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This report covers important elements of Food Brokers
o] HuNE F= HEA F23% 848 UEH

e How do Food Brokers work? 2] 3% 57} Q1-& o] @ |
Ash=A?

e Small Regional Food Brokers vs. Large or National Food
Brokers 271 A9 A& Z7]9] yvs tFE =
WA E/=7F A% AN

e How to evaluate and select Food Brokers 2] 3% <7l 21
B7hstn Aeshe 3

o

A =

e How to train and monitor Food Brokers 23 < 71203
WE T A @

e How to do sales presentations with Food Brokers 2] 3%
Z7Q03 ML= T el A B Py

e The cost of using Food Brokers 23 £ 7l <15

Ageted = HE

e Manufacturer expectations and support | %= <3 ] 9]

71t ek A1

Figure 1 - Working with Food Brokers
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All Brokers Must Have Broad Knowledge of

BE B2A/FNAL eT 2e FPAD AL XL glojok &

The products they represent and competing products “LE ©] EHiLL‘S}t

Al B A A

A working relationship with chain Stores and Distributor Buyers | 175 2
A vpolof skl @ w7

Access to Category Review Schedules 7}E| 112] HE L Aol tfgt o A~

Access to promotional schedules and Ad planning 2254 A4 2 451

Aol gk JA =

Good understanding of local consumers and store demographics =2 /& #]

Zu| 2} w7 )15 S Aol thEk ShEE o] 3

Product seasonality #l| 3% A4 43

In-depth knowledge of documentation required by Stores and Distributors

Mg 2 FEQAT} 2 TFeE Balol] dg A5 A X4

Product presentation to Stores and Distributors 7] & 2 &3 Aol off gt

Al ZEAH o] A

Product positioning, category specific 7}E| 222 H A% 8l %]

Product placement on shelf with Plan-o-gram Plan-o-gram = 2| =134 o]
upet A nkel] Al F ¥

In-store demonstration requirements "] & ol & Q- A}gF

_:

In-store set and re-set and Merchandiser support ] &1} A &
Ao g Hzitho] A 2]
Order processing, accounting and invoicing =+ *| 2], 3] Al & A4

3y

Deductions, discounts, off invoice and reclamation expenses 3 A, &¢1 2
22 A H] &

Figure 2 - Broker Essential Knowledge
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Ao FHA, AR Spol s A N w s Adepat A8 8 sz

rlo

HaEE VIF M e HEECE FL AAEE A Folrba glvk.

Best Asian Demographics

e High Korean food preference consumers are best found in large
metropolitan areas such as New York, San Francisco, Los Angeles,

Chicago and Boston ¢t 2] A& =7} 5L A AELS 75,
WEGA 23, 22 A2, AT BAE 2 A A ool
2ol stk

AT

e (Cities with high Asian populations influence Asian ethnic food
preferences either introduced by friends or from the cultural exposure
ofAlo} )17 7F B2 A= W9 FHolY w314 =& = 8
ofAlo} W& S MG ol kS n X

e Asian food consumer demographics: educated, high school graduate or
more, affluent households, age group 18 to 65 yr. ©}A| o} S-2] A H| A}
AT A w2 uF o]t =AM, F3 7H, 18-65 Al
AR .

e Los Angeles County demographics =2~ A 2~ o A+ T A

o 11% Asian population out of 4 million ©}A] o} 1= 400 7+
A+F 11%°] .

o 1.4 million households with median age of 35 yr. 140 W+ 7}+2]
St A" = 35 Al o]t

o 18% household income $100K-200K 18% 2] 7} A5 10-20
T2y otk
8% over $200K 8% ©] 7} A5 20 ¥k & o] /ol

o 74% with high school graduate degree or higher (Reporter) 74%

o mEeL EY R 1 ol g AP m k.
o Los Angeles is a good starting point for Asian foods =2~

WA 2 okAlo} &4 Al HY F& Fuolu,

Figure 3 - Best Asian Demographics
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H 27 /T 700 22| & = (Working
with Brokers)

HEASS OIS AL oAbl Al AlES arfsior doh M, 18 A =

oA Ak AA AL BEAE AEGA, edA R AH s =y B s

1. v wholo] 2§ ulo]ojol /] HulE )% La|elo 4

a) "M B AL Ay A vt oy A E JdAS gRgn
Eal

o) AxdA e A Y& o} MZ vl Al A Point of Sales (POS) A=,

TREA ZRIH AR A, A8 A7 A, G B 8 AR S
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d) Fhelae) sju A ol B3k oA sl Ao AE A o) e A W,

e) AZPA7} F203 A -u|(slotting fee) P 7] H]-&S P4 3t}
2. A 1
a) AR W/l atel v 2 fE A 0] A A ES A e 9l e

b)

c)

= 5fo] o] 5els et
slol dA dolyl 714, BAF (scan down)® ¥ 52 A% &5 (free-

fil) & TR} oA S5 7158k v, 18 GA R A=d A A

w
N
i
™

b)

c)

d)

e)

f)

AR GEQA AR 23S T4 225k Az Aol A A%
A% e 2430}

Az A A oY LE ool e S TS R,
CEEREERE R R PR R BEE S e

(POG) ol 2+ 2 dsl 2 e s},

Page 29



U.S. Food Broker Report 2017

4. AL ] B 71EF 9

c) 24 A ZF ool Ak gttt
d) e ArHe= H4d g

e) o veralo] Brlelm A2 AE A A H),

HZA9 I3 X193} o7} E (Broker Territory and Accounts)

