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Analysis of Consumer’s survey
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Product information
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Similar products on the market
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Selling price in the country :
6.558/500ml
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Date of consumer’s survey and numbers of respondents
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MIZ O} (1) / Product evaluation
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Strongly ; Strongly
. Disagree Neutral Agree
disagree agree
@ ZH 2 0% 30% 30% 40% 0%
@ Z& & 0% 0% 60% 40% 0%
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W3 A5 ® CI Xt 0% 30% 30% 40% 0%
Package @ HoH 0% 0% 60% 40% 0%
preference ® JAIA 0% 30% 30% 40% 0%
® L& A/ 0% 20% 40% 40% 0%
@ 8X EdE 0% 10% 50% 40% 0%
AlAl & OlAH @ AlIZA olA 0% 20% 40% 40% 0%
Impression @ =2 oy 0% 20% 20% 40% 0%
before eating| 5 55 0% 40% 40% 20% 0%
@ 4 0% 30% 20% 50% 0%
@ NS & Z0 0% 30% 20% 50% 0%
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Evaluation
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after eating @ Mgt = 0% 30% 20% 50% 0%
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Naming
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0 0| ASC [¢) o) [¢) o, o,
evaluation B X281 A5 0% 5% 75% 20% 0%
® o°lEH 0% 30% 60% 10% 0%
@ XE 0% 30% 60% 10% 0%
A 5% | 50% (20CH) | 30%(30CH) 10%(40CH) 10%(50CH) 0%(60CH)
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NIZ O} (2) / Product evaluation
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CIXte! (Package (Flavor/ (Food OF (Taste) iIOI. } -1 &l
. (Naming) (Price) (Other)
design) Scent) texture)
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Satisfying factor
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Age range
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Price range
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HAAE L AX S&E4 / Supplement and comprehensive analysis
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recipe application plan




