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Analysis of Consumer’s survey
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Selling price in the country :
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Date of consumer’s survey and numbers of respondents
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Date of survey
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Analysis result
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Gender Age Residence Job
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KIZ =IO (1) / Product evaluation
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® =2k FH=s 0% 5% 50% 20% 25%
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AlAl A OlAH @ Al2H olA 0% 30% 70% 10% 0%
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ovaluation ONEEE! 30% 50% 10% 10% 0%
@ d5% 30% 50% 10% 10% 0%
@ BAE 0% 10% 30% 50% 5%
@ das 0% 10% 30% 50% 5%
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evaluation B A=20 Hds% 0% 5% 15% 80% 0%
® olEHN 0% 10% 20% 60% 0%
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oEUE 855 | 30% (20CH) | 30%(30CH) | 309%(40CH) 10%(500H) 0%(60CH)
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I} (2) / Product evaluation
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Unsatisfying factor
Sds AHM / Preferred age range
20s 30s 40s +
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Age range
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&S JFAW / Preferred price range
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Price range

$1 (90%) $1.5 (10%)

$4.5(0%)
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&/ Supplement and comprehensive analysis
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H & / Future plan

HES
o0

Hi0 K
==
=
o <
60
ol
=T U
< R0
000 Kio
=<

i m-
oF -

™ il
<

._No o_E
gl 2=

<
Ol 76r
R0 10

=
Product
promotion plan

el Al &

recipe
application plan




