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Analysis of Consumer’s survey
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Product information

=Y
Product Name

HOIHA / Enoki mushroom

MZEAH=ESH)

manufacturer

AZE SAHHIS
Similar products on the
market

¢ MEY Product name :

Enokimushroom/Z 0t 44/

¢ HIZAF manufacturer: China
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Date of consumer’s survey and numbers of respondents

=& 0|2t

&l 2022.05.23
Date of survey

42 SEA = 0%

Number of respondents

=4 21

Analysis result

2HIXF 88 / Consumer type

g4 Ll HEXN S =R Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | 5t=27/ *=SHE/ DIt Z2E/012

7/13 10/5/5 6/8/6 13/7




KIZ =IO (1) / Product evaluation

HF 2K o = e
o Ct :fftf' OE“; agc agc
S.tronly Disagree Neutral Agree Strongly
disagree agree
® =2 2 0% 10% 40% 45% 5%
@ Z& M 0% 20% 60% 10% 10%
o = T ol
W3X d5S ® CI Xt 5% 20% 60% 10% 5%
Package @ ®old 5% 10% 60% 20% 5%
preference ® JHAIA 0% 30% 40% 25% 5%
® == 72/E2 20% 10% 45% 20% 5%
@ 88X E™C= 0% 30% 30% 30% 10%
Alél bl Ot_|<A:>I' D A= Q1AL 0% 15% 50% 25% 10%
Impression | @ &2 o4 0% 15% 50% 25% 10%
before eating| 5 sa¢ 0% 15% 50% 25% 10%
® Al 0% 15% 50% 30% 5%
@ A8 & Z0I 0% 5% 55% 35% 5%
Al S IH
A& = ?JP ® A8 = Z0| 0% 5% 60% 30% 5%
Evaluation
. e =
after eating @ =0 15% 10% 60% 5% 10%
® sz 0% 10% 60% 25% 5%
® & o B 0% 5% 65% 20% 10%
OR=8= 0% 20% 50% 20% 10%
0| 1H
tiold _°j+ @ 14 0% 20% 50% 20% 10%
Naming
: oA
sl ® 0% 20% 50% 20% 10%
@ Hd5% 0% 20% 50% 20% 10%
o sLE 0% 20% 50% 15% 15%
@ A= 0% 20% 50% 15% 15%
® =T 0% 20% 50% 15% 15%
AN IH
ce=e c.>.3+ @ 0§ ol 0% 20% 50% 15% 15%
Productivity
. =0l SMSE
svalEiion ® X = 0% 20% 50% 15% 15%
® 5I1EA 0% 20% 50% 15% 15%
oIxlE 0% 20% 50% 15% 15%
e HST 0% 20% 50% 15% 15%
It EO} Price evaluation 1.6% 16.4% 51% 21% 10%




MIZ O} (2) / Product evaluation

Té”&'}i: g/ M e ol oA a9
- (Flavor/ (Food g+ (Taste) = ._'
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
. o 10% 5% 0% 50% 5% 10% 20%
Satisfying factor
=0E R0l
E, . 0% 10% 5% 15% 5% 50% 15%
Unsatisfying factor
S5 HHEM / Preferred age range
20s 30s 40s +
=S olelelele|ole|elelse| ole|ele]s
Age range
10% | 10% | 10% | 10% | 10% | 5% | 5% | 5% | 5% | 5% | 5% | 5% | 5% | 5% | 5%
WOIHAS LHS
HESLE SR8 =22
WOIHA ER0 E9s | AFEAME 2 O ItXl _ _
0 U 24 MASICHD oft0 Et
, grah A0l UM SAIY 20 He >
reason & analysis . _ HMEZ0 il st=24t2
Z 0t CH UNA 0l HSEHCH.
< orol £ECHD
ojAES Lt

&S JFAW / Preferred price range

A
SUsTE $1.00(75%) $2.00(20%) $3.00(5% )
Price range
0l JtHAS HdSot= JrA0|l O XH0l=
A2 ASO0l EFAF DA LEXIGH st=2 40l 2t
e U =2 ) B 3%0il FOHatI0lE i<
. o XHOIJF 32X 220t AW HSL XtHolot _
reason & analysis SX™A|2t M2,
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