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12 3-31 3X| 28, 82 gA 2/AE
bl A H2HR e—mail Home page
Asian (855—23) 880
Tigers—Transpo #86, St. 160, 951 ,
. transp@online,com kh
International Phnom Penh (855—-23) 880
(Cambodia) Ltd. 952
(855—23) 224
Bright Logisti #151E0, St 143 122
righfwayl-ogistics 0. Sl ' brightway@online.com kh
Co., Ltd. Phnom Penh (855—23) 888
567
4430, Preah (855—23) 884
CambestShipping R rea 725 ‘ .
Monivong Blvd,, cambestship@online.com kh
Co., Ltd. (855—23) 884
Phnom Penh
726
43D Preah 099 300 700
CardamomMedia # 3 , 7108
a Co  Lid Monivong Blvd,, borom@cardamom, com
roup to., Phnom Penh | 0096638892033
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HHH FA A2k e—mail Home page
(855—23) 883
901
Cam FreightService | #6, Street 592, 023 883 902 endsrit@eervcan comk www camfreight,
v
Co., Ltd. (CFS) Phnom Penh 023 987 060 d yeely.com com
(855—23) 993
709
Room 224, (855—-23) 224
Chay Da Phnom Penh 611
L chaydalog@camnet com kh
LogisticsCo,, Ltd, Center, Phnom (855—23) 221
Penh 760
#333B, Preah
CambodianShippin i L rea -
, o Monivong, Phnom | (855—23) 219 161 PNH@logistic.comkh
g Lines & Logistics
Penh
#108, Samdech
Sothearos (St 3
CTSI Logisticsinc (St 3) 023 219 161 peter_hooi@ctsicam,com
Hong Kong
Center
(855—23) 215
#31B, Okhan Men
DHC FreightC ’ 670 dhefreight
LrteC;g 0. (St, 200), Phnom dhe freigh@online.com W'cocmre‘g i
: Penh (855-23) 221
822
DHL Danzasair & | 11497101 Ang 023 210 879
z
Duong (St 110), wendy.chenhuiyi@dhl.com www dhl.com
Qcean Lid. Phnom Penh 023 362 960
(855—23) 986
#105F, Oknh Men 818
DPEX Worldwide | (St 200), Phnom pnh@dpex.com www.dpex.com
Penh (855—23) 217
425
Flow Forwarding | 501 1 11g (855702831) . fow-canboda
(Cambﬁsjla) Co.,, Bhnom Penh (855-23) 882 info@fow-cambodia,com o
’ 202
(855—23) 428
#2-3, St. 118, 656 . .
Intra Co Phrom Penh (855-23) 218 intra, cargo@online.com kh
579
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2xH FA A2k e—mail Home page
#355-357, (855—23) 88t
Global SKL Kampuchea Krom 625 )
Shipping Co. Lid. | (St 128). Phrom (855-23) 721 mol,pnhmgr@onling.com kh WWW_molpower. com
Penh 993
#109Eo & 2Eo, (855-23) 725
KAMSAB Sisowath, Phnom 419 kamsab@camnet.com kh
Penh
Sihanouk Blvd, (855—-23) 224
Kuehne and Nagel coner Sothearos, 192, 023 224 www kuehne-nagel
Lid 1st Floor, Room 195 sopong, meas@kuehne-nagel.com ' - '
’ #124—125, Phnom | (855-23) 224
Penh 196
. #01Eo, Jawaharlal (855-23) 833
Linehaul Expresss | Nehru (St, 215), 299
Phnom Penh
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o BlIHA] W Mg A
@D CDC(Council Forth the Development of Cambodia: ZFHE t]o} 7jjd

Us)7t 53 TRAEY B BAY SYGH 520 Ba)
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2) Institute of Standards of Cambodia

/ 70 | Korea Agro—Fisheries & Food Trade Corporation



- A1F 9 fgEgobit 4 ¢l5of= CS 001: 20007} 1.2 ™, Institute of
Standards of Cambodia(ISC)2} Ministry of Industry, Mines and

Energy (MIME)OJA ¥ 4R sl1 91S.

128 3-31 Z=cjor 22 15 ot

H

a
ol
re
(12
Rall

oe ISC/MIME 4

(A MR BE)

CB: ISC/MIME ~
(HE AHY HAE) 3|7} M S wa

€ Z=ciorEX AS 02

113 3-41 ZECo MZ 2ty

© m7|x| HMiZQ| 2P0 ZBE|0j0F k= LHE
1. 5deE 0|2

2. 52 0|18 (M8 59 2% &9
3. AME Mz ZYYAL 78 €A = #YXY 015, 4
4. 4=
5 =ad / 1
6. B
7. AMEN 2HE(F0, e=0 S AE Jtsollt AM=0E0 AA ®7))
8. MzYAl/=& 7let
9. AMELY
3) 20121 ZEC|0F 597|2 HEX| 3¥5S

E3A /71 /




Cambodia

2) L MAF AZo| A OFX
o Camcontrolo Al EQFA, AEA, B, 7 A E= L9 AE9Y f5=
ue el Zeg
o Z¥H o} HH4ARL (Ministry of Agriculture Forestry and Fisheries) oA+
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4) camcontrol.gov kh

5) camcontrol gov.kh
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A AlFe AS 7HEo] A-star, AR ARE F}o] 7Hssto]
T REO] ZhE o} AHAEL Al AFS g
~ 89%°] HHEHo ﬁHlXP%% e A4 AREE Tesk
Aol olgh AlA AEFS Y = AE Y.
S

=
B AmEA 9 e 4l AaE P8 A9

|5 3-41 ZEC|of T=H XH2fA|R 2|AE

No oz B
RHRHAIES

1 Old Market Phnom Penh
2 Central Market Phnom Penh
3 Center Market Phnom Penh
4 BeungTrabek Market Phnom Penh
5 Bram pi Makara Market Phnom Penh
6 Toul Tom Pong Market Phnom Penh
7 Steung Mean Chey Phnom Penh

6) The Phnom Penh Post
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No = x|

Olympic Market Phnom Penh
9 Orreusey Market Phnom Penh
10 Depo Market Phnom Penh
1 Samakey Market Phnom Penh
12 Kilo Lek 4 Market Phnom Penh
13 Toul Sangkea Market Phnom Penh
14 Derm Tkov Market Phnom Penh
15 Chbar Ompov Market Phnom Penh
16 Porchentong Market Phnom Penh
17 PC Market Phnom Penh
18 Chak Angre Krom Phnom Penh
19 Derm Kor Market Phnom Penh
20 Neak Meas Market Phnom Penh
21 Kab Ko Market Phnom Penh
22 Beung Keng Kong Phnom Penh
23 Touch Market Phnom Penh
24 Prek Pnov Market Phnom Penh
25 Century Plaza Market Phnom Penh
26 Ekreach Market Phnom Penh
27 Chom Chao Market Phnom Penh
28 Arona Phnom Penh

1% 3-51 ZEC0F Z5H =0igH 2|AE

No 0IF 2 7 X4
ORI

1 Neak Meas Market Vegetable and Fruit Phnom Penh

2 Derm Ko Market Vegetable and Fruit Phnom Penh

Dry Food (seaweed,cans product, mushroom, dry

. Phnom Penh
shrimp etc)