T
il
A

% Principals © A& &S, A9, 75 AL, 54 g A 2 5HAS

M
o,
ol
ol
N
Ho
L
X
I
o=
rlr
el
12
filo
ot
&
Sy
Y
3
~
5
Q.
o

@

N

o~
N
o,
)
v
gl

-

Be75ol #d AY = v AN A AES ) & F es

ofmgket. shAIRt, =] ARl o] AAl= A gl e Ao, 2 A9+

AHelE BEAES 259 4 5l 8 E v Aotk
Principals & B2 AES 11-83}7] @4 o oju] AH= “ house
account” & 7FAaL )& Ut} ofvle O52 S X ALE OFS o] 83

B
=
2,
2
o
t

U HAE B O & o|F 2 o] 8-3& A olth Principals & 4%

AU =5 Algstar Ao 3 = ). o] 8 g 7 §-ol = Principals ¢ B2 A7}

#7d3te] house account 7} AlSFoll Al A ] AS A4eT 4 Aok 1),
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house account & 7| ¢Fol| A A9 st} = HE2 AL 5ol W IS

Principals ¢} B2 A= JAH], 7] FaL 9], gA £ Wdto|d &=

2 el A HE eob 2 A 7 e 271 vl gl tie 21 R AR S

A& Fojof gt} 713 A -2 Robinson—-Patman Act o @&} #9594 ¢JH o).

(Commission)
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U.S. Robinson-Patman Act
Be aware of the U.S. Robinson-Patman Act regarding price

discrimination violations on charging competing buyers different
prices for the same "commaodity" or discriminating in the provision
of "allowances" - compensation for advertising and other services -
may be violating the Robinson-Patman Act. (Commission)

AAA vpolofol Al BAR “FE" o tha} vhE AHAL
=z

FastAY “Bl 87t A A ZHE sk Aol digk 7+4 xpd
$]Wte] 3k 1= Robinson-Patman Act ol 2] 5}2}.

Figure 4 - U.S. Robinson-Patman Act

Ja?
il
Al
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Jo
S
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rot
2
u
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lul
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rlr
N
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Y
1o
1>
)
SE
M
fo
2
o
il
)
ol
ol
10

rlo

AZGA7F A Ankel] AAFS AGsti=d /g wel B 27 vlE

“olxH] (slotting fee) o]t} Al 5% o A o A+ “Slotting Allowance”, T+
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“pay-to-stay” 2Fal F-Ett o] AL A3 A, dewolr g HA E=
Hlgolth. A BaAol m=w HA= v AlE el g = FER
5= ol o, WAl A 2kl A v AlQlel 3Rk &t

28575 Fheh r vl A= AAE SAeE v Adnk g e AR S

Typical Cost of Selling to Supermarkets

ovhAe 2 Bufshed Qo] YA o2 EE v

Slotting Fee &1 & H|

e “Free Fill” with first buy A T-vjA] “SF 52 A%
(free fill)”

e “BOGO” — Buy one, get one “BOGO” — 3} AN 3=
TR/4EH2 49

e In-Store Demonstrations " g ©] &

e Trade Advertising Allowance 2+$1 /59 331 o4+

e Distributor Show Participation 75 4 A 2] vF=+3] -7}

e Guaranteed Sales ¥vj] B <

e Product Liability Insurance, $3million USD A| 3% .4+
A Byl 3uigk &g,

o}

—5
=]

Figure 5 - Slotting Fee
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, B qry vl Eo] “d B (slotting fee)” & F-#olA| = &t

3
ik
)
Ry
N
)
%
o

1] (slotting fee)E 7] 74 9]

FHe| 2] "lo]o)/EF5E Hlolof, FHH| g vy A /EF5E vy A 2
v t}o] A (Category Buyer, Category Manager & Merchandiser)

W HEQA R Ee A FEYe dde 54 A
Fhel31e] vholo] (BB wolo])s] Fa g A%
Aolth. TELAES TYD W, TG AFo

ol @A A B AR, Abe) sb o pulshe

SFojulof gk, vholo} 5 & Aol of® AEHo] A
Stofof 5u], Hholo} 58 A G £AHE 9)5he] o] kel o7 o
AR A Hholof 5% 3& QT Fhe e wpolo]E& 71 Ee] A W AT

A eke] BAES B3t 25S 714, P = B (A AL A 2R
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e

AR A A7), TR S e Aok e AR AFS @4 3 Aol
St} A shel e WU A = P&L(EeD) o g 2o k.

helae) WA (F2E o A)E g B G E A A 54
Fhelane] o] el osl Fuje] Mol 9= Ful AE ) (procurement
specialist) ot}. AAIEL 27]0] & ] 18] Fhel e Wy Ael A 94
7l slofof s, o= el ie] wpeloj 7t FE & 4 YRS FoAH AE
mso] AES &8 Fvh AW, e WuAz AAES AE 7140
zxzo] wholoj7h 1 AAEES #7ta) Folof @i,
A% Sol, kA S8 PF Ahulate] MU AE 2 Akl A g

erE Folet 28 waan A A ne vhololsh shelaa) vy A o)

