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Gender Age Residence Job
male / female 20s / 30s / 40s + Kalimantan St F=2
20 / 35 33/15/ 7 Pontianak MEOl A XH
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Strongly = Agree Strongly
. Disagree Neutral
disagree agree
W2IX 88 &%
Package preference 4% / 36% | 2%/ 1.8% |28%Y / 255% | 56% / 51% | 20% / 18%
28 1¥ 29 &2 1109 JIE
Al X Ol AF
A& & eldd ol 3% / 5.5% |23 / 41.8% | 182 / 32.7% | 112 / 20%
Impression before eating
ACH 28 2 (1)
sic 25 2 (2) o= 3% / 55% |12 / 21.8% | 259 / 45.5% | 15% / 27.2%
Al S IH
A& = &t gl 23 / 3.6% | 9% / 16.4% | 299 / 52.8% | 158 | 27.2%
Evaluation after eating
AtcH 28F 3 (1)
sicH 23 3 (2) o= 3% / 55% | 9% / 16.4% |37% / 67.3%| 6% / 10%
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“_ g 8t , 19 /1.8% | 109 / 18.2% | 6% / 10% |20% / 36.4% | 18% / 32.7%
Naming evaluation
ASHd "It
Productivity evaluation =] 8% / 7.2% |359 / 31.8%| 459 / 40% | 22% / 20%
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. ) 3 / 54% | 8H / 145% | 22% / 40% |14% / 25.5% | 8% / 14.5%
Price evaluation
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M= Tl (2) / Product evaluation
TA91A B/ H M Al
CI Kol (Flavor/ (Food o 4ol p[=! a e
(Package Scent) texture) (Taste) (Naming) (Price) (Other)
design)
0l 9l 1049 52H 539 529 44H 44H
Satisfying factor 94.5% 94.5% 96.4% 94.5% 80% 80%
S0IE 09l 6d 34 24 34 14 14
Unsatisfying factor 5.5% 5.5% 3.6% 5.5% 20% 20%
SBaAE L HdX FSEE4A / Supplement and comprehensive analysis
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