3 Orreusey Market

4 Olympic Mostly Clothes, but also can food, Biscuit) Phnom Penh
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ol 9l
- ARE @ Yok F9 @A #3ubA 7192 Lucky Market Group®)
Aegol M 8

— Sl ERO) il i FolA 29 AOR 7hzo] vl B,

[e)
ojsrelat X BgE U FeFol Wol 2a Xuk A ARl vl

- ZEHY AASHA] EY S Z(Monivong Blvd)Q} iy FEHA|7}
13 A=t Z(Sihanouk Blvd)Wol| 7|Hd Aujy 4 Zagixjo]=
ugo] HF ol e,

— #HOL 199349 A& FrErjote] == e™ Lucky Market
Group A|Qlo] F&=sal glom T vt Sgst= 54 AR AA7t
wiglolq FEFAT S

- @A Lucky GroupolAle Zsdl 2l A &8RS BZle= 37
outletS A|&A 2Z8 A& Y7, (LuckyYoung Shopping Mall, New
Stung Meanchey Market, National Road 21)

|22 3-51 Z=dl H Lucky Market Group_l Outlet Location

7) The Phnom Penh Post
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o vlUnkEt Wojde] e WelE 6
B Qe At 37 Hlol2

abay,

s Qhofl YRI5 F9-= S
o] nfEiElo] glo] TAlZ7Io B AR E=Y),
Fo= o7 wolyl FTALL o5t A=z 0]7] Ql=

H4d
T

A,

- 2ot SRE THEHE o] YEEoR YEAORE Smile, Daily,

Kiwi, 24/7, Star, Bonjour, Tela, Caltex 5°] ¢,
1 & 3-61 ZZCI0F MO 2|AE
No ol | i 9 x|
1 Thai hout Phnom Penh
2 Bayon Supermarket Phnom Penh
3 Paragon Supermarket Phnom Penh
4 Pencil Supercenter Norodom Blv Phnom Penh
5 Pencil Supermarket Riverside Phnom Penh
6 Pencil Supermarket Toul Kok Phnom Penh
7 Lucky Surpermarket Preh Sihanuk Blv Phnom Penh
8 Lucky Surpermarket Sorya Shopping Center Phnom Penh
9 Lucky Surpermarket Sovanna Shopping Center Phnom Penh
10 Lucky Surpermarket City Mall Phnom Penh
" Lucky Surpermarket Steung Mean ggi?e:mel Shopping Phnom Penh
12 Lucky Surpermarket Rose Condominium Phnom Penh
13 Lucky Surpermarket Happiness Mall Phnom Penh
14 Lucky Surpermarket Ratana Plaza Shopping Center Phnom Penh
15 Lucky Surpermarket Takhmao Kandal Province
16 Lucky Surpermarket Lucky Mall Siem Reap
1% 3-71 ZEC|ot H3lH 2AE

No ol e

1 Sorya Phnom Penh
2 Sovanna Phnom Penh
3 Ratana Plaza Phnom Penh
4 Beung Trabek Plaza Phnom Penh
6 Lucky Mall Siem Reap
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No 0|2 X4
Steung Mean Chey Tmei Phnom Penh
Young Shopping Mall Phnom Penh
9 Paragon Phnom Penh
10 Sydney Phnom Penh
1 City Mall Phnom Penh
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1% 4-31 ZELCO} 257 +8 #=2

(Tl T2

— zoy 2009 | 2;1_;) 2011
22 sz z2 AMx 14,640 14,402 23,430
2201 = 1,510 1,328 1,666
2202 Hese 3,455 4,409 9,401
2009 HUs= 982 1597 2,256

(&X: trademap.org)
1E 4-41 2712 8 2 A2
(THl: 2y

. o 2009 | 2_—(:1: 2011
(= |

1 oA 1112 1,078 1,352

H| E L 118 121 110

3 gtz o| Aot 133 52 52

10 St - 0 8
= 7 1510 1,328 1,666
(&X{: trademap.org)
12 4-51 =718 J§E3E Y 72
(THl: 2y

~ o 2009 | 2:(21:) 2011
(= |

1 22 0| A0 2,630 3,003 7,047

2 Ef = 563 927 1,584

3 5t=2 35 81 437

4 HIE S 136 288 186

eyl 3,455 4,409 9,401

(&X{: trademap.org)
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MEY: ¢(Yeo's)
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MEE: gtA ol ; MZEH: Vigor
T2 250m| 7 A'E & 24 250ml
7t24: USD 0.65 (Etownty 7424 USD 0,50

=

AEX]: Eff = AEX]: Eff =
MNEH: HE= MZEH: Caraboa
4 250ml 4 250ml
7+24: USD 0,50 . 7424 USD 0,50
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=2 =

o B AR oz slzo] £, Vitalolzhs WA HASIL SHE 5k 9ol

shstake] ZAlo] Wojd,
ze saps BYEQl oulor o] Q1717 7bg ol ALY B

- '/l:o 7\1]—5——‘:- fis
AR o] W Az B dju] 714 AR IA9.
£ 4-81 st=24 SEF0| it s1X| oA
AH|X} AR
« =4 2ER= I7IXIQE IHEO] 4116k « A4S S2AMste HELI0F AHIXES 7
20| E0in 04| e SBe ol 712 20| Hofx,
‘NS WIIX7H fAOsH, SHo] e o) — Bi7AQL Z0| BHHE QIX|=E =O0[X| 22H
AHML.” +Q7t BX| 2op 2
c SR UB0 SB 5SS Soff HEs,
‘90| Z2’ ojojx| S

0 L7 AL &EFHOo R AH|AEL Q71 Qi AtFo R §GET|To|
Z

O o
do] BAE B2 5 f50| A Folsih A uhe] Aol 9L,
o FhZo] we Woleh BRI Al tha ojel et Ar)HoRE e
g fola Aol ot B, (H7hs Afel)

o EQL AlAIE EA0 ol = 71 27 Al Aol 8% 84

How B8 B 4 Qs ot Wy|Xo) 4T Tl m] Ao|=E
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1) ZEC/o HE AR $5

o FEToll WAERES Bl MY AAHE WO AAE s o]
=9 A9 B A5 2vlold BR 4uE F5T 9

0 B3], QIARIE ehue] 9 wpARTE W R thepyo] A1 0EH 20101
ol% NS dulo] 7%

15 4-91 Z=riof atet Anlg
(Er9): eHotm)

=27} 2008 2009 2010 2011 2012

Z= ot 240 240 330 260 260

(&X]: Estimated by World Instant Noodles Association(WINA)

o WA Fmriol Mo 2o $¢E wEdoln B 7} gu] 1 fui

o gHte] L 2
o Z w=, WEolA 493 IAHIE Wo] 74 Algow dlsje] Avjdom
Agst 22 BAs A A7t 270
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Cambodia

I £ 4-101 ZEClot 28 ZHE U AAEHE HE 2o

(Tl T2

2 201 2
HSZE =4 009 | :?o,,o | i
[= o |
19 ==, & &8 =HS 17127 22,280 27.082
190230 7|E} (POIAEHE HZ) 1,041 1766 2,105
(&X: trademap.org)
12 4-11 1 oot 274 Bz 4 7a
(THe: A=)
2009 2010 2011
=9 =71 | —ar |
=R |
1 HE L 699 1,151 1,620
2 Ef= 128 199 183
3 = 63 215 139
4 stz 54 61 70
= 7 1,041 1,766 2,105