152 JHe g ol thek AnbAQl v dERE Jdelof it o] dAlel A=
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gerh, shelae WuAE 2 FASeln Feel bsw ARAFE

o
o

o]F3 gom, AR B A, Mk, /4 Y, Tawd %

ik

st QoA Fhelate] My A S webso) Jheaey] vy A = sl

e

Page 35



U.S. Food Broker Report 2017

=K

7he|aLe] wholoj e} Fheare] w47} 3

o]+ 7l aLe] vy A 7} b o o

IR EERSE
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Z

. v

Z =13 (Plan-O-Gram )& A &

5 A F 15 Y A (Specialty Food Distributors)

Wi

60,000-70,000 SKU
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A
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A
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-
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He wl o, o= AlFEo] Aol 95% A A Slojof Frrk= Seoltt

AzPA = Atd g = gl met -5 AANA AES wEslof 2t
FHeY =8 wl ol tial] FredAls 2 8BS S Aot old Fgel=
AAE S A= AH-A 3 A Fol el FFelA 2HA| sk As FASHA

&g Aol AzgAE A

“Specialty Food Products” as used herein shall mean: foods and
beverages that exemplify quality, innovation and style in their category.
Their specialty nature derives from some or all the following
characteristics: their originality, authenticity, ethnic or cultural origin,
specific processing, ingredients, limited supply, distinctive use,

extraordinary packaging or specific channel of distribution or sale. By
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their differentiation in their categories, such products maintain a high
perceived value and often command a premium price”. (NASFT)

National Association for the Specialty Food Trade

of 7)ol AMEE “E HE AE" L AT FE 2 FE,

53 W 259 Y Ml Fi JF 2 RE P
259 EyL 27 28 B9 R s dRo)4
RED FRY, AEGR, HF L 2 2, 5 )E

ANE, A T, SR AL, FY EYEE Y

N Y/ H 2] 7E B /A Y= 259 FFE 18] 4] 9]
2} Slo] 93], 18]S AFS =L X IfAE 75 TF
Za]n] 9] 712 42 oF. ” (NASFT) National Association for the

Specialty Food Trade &5=4/5 A &= 18}

BH2AY FE5HAY &4 (Broker and Distributor Relationship)
HEASS A AAES duistr] fsiA = F+ GAIE 7ok gt 1A
BEAL AEE N vhololol Al AN £ B, FEAT FEE
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sfed A3
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shelves” — ARk E5FS Fol JEAY, 52 W BF H40

Manufacturer —J Chain Headquarter

5. Manufacturer L Desharpessly
delivers to ot f?s
distnbutor < s
desigristed ChanHQ
warehouse ‘
Broker
4. Distnbutor
ord:‘;lomm 3. Distnbutor authonze
:’:: ::‘_ or m anufacturer and start new
.sdecP Om item process with Broker
o :
Distnbutor Store Shelf
2. Broker submits approvalfrom Chan

HQ to distnbutor for authonzation :
to distnbute product.

6. Distnbutor delivers to store and set up shelf
according to contracted service option

Table 1 - Broker Selling to Store Steps

) 3} ulolo 9} F-F P A vlo]o]£}2] u|¥ (Meeting with Store Buyers

and Distributor Buyers)

wshe A2 A PHAE AHS b3 Qlojok st AF e 7%, ol 4,

N
N
:g,
i
Y,
lo,
)
g
o
gl
i
o,
st

= olofgttt. HE A= vpolojol Al 1E]
A, AR A, B zerd dAo] AR -8k upolojol Al B B2

) F & Aee 4T T 4 Atk Aol wek, AAF| B4 AA
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A, T2y 9 FAv] 53 H3 IS Principals & =9 & ok 7HY
=83 AL Principals & 528 & 3502 4 FUEE =9 = 5 Jue=
Ao},

Strategy and Insights — turning insights into action A &f @ Z2& —
TEHES YPTo=2 [AE

e Local and regional analytics and insights =4/ A W X 4] 4 F 2=

e Retail innovation and solutions 2] E| & Al W &34

e Marketing strategy development and measurement using market intelligence
and analytics A7 AR 2 B8 o] &3 niAg deF g 2L =A

e Build successful retail brands &% ¢l Anf] HAH = =

e Category strategy and solutions 7}l 212 A 2f 2 &34

e Loyalty platform 2 & E] Z &

e Predictive analytics from food marketing experts 2% P}AIY A&7}
o;ﬂ& =S|

=

e Custom research and qualified resource centers 2t%& A7~ 2 x4 & zk+

1414

e Plant and regulation compliance &7 2 A4 =4

N

Figure 6 - Strategy and Insights

AH Y BEASS B i A4S 7EH AL glofA, a3l Bal= s
FE AlAbsto] v B FolS SUF A ¢ EF dlET e AES v

Al 7EA 2. 7] fal A= ofghe] 274 o] Bast Asol . AlE olF, £
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A EE B, £5F B TAA 0] RS 5] 2G5 A Aok &

B *Cs
oA Y 71 E 7] (Developing a Marketing Kit)

HeASS a0 F7F 24 §lo] |l & A% A3t

%k
t
i

(@]
a1

ﬂllﬂl

A7

2
o
e,

AR 7} 22 AR oA Y 7] E marketing kit 7} <=9 ¥ 2L #wjj sk 1] 7}

)

Principals & A& 3lt}), vlAE 7] Eo+= 3 Al E(sell sheets), 7148 g2 E,
Principals’®] 9%, - oy, tl& Z=2 13 A4E 2718 587} AlF

v %], ] A ¥ (slotting fees), 7-7] 2] A (Point of Purchase (POP)) t] =4 9]

