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Analysis of Consumer’s survey
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Similar products on the
market

¢ MEY Product name :

LOyY’s MAX Queso

¢ HIZAF manufacturer :
POpsico Inc. USA
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Selling price in the country

($ or Euro etc.)
$2.00
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Date of consumer’s survey and numbers of respondents
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Date of survey

20224 108 15€ ~ 103 28¢
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Number of respondents

20

=4 21

Analysis result

AHIXF 88 / Consumer type
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Gender

male / female

20s / 30s / 40s +

6% / 149

108 / 49 / 64




KIZ =IO (1) / Product evaluation
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Strrongly disagree Disagree Neutral Agee Strrongly agree
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WA el=is - - 1% /5% | 118 / 55% | 8% / 40%
Package preference
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Impression before eating
Al 5 H)
M. =00 . - - - 6% / 30% 149 / 70%
Evaluation after eating
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Naming evaluation
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Productivity evaluation
= =
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Price evaluation
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s . 2% / 10% | 159 / 75% | 13" / 65% | 14%H / 70% | 10¥ / 50% | 10¥ / 50% -
Satisfying factor
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Unsatisfying factor
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application plan




