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Analysis of Consumer’s survey

OBIHIAE HE 32
Product information
H39 @
=) Strawb
Product Name |/ Strawberry
HIZEAH(S=SLA) =0
manufacturer
+ 3% Product name
Strawberry
+ M= AF manufacturer: Mongolia
AZE SAHHIS
Similar products on the
market ¢« =D BHOWDEA:

Selling price in the country :

19,500%/kg

Date of consumer’s survey and numbers of respondents
=X 0|2
Date of survey

OFUEIAE =& el & SEN =

4= SBA4 #

2022.05.06
204
Number of respondents
=4 Zi
Analysis result
2HIXF 88 / Consumer type
o4 Hd HE=X FR 2y

Gender Age Residence
male / female 20s / 30s / 40s + | 3t27/ £=5SHIE/ JIEt

8/12 10/5/5

Job
Z2&/01&
4/9/7 10/10
_




MIZ O} (1) / Product evaluation

e O Xl =<

o1 e i SEls! SIS

S.trongly Disagree Neutral Agree Strongly

disagree agree

O EZX 2 0% 30% 25% 30% 15%

@ XX ME 0% 15% 60% 10% 15%
-— — _él. O|_| oO oO oO oO o0
W3IX A5 ® ZZ CIA 5% 15% 60% 15% 5%
Package @ HoH 5% 10% 60% 20% 5%
preference ® JAIA 20% 15% 40% 20% 5%
® =2 = 20% 10% 45% 20% 5%

@ 88X Edc= 40% 10% 20% 20% 10%

A&l R Ol A} @ A= olAt 50% 15% 0% 25% 10%
Impression | @ &2A ol 0% 15% 50% 25% 10%
before eating| g 551 0% 15% 50% 25% 10%
@ A4 0% 15% 50% 30% 5%
@ A8 = 20| 0% 5% 55% 35% 5%
A& = Bt g ag = =g 0% 5% 60% 30% 5%

Evaluation

. MU = % % % % %

after eating @ MuA Z0| 15% 10% 60% 5% 10%
® S5 0% 10% 60% 25% 5%

® & o ¢ 0% 5% 65% 20% 10%

@ &S 0% 20% 50% 20% 10%

uiors Eot ® Il 0% 20% 50% 20% 10%

Naming

. 24 M % % % % %
evaluation ® 224 0% 20% 50% 20% 10%
@ dss 0% 20% 50% 20% 10%

® s2= 0% 20% 50% 15% 15%

@ = 0% 20% 50% 15% 15%

® ot=E 0% 20% 50% 15% 15%

984 Bt | @ ay gz 0% 20% 50% 15% 15%

Productivity

20 =3 o) o) o) o) O,

evaluation B A=20 Hds% 0% 20% 50% 15% 15%
® olEHN 0% 20% 50% 15% 15%

@ QX&E 0% 20% 50% 15% 15%

S 8% 0% 20% 50% 15% 15%

JI2 EO} Price evaluation 5.5% 16% 49% 20% 9.5%




HIZ O} (2) / Product evaluation

HHB'I: /A A2 , \
CIXFQl Hol op= Q)
A (Flavor/ (Food ot (Taste) ; l. } 1 &l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
o 5% 5% 10% 65% 5% 5% 5%
Satisfying factor
E0E R0l
L. 5% 5% 5% 5% 5% 75% 0%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
=S olelelele|olelelelse| ole|ele]s
Age range
10% | 10% | 10% | 10% | 10% | 5% | 5% | 5% | 5% | 5% | 5% | 5% | 5% | 5% | 5%
QY A2 2% St=2AF D19 ornt
E0I 0 8437 & g @& Z0}6H X 2
WH=2= 220 82 | gusuy 29 | Z)) 222 & & 8=
A SOl Nz= HiEtelS MzE 201 £22 =g
7% =a S0FRC oD T KOl | LD US. WAED
reason & analysis e e _ o
DS A Al R £E2 Bt CHOIA =N HER2
2o LD AL HOolXI2H §Xl, &2 AMEHI SANEIISE
=240l HIoH XHOI D} HictLt 2 J12t0] DS
A0 2=2= =2 BOIN RE=2 2

&S JIAW / Preferred price range

JHACH

. $10(75%) $15(20%) $20( 5%)
Price range

500qg, 1TrayE JIE2LE
OE SI18 HIRAL | x gimors st of
Ols € 24 tsatttl =1 /USs. NTOo| JIAQI2H JrA 0 Hioh SZ0l
reason & analysis 202 22 A9 Z010 == HS0ICH
1kg/19,500%




I S&=24 / Supplement and comprehensive analysis
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H & / Future plan
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