I

=1 (plan-o-gram) A o] EgF o] glofof st}

HE
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A marketing kit should include
oA 7 e et ZERAE
¥ 3tE ofof gt
e Sell sheets uj] A|E
e Price lists and price protection 7}4 ] 2~E %
7V HE
e Principals’ capability statements Principals 2]
A M=/3=
e Product Liability Insurance A3 2 <] 1.3
e Research data 17 #}5/H| ©] E
e Demo programs Hl| & 2 2 711
e Introductory offers A1 A% 478 E¥H 7}
e Product placement A3 Bl %]
e Slotting fees ¢ A H]
e Point of Purchase (POP) displays - " A] %
(POP) Tl 29| 0]
e Minimum Order &4 T
e Delivery time 8] A]7F

e Paymentterms A & 7

Figure 7 - Marketing Kit List
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55 AE 7 g A BE AE e AES BFE R

AbEo] o] gtk A B ube el FA sy A & o) ] =AE

it
A+
s
k
:>é
i
Mo
N
ot
i
Eﬁ{.',
1%
2,
i_"‘
i

gtol w=Ao] ot tid 7w A<,
Ao, 5 AF vl @ AF Az AT QA o] 217H FA nAE
Zrole}, A1E o] ek 3o A 2= 7be| aLg] wlolo], Fhe| arg] iy A, g
w19, o] LAFE B A, HAER TR, 0] AE2GA|, d BT T

AA, FE A A i =), 2 HAkold, 24 HAkely, 2 4A Sl

Trade shows that Korean Manufacturers
should attend or exhibit at gt A|ZYA| S|4 Fof
o w3
1. The Fancy Food Show (Winter and Summer) -
https://www.specialtyfood.com/shows-events/

2. Natural Products Expo (East & West) -
www.expowest.com/

3. Food Expo: Institute of Food Technologies -
https://www.iftevent.org/

4. SupplySide West - https://west.supplysideshow.com

Figure 8 - Trade Shows
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Ao sz Al kel ave] vy A ek 1] g whojof 52 2Abd
HlolE S nal gl 7ol meiel & & ARE-SHARE, FhE At v A7) ]l g
EEN T ARG A B B4 S ARshe] Al AP, A A
2P vl s A 8 Al TR

Fhelare] Wiy A= =3 7)o SKU & @28, 7} SKU & A &4 o=

wUE dte] ROI (FAF ool ah 5018 9 5 Q=5 o). 730

~

ARk B Mol QX A SRS 2 5 ek SR B2, vholo], 3

ZHelare] Wiy A Eo] & ol = AlES Fal At

Sauce and Marinad Top Ten Brand Current § % share | Change vs YA * Cha.nge Current Unit (’lm-ge = Change

Rank w YA YA .
vs YA

1 |Kikkoman §72.120.821 47.3%| S1.562.903 22% 26.687.963 306.419 3.4%

2|LaChoy $21,385,181 14.0%| $2,266489 11.9% 10,513,690 703,933 7.2%

3 |House of Tsang $13.280.235 8.7% -$48.729 -0.4% 3.342.188 -45.443] -1.3%

4 |Soy Vay $11,756,200 7.7% $892,727 8.2% 2,325,746 160,695 7.4%

5 | That Kitchen $9.256.470 6.1%| S1.255488 15.7% 2.322.791 286.139| 14.0%

6 |Private label $5.965.652 3.9%| S1.080.750 22.1% 2.794 647 430904 18.2%

7 |Lee Kum Kee $5.830,130 3.8% $705.886 13.8% 1,841,188 187.809| 11.4%

8| KC Master $4.730.505 3.1% -$348.501 -6.9% 1.611.897 -113.196] -6.6%

9| San Jirusls Intl $4,039.804 2.7% $833.937 26.0% 058,400 211,345 28.3%

10| Allied Old English $4.033.987 2.6% -S108249 -2.6% 1.267.736 -16.238| -1.3%

Total top ten brand Sauce Marinade| $152.398.985 100.0%
Subcategory top ten brands %|78.66%
Total Sauce Marinade $193,745,534 | soa79461]  50%| 66430565 2.163.067] 3.4%

Table 2 - IRI Sales Analysis
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H=2AH Y EY = (Broker Network)

RS LA A DA ok ot A xdA = A R RS dHEHA &

nfAE B2 HA 2 AE H2FA Y| E$ I (Master Broker and Small
Broker Network)

Adelng 24 BEAE 11835t vy B2 A 93-S = 5 3t} vl H
HEAE= EE H2AE5S 3 2 %23} 3 Principals ¢ JF= &4+=t}
A B AANAN Adgs o 5 JES 5tal T, S 2 T2 FAE
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N2 BHEHA Y E S I (Large Broker Network)

e BEA YEYITE Ao B B2 X o] AFFA Y 2L E0] vfx] o
# AT R BEA BEAls Ao Ha A JEYIE 755t
FAEH, o8] -5 Aol Bl = o) g e HAar HEA

U ES A& ©] 43} Principals & BEA ZARe} 214 g & gl o] H o]

32

U}, o] A2 Principals 7} A=) &= A8 AR B2AES #elshal 38
3}

0%

2 WU aokshz Aol o Azkat v g dzke) & & A

A B2H Y EY A (Regional Broker Network)

