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Analysis of Consumer’s survey
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Product information
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Broclial M ¥l / GOLD KIWI
HIZEAH(S=SLA) =0
manufacturer <
¢ MEY Product name
GOLD KIWI
ANE SAHE

market

Similar products on the

China

¢+ HIZAF manufacturer:

s olgd=JF EOHIt=A:

Selling price in the country :

18,000%/kg

Date of survey

g2 2% &

Number of respondents

OHBIHAE =& 20 € SEL =

2022.04.19

259%

Date of consumer’s survey and numbers of respondents
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Analysis result
2HIXF &8 / Consumer type
= A FAA Fe 2Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | 3t=27/ £=5SHIE/ J|Et ZE/0|1&
32% |/ 68% 28% | 40% | 32% 36% /| 16% /| 44%

64% / 36%
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MIZ O} (1) / Product evaluation
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Strongly Disagree Neutral Agree Strongly
disagree agree
O ZF Ay 8% 8% 40% 32% 12%
@ ZX W2 8% 8% 40% 32% 12%
- = T CIXtel
WIIK A5 ® ZZ CIA 8% 8% 40% 32% 12%
Package @ moHd 8% 4% 40% 36% 12%
preference ® JIAIA 8% 8% 40% 32% 12%
® =2 = 0% 4% 32% 48% 16%
@ X EdE= 0% 4% 52% 28% 16%
AlAl & OIAH @ A2 oA 0% 4% 48% 40% 8%
Impression | @ &2& olat 0% 8% 28% 52% 12%
before eating| 5 s5¢ 4% 0% 28% 56% 12%
@ A4 0% 0% 20% 52% 28%
@ A2 = Z0| 0% 4% 28% 36% 32%
| & IH
A& 2 8ot 5 ag = =0 0% 8% 20% 32% 40%
Evaluation
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after eating @ MuA Z0| 0% 8% 20% 32% 40%
® S5 0% 4% 24% 40% 32%
® & o ¢ - - - - -
@ &S 0% 12% 40% 32% 16%
| IH
Lol &ot @ Il 0% 0% 52% 28% 20%
Naming
. A=A AN
evaluation @ dZ4 0% 4% 48% 32% 16%
@ Hdsx 0% 4% 44% 36% 16%
O s2E 0% 4% 16% 40% 40%
@ = 0% 4% 32% 20% 44%
® ot=E 0% 4% 36% 24% 36%
P A IH
a85d Bt | g agy gz 0% 12% 249 36% 28%
Productivity
) 20| MS
evaluation B A=20 Hds% 0% 4% 32% 32% 32%
® olEHN 0% 8% 36% 24% 32%
@ QX&E 0% 4% 28% 36% 32%
S 8% 0% 0% 24% 36% 40%
It I} Price evaluation 4% 32% 20% 16% 28%




HIZ O} (2) / Product evaluation
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Ol | o o (Taste) | 1012 Pl 2 el
(Package -~ (Naming) (Price) (Other)
. Scent)
design)
0rE R0l
. 7.0% 15% 56% 0% 2% 0%
Satisfying factor
=0E R0l
=== 0% 0% 5% 0% 69% 26%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
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ORNGREORNO) @ B ® 60| |6 |®|®
Age range

0% | 0% | 8% | 16%

0% | 16% | 8% | 12% | 4%

4% | 8% | 4% | 16%

0L ¥ 24

reason & analysis
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&S JFAW / Preferred price range

A
Price range

$15(16%)

$20(0%)
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reason & analysis
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AN S&=24 / Supplement and comprehensive analysis
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&S H & / Future plan
NE 824 |, age 2o sdolehs 94 2uASqA 297 A8 4550=
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application plan




