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Analysis of Consumer’s survey
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Product information
2
u}
Product Name 1/Pear
HIZEAH(S=SLA) =0
manufacturer <
¢+ HIEY Product name
i /Pear

AZE SAHHIS
Similar products on the
market

¢+ HZAF manufacturer:
Russian (2]A]o})

¢ SHE=IF EOHIOHA

: 10.000%/27.460 *

Selling price in the country

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents
=& |2t
2022.02.24
Date of survey
HE2 SEHAI > 500!
Number of respondents
=4 21
Analysis result
2HIXF &8 / Consumer type
oY Sal= FX TR =
Gender Age Residence Job
male / female 20s / 30s / 40s + | ot=27/ +=SHE/ JIEt Zs/0|=
50%/50% 30%/30%/40% 35%/35%/30% 65%/35%




MIZ O} (1) / Product evaluation

M3 QX ; =
an | EN 2Rl | g
Strongly Disagree Neutral Agree Strongly
disagree agree
@ Zy 22 0% 0% 65% 15% 20%
@ 2% W2 0% 0% 60% 20% 20%
- — LA ol % % %
WIIX M ® Z& CIX 0% 0% 65% 25% 10%
Package @ moHd 0% 0% 25% 65% 10%
preference ® JIAIA 0% 0% 30% 50% 20%
® =2 = 0% 0% 35% 50% 15%
@ 88X Edc= 0% 0% 40% 50% 10%
AlAl & OIAF @ Al2H olA 0% 0% 35% 55% 10%
Impression | @ &2& olat 0% 0% 35% 35% 30%
before eating| 5 s5¢ 0% 0% 40% 30% 30%
@ Al 0% 0% 35% 20% 45%
@ A8 = 20| 0% 0% 45% 10% 45%
| & IH
A& 2 8ot 5 ag = =0 0% 0% 40% 15% 45%
Evaluation
. MULX = % % %
after eating @ MuA Z0| 0% 0% 40% 15% 45%
6 =242 0% 0% 20% 45% 35%
® & o BE 0% 0% 25% 45% 30%
OR:=Iz= 0% 0% 35% 40% 25%
| IH
Lol &ot ® 1! 0% 0% 35% 40% 5%
Naming
. A M % % %
evaluation @ dZ4 0% 0% 40% 25% 35%
@ Hdsx 0% 0% 35% 35% 30%
@D 2% 0% 0% 45% 30% 25%
@ a3E 0% 0% 35% 40% 25%
® osg 0% 0% 35% 30% 35%
=N H
a85d Bt | g agy gz 0% 0% 40% 35% 5%
Productivity
. 20| ANS % % %
evaluation B A=20 Hds% 0% 0% 45% 25% 30%
® dlEHN 0% 0% 45% 25% 30%
@ oIXE 0% 0% 45% 15% 40%
RN e 0% 0% 50% 10% 40%
It I} Price evaluation 0% 0% 45% 20% 35%




M= Tl (2) / Product evaluation
HHB'I: /A A2 , \
(o] [u] 2
ClArel (Flavor/ (Food ot (Taste) HIOI.O jr._' 1 &l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
. o 1.96% 19.61% 13.73% 17.65% 15.61% 19.61% |11.76%
Satisfying factor
=S0E 0l
E. ) - - - - - 5% -
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
S ORRORRORROERGRNORNGRNORRONNORRORRGRRORNORNG
Age range
0% |4.4% | 6.7% | 4.4% | 133% | 0% | 0% |6.7%|6.7% | 178% | 0% |2.3% |6.7% | 155% | 155%
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os @ mam | TR EAS e g Asshe e | 0TS
. A5t 7HA 0] Y- 30t =4 Ega) o gl Al
reason & analysis ntRs 9 tapole] FAlo] wo. | wo T ¥y sl
R ] 1l R = { s @ ij;_/_\_]l %‘gi }?ji
&S JHAW / Preferred price range
A
. $10(45%) $15(40%) $20(15%)
Price range
Sh2AL EZ] o
) iR g} gaol wa)
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