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Analysis of Consumer’s survey
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Product information

AR

Product Name

ROOALE=Z3

HMZEAH(=ELH)

manufacturer

2OMD(F)

AS SAAES
Similar products on the
market

ME%Y Product name :
xR OOKEZOnk140g

M Z A manufacturer
BEO&SFER)ORAR

oS =t EOHIHE
Selling price in the country
89.95t/140g
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Date of consumer’s survey and numbers of respondents

=& =M 2022-5-20
Date of survey
£ SEHA = 0504

Number of respondents

=4 21
Analysis result

2HIXF 88 / Consumer type

AU o™ F=X S =&
Gender Age Residence Job
male / female 20s / 30s / 40s + SHEIAl/D|EF X & SHM/AMAEOI/F=E OIS
80%/20% 10% / 50% / 40% 100% / 0% 10% / 40% / 50%




KIZ =IO (1) / Product evaluation
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e OO

O X &CH HE OICH JSECH
Strongly ] Strongly
; Disagree Neutral Agree
disagree agree
@ Zz 2 0% 5% 50% 30% 15%
@ ZZ W& 0% 5% 50% 30% 15%
- = _él- O|_| OO OO o0 o0 o0
WIIK A5 ® ZZ CIA 0% 5% 60% 30% 5%
Package @ By 0% 5% 40% 40% 15%
preference ® JHAIA 0% 5% 50% 40% 5%
® =2k FH=s 0% 5% 50% 20% 25%
@ X EdE= 0% 10% 50% 40% 0%
AlAl & OIAF @ A= ol&t 0% 10% 70% 20% 0%
Impression | @ 2= 0l 0% 10% 70% 20% 0%
before eating| 5 s5c 0% 10% 60% 30% 0%
@ A4 5% 5% 50% 30% 10%
@ A8 & 20l 5% 5% 50% 30% 10%
Al S IH
A& = &t @ AIS = 20| 0% 5% 70% 20% 5%
Evaluation
. MNUHIA = C)° C)° Oo Oo Oo
® S5 0% 0% 50% 40% 10%
® & o 0% 0% 0% 0% 0%
@ &S 30% 10% 50% 10% 0%
ol IH
Horg Eot ® J14 30% 10% 50% 10% 0%
Naming
. 244 [ [) [} [o) [o)
SvElETE ONEEE! 30% 10% 50% 10% 0%
@ Hdsx 30% 10% 50% 10% 0%
O s2E 5% 10% 50% 30% 5%
@ M= 5% 10% 50% 30% 5%
® ot=E 5% 10% 50% 30% 5%
AN TH
J5d 8t @ 200 <&t 5% 10% 50% 30% 5%
Productivity
. 20| AS o, o, [o) o, o,
evaluation B A=20 Hds% 10% 10% 40% 40% 0%
® olEHN 0% 10% 50% 40% 0%
@ QX&E 0% 10% 50% 40% 0%
oIEUE 855 | 10% (20CH) | 20%(30CH) | 40%(40CH) | 30%(50CH) 0%(60CH)
It I} Price evaluation 0% 10% 30% 30% 30%




KIZ ZJ} (2) / Product evaluation
JEHE'ZE! S/ A Holal . o
| Xl (Flavor/ (Food |8t (Taste) " l.o P._' !
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
0rF K09l
. . 10% 10% 10% 10% 5% 55% 0%
Satisfying factor
S0tE R0l
E. . 10% 15% 10% 15% 10% 10% 0%
Unsatisfying factor
&85 AHMO / Preferred age range
20s 30s 40s +
A
O 0 66 66 0O 06 e 660 6 ®|6
Age range
0% | 15% | 10% | 11% [ 12% | 5% | 5% |12% | 6% | 12% | 12% | 6% | 10% | 2% | 6%
H220| HIoH A0
) S 4000 AHIXH 2R
H2 AHIE0 H=22 Mot TrEsiAL D)2t
0 ¢ 2 _ i HEELZ =22 0l
. Blle 2AAalE8e=z 50% 01t 1+18AIZ
reason & analysis oty EXHN CHst
0ol BRI EAS 30CH DME9 20|
RPI} =2 T
2AlS BS
&S JHAW / Preferred price range
JbA
. $4.5(60%) $6.75(30%) $9(10%)
Price range
141 SHAFD|2F Dt
goloz H2 AHIE9
3 SHAF MO 2H A2
S22 BHD MLt
B St=2 X238 ZE0tots | ZEXL A2 IHEH
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. SN2 50 HB25=0I _
reason & analysis BHol= e £ U= A JbAOol MSte X &1
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