T3 Qlek; 8 Aol ujZe] F7h ShE vk Aol AFES ol ki

=)
H
[-'O
-
BN

AL (US-Census)©= A= 4 719 A F O =2 vpeth: A5 T4
T, B Ao s et A BEAES 159 A9e 4 4

AFAG o2 et o B B0l AF S “HHF ik BAF Ao
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ARE3F sk A A Uhieth shA R HA= A G o' Qs AA ol et =

2

Ci Ty
L
e L

WEST

Figure 10 - U.S. Census Regional Map
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State Abbreviation State Abbreviation
ALABAMA AL MONTANA MT
ALASKA AK NEBRASKA NE
ARIZONA AZ NEVADA NV
ARKANSAS AR NEW HAMPSHIRE NH
CALIFORNIA CA NEW JERSEY NJ
COLORADO CO NEW MEXICO NM
CONNECTICUT CT NEW YORK NY
DELAWARE DE NORTH CAROLINA NC
FLORIDA FL NORTH DAKOTA ND
GEORGIA GA OHIO OH
HAWAII HI OKLAHOMA OK
IDAHO ID OREGON OR
ILLINOIS IL PENNSYLVANIA PA
INDIANA IN RHODE ISLAND RI
IOWA 1A SOUTH CAROLINA SC
KANSAS KS SOUTH DAKOTA SD
KENTUCKY KY TENNESSEE TN
LOUISIANA LA TEXAS TX
MAINE ME UTAH uT
MARYLAND MD VERMONT VT
MASSACHUSETTS MA VIRGINIA VA
MICHIGAN MI WASHINGTON WA
MINNESOTA MN WEST VIRGINIA WV
MISSISSIPPI MS WISCONSIN WI
MISSOURI MO WYOMING WY

Table 3 - U.S. States and Abbreviations
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Principals 45 (Principals
Responsibilities)

H2A Fret A glo], & A AFE el do] e AF wS, a1
TR ZZ O FEe ARt E g Hxe g FUER S S HEAES
A48 52= A o] Principals ¢ 94+ o|t}

PR BEAS WEIE R HEAS DEFE 75k o7heE

AEE Folal7] Aol #A ] wu) vl el Ao & Aol7] wlEol),
H

SRR FA L 55 o] Fof AL st AT vl sol A Ejod

obAobl Q1T 7k ool BEA Aol YT £ 8F FLAEH gl
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FH A4S 2 EAolaL, dvf HolH = o]

=
AFo] A A & FEHY 2 Bdt= AS A2 e nhojofdl A
o
THE STATE OF THE

FRODECER

LA A LT T 1
- han -

ﬂﬁ‘u\\ 3
B oy

Figure 11 - Flowchart: Specialty Foods to Stores
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A= =A 4 A (Product to Market
Timeline)

o

B4

N

rlo

A7VEE AZQA L 30 AFES v= Al 270 Abel Aol

BEAYENAS /Eeta AFS v Avtel Aet=d 744 o3 482

o T =0
ok 10 A9l ol leh. Eheleielol FaEE v & Rl Be 245l gt @

upolol7} el el AE B S5 ol | AFEo] 2uhnex] AR At
n277} vhololsk g} G, AZGAZE AF 2 vpAE elate] Ful 7t
o} 914 & A%, vhelofoll A & 5 gAL AHLY AEES W 5
gtk BEAL ) AAF NS A% HE S D3 glolokaet. obe)

Gantt AFE= AR Z2AES 9fa 7t E AlF SA] Bt ekl dlA] ol

[Auguz 2002 | Seprember 2008 [ Ochber 2000 | Nneiriber 2008 | Decenber 200 | January 200 Jﬂzwku March 2010 [Apek2010 Wy 2010 [Are 2010
[RImTa 2] ;.jrrll\[ 02/ TR [ 3N [ B[ 36 1OV J00 15 |22 [29 |00 |13 [ 2027 [05] 90| A7 [24] 31 [OF | 1A 20 |20 |07 [14 |27 [28[04 |11 | #8| 36|02 | 06| 16123 |30 |00 [13 |20 2|
Globee Sedect Foods App. B
Beokix S mm
Prame u.vd_ r
Hietader 'v-:u M#h
Samples Mec u.p
J Firraew
e Structure
( Sales LA F ruh
Saregies i R
Brokers Ecucshon e
Bukers Aco ——
Degrisueor Appostment 1
Rer/Vendor Forms >«&= {
Retdey fppormment ——]
Retober Ahyrzation
Distrtotor Authanzation —l
Product to Dendetor _
Saws Lt Revew h
Prod nrﬂmk-h
Rty et &
mpones Logeacs -
Frosuct m inporer 5

Table 4 - Timeline Projection for Product Introduction
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1-3 &: A= gH-(Month 1-3: Product Review)

1. $IA A - AF] JEE sk A% 7 ] 2 v YA & 2 A sk
2. gxzpel — A&t £ 12 2] UPC ==, o AR ALgH 2 9 g9,
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a. 1] A E (Sell sheets) - 25 A|E2] EA 7]%, o] 4 @ xE A9
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1= H
WAL )

32 | A ¥ o] A (Headquarters and
Retailer Presentations)

