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Analysis of Consumer’s survey
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Product information
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Similar products on the

market

¢ MEY Product name

*>

Melon— amTaTrya

M Z=AF manufacturer: China
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Date of survey

BUHIAE 27 20 2 SEX
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Date of consumer's survey and numbers of respondents

2022.06.17
= SEA & 209
Number of respondents

24 27
AnaIyS|s result
AHI X / Consumer type
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Gender Age Residence
male / female 20s / 30s / 40s + | at=7/ Zs/0|=

6/14 4/9/7 14/6
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MIZ O} (1) / Product evaluation

do 22X 1]/ =)
=4 =
eCH jofx' =S IR0 IR0
Strongly o olck Agree Strongly
; Disagree Neutral
disagree agree
® EF ZY 0% 5% 70% 25% 0%
@ Z& M 0% 10% 65% 20% 5%
_ = IR CIRO 0% 10% 65% 25% 0%
_u_HalIl &QE @ | I' (4 (4 (4 (9 (9]
Package @ By 0% 5% 85% 10% 0%
preference ® JIAIA 10% 15% 30% 30% 15%
® == 72/E2 0% 5% 60% 35% 0%
@ X E”E 0% 5% 70% 25% 0%
AlAl & ojap | D AIZE oY 0% 10% 60% 25% 5%
Impression | @ 2 o4 0% 10% 55% 30% 5%
before eating| 5 sac 0% 5% 65% 25% 5%
@ A 0% 20% 65% 10% 5%
@ A8 & Z0I 0% 5% 65% 30% 0%
Al S IH _
A& = &t ® AS = Z0I 0% 5% 65% 30% 0%
Evaluation
. S =1 S ==
after eating @ Mgr™ = 0% 0% 70% 30% 0%
® =42 0% 0% 75% 25% 0%
® & o B 0% 10% 70% 15% 5%
@ &S 5% 20% 55% 20% 0%
0| IH
Horg Eot @ I« 0% 15% 65% 20% 0%
Naming
- SE-P
evaluation ® ¢ 5% 20% 55% 15% 5%
@ &5 0% 10% 75% 15% 0%
® 52 0% 10% 45% 45% 0%
@ A= 0% 10% 65% 25% 0%
® o= 0% 10% 60% 30% 0%
AN TH _
d5d 8ot @ 04 olEt 0% 15% 60% 25% 0%
Productivity
. 20| NS
evaluation ® X240 ds= 0% 5% 65% 30% 0%
® 5IEA 0% 5% 80% 15% 0%
@ IXE 0% 5% 75% 20% 0%
oA MSE 0% 5% 85% 10% 0%
I EO} Price evaluation 0.7% 9% 65% 23% 2.3%




HIZ O} (2) / Product evaluation

l_léHlil}i: g/ M e Hioj oA a9
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(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
. 0% 15% 35% 35% 15% 0% 0%
Satisfying factor
=0E R0l
=== 10% 0% 10% 5% 10% 45% 20%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
AE
DI ®| 6 O@I®|®| 6| 0O@Ie®l®|®
Age range
10% | 10% | 5% | 5% | 0% | 15% | 0% | 5% |20% | 0% |10%| 0% | 5% | 5% | 10%
ore BS0|Lt AZ2H0| orotd YHAHDL
0|_‘<_3|_ l;l_cl _E_}_¢|| ore &£ o g o] HE A DB =2
otz E230Iu e 2K 9ol0l | ES0ICh ARCE
, sF0| EQUCH =L, et & 80l | BEES0 gHod £E2
reason & analysis
Z=QULCH 0| C.
&S JHAW / Preferred price range
JHACH
. $20( 80%) $25 (20%) $30 (0%)
Price range
e U 24 B skl E2 SZE 0|0
|7 _ ol JtAe sRIEOIC = ols
reason & analysis 0l JtZ22 &el&O0ICt.




=35I ;
I S&=24 / Supplement and comprehensive analysis
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H & / Future plan
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