
SUMWE T nl=dle] AEsts we FE AEsE
o AMjPAIES A2HS AA o R AN sl v,
NON-GMO, 718, ZMH T U5+ 55t nAld o= &8

= o
slal A=

2) PB &%

@D PB 1.3%

S AYS F HA APt 12 wplE FEstAY
FH FEHE A8 A HEds =4
e AE 07AY 1EHLS R Ao FEEr} Yol my
of5o] ofy® Am|ARe] A

o meijer |amazon

o|ojx|

Hied Frederik’s Amazon Kitchen Good Gather Fggg:z‘;gs:l -:;g:;tlz:se:il-gtcy-ll-e
HEH Gochujang Sauce Gochujang KoreansaGlﬁ:cehujang Gochujang Spicy Korean Style
g%/7t4 3409/$3.29 3119/$3.57 340g/$3.69 300g/$3.99 3349/$3.99

7tH2 2atelat @ ZaRIofA AHO0[7F AS £+ AT / EX: 204N HAOIE
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O eHA, 9292, vlolo], AW EL, olntE SoA PB 1FHS
o &k

@ PB =gt vHpHlF &

;

O =2k vpHlF &2 oA ml= vzl ool 4 2 d ¥ o
zsld AF<

o EB7] migdlolE, FZejt 2B BB, H ok 2B bE

H i mrgulolE 59 AFHoE AvjE L A=

« PB AIE £ HAZ 300g~400gtholn] E£FL SelrE &

rr

(¢}
e wol AgY
o
o J1AE gl whe} oz} AT W 24825 f Y
[v]=F &vidA PB Ze|¢t ubu|F 4]
o3 Walmart+ k‘?l-(;\c:ser £\ Albertsons | WHOLE FOODS
o MA
o|ux| © ;
Eé”fﬂfl o
BiiEd Great Value Kroger Signature SELECT 265 byl\‘lll\; ?I?: fueds Fgg:!zlé::tel
= K Style BBQ | K BBQ Styl K Style BBQ | Bulgogi Marinad
Mgy | KorenShleBBQ | Korean BEQ Sy | Korewn SiyleBBQ | Bulogi Marinade | orean 550 Sauce
/714 345g/$2.48 340g9/$3.49 3359/$5.29 255g/$3.29 3979/$3.69

7tA2 2etelat emetelo A Xo|7t g = AS / EX: 201X HALO|E

O 9rlE, 32A, dHESLS, S35 oz, 902, npo]of, EMA,
HEB, F= glo]& oA ZZ|Qt vlvli &22E PBE ESA1E
Z

o FE Shol23 drutEdA bz 2.6922(411g), 2.48%E2(3452)
P AR
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ul} o I O > =] -
B2 THEEAE Edoly & AFE WX RIS AR
o o S = = =
A& Edoly X AdAHITH & LAvFAREY =
o
T3] #
s = 3%
[EFoly ZoA PBE e Sho2]3F]
HEd Kimchi & Tofu Soup Korean Beefless Bulgogi Bulgoaiit:ez:‘:iheid i
o|ojx|
82/7t4
]
HEY
[ e
"r'g}llifis‘u;, 8
o] O] x|
23/7H4 305g/$3.99 285g/$2.99 4549/$3.99
-ohmih 22d =2 d|d HE - kAL 20224 X FEA
53 ARV NBH B2 BB ER | oo an Wan 92, m ae | - 61 98 188 ooINE
HEE Scallion Pancake(Pajeon) Swiet Cinnamon Filled Korean Style Beef Short Ribs
orean Pancakes
o|o|x|
22/7t4 4009/$3.99 3509/$4.49 5679/$13.99
= - Sk 4k I 478 Y - oA 3 A Y - Sh=A| ZH| Y, 27| E
HEZ Gochujang Kimchi Instant Coffee Packets
g IMCH
o|O| x| SPIC r,chzmsmfo
NAPA CABBAGE
o
2%/7H4 2009/$1.99 3009/$4.49 120g/$2.29
£3d - sk @E|R|d 9t - ok ik ZEst 47k 025 - k=4 12gX107) LIS

il%i QigE HE & 4% = SERO WS 7icte[AL dAIKez Tofrt FTE AHEFO| AS /277t ARE HES HeBiD 25 st
=X Trader Joe's
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3. 8 F54E PB AF 714 &%
O PB AlFe 7M1 &2 7Fas, 154, AA, 2 29, =0

