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No 214, Ground Floor, Seikkanthar Street, Kyauktada Tsp, Yangon, Myanmar.

Su Myat Mingalar No 214, Ground Floor, Seikkanthar Street, Kyauktada Tsp, Yangon, Myanmar.
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Facebook | https://www.facebook.com/kfoodmm

Facebook Link: https://www.facebook.com/sunny.estore/

Sunny E-store Vendor Link: https://sunny.com.mm/collections/k—food-station—-myanmar

Facebook Link: https://www.facebook.com/mogozay/
Mogozay Vendor Link: https://www.mogozay.com/en/brand/k-food-station-myanmar?brand
=k-food-station-myanmar&sort=latest&page=5

Facebook Link: https://www.facebook.com/barlolo.mm/

Barlolo Vendor Link: https://www.barlolo.com/marketplace/seller/collection/shop/kfood/

Facebook Link: https://www.facebook.com/spree.com.mm/

Spree Vendor Link: https://spree.com.mm/index.php?ctl=store&id=1173&page=3
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o AEFAA && Live promo video

(1) Nandar's Kitchen 13 : 82 AEFAA 9] A= &8 QTH AV
https://www.facebook.com/nandarskitchen/videos/791501038297300/
https://www.facebook.com/kfoodmm/videos/791501334963937/

(2) Nandar's Kitchen 2% : 98] AZFAA9] AE &8 q=H 47
https://www.facebook.com/nandarskitchen/videos/533320610960593/
https://www.facebook.com/kfoodmm/videos/533321474293840/

(3) SerMal 1# : =} AESFAAY AlF = 4 %15
https://facebook. com/ story.php?story_fbid=497470077814219&id=1824063693
https://facebook.com/story. php?story_fbid=2756787757924842&id=182406369357542
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(1) 382} 2kgol
https://www.facebook.com/102572624938749/posts/149678076894870/

(2) & et A9, =HxE37] BBQ
https://www.facebook.com/102572624938749/posts/146849750511036/

(3) -7 AT T AR Fetolt X7
https://www.facebook.com/102572624938749/posts/145417550654256/

(4) FoiA 7o} et
https://www.facebook.com/102572624938749/posts/144066444122700/

(5) o=ETA, dfEetH, 2o FA
https://www.facebook.com/102572624938749/posts/142168277645850/
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