7)ol F AL AL £ BEASS EAM A= vl Sl Al A

H =
7137} o W}, FEAlE Al 2 QA == Principals & 24 A &=
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Product Details Needed for Headquarters Presentation
AL ZHAE oA o AF AF FE

e Product list and specifications A 3% &= 2 A}k

e POS materials and sell sheets POS A} & % Fuj] A|E

e Shippers if applicable (Point of Purchase “POP” displays) 3l -2-3] A} (3] 3
%= 74-%) (Point of Purchase “POP” FH Al 5 t] 2= o))

e Unique product qualities, benefits and attributes S8 3F A% Z4 o] 1 2
E4

e Shelf-life and date code format & 7] 7F 2 & 7= A2

e Item rankings, from IRI scan data IRl 2=70 H|o]E{ol| M 2] A& 2

e Customer profile, target customer 127 3 23} & ¥ 2 6l+= 1172 thA+

e Direct competitors and differences 2 A2l A A & 1E 7}

z}o] A

e List regional current stores and their Distributors %] & & 2] vjj & 2
a9 A 55

e In-store product category preferences W] & A 53+ A% 7} oL

e Sales history ¥uj U] &

e New placement deals, coupons, pallet deals, spiffs A =% B] X] A&, F-3E,
A5 (SR A, spiffs (AZHYA7E v G2l Al 5= ol
=3 BY2/AmA)

e Demos and Samples B & 2 A=

e Plant certifications and HACCP certificates 37 215 2 HACCP <154

e Certificate of Liability Insurance ] H.& ZA]

e Country of Origin Certificate 4 4F4] S A

Figure 12 - Headquarters Presentation
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MEZ Q 7AH3 (Sample Requirements)
HEAN AL= T Aol d 2 g AL sy e AlF AR L Ad=
g Zlo] & @ 3}t}. Principals 2] #|3E2F1 2] B & SKU o #|3%50] 53]
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A

. AR Y e

T X

o

(4 §-o] friw)

Fl

o A 7} - AES s7kstaL Fare] Hatsl s A gAE

o Al FOB =31 — Al3&9] Aozt Baso] ol= A4 B gl %

e 28] Bl 2=FAE (Category Review Schedule)
mf el = o e 1A o] fr = ZF AlE FrelaEle] U3 54 HE 7|3te] A F=

AZE F7F B8 AHA| 2 AE g AAS AE D )AE 7] Yok Aot 7] e}

_4

A Ao R AlEe ARG, i 4 WA B ebE o AR 22

97 2 74 Mol gl
BEAZ A A A A7 BasA ] e o ¥-2 AR At
nEAE Al JEES A8 AxYA} ok FFYA T2A S

AYsa 52 A2 BoET

Category Review Schedule

Category Review Auction
Launch Launch
Date Date
I Shealf Sta a Milk: Almond, Sov.
Foods | Publix Brand All Shelf Stable Milk: Almond, Soy, 1an-2017 Mar-2017
Canned
Foods | Publix Brand Carrots Jan-2017 Mar-2017
Foods | Publix Brand Corn Meal and F[U_.l_[‘r{vlfc,', Gluten Jan-2017 Mar-2017
Free, Almond, Incl, GW)

Table 5 - Category Review Example
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il T, BRAS2 AAlo] ol Ak i 4A

rlo

AR dA 2A=
2 AES Lotorsty ZF w9 Principals Sl Al 248 24 dfof 3o},
HEAE= 7Y HE 395 FHlsH] A8l Fieh Al 7HA AL =R s of
ghth. B 2715 Principals 7F 2= vHAE 7| E9 &S SH S U =S
Principals ol 7 A& e azg] ol gk A A& < Hof st} 7he o
i A 2AEE vd o] Folxith EAE FAAHA A=A = v 8

7HA 71vke oF 7t

b

Al Singapore’s Best —7}A|® 7] E(Case Study: Singapore’s Best —
Marketing Kit)

2 Global Select Foods 7} A& 9 & 9]3]2l IE Singapore & 93l 7t=
ulA e 7| E Q] ¢Ajolt}, o] ZTRAEE AVIEE AE A FxAA e 37 AEFS

H Al ol e A om A7l
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Figure 13 - Case Study: Singapore’s Best — Marketing Kit

Singapore’s Best — Sales and Marketing Program

= All Natural Gluten Free Rice Noodles
= Vermicelli and Spaghetti sizes
= All Natural Ginger Beverages
- Pure ginger for brewing
» Instant granules, hot or iced
- Authentic Singapore Flavored Sauces
« Complete family size recipe kits

- Ready-to-use sauces

Presented by:

National Contacts — Global Select Foods

Ken Denmark 714-998-3550, cell 714-318-7010
David Tsang 714-626-0994, cell 415-341-3057

DC Distributions Singapore's Best 2011 L

Singapore — On Trend

+ Peacock Brand Rice Noodles — 4 SKU
» Attractive packaging
+ All natural and gluten-free
« Brown rice vermicelli and spaghetti — high fiber
+ Rice vermicelli and spaghetti — exquisite texture
* Gold Kili Ginger Beverages — 4 SKU
+ All natural, and known as healthful ngredient
+ Pure ginger in a bag and ready to brew (with and without lemon)
+ All natural instant ready-to-mix, hot or chilled {sweetened with honey with and
~withontlomon)
+ Prima Taste Authentic Singapore Cuisine Flavors — 7 SKU
« Restaurant quality, family size, ready-to-cook flavor kits — Singapore Curry, Laksa
Coconut Curry, Singapore Kebab Satay and Rendang Cuiry
+ Bold flaver authentic ready-to-use sauce pouches — Black Pepper Paste, Nonya
Sambal and Nonya Curry Paste

