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Analysis of Consumer’s survey
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Product information

N
Product Name

alL7-v}/Sweet potato

HIZEAH(S=SLA)
manufacturer

50

AZE SAHHIS
Similar products on the
market

+ A= Product name :

Sweet potato

¢ A ZA} manufacturer:

China

eI PRI

18,000%

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& D2t
2022.04.05
Date of survey
A2 29X
P e 207

Number of respondents

/\-| J_‘|.

Analy8|s result

2HIXF &8 / Consumer type
A4 Sal= HEXSA =R XY
Gender Age Residence Job
male / female 20s / 30s / 40s + | ot=27/ £=SHE/ JIEt Zs/0|=
10/10 5/9/6 6/6/8 13/7




MIZ O} (1) / Product evaluation

5 X o = <
% Ch jfcf' OEIE a0 a0
S.trongly Disagree Neutral Agree Strongly
disagree agree
@ EZ& 2y 5% 5% 0% 25% 55%
@ Z& & 5% 5% 10% 25% 55%
N _ @ Z& CIXel 5% 5% 10% 25% 55%
WX M5 &
Package @® Holy 5% 5% 10% 25% 55%
preference
® JIAA 5% 5% 10% 30% 50%
® =& 72H/8 0% 10% 10% 30% 50%
@ X EdE= 0% 5% 15% 30% 50%
@ Al2H olA 0% 5% 20% 10% 65%
AlA & OlAL
Impression @ F2A oA 0% 5% 20% 15% 60%
before eating
® B&= 0% 5% 20% 20% 65%
@ A 0% 5% 10% 20% 65%
@ A8 & 20l 0% 5% 10% 20% 65%
A& = 8ot | @ Alg & 20 0% 5% 10% 20% 65%
Evaluation after
eating @ HErA 20 0% 5% 10% 20% 65%
® =Sg& 0% 0% 15% 15% 70%
® & S HE 0% 0% 20% 15% 65%
OR=15=3 0% 0% 30% 15% 55%
drory &ot @ I« 0% 0% 30% 20% 50%
Naming
evaluation @ A2y 0% 0% 30% 25% 45%
@ Hdsx 0% 0% 30% 30% 40%
@ 82 0% 0% 20% 30% 50%
@ = 0% 0% 15% 25% 60%
@ o= 0% 0% 15% 25% 60%
&84 8ot @ 04 2 0% 0% 15% 25% 60%
Productivity
evaluation ® X=g d5% 0% 0% 15% 25% 60%
® olEHN 0% 0% 15% 30% 55%
@ eIX= 0% 0% 15% 30% 55%
S HAS% 0% 0% 15% 25% 60%
It ™I} Price evaluation 1% 26.5% 35% 18.4% 19.1%




HIZ O} (2) / Product evaluation

EHI?(E: g/ M e Hioj oA a9
- (Flavor/ (Food ot (Taste) = ._'
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
. o 45% 25% 45% 45% 20% 20% 20%
Satisfying factor
=S0E 0l
=== 0% 0% 0% 0% 50% 60% 0%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
AE
DI ®| 6 O@I®|®| 6| 0O@|e®l®|®
Age range
5% | 5% | 5% | 5% | 5% | 10%|10% |15%| 5% | 5% | 5% |10% | 5% | 5% | 5%
e U =2 ge U Fou 7HAS vha Y g g0 RBEo| A v uhe
reason & analysis F} A o] AT} mhol a1 Azke] U Fotaitt
&S JHAW / Preferred price range
A
. $10(80%) $15(20%) $20( 0%)
Price range
Ol ¥ &4 N e 2 4oy
o] 7}AL TralHo AT T TR ) A
reason & analysis RS S IR DA pre= N




I S&=24 / Supplement and comprehensive analysis
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H & / Future plan
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