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Product Name OM
HIZEAH(S=SLA) 3084

manufacturer

ANE SAMHS

Similar products on the

market

¢ MEY Product name :
LOy’s clasicas

¢ HIZAF manufacturer :
Pe(Osico Argentina

¢« OHE=2DF TOHOLA
Selling price in the country
: 218 (pesos)
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Date of consumer’s survey and numbers of respondents
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Date of survey

2022. 2. 15 ~ 2022. 2. 21

4= S8L4 +

Number of respondents

20

=4 21

Analysis result
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HE "It (1) / Product evaluation
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Srongy disagree Disagree Neutral Agee Srongy agree
Pactons oroference 184/5% 199/5% | 5%/25% | 102/50% | 38/15%
|mpres2:j1 fef(frfeating - 294/10% 79/35% 8%/40% 3%1/15%
ol ifirj*eatmg 124/5% 321/15% 581/25% 7%/35% 321/15%

Naﬂ:ﬁfﬁ o 221/10% 621/30% 921/45% 3%4/15% -
. diflfy S tion 14/5% 204/10% | 112/55% | 5%/25% 124/5%
O 8t - 221/10% 621/30% 921/45% 3%4/15%

Price evaluation




MIZ O} (2) / Product evaluation
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o 124/5% - 5%1/25% | 92/45% - 3%/15% | 2%/10%
Satisfying factor
20E Q0
— 20/10% | 5%/25% 124/5% 4%/20% | 5%/25% | 2%/10% 194/5%
Unsatisfying factor
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&S JHAW / Preferred price range
=it $150(0%) $200(70%) $250(30%)
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