*+ Produced with I]igh Singaporea.n manufacturing standards

DC Distributions Sngapore's Best 2011 2
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Advantages of consuming Ginger Beverage

The World's Healthics: Foods:
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3 Divsdthes 4 sinhet 1 irshan. Ginges Beeswrage b
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All Watural Ginger Lemon
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|N’ME “aes
Why Gold Kili Ginger Beverages?
v Natural Ingredients v Na Mctificial Coloring
¥ Healthy v No Added Proscrvalives
 Convenient v Product cf Singapore

Instant Ginger Lemaon Beverage Mix

meEn
Az G
e

Tl

TASTY

Contact Globel Select Foods at: Emall: salecdzGlobalSelectFoods.com or Phone: 415-341-3157 of P.O. Box 3453, Fullerton, CA 92334-3453

DC Distributions Singapare’s Best 2011

Tast Golil K & Woter

Gold Ki
products, retailed in more than 25 countries worldvade.

is = leading manufacturer ard supplier of an extensive range of instart beverages coffaes, teas, cereals s well as ginger

QOur extensive rangs includes All Natural Ginger products which comprises ot 100% natural ingredients with value added qualitizs.

Total Gold Kili Ginger Beverage Sales Unit Figures Our global distribution netwvork and key custnmens:
2003,20C Asia 'm:(amr- Malag s, Horg Kong. Talwar. 11corasla, viatrar, lapen,

= CFno Wel rezt
fiddle kast 2ubsi, daknain & Leasren

§ i Afaza =gupt & fagens

. zurapa wmitad Kangdom: =rg 302,

T ooanc o Imptradard, £z a0e & Fas,
$ « Teac § ASDA In tha LLK
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EERlE is Slme n Fm@
Sy Corwely + Welyw. Ll
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DC Distributions Singapore's Best 2011

LT « Meywray Comoratior ¥iah 33 Co., Ine Facific
biarket #2

. Drare, Aastiie & Hevo Zeslard.
« Singapare- NTUK “siprce. Cerelour, Cod Scirapel Giart
« llorg Koo FARKASho: & Weczme

L Methadaad, Boterdam. Sveden
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AUTHENTIC ASIA
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Singapore is known as the food
paradise of Asia.

With a long kistary as a major crossroad for
the ancient spice route of the Orient,
o1 her blend of exotic

Her legencary dish
Chinese, Peranakan
{Intermarriage of Chinese and Malay cultures}
and Indian itage, reflecting the rich mix
af cultures forged l'" a multi-racial population

s a leading brand, Prima I3 offers you
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soul of Sin
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PO PG PEPTLAN L TAA LT EN TS AL LTTRLOLD PP SIS LS iy

LAKSA COCONUT CURRY SINGAPORE CURRY

BEST SINGAPORE FAVORITES

Singpeee i+ known 35 the fand paradise uf &

arwae for thee
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Viith 2 long ksto s 3 major
ancien: spice route of the On.
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Chinese, Peranakin imermaniage of Chinese ard
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d v el Wity 15 Singal

rich mix af culturss forcrd by a multi-racial

Ac a racing braad, Prima Tasse a®ers you a
curprehensive ~ange of Sitgapare cuisine in
ready-1o-cook sauce Kits, grov 0ing rooust
authenic Lastes that regresent iz heart and seul
of Singapore!

RENDANG CURRY
(For Dry Beef Cuery)

© Complote sauce kits

© Robust Authentic taste

* Quick and easy preparation
* No added preservatives

# No artificial coloring

* Made in Singapore

38 D3 || H “
FLEL B R
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PEACOCK
ety

¥ A Natural
 Highar in Fiber'
¥ Gluten Free

# 100 Fat Froa
# Cholestorol Fres

' SugarFree
' NonGM
W Certified Halal***

+ Cariified “Healthier
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Rice Noodles — Wholesome and Nat

dness for all
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Rice Noodles
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Peacock Rice Noodle Tray Display Pack

2 tray assemblies in Master Case

Tray and cover assembly

DC Distributions Singapore's Best 2011
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Price List Effective February 2010

Global Select Foods

P.0. Box 2453, Fulierton CA.52834.3453

[Contact: Mr. Ken Denmark

[PH: 714.958-3550, ced: 714-318-7010, FAX: 714-282.0129
omail: sales@godalselectioods com

DC Distributions nc.

317 N. Avenwel9th

Los Angeles, CA 90031 US.A.