(&X: trademap.org)

| & 4-121 ZECjot W B3F 2 34 S

HEYL HEEE

LRl ZELof ARX] Ef=

MZEH: Mama

HEH: MeeYeung
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Cambodia

- ol 59 247

o 2+, A

95 5 992 UE o gyow

1 & 4-141 ZEC0F AA

(B9 zer2)

sme . 2009 | 2:(1)1:) 2011
(= R |
21 JIEte] =R AlZ 10,192 17,150 19,882
2103 AA 3,714 4,378 4,073
210390 JEt AAB(RE) 3,679 4,080 3,978
210310 2HE 6 80 64
210330 PN, 1 24 21
210320 EOlE AH 18 194 10
(ZX{: trademap.org)
& 4-151 =718 AAT 29 72
(EH8: H=a2)
2
9] .. 009 | 2;1_;) 2011
Ef= 3,441 4,034 3,394
2 Hi| £ 20 ot 195
3 ata)0|AlO} 172 148 161
4 == - 0 130
11 st 3 9 12
e 3,714 4,378 4,073

(&X: trademap.org)
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’

{Z/'X]",_—(_j‘ Chrin—su HHEE == K}UJOf_,Q U]—o/ o]:{/. EWEC—;_/L7/_E 5-_/[_2
wo) 7 HACE FFIAER, AT e A0 FRLIoF AE
olg & wHe A 2opn.”

B 24T Hlo] & FXEE =G 2ATF 7] B AgA] Luj3Eo]
Ho] i pojolln, ol WEY AEY FHE @l ¥ H A
Zola.”

o ZrRTjololl= 7bY Y B a7} wol &, 7b, Helaavt 7P wol ALg
i gL, = 82]ofe MSG, A a7 gol AME.
(EA: 2HF & FEUA A8

123 4-31 ZECiot 7ol =2 FH
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128 4-41 ZECo 71 I 8] AAR

1% 4-16 1 ZECjof W A4 & £ AW W

ARl HEZE A% HEHE
L E=
: Knorr AMX| Ef=
=f 20g, 220g, 400g, N&: Squid
900g 22§ 280ml, 700ml

741 US$ 0.25, 1.0, 1.70,
370

7t US$ 0.80, 1.20

X Ef=
H|&: Chef
g2k 200ml, 600mI
7t US$ 0.80, 1.20

ARXJ: 2

M|Z: Racha Chuoros
22k 40g, 2509, 5009
7t US$ 0.2, 0.3, 15

APX|: Zh= oot

N&: Ajinomoto

22k 40g, 2509, 5009
7+24: US$ 0.2, 0.95, 1.50

AMK|: Ef2

M|E: Chuoros Dee
22k 40g, 2509, 5009
7t24: US$ 0.2, 0.6, 1.50
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JER, G paRe] thE AAEE wY Last UG 2AF AAE

def7|Hote SAlE Y] 8l ARSEE ARE AFUA 5

wQl. olfF A AARE TUT S A wTu
|

Gk A4 WA Fa) A2Fol B ALH

o
&
Of
o
Ir
)
o

=
f(H

i
=7 FA
£ 4-17 1 ZECot E2F 2 H2
(T =2
2009 2010 2011
HSZE zo
2o
s8%-21732 JlE
208 | Zioo 3.129 4120 5,146

(&X: trademap.org)
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1% 4-181 27t € S7F 2 =2
(Tl T2
2009 2010 2011
29 271y T

i Ats 1,190 2,233 4,082
2 = 259 388 314
3 A QA - 19 287
4 mYA 1,201 975 127
6 o= 160 31 76
S A 3,129 4120 5,146

(&X: trademap.org)

1 & 4-191 et=9| of ZEC|ot AF 5 A&

(el & M2, %)

201 2012 2013 HZPHACHH]

) ilds ibdy abdy
HA

== =4 == = Ex = (%) = 2U(%)

(8) (%1$) (8) (X1$) (2 (9)
A 9850 | 28326 | 19,679 | 49,463 | 30,584 | 54,397 55.4 10.0
AZ 170 205 217 290 290 385 33 33

(EX]: KATI SHAAZLZT|YHH)

0§ AT BRO| GROR W5 Sebil, o2 B QX 3 FAH
2Ajo] A& A,
- ARE T 27 BAEs} vlEs} WY o WdElo] wujsw 9L

=2 N
- A B ?:HOHH Tt 270 ABwrt ARE AR

1 & 4-201 ZEC|ot Lf 8t=2 A% HE
HEXMH Zl
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Cambodia

1 & 4-22 1 ZEC|oF MM AlF 2 72

(Tl T2

2009 2010 2011
HSZE= Bt | e |

08 oY A= 4,659 4,956 4.864
0806 ey 1,485 1318 1352
0804 S 5t0l/OpRIHE 758 1159 1115
0805 4= 14l 615 589 753
080810 Atz 628 897 751
080820 BY 45 53 93
0810 =] 370 213 336
07 A 2,378 1846 2,533
0713 HESE HE2 231 457 854
0712 Az A 184 94 584
0703 omt 290 280 444
0710 WERfA 246 273 295

(&X{: trademap.org)

1 ¥ 4-231 =712 od-Adung 28 A2

(Bt MED)

o o 2009 | 2:(11)2 | 2011
=
1 Ef= 1,383 1,654 1,703
2 oj= 1,127 1,323 1,235
3 =2 293 314 420
14 st=2 62 73 48
ol 4,659 4,956 4,864

(&X{: trademap.org)
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2009 2010 2011

29 2k N
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2 o= 260 173 631
3 e 185 173 349
ol 2,378 1846 2,533
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2009 2010 2011
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10 ot 1 1
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2009 2010 2011
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25 3 1 4

7 45 53 93
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Cambodia

12 4-301 of ZEC|of ZX| & =2

2011 2012 2013 71X I:HI:I|
i abd; HZt ozt
Ha
== =L ==k = e = Z2H%) | =U(%)
(B) (%) (B (=$) (B) (Zi$)
=7 9850 | 28326 | 19,679 | 49463 | 30,584 | 54397 55.4 10.0
x| 3 8 3 1 0 0 -100 -100
(BX: KATI A ELEXREE)

— AN TrEIL Qe = AR9] FAARE 7 EE v A

=.

1% 4-311 ZECjot W x| & F£2 Y HZ

ARl HEE AR HEEE

ARX|: ZtE |0} Z-E o}
s Bttt I Uisddxl
+4: 5009 / : 5009

74241 USD 3,50 : - "= 744 USD 350
AEX]: ZE o} 2t o}
M=E: els A A A A D elE

T2 1kg T4 kg

7t USD 3,95 7t USD 2.95
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FGD Guideline for Emerging Food Market Study
(Total 120min)

1. Respondent Criteria

- Age: 20~59, Female

- Main decision maker in purchasing foods

- Resides in major/capital city

- Those who shop for food at least 1 time a week at a store

- Those not totally loyal to purchasing domestic food items

- Those with experience purchasing imported food items in the last 3 months from Asian
countries
(China, Japan, Korea, Vietnam, Thai, etc.)