$E 52 o FF4T NB AFS Haste] dor

« 7HAL Lz}l VEolH §FE IH(@o R Fdste &
Ak Ao 2ot S F U
o ZAF 71ZEE 109 5ol o] Fel= AR FujE = AlFol
HEol ds F U
D 7h&4

O =4 g AES qu(@gE HE HE Wy Fejoln PBE:

A EL A EQ

@ ©

B34 PB NB

@. -

oo x| Cookec Wh\(ejl—Lﬁv '/[j
T

HEY Hetbahn-White evg:ganlcs Organle Rice Bewl Nishiki Steamed White Rice
HZ= A CJ Foods Albertsons JFC International
2F/714("E27H4) 210g9/$1.99, 100g'F $0.95 210g9/$2.49, 1009 $1.18 2109/$2.68, 1009% $1.27
AS /MR otz 4t /715, 254 =g, IN/OFM A BYER QX £ /0|34

EXN: 20N @z=etQl 0jF /2022 108 5€ 7|1FE
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2) IF7%
O 24 og AEe 2228 §7] e F4 AF0lH PBE B
A AZ=
@ 714100g9): PB Al #Fo] 1.09€9H = 7 A&
« NB A|Fo] 242¢ & v HY. =4 3342 2.239 8¢
« PB AF2 AUt o 2 Aol AN 71A7d 8 H ol 5
@ &% PB AlF &Fol] 340ge= 7H &= =4k AlF2 215g
o2 7 A&
@ 54 PBe =4 1534 A2ty $HSI v S0 =
e NB A|F2 =4t 130 & WrE o v=54k
- o] A|FL AAET} wIL 2-232R] =
- 71E, NON GMO, =FH#l 3 #FAF 27 <lFo

o R Wz, 22 Le] Q3L WASY HEB, Fx

—
| .

=R
9 T
hy2
2ol A Tl
PB NB
o|ojx|
= : - Good & Gather . .

HEE Korean Gochujang Chili Sauce AL Gochujang Everything Sauce
HIZ=A Chung Jung One Target Sir Kensington's
/714 (E2713) 215g/$4.79, 100g $2.23 3409/$3.69, 1009 $1.09 2359/$5.69, 100g $2.42
IS/ 47| H|H, 228 Za|/sta 4t H| /) L Cpat AE, 284 =2|, /A& =2,

NON-GMO/O| =

EX: A0 2z=2pol oiE /2022 108 5 7|E

3) A
O PBE 1702 A1Eo 1 NBE @A 443 n=dA AEY
D 71A0100gD): FFAE AFo] 120DHE 71 AP

. PB AEL 1512 H@ WY

« ¥4 AEL PB NBo} wlms) AR AHL S
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@ &% A=A AZ S 500g0.F 714 B PB A Eo] 396gC. 2
7HE A
@ 5A: T4k AFLS T QAFo] dem AF W A=e FA
= A %=
. PBAIES M7, 2 xel AZo] Qor] Wo o} )y
- jEE BEgon eeAdst ned 2ERE LY veu
o AEE HUT & Ye
« NB AlFE v= 3 Mz} dPFsto v o2 X ol
o3 Wejz w4
- #ZA, 2F49 =g, 84, NON-GMO ¢1=<& RB-{3h ujguto]
BoA %e
- QulE, ANES EFE vpl 5 e-ozalelolA ol §
53
PB NB
o|o|x| Kii&j“l mefu
HEE Bibigo-Kimchi(Sliced) Spicy Kimchi Kimchi(Classic)
H| = AL CJ Foods Wegmans Cleveland

S¥/714(E27t4)

A/

5009/$5.99, 1009 $1.20 3969/$5.99, 1009 $1.51

EETLET R DL ERY

4549/$6.59, 1009 $1.45

NON-GMO, |7, 22 Za|/
U

EX: A0 PN 220l 0jE / 2022 108 5Y 7|=

4) & 24

B AFL

ol A el 5= PB=

o]

