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Analysis of Consumer’s survey
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Product information
N
3
Product Name &/ Aople
HIZEAH(S=SLA) =0
manufacturer
¢ MEY Product name :
Bl /Pear
¢ MZEAF manufacturer
ANE SAMHE Russian(24 Al OF)
Similar products on the
market

s oHE=I EOHIHA

Selling price in the country

(9,000% / 27.460 %)

IHAE =& €0 & SEA

=X 2R

Date of survey

AL
== T
Date of consumer's survey and numbers of respondents

2022.3.15

4= S8XA

Number of respondents 20

/\-|

Z 1t
AnaIyS|s result
2HIXF 88 / Consumer type
=] = FX 2
Gender Age Residence ob
male / female 20s/30s/40s st/ &=SHIE/ JIE} ZE/0|1&
50%/50% 30%/30%/40% 35%/35%/30% 65%/35%




MIZ O} (1) / Product evaluation

do 22X 1]/ =)
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oHCh jjtf' OE“; IRt IRt
s
Strongly Disagree Neutral Agree Strongly
disagree agree
O ZF Ay 0% 0% 65% 15% 20%
@ ZX W2 0% 0% 60% 20% 20%
— — E’S [: X O._' % % %
WIIK HAoE ® | Xt 0% 0% 65% 25% 10%
Package @ ol 0% 0% 25% 65% 10%
preference ® JIAIA 0% 0% 30% 50% 20%
® HE 72/22 0% 0% 35% 50% 15%
@ 8K Edc 0% 0% 40% 50% 10%
AlAl & Ol A @ Al2t= Ol 0% 0% 35% 55% 10%
Impression | @ &2& olat 0% 0% 35% 35% 30%
before eating| 5 s5¢ 0% 0% 40% 30% 30%
@ Al 0% 0% 35% 20% 45%
@ A8 & 20l 0% 0% 45% 10% 45%
Al S IH _
A& = 8t g ag 2 =0 0% 0% 40% 15% 45%
Evaluation
) MNUtA™ = % % %
after eating @ M= Z(Q 0% 0% 40% 15% 45%
6 =242 0% 0% 20% 45% 35%
® ¢ o Be 0% 0% 25% 45% 30%
@ 23S 0% 0% 35% 40% 25%
ol IH
Lol &ot @ Il 0% 0% 35% 40% 25%
Naming
. o 24 M % % %
svsluEiion (ONSEEPS 0% 0% 40% 25% 35%
@ Hds< 0% 0% 35% 35% 30%
@ s2< 0% 0% 45% 30% 25%
@ dEE 0% 0% 35% 40% 25%
@ o=Ec 0% 0% 35% 30% 35%
AN TH
d5d 8t | @ apy ap 0% 0% 40% 35% 25%
Productivity
. 20| M5 % % %
ovaluation ® X=0l d5% 0% 0% 45% 25% 30%
® 3lEH 0% 0% 45% 25% 30%
@ XS 0% 0% 45% 15% 40%
o MSE 0% 0% 50% 10% 40%
I EO} Price evaluation 0% 0% 45% 20% 35%




M= Tl (2) / Product evaluation
?lilri: /A a8 4ol 4= a9
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
OIE R0l
. 1.96% 19.61% | 13.73% 17.65% 15.61% 19.61% |11.76%
Satisfying factor
S0 20l
=== 0% 0% 0% 0% 0% 5% | 0%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
HEU |l @ |®|® ORRORROREORRCRNOREORNORROENG)
AR TR 4.4 67| 4.4 | 133 6.7 | 6.7 | 178 2.3 67| 155 155
% % 1ol o | %% @l w|al% &|%|n]| s
- = o == _ | 4000 Ol&t AlLIH=E2
e w e | BRN BEO 2282 01 dsste MUE | TS ae oy
cason 3 ampis | 2O OO U | SoCi2 AN EHD T gosig
y HIACHS 2 CITQION 280 B8 | Symmoz ma
&S JFAW / Preferred price range
jI-D_'dEH o, o, o,
. $10(45%) $15(40%) $20(15%)
Price range
S} E Ao
gae gort | TOREE 1 ug gao we)
ols ¢ &4 . AL AAY
reason & analysis AHAEe] AR VA o] k7t HiMtha 7hAel Ha
’ HAe 4 = T Ageagan B
=
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