- Those who are aware and considered purchasing Korean imported foods
(Prefer to include at least 2 respondents who have experience buying Korean food items per
group)

- Monthly household income: Middle-Upper Class

- Good mix of main purchase channel

2. Composition Criteria - Age Groups

Country 20's/30’s 40s’ 50's
Myanmar 1Gr 1Gr 1Gr
Cambodia 1Gr 1Gr 1Gr

3. Guideline flow

Sessions Flow ( 1[,2?::‘;:)
1. Introduction & Lifestyle 5 mins
2. Dietary Lifestyle 20 mins
3. Grocery Shopping Behavior 20 mins
4. Import Food ltem Consumption 30 mins
5. Perception & Attitude towards Korean Food 10 Mins
6. Korean Food Concept Evaluation 30 mins
7. Wrap up 5 mins

Emerging Food Market Study Page 1 of 7
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0. Warming-up: Introduction & Ice-breaking 5 min

0-1. [Moderator introduction]

- Introduce company and moderator

- Explain the purpose of discussion and the general flow
- Reassurance about confidentiality and voice recording

“Today, I'm going to ask you about your food consumption in general. | would like you to share some
thoughts you have had on a daily basis and for questions you have never experienced before, think
about the answers here and talk about them”

0-2. [Introduction of participants]
- Name, family members (age included), occupation

0-3. [General family lifestyle]
- What kind of leisure activity does your family enjoy?
- Indoor (TV, game, cooking, talking, etc)
- Outdoor (going to park, shopping etc)
- Could you please explain your lifestyle during weekend and weekdays?
- Hobbies, interesting, etc.
- What values do you consider are important? (ex. Health, Well-being)
- Focus on health and well-being more than hobbies preferred

|. Dietary Lifestyle 20 min

= Moderator: Please ask about the grocery shopping behaviors on both raw food & processed
food.

1-1. [Cooking/eating behavior and attitude]

- What is your “typical” meal at home? (e.g. breakfast, lunch, dinner, in-between meals, etc.)

- How can you describe the dietary habit in your household? Tell me your family’s favorite foods
(e.g. vegetables, potatoes, fish, meat etc.)

- Is it different among your family members? If so, how?

- Are there other foods, drinks (tea), fruits you eat besides your meals?

- Nutritional foods, drinks (vegetables juices), fruits

= If we begin with foods in general, it is too broad.
Therefore, start by focusing on meals and then go to other foods (snacks, healthy foods/drinks)

Emerging Food Market Study Page 2 of 7
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1-2. [Seasonality]

- How is your (and/or your family’s) food consumption different in different seasons?
(e.g. summer, winter, dry season, rainy season, festival, religious events, etc)

- What food do you frequently consume for each season?

- Are there foods for special occasions or holidays you prepare?

1-3. [Eating out]
- When/how often do you eat out?
- What kind of food do you usually consume when eating out? And, why?

Il. Grocery Shopping Behavior 20 min

2-1. [Grocery shopping pattern]
- When do you usually go grocery shopping? (e.g. weekend, weekdays, day-off, etc.)
- How many times do you visit a grocery shop to purchase food per week?
- What grocery shops do you usually visit? Please let me know the names of the shops.
-> Do you visit different stores for certain food? If so, why?
(e.g. I usually visit a convenience store to purchase instant food .)
- Who was the main decision maker on purchasing groceries?
- What kind of food items do you usually buy? (include sauces, marinates)
- What is the most frequently purchased item?
- What are some of the important criteria when you do grocery shopping?

(e.g. packaging, expiration date, freshness, calorie, organic, price, etc.) + origin (source of country)

2-2. [Preferred size/lpackage/promotion]

- What type of packages do you prefer for each of raw/processed food? Why?

- What serving size of processed food do you prefer? Why?

- What type of promotion do you like? (e.g., Buy on get one, free gift, price discount, etc.) Why?

1-3. [Food Consumption Trend]
- Compared to the past, is there any food items you recently consume more?
- Please describe the change in your recent food consumption behavior.
- Based on sales? Or based on media?
- What makes you consume the food items more?
- Is there any changed purchasing pattern since you started consuming the food items?
- If there is, how was it changed?
= Moderator: please probe based on below examples.
- Purchase amount, size of the product, packaging type

Emerging Food Market Study Page 3 of 7
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Ill. Import Food Item Consumption 30 min

® Please remember this is about imported foods and also sauces, ingredients, processed
foods, teas, healthy foods, fruits all included.

2-1. [Perception & Attitude towards Import Food]

- What is your overall impression on import food?
- Why do you feel that way?

= Moderator: check whether they’re positive or negative to the import food.

- [Import food origin awareness] Are you well aware of the origin of import food?
-> [Preferred origin] Is knowing the origin important?

If so, what country do you prefer as import food origin? Which do you not prefer?

- What import food brands do you know about?

- How do you feel about them?

2-2. [Information Source]
- Where do you get information about import food items? (e.g., in-store, advertisement, internet, etc. )
- What kind of information did you get for which import food?
2-3. [Import Food Purchasing Behavior]
- When/where do you usually purchase import food?
- Why do you usually visit the stores to purchase import food items?
- What import food items do you usually purchase?
- What are the origins/brands of the import food items?
= Moderator: please specify the import food items — by category, sub-brand, etc.
-> Are there any food items you prefer as an import food item?
- How often do you purchase import food items per week?
- How much do you spend consuming import food items?
- When purchasing import food, what do you expect for it?
(e.g., good quality, organic, inexpensive price, etc. )

2-4. [Key Buying Factor]
- What factors did you consider when purchasing import food?
(e.g. price, brand, quality, etc.)
- Why did you consider them?
- Which factors are you considering the most among them? What is the reason?

2-5. [Satisfaction on Import Food]

- Were you satisfied with the import food you’ve purchased?
- What is your satisfaction / dissatisfaction points on it?
- How should it be improved?

Emerging Food Market Study Page 4 of 7
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2-6. [Future Import Food Consumption]

- Are you going to keep purchasing import food in the future?
- (If yes) Why? / (If no) Why not?

- Do you think your import food consumption would increase/decrease/stay the same in the future?
->Why is that?

IV. Perception & Attitude towards Korean Food 10 min

3-1. [Awareness/Perception on ‘Korea’/’Korean food’]
- Do you know about ‘Korea’ or ‘Korean food'?
- (If so) what specifically do you know about?
- What is your overall impression on the ‘Korea’ or ‘Korean food'? — Positive/so-so/negative
- Comparing with other origins/brands of food, what is the strength/weakness of Korean food?

3-2. [Purchasing Experience]

= Moderator: please ask those who are aware of Korean raw/processed food.
- Then, have you purchased Korean food before?

-> (If so) what food items did you purchase?

-> (If so) why did you purchase them?

- Were you satisfied with the Korean food?

- (If yes) Why? / (If no) Why not?

3-3. [Purchase intention]

- Are you planning to purchase Korean food in the future?
- (If so) what food items are you going to purchase?
- (If so) why are you going to purchase them?

3-4. [Price]

= Moderator: please ask those who are willing to purchase Korean food & probe for specific
food items.

- (For each Korean food item) how much are you willing to pay? Why?

- What is the maximum/minimum price for Korean food?

Emerging Food Market Study Page 5 of 7
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IV. Korean Food Concept Evaluation 30 min

Moderator: pleas show each food concept to respondents & repeat the following questions
for each.
-> Refer to score card on the next page.
- Since there are many concepts, ask about preference on a 5 point scale and then select Top5
- Probe on the following for the Top5

- [First impression] what was your overall feeling for this concept?

- [Preference] how much do you like this concept? Why?

