oH2l PHHILES MIS OPUHIZE E4
Analysis of Consumer's survey

OBIHIAE HIS 32
Product information

H39
Product Name

HIOL M< Xt

MZEAH=ESH)

manufacturer

CcO

ANE SAHIE
Similar products on the
market

+ NIEY Product name :
EmOanaOas de veOdad

¢ HIZAF manufacturer :
Qi guOto

e HE =Dt TOHOLA
Selling price in the country
: 817 (pesos)

OFUHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& R
Date of survey

2022. 3. 7 ~ 2022. 3. 12

4= S8L4 +

Number of respondents

20

= AN
Analysis result

AHIXF & / Consumer type

=i o4 HE=XS A
Gender Age Residence Job
e 10CH S0HL=A otolalA St
o4 T0CH S0 A otolalA St
=d T0CH S0HL=A otolalA St




e o124 eSS x| of
Gender Age Residence Job
=24 204 202 otoldlA 2
=24 204 202 otoldl A 2
4 30CH 202 otoldl A =2
4 30CH 202 otoldlA SIAHA
4 204 202 otoldlA SH
=24 4004 202 otoldlA == PIUN;
=24 50CH 202 otoldlA JNR=R4DN;
4 50CH 202 otoldl A 2ES Al
=24 60CH 202 otoldl A JNR=R4DN;
4 30CH 202 otoldl A &AL
=24 30CH 202 otoldl A Ol At
=24 10CH 202 otoldlA Sh
=24 10CH 202 otoldl A SH
=24 30CH 202 otoldl A AXIL
4 30CH 202 otoldlA S| AHR
=24 70CH 202 otoldlA £&
4 50CH 202 otoldlA =2
HIE Ot (1) / Product evaluation
mS RRCH | TRIN ==0ICH RO 0K R
Strondy disagree Disagree Neutral Agee Strondy agree
packons oroteence - 32/15% | 112/55% | 42/20% | 22/10%
Impres)s\lii fef%lrfeating N N 102/50% 58/25% 5a/25%
ol nifirj;atmg - - 201/10% | 119/55% | 72/35%
Naﬂ:ﬁfﬁ o 3%/15% | 49/20% | 9%/45% | 4%/20% -
gBS Er - 224/10% | 5%/25% | 10%/50% | 3%/15%
Productivity evaluation
= & 22/10% | 5%/25% | 5/25% | 6/30% | 28/10%
Price evaluation




MIZ Tl (2) / Product evaluation
EH?E: S/ o oy Pl 1 e
AL (Flavor/ (Food 9t (Taste) i l.o P.—. |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
e =1 ]
. - 19/5% 49/20% 13H/65% - - 2%9/10%
Satisfying factor
S0E ol
. 7H/35% 29/10% 19/5% 29/10% 5%/25% 3Y/15% -
Unsatisfying factor
Sds HAHM / Preferred age range
10s 20s 30s +
o 2
A2 ® @ | ® ® ® @|e|®|6
Age range
04 |04 | 29 |49 |28 |04 |08 |19 |38 |28 |08 |09 | 19¥ |44 |19
M | O | 20| 3 | B | O | O | 1% | T | 33| % | O | 166 | 60 | 1%
T S O|lX™AO0
cigthet 2yglol | M= SARES
T A= - Bs2 232
OIX=Z Sl CHol A = A2 MSoH=0 OI_E&”EILI_MDH:L;
Ol=E Al I ol o =l el bl
reason & analysis AL, WIIXILE UIOI =311t 300) EmOanada®t
Lol et ger= o) U0 TR gimaig o3I
Ol LFZCH, SUIRMSOI NS hee 210191 e
NS = 0| o

&S JIAW / Preferred price range

$100001 &¢(5%)

$900(45%)

=i $800013t(50%)
Price range °
SX0AME OFF slH &t
MIEQC! 2+=2 $1000

U S2A

Ol & =24

reason & analysis

SN 2] =2

Ol&fol H&fottil

OOl CHEE BIIDF ZOHA
= | Sl
M;g}{}ogﬁgﬁog \oy| Bl 23 85000 010EDI8t AIAIXEI}
' morat D120k ©/240] | AR L, $100001402
=0l S Hlhy A5%ACH, e HxE AL
=10l TIOHS0| 2015 Lof
2102 M2tsiCt




] .
_ 5 A
ssE¢ | W & o %
e 83 I 28 ol o1 O U — 0| R -5 0
o) = e o) % & P K o g S
2 ol _ — s m e E = o n =
< =) SRS 0 Jl . 5 = <
S R s N ERa 3| U = o 0 B ez
o oz J = = w U - == .
g W< ol ° o= Dy
24 ._L_m O gy ook m_ 1 vl 20 g = + W
c ) 1 — o) = - =
o H o = | - e oo = <
c _.__=_ — = D Y R v KK O =
o »d3 5| =W 0= od
o o0 RRE=S- 0 o 2 = == 0w g >
Q _ = ~ mM K oK 0l |D| o A o8 Fn oW 0l
S ~ o Yoo o 0y = = s . zg 30 U0
O =z w Ol — ol 3 S S = RO D <
O O_| EX = o MM el N O Tl —
= H K © 03 c =il = Rl 8 -
A ol s e b I K o 2 o
e 20 o) m R 2 ol o [ K=
c o 0 — a1 oF = 0l o k0 5 N ol L™
© 3 E OF %0 00 =) = % 20 = U~ KD
= s s W x| O i © = S
_ E= - Y- RF o) — M o
= i ooR W W &R IF 5 3w RO W
= B0 < %3 0% o 5 A O0nN S
<@ ~ w0 21 o) W_ L KO ~ ol Uk ~ O _.__J_. =
o W ws == R | =~ & o =~z 4
o — _.__l Y ~ __o._ = ol E_l
= s K o g = = o U i oor U
wn 0 KO = H — = z = of — 3 ol
H = 0l © = o =)
— = — 5 T S = <
D Lo 2w - = e ob o
i 2 = 3 CO ol ol ol n ) W of =5 IK
I U+ T wr | 7 o I = U &
oD &) i & | 5 >
K0 ) U U5 g %) o = 5 & N OB
= ole g3 <0 = i R
= 6]
ol
I_ e
Gl = ol S .n.u.._ m
ol K 0 3 a %“_M e
5 s il - N 125 il 2 S
6 = ~ = r W 5 = Tow
H - > Y = =0
i Ho - § = & .
IH R 5 W Q