ArlE A EQ

D 7+A10gR): PB Al Fo] 02022 /b4 A&

NB A=

A7

o

S
L R

k&)
1_.
1}

1
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2

o]

_5']_

=S HFStHAE 10g9 0.24243 2 7}



St AEL 031982 PB, NBRG £ tjn] 71Zo] o
H<l
g2 =4k A Fo] 80go = 7+ AL, PBe NBE= ZHz; 176g,
168g<]
S NB AlF& AT} vl-¢ =& BAER B3 uASS
=H 3

[

PB AIE- vl FEl= 8717 A EgH o)A A mu
o] gol3t

o|oj x|
: S : Red Rice and Quinoa-
HNE - -
HE3 Crunchy Rice Snack-Original Great Value-Rice Treats Thin Stackers Grain Gakes
H = AL Jayone Walmart Lundberg Family Farms
8/7t4(827t3) 809/$2.49, 10g+ $0.31 1769/$3.48, 109} $0.20 1689/$3.99, 10} $0.24
oIz /2 AHR| HjZ, 29 Za|/H2 EETE-L N fols i 3o Sl NON GMO,

100% E329!, H|Z, IN/0| =4

EH: AN 2=2tel OjE /2022 10€ 5Y 7|F

b &2 S5

24 tge 28Ad gl g%l B 4. PBE E¥E
Al A F
7}A(100mI%): PBSE NB A Fo] 247 04023 2 714 A@sta

=4k Al 0.508 3 <

|5 EF 500ml= Z&
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Q ° @ =IR= I = o O I
.+ LR LRE GRR 224 FolrEwe A4 A=,
Z= 0] L= A 2=
TFUN BF EAo] Hl=gt
= 3r O o
o TIAF A EF S HEB, €ulE, ¢fol= miAlo| A FufE
PB NB
— =
)—
& S
: &
o|o| x| \ & t&
W -
\All
HEd Aloe Vera King-Original Aloe Vera Juice Drink Aloe Vera Drink-Original
H = AL OKF 365 by Whole Foods Market Iberia
/74 (E27t4) 500ml/$2.49, 100mIT $0.50 500ml/$1.99, 100mIT $0.40 500ml/$1.99, 100mig $0.40
AS/H 4| gE/TN NON-GMO, H|Zi/Elj T4t SR Z2|/CHTk

EN: AODLH =29l OjE 7 2022 10¥ 5 7|&E

4. 2vjAAE GF #d FH
O &vFAS9 F5dA AA
Al Fu PEHE Hola Us
o AujPA FHFEAANA A FEGA AHS He A5
e AZ BEFA9 MUY= A(Sales Representative)S &8-3F 7H-$
« 7|E TEYAE T AEE FF Ue AT
« B2B HIEYZ 7t oAt FFA 1Y AAY 7S AT
2l Z#E SAP o}g]uHAriba), #| <1 A]v](RangeMe)E

dRrA o 2 ofg el o] 571

lo r[r

o A% YL <corporate.walmart.com/suppliers>ol] H<she] &
94 A3 (Applying to be a Supplier)& &3
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- duEs AAFYH e 2EI(AEY ) T ddte X2
= Agg

- AR BRES AR T3 AF AR 55 AT *
AZAAE A=
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Supermarket News <supermarketnews.com/retail-financial/meet-2022-
top-b0-retailers-and-wholesalers/gallery?slide=9><supermarketnews.com/priva

_72_



te-label/plma-2022-show-highlight-shoppers-back-charge>
<{supermarketnews.com/private-label/private-brand-sales-hit-199-billion-2021
><supermarketnews.com/consumer-trends/fmi-study-private-brands-not-just-
about-price><supermarketnews.com/consumer-trends/fmi-study-private-brand
s-not-just-about-price><supermarketnews.com/private-label/aldi-leads-private
-label-volume-growth><supermarketnews.com/private-label/save-mart-expan
ds-private-label-offerings>

Target <target.com><target.com/p/korean-gochujang-sauce-120z-good-38-
gather-8482/-/A-77393365><corporate.target.com/about/products-services/sup
pliers><corporate.target.com/article/2021/03/favorite-day>
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-products.aspx>
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