- [Likes/Dislikes] what words/sentence/images do you like/dislike? Why?

- [Purchase Intention] How much are you willing to purchase this product? Why?
- [Price Premium] How much is the maximum amount that you are willing to pay?
What about comparing another imported food?

Preference Rankin
Score (1-5 (To 5)9
scale) P
Fresh Mushroom
Paprika
Apple
Pear
Strawberry

Sweet Persimmon

Lily

Rose

Proceed Makgeolli (Korean Rice Wine)
food

Drink (energy, aloe, fruit, soda
etc)

Water

Alcohol drink (Soju)

Emerging Food Market Study Page 6 of 7
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Citron Tea

Powdered milk

Ginseng/Red ginseng

Kimchi

Samgyetang (Chicken Soup)

Noodle

Sauce (seasoning)

Biscuit/ cookies/ crackers

Bakery

Seaweed paper (shack)

I1l. Wrap Up

5 min

Thank you for Participation

Emerging Food Market Study Page 7 of 7
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Respondent’s Information

Interviewer= please fill in the respondent information before visiting her house

1) Name

2) Age:

3) Religion

IS

Marital status

1) Married 2) Cohabitated

()

(2]

Family composition

~

No. of children

)
)
)
) Member of Family(Household)
)
)
8)

Age of eldest child

9) Domestic helper

Yes/No Type: Full time / Part time

10)Monthly household income

(USD)

11) Occupation

12) Education Background

13) Residence 1) Type of House

1) Single detached residence
2) Apartment

3) Flat house

4) Condominium

5) Multipurpose building

2) Ownership

Owned/ Rent

Color/Brand) Check

3) Size (Record real Sgm
floor space in case
of detached house)
14)No. of Refrigerator
15) Cooking frequency per a week
16)HA ownership 1) Refrigerator
= Interviewer: Home Appliances (Kinds/ | 2) Air Conditioner

3) Washing Machine:
4) Microwave Oven
5) Blender

6) Juicer

7) Electric Kettle

8) Rice Cooker
9) Dish washer

10) Oven(Gas/Electric) 11) Others:

Please be assured that all of your responses will be kept strictly confidential and your name or personal information

will not be used for any follow-up sales or marketing activities.

Emerging Food Market Study Home Visit Nov 1
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Name
Date: _ ,_ ,2013
Address
Home Visit Flow
Session Time
(180 min in Total)
0. Introduction. Ice breaking 5 mins
1. House & Kitchen Interior: Asking while looking around or check 10 mins
2. General life & Cooking and food consumption 15 mins
3. Purchasing Behavior — Shop along 60 mins
4. Storing/Cooking/Eating behavior 60 mins
5. Evaluation of Korean imported food and acceptance 25 mins
6. Wrap-up 5 mins
0. Introduction. Ice breaking 5 min

Moderator’s introduction of the purpose of the meeting

Today, I'm going to ask you about your eating lifestyle in general.
I would like you to share some thoughts you have had on a daily basis and for questions you have never experienced
before, think about the answers here and talk about them

- Topics related to the interview/importance of honest opinions/no right or wrong answers/feel free to talk
- Permission to take pictures and video-record
- Introduction of participants (name, family members (age included), occupation

1. House & Kitchen Interior: Asking while looking around or check 10min

1. Looking into the whole house and kitchen while Interview.
(Living room, Bedroom, Kitchen, Restroom, Multipurpose room and veranda etc)
2. Check and make the blueprint of the whole house

= Interviewer: Requesting the explanation on the kitchen//dining room (focus on cooking, storage, eating areas)

- Could you introduce your kitchen and dining room?

Emerging Food Market Study Home Visit Nov 2
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2. General life & Cooking/Food Consumption 30 min

=Interviewer: Look around the house and continue the interview

2-1. [General family lifestyle]
- What kind of leisure activity does your family enjoy?
- Indoor (TV, game, cooking, talking, etc)
- Outdoor (going to park, shopping etc)
- Could you please explain your lifestyle during weekend and weekdays? (hobbies, interests etc)
- What values do you consider are important? (ex. Health, Well-being)
- Let us focus on food consumption. Compared to the past, are there any food items you are recently interested or
avoid?

2-2. [Food consumption]
1) General meals
- What is your “typical” meal at home? (e.g. breakfast, lunch, dinner, in-between meals, etc.)
- How can you describe the dietary habit in your household? Tell me your family’s favorite foods?
(e.g. vegetables, potatoes, fish, meat etc.)
- Is it different among your family members? If so, how?
- Are there other foods, drinks (tea), fruits you eat besides your meals?
=> Nutritional foods, drinks (energy drink, vegetables juices), fruits
2) Seasonality
- How is your (and/or your family’s) food consumption different in different seasons?
(e.g. summer, winter, dry season, rainy season, festival, religious events, etc)
- What food do you frequently consume for each season?
- Are there foods for special occasions or holidays you prepare?
3) Eating out
- When/how often do you eat out?
- What kind of food do you usually consume when eating out? And, why?

2-3. [Cooking]
- How often do you cook?
- Show us your owned cooking equipment/kitchen appliances
(e.g. Cook top, electric oven, fryer etc), Cooking tools (fried fan, pot etc), seasoning)
- How do you cook your main dish? Why?
=interviewer: Probe the reason for using specific cooking methods.

- What kind of cooking appliances do you mainly use? Why?
(e.g. Gas Cook top, microwave oven etc)

2-4. [General Food Shopping Behavior]
- Please tell us about your most recent experience in shopping for groceries.
What did you buy and how much did you spend?
- Generally, how frequently do you go grocery shopping and where do you go?

Emerging Food Market Study Home Visit Nov
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2-5. [Imported Food Consumption]
- Are you are aware of the origin of import food?
If so, what country do you prefer as import food origin? Which do you not prefer?
- What import food brands do you know about? How do you feel about them?
- Where do you get information about import food items? (e.g., in-store, advertisement, internet, etc. )
- What kind of information did you get for which import food?
- In what occasion do you eat import food?
What are the origins/brands of the import food items?

=Interviewer: Pease specify the import food items — by category, sub-brand, etc.
-> Are there any food items you prefer as an import food item?
- How often do you purchase import food items per week?
- How much do you spend consuming import food items?
- When purchasing import food, what do you expect for it?
(e.g., good quality, organic, inexpensive price, etc. )
- What factors did you consider when purchasing import food? (e.g. price, brand, quality, etc.)

3. Purchasing Behavior — Shop along 60 min

3-1. [Shop Along Store Visit]

- Act as normal as possible as if you're visiting the store for grocery shopping incl. imported food for
purchasing
- Monitor how respondents purchase their groceries/imported food in store.

[Shop along check points]

- Selected Store Criteria (e.g. distance, price etc.)

- Overall Purchasing Process

- Selected ltems Key Buying Factor

(e.g. ingredients, overall flavor, price, brand, no preservatives, amount, Convenience for cooking, advertisement
etc.)

- Selected ltems Units/Amounts

- Eye-Catching POP / Advertisement in store /Sales Talk (in Store/Market)

@Interviewer: Please ask both general grocery and imported food
3-2. [Grocery shopping pattern]
- When do you usually go grocery shopping (e.g. weekend, weekdays, day-off, etc.)
- How many times do you visit a grocery shop to purchase food per week?
- What grocery shops do you usually visit? Please let me know the names of the shops.
- Do you visit different stores for certain food? If so, why?
(e.g. I usually visit a convenience store to purchase instant food .)
- Who was the main decision maker on purchasing groceries?
- What kind of food items do you usually buy? (include sauces, marinates)
- What is the most frequently purchased item?
- What are some of the important criteria when you do grocery shopping?
(e.g. packaging, expiration date, freshness, calorie, organic, price, etc.) + origin (source of country)

Emerging Food Market Study Home Visit Nov 4
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3-2. [Preferred size/package/promotion]

- What type of packages do you prefer for each of raw/processed food? Why?

- What serving size of processed food do you prefer? Why?

- What type of promotion do you like? (e.g., Buy on get one, free gift, price discount, etc.) Why?

3-3. [Food Consumption Trend]

- Compared to the past, is there any food items you recently consume more?

- Please describe the change in your recent food consumption behavior.

- Based on sales? Or based on media?

- What makes you consume the food items more?

- Is there any changed purchasing pattern since you started consuming the food items?
- If there is, how was it changed?

4. Storing/Cooking/Eating behavior 30 min

=Interviewer: Refer to the TASK LIST
Consumer will be asked to store and cook one dish that is considered a “typical” dish that she cooks often at

home

- (Storage) How do you keep those? For each item, how / why do you keep those?
- (Cooking) How do you prepare items for cooking? Please prepare a dish you would usually cook and serve for

breakfast/lunch/dinner

5. Evaluation of Korean imported food and acceptance 35 min

5-1. [Awareness/Perception on ‘Korea’/’Korean food’]
- Do you know about ‘Korea’ or ‘Korean food'?
-> (If so) what specifically do you know about?
- What is your overall impression on the ‘Korea’ or ‘Korean food'? — Positive/so-so/negative
- Comparing with other origins/brands of food, what is the strength/weakness of Korean food?

5-2. [Purchasing Experience]
Moderator: please ask those who are aware of Korean raw/processed food.
- Then, have you purchased Korean food before?
-> (If so) what food items did you purchase?
- (If so) why did you purchase them?
- Were you satisfied with the Korean food?
-> (If yes) Why? / (If no) Why not?

5-3. [Purchase intention]

- Are you planning to purchase Korean food in the future?
- (If so) what food items are you going to purchase?
- (If so) why are you going to purchase them?

Emerging Food Market Study Home Visit Nov 5
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5-4. [Price]

=Interviewer: please ask those who are willing to purchase Korean food & probe for specific food items.
- (For each Korean food item) how much are you willing to pay? Why?

- What is the maximum/minimum price for Korean food?

=Interviewer: Please show each food concept to respondents & repeat the following questions for each.
= Refer to score card on the next page.

- Since there are many concepts, ask about preference on a 5 point scale and then select Top5

- Probe on the following for the Top5

- [First impression] what was your overall feeling for this concept?
- [Preference] how much do you like this concept? Why?
- [Likes/Dislikes] what words/sentence/images do you like/dislike? Why?
- [Purchase Intention] when this product in the store, how much are you willing to purchase? Why?
- [Price Premium] how much is the maximum amount that you are willing to pay?
What about comparing another imported food?

Fresh Mushroom

Paprika

Apple

Pear

Strawberry

Sweet Persimmon

Lily

Rose

Proceed Makgeolli (Korean Rice Wine)

food i ]
Drink (energy, aloe, fruit, soda etc)

Water

Alcohol drink (Soju)

Citron Tea

Powdered milk

Ginseng/Red ginseng

Kimchi

Emerging Food Market Study Home Visit Nov

IS

o
T

Eq
o o

At/ 133/



Cambodia

-
4>
M
>
02
=
4
=
12
g
o
rE
fol
i
40
rol
0z
Ol
k>
Pl

Samgyetang (Chicken Soup)

Noodle

Sauce (seasoning)

Biscuit/ cookies/ crackers

Bakery

Seaweed paper (snack)

6. Wrap-up 5 min

6-1. Additional questions

6-2. Wrap up

Thank you for your cooperation!

Emerging Food Market Study Home Visit Nov
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Emerging Food Market_Expert IDI Guideline (importer)

Process Flow

Process Flow Use time
Warm up Introduction and way of progress Explanation 5 mins
Purpose of investigation Contents of investigation
Imported Foods market - Imported Foods market trend .
1 . 20 mins
trend - Currently handling Imported Foods
- Imported Foods entry, customs and
Imported Foods .
. regulations .
. 2 distribution and Sales 20 mins
Main - Consumer acceptance toward Imported
channel
stage Foods
Position of Korean food | - Position of Korean imported foods
3 items and future foods in | - Current food consumption trends 20 mins
demand - Promising food categories
4 Korean Food Concept -Concept preference
Evaluation -Most preferred and preference evaluation
Wrap up Additional opinions or questions 5 mins
Total 70 mins
nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen Page 1 of 5
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agrifood market
trend (20 mins)

PART CONTENTS
1-1. [Purpose and the scope of discussion meeting]
0. Warm up . . .
- Introduce moderator and explain purpose of interview
( 5 mins)
- Turn off cell phones etc.
- Briefly explain process
- What is yours?
name, occupation and expertise, work experience, main operation area
- Current and previous career experience
1-2. [Confidentiality Issue and Explanation about Ground rules]
- Please feel free to talk freely as what you say today will be kept secret
PART CONTENTS
1. Import 1-1. [Imported Foods market trend]

- What are the Imported Foods trends in your market?
= Check main countries and categories

- What kind of items do you import and purchase to sell?
= Probe on purchase and preference reasons

- Are there any foods people avoid because of specific reasons? If there are, what are
these foods? Why?

- What are food consumption trends during specific seasons (religious event, festival

period)? What changes are significant?

1-2. [Current distribution Imported Foods]

- What kind of Imported Foods do you handle and manage?

- Which country do you mainly deal with?

- Are there any difficulties or things to be careful when managing these items?

- What is important when selecting imported foods? (price, easy customs clearance,

local consumers like/preference, etc.)

nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen Page 2 of 5
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2. import agrifood
distribution and
sales channel

(20 mins)

2-1. [Imported Foods entry, customs and management]
- Do you manage both customs clearance and entry when importing foods?
- What are some food items that are difficult to import? Please provide examples.

= Go to the next section if customs clearance and entry is not handled

- What is the biggest barrier when you import foods? Please tell me difficulties when

you import.

[Based on your most recent imported food, please describe the overall process from

Importing company/food selection - Selling in local market] as detailed as possible

= Probe on importing process and touch points in this process

+ difficulties/barriers in each of these steps

- Which channels do imported foods go into and sold?

> If a variety of channels are mentioned, probe about the most efficient and

effective channel

2-2. [Consumer response about Imported Foods]
- Which is the most popular food item? Why?
= Probe on price, quality, stand share, sales, events, etc.

= Figure out which has the biggest effect on the factors above

-Are you responsible for marketing, promoting the current imported food items you
sell?
- Which marketing strategies are effective?

= Probe on specific promotion, marketing activities

3. Position of
Korean food
items and future
foods in demand
(20mins)

3-1. [Position of Korean imported foods]

- What Korean foods are currently imported into your market?

- Which one is the best-selling food among them?

- How are attitudes and awareness of the consumers in your country towards Korea

food?

nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen Page 3 of 5
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= Probe on Korean food consumption awareness and usage, behavior

- What position are Korean imported products among foreign foods? (Ranking)
- Which countries mainly compete with Korean foods?
- Is it positive/negative thinking about Korea foods?

= Probe about both positive and negative images

3-2. [Current food consumption trend]

- Which type of food do people consume?
v Western style VS Traditional style
v convenient food /instant foods

v’ fresh/organic foods

3-3. [Promising Food Categories]
- Which one is the most promising food likely to consume more in the future? Why?
- Which one is the most promising category among Korea foods? What is the reason?

- Are there any imported foods likely to increase consumption in the future? Why?

[Show concepts to respondent]

4. Korean Food [Refer to evaluation sheet on next page]

Concept

Evaluation Based your experience with imported foods, which Korean product do you like as a
importer?

Please select the Top 5 and tell us your reasons?

5. Wrap up - Check further ques'tl'ons'
(5 mins) - Thank you for Participation

nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen Page 4 of 5
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Preference Ranking
Score (1 -5 scale) (Top5)
Fresh Mushroom
Paprika
Apple
Pear
Strawberry

Sweet Persimmon

Lily

Rose

Proceed Makgeolli (Korean Rice Wine)
food

Drink (energy, aloe, fruit, soda etc)

Water

Alcohol drink (Soju)

Citron Tea

Powdered milk

Ginseng/Red ginseng

Kimchi

Samgyetang (Chicken Soup)

Noodle

Sauce (seasoning)

Biscuit/ cookies/ crackers

Bakery

Seaweed paper (snack)

nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen Page 5 of 5
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Emerging Food Market_Expert IDI Guideline (distributor)

Process Flow

Process Flow Use time
Warm up Introduction and explanation of study 5 mins
Purpose of Study Contents of Study
Imported Foods market - Imported Foods market trend .
1 . 20 mins
trend - Currently handling Imported Foods
- Imported Foods entry, customs and
Imported Foods .
. regulations .
2 distribution and Sales 20 mins
- Consumer acceptance toward Imported
channel
. Foods
Main
- General food distribution structure
stage
- Imported/ Korean food import process
Local distribution - Barrier and problems in importing Korean .
3 20 mins
structure food
- Food competition structure
- Promising food categories
4 Korean Food Concept -Concept preference
Evaluation -Most preferred and preference evaluation
Wrap up Additional opinions or questions 5 mins
Total 70 mins

nielsen FGD Guideline © Copyright 2013 Nielsen Page 1 of 6
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PART

CONTENTS

0. Warm up

( 5 mins)

1-1. [Purpose and the scope of discussion meeting]
- Introduce moderator and explain purpose of interview
- Turn off cell phones etc.
- Briefly explain process
- What is yours?
name, occupation and expertise, work experience, main operation area

- Current and previous career experience

1-2. [Confidentiality Issue and Explanation about Ground rules]

- Please feel free to talk freely as what you say today will be kept secret

PART

CONTENTS

1. Imported Foods
market trend
(20 mins)

1-1. [Imported Foods market trend]

- What are the Imported Foods trends in your market?

=2 Check main countries and categories

- What kind of items do you import and purchase to sell?

= Probe on purchase and preference reasons

- Are there any foods people avoid because of specific reasons? If there are, what are

these foods? Why?

- What are food consumption trends during specific seasons (religious event, festival

period)? What changes are significant?

1-2. [Current distribution Imported Foods]

- What kind of Imported Foodss do you handle and manage?
- Which country do you mainly deal with?

- Are there any difficulties or things to be careful when managing these items?

nielsen FGD Guideline © Copyright 2013 Nielsen Page 2 of 6
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2. Imported Foods | 2-1. [Imported Foods entry, customs and management]
distribution and
sales channel - Do you manage both customs clearance and entry when importing foods?
(20 mins) - What are some food items that are difficult to import? Please provide examples.
= Go to the next section if customs clearance and entry is not handled
- What is the biggest barrier when you import foods? Please tell me difficulties when
you import.
[Based on your most recent imported food, please describe the overall process from
Importing company/food selection - Selling in local market] as detailed as possible
= Probe on importing process and touch points in this process
+ difficulties/barriers in each of these steps
- Which channels do imported foods go into and sold?
> If a variety of channels are mentioned, probe about the most efficient and
effective channel
2-2. [Consumer response about Imported Foods]
- Which is the most popular food item? Why?
= Probe on price, quality, stand share, sales, events, etc.
= Figure out which has the biggest effect on the factors above
3-1. [Overall food distribution structure]
3. Local - Please explain about overall food distribution structure of your country
distribution v Main distribution channel
structure (20mins) v Distribution Cycle from (origin = wholesale = retail)
v" Main food buying channels
- Probe on difference in region or social class
3-2. [Foreign food import process]
- Which process do you use when you import foreign foods to local?
= Check from origin to the final consumer

nielsen FGD Guideline © Copyright 2013 Nielsen Page 3 of 6
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- What are reasons buyers purchase certain foreign foods?
- Are there any Korean foods?

= Additionally probing about Korea food buying.

3-3. [Barrier and difficulties when exporting of Korean food]

- Which is the biggest barrier when importing foreign foods? Please tell me about
difficulties.

> If there are any differences between countries, compare between Korea and

others.

- What are laws and institutional barrier? How do you solve these problems?

3-4. [Competition structure of food]

- How much of a priority is foreign food in your markets?

- Which country’s imported foods sell well? What is the reason?

- What position are Korean imported products among foreign foods? (Ranking)

- Which countries mainly compete with Korean foods?

3-5. [Promising food categories]

- Which one is the most promising category among Korea foods? What is the reason?

- Are there any imported foods likely to increase consumption in the future? Why is
that?

4. Korean Food

[Show concepts to respondent]

[Refer to evaluation sheet on next page]

Concept

Evaluation Based your experience with imported foods, which Korean product do you like as a
importer?
Please select the Top 5 and tell us your reasons?

5. Wrap up - Check further questions

(5 mins) - Thank you for Participation

nielsen FGD Guideline © Copyright 2013 Nielsen Page 4 of 6
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Fresh Mushroom

Paprika

Apple

Pear

Strawberry

Sweet Persimmon

Lily

Rose

Proceed Makgeolli (Korean Rice Wine)

food i I
Drink (energy, aloe, fruit, soda etc)

Water

Alcohol drink (Soju)

Citron Tea

Powdered milk

Ginseng/Red ginseng

Kimchi

Samgyetang (Chicken Soup)

Noodle

Sauce (seasoning)

Biscuit/ cookies/ crackers

Bakery

Seaweed paper (snack)

nielsen FGD Guideline © Copyright 2013 Nielsen Page 5 of 6
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TEME MA7HH I cHEst HEXALHETL IDI 10| E2tl

ZI3 Flow
ZI& Flow EX=RNFdy
Warm up 274 W Ty 4 5 mins
R Z=A LIS
Socio —Economics/ Socio | - Socio-Economic trend .
1 10 mins
Culture - Socio-Culture
- Demographic trend
2 Demographical change - Household trend 10 mins
- Bt 23 g2y
Main - TEEY AldE oY
stage |3 Dietary Life style - BAl _Al% i 20 mins
- Qi SAE AH|
- = SAE0 oish elA
- HEE A E fE 72
- 33 54E +3 TEAA
4 |#x 88 = mo} - 3R 5HE S A BY L o2 20 mins
- BME Y 7z
- 9% s4E 23
Wrap up el W F7t oA ol 5 mins
Total 70 mins

nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen Page 1 of 5

B RLUAZREEAL [ 145/



Cambodia

Economics/ Socio
Culture
(10 mins)

1 SEAIZ AU7HE 2 CHHSIE 28t AERA
PART CONTENTS
0. Warm up 1-1. [zHEa] 23 o Eel
(5 mins) - ool 74 9 QIHF SEO| e &Y
- A TS Yo FOUE 17| Let
- T Flow ZHEHSHA 43
- Xt7|4%): o8, AY/ET 20F 48, 28X S
1-2. [Confidentiality Issue 3! Ground rule 0| Cigt AH]
- BAmoz Y o7 Mol BMA 25 O7ofM =olgh FHL L8 Hof
H2O| |X|Z|L| HSAH ZZH FAIZ| HHEFLICH
PART CONTENTS
1. Socio — 1-1. [Socio-Economic trend]

- X2 ‘oo =Liobel HekH ol
> T2 FHEF/ZAE ol &2

> HEE o F2 BYAY/DIYH0E AL/EYBE FE

AS| AHE EHE ofm3iolR?

= ol

=

1-2. [Socio-Culture]

H

- Bt 23fet HuE W 'Ol
- ‘ojero/g R Elor el 2el/Fne|
- 2013 AE9| Ats| 23t

®xy oot/ Ciofo THY

=]

2. Demographical
change
(10 mins)

2-1. [Demographic trend]
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> o7 Py HE U Fr AF
- '0|FO/Z IOt S0| FFSt1 HOojdts FEL H2 FAAR?

2-2. [Household trend]

- ‘ojeko/Z Lo of MEMQl J1E HEl/FE2 oatrtar

ex) 7t vs AI1F, 71F 28| = &

Atel ZHH XlQlof et 52 X|oof wat 7tE 4 "ElIt ChETa?

S 7MUY AMAS 21 Y JE RAYe =g =017t

BHEE A= 7tF FEH-U0| F2 FOIZFES st= HATIQ? OfLH HIRXL X4

S0l F2 FojZ¥E WaLte?

> F 7O ZEFx/FEEA Z

- P8 W 8 ded(gender role)2 OfEH LHFOIM ULtR? ZAl 4 Ao A
2o Bapst 240] ALta?

ikl
) 22 oldel FYE Bt &

2-3. [E} 23} Feka]
Dl RO & F2 o Bsto] Yye Bo| we Heta?
- 212 2YHoE ¥BS MOl MK 7Pt ULke?

=
ex) g2|RE s, oHF

> a2 go X Sat MY 59 97 2 24 UG HI

- ojgopEColIEe of@ 93 23 2o oM F2 ofF HEg 2
ALtg?

- o] AH| 23} o4 MEO Cif FWHY FAS Fn YLke? o= Yo
g2 THILtR?

Moderator: 2toF st 2317} IZEICIH, X ZH2Z Probing

3. Dietary Life
style (20mins)
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A8| gej- 42F F0f ¥E, o) e S
=

N
FEG YF 28] 30| 2/

S8 olfd M2t mEts AFO| ALR? ACHH OofH

nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen Page 3 of 5

CFLEAAAIZOET

[ | o o

A /147 ]



Page 4 of 5

nielsen Cosmetic FGD Guideline © Copyright 2013 Nielsen

o <
El i ~
5 m o
3 = >
o o 5%
o~ P
& o~ a o [N N -
o o 4 i . . . 4
oy a A 5 o o9 g 2z ¢
K ol = & 07 - [ =< 4 o =
= N ok & ol ol Kk o )
% o il o ) g = K KO =
%0 = o & 5 + 7 00
© Ho = o 4 ol Bo = ¥ ©
| zr 5 T 4= Hia I < o A_e 2
Ko T Ho © = <" 4 T wo %S
KO . ol 1 7 g o = X 3 3
< o S B mu 4 @
o = _ EARRS| D = < R~
K = < 1e) o ol @ 1 oK O i x4 ]
< 3 ol T oju o Bl - 3§ — o = T RO
o = = g U0 g8 a 5= LA
T = M_ s s T 4 ol & K G = _u_ﬂﬂw
ur gy = U T S W o w oy T T n R Dw
n ¥ b m% « R Mm_wu:nﬂ m_m oF o =SS
juLag =3 _ X 15 [ — 2 i
HW._ T O o o N x 1w 2 W s ol_.w._m.._Ml_n
< o= b B F S T L o 2 d — 5 %z
@l ds w0 S un & o — e <r [Se <l ol
L T R = Mamesm Fz o oW o T ozwm Wz
< o ul 51 T g 3 %X o W ol KO0 g ¥ | K oar y 2 w K Sk
Ao TS oMW T S5 ming® tmn ¥ ASTg
=) H i _ 3 N X
E_ml_'._w A._%._.___i.m_va.._A_. o FU gz T O oo ¥ ____ox_m_.,u__A.._ﬂ *_EE%W
- R B B (I 4 g ¥ SDwmad kg™ &y FEF
K T I32dn oom mEps o Mappo | woPUY w
Ko Ny #azrId T T4l T AT FOFea T K
b - oomzz oo Ho A =T e S R e v T | B
< o Nour ST a3 B Lo oE x| Fuogas < <r
il T2y K= 5z "ol WwE WS o Sk o
oF asy By e Shmn. EzfRmalEBES S o ™o
Ho O o N "\ WA e 'K O S s ® g = & B W
o T B A A S L _ < < _
ol
1
b K
d T
oK o \MI
® O E
= &
|_.._H fral ar
< .
: < 7
KO0
=<
_x___._._
e
-
<
g
5
(=]
=)
m.
<
QO

/ 148 | Korea Agro—Fisheries & Food Trade Corporation



BE x| QElR Jtoj=atel B

2 HA7te? +& Al o 02350

=l

x_é
+

Ho
Ho

ol

o

- OjerOl/ZH2Ciof F& XHAA Ik X

ALta?

of dX =E Al o2{8E =MA stuta?

o
=

ir

=
=

- O[3 #it M=

7a?

o

3|

| HIE2 oy

- OjrOb/ZH=C(of S4F AIFO

LHol ot IX|of ALtR?
= HE2 F2 o II/HzALS HEA7IR?

ok

ojQkol/ZtEC|oF F4

- s=e

7ta?

s

Mool s=EE

2

- &

517197

3|

of 18

al
o
a+

o
Rl

KF

5. Wrap up

(5 mins)
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PART CONTENTS

1

'
[y

CIEEE BY U e

0. Warm up

SO OlE 47 S QER SHOf CiEh 74

(5 mins) - AE OiBTYS s HOIE 17| HE

1-2. [7]Y §X| % Ground Rule 3]
A¥og ¥ 7| Mol A 2&5 o7|0M =23 FHL W82 Hd
H 20| RX|E|L Ho}AH LEs{ FA|7| HHEFLICH

PART CONTENTS

-2 /et 371=7
> #5 E59 ofzt FE 57 PHELE probing

- 1) #X| Btolol/=L YN A= MY

> oY gE ME o/ o THEHL2Z probing

> Hfojo] S, gl & g o/2
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Z

-2) m7|d, 2rad, 87| M3
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-3) §8/25

> B ofgig X HE &
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4. Wrap up

(5 mins)
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