Contact: Ms. Vivian Shin
PH:323.225-1888, FAX: 323.225.9080
email; vivianshin@dcdistributions.com

CASE/PACK | CASE/PACK | Master Case Cost
UPC CODE DESCRIPTION MEM# | PACK/szE cuse WEIGHT LB, FOB Case Cost FOB
£14708018881 | GOLD KILI ALL NATURAL GINGER BEVERAGE 17881 | 4/6-12/34 0z 118 142 $47.25 $1181
814708018683 | GOLD KILI ALL NATURAL GINGER LEMON BEVERAGE | 17683 | 4/6-12/.14 0z 118 242 $47.25 $1181
814708019482 | GOLD KILI INSTANT GINGER BEVERAGE MIX 17482 | 4/6-12/56 0z 119 1104 $47.25 $1181
814708019284 | GOLD KILI INSTANT GINGER LEMON BEVERAGE MIX | 17284 | 4/6-12/56 0z 119 1104 $47.25 $1181
810791011310 | PEACOCK RICE VERMICELL 12310 | 2/6/7 02 036 32 $13.50 $6.75
810791011334 | PEACOCK RICE SPAGHETTI 12334 | 2/6/7 0z 036 12 $13.50 $6.75
810791011327 | PEACOCK BROWN RICE VERMICELL 12327 | 2670z 036 32 $13.50 $6.75
810791011341 | PEACOCK BROWN RICE SPAGHETT) 12341 | 26702 036 32 $13.50 $675
013934263236 | PRIMA BLACK PEPPER SAUCE 10236 | 4127282 0.7 10.02 $53.50 $1338
013934263465 | PRIMA NONYA SAMBAL 10465 | 41272802 077 10.03 $53.50 $1338
013934261225 | PRIMA NONYA CURRY PASTE 14225 | 4122802 0.7 1002 $53.50 $1338
013934260037 | PRIMA LASKA COCONUT CURRY 14037 | 8/690z 036 54 NA $2830
013934261201 | PRIMA SINGAPORE CURRY 18201 | &/113 0z 0.36 7.0 NA $2830
013934263076 | PRIMA RENDANG CURRY 14076 | 8/127 0z 0.36 7.6 NA $2830
013934263731 | PRIMA SINGAPORE KEBAB SATAY 173 (8970 036 66 NA $2830
Terms: Net 30
[Sales Office Address Warehouse - West Coast Warehouse - East Coast

PH 201.985.9800 Fax 2018858055
emal: Infogsummitimport.com

DC Distributions Singapore's Best 2011

Introduction and Promotional Programs

Slotting :

* Freefill

+ Off invoice allowance for reclamation
Promotions:

+ Off-invoice or scan down

* In-store Ad allowance

* In-Store Demo allowance
Other promotions:

Table top shows and distributor shows

DC Distributions Singapore’s Best 2011 12
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I Z2AE 2F|& - Gantt Chart (Project Schedule Gantt Chart)

Gantt AFE= © HH 5ol A=, dv 533, 22 A ot 2 275, A

Ml

W&, AY= BA, 7HE D vholojste] kg AT P BE FR 92T

4 sle.
Singapore Consortium
Name Start [ uratio [[ August,2009 [ September,2009 [October, 2003 [November,2009 [ December,2009 |
Date Jo2Joa[16]23]30 06132027 04111825 [o1] 0815 [22]29]06 [13]20]27
Global SelectFoo... | 9/15/20... | 3d Global Select Foods App.
Broker Strategy 9/18/20... [ 10d Broker Strategy
Sales Goal 10/30/2... | 5d Sales Goal
Promo Budget 10/2/20... [10d Promo|Budget '
Retailer Promo Sc...| 10/16/2... | 10d Retailer Promo Schedule
Samples Mockup 9/18/20... | 4d Samples Mockup
Broker Inte view 11/6/20... | 20d
Pricing Structure 10M16/2... | 5d Pricing Structure B
Sales LitFinal 10/23/2... | 10d Sales LitFi
Samples Final 9/24/20... | 15d Samples Firfal
Brokers Education | 12/4/20... | 10d Brokers Education
Brokers App 12/18/2... | 15d Brokers App
Distributor Appoin... | 2/12/20... | 25d
ltem/Vendor Form... | 2/12/20... | 5d
Retailer Appointm... | 1/8/2010 | 25d Retailer Appointm4
Retailer Authorizat...| 2/19/20... | 25d
Distributor Authori... | 3/26/20... | 25d
Product to Distrib... | 4/30/20... | 15d
Sales Lit Review 9/18/20... | 5d Sales Lit Review
Product toRetailer | 5/21/20... | 10d
Retailer Reset 6/7/12010 |0d
Importer Logistics | 9/25/20... | 5d Importer Logistics

Productin Importer | 3/1/2010 | 0d

Task (N Milestone ¢ Progress ——— SUMMary ——

Date: 31712003 Bufer (I

page (1,1) of (1,3)

Table 6 - Timeline Task Description Gantt Chart
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ol M= vl =4 2 A Eell tiel Al A A vhAl S = vk

Al A H)-& 2 g2 (Commission Rates and Negotiation)
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v =2AH Alek 9 32 X (Brokers

Contracts and Agreements)

L

B2 AfM = AxzdA et BEAZ o] Ao Mo w 2w FArat

Al efel thgh AAIRE -] 3

Contracts List of Elements
At 24 5
Names of both parties & GAFA}<]

ol &

Date of execution 2 3 Y%}

Chains and regions of coverage | 21/7d &
2 X He

Commission rate AV A H| &/ R &

Payment terms and date A| & %71 2
s

Payment for other expenses, pre-paid
A Esors 7]g FH] 2 A

Termination clause Al F 5 k3

Figure 14 - Contract List

B Ao A3 B2 Aleke] dafoltt, Folo] HEA
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July 1, 2017

Mr. ABC

Specialty Foods Sales Company
1470 S Valley Vista Dr.
Diamond Bar, CA 91765

Dear Mr. ABC,
Please let this serve as your letter of appointment for XYZ Company. This will involve all of
Southern California, with the exception of Trader Joe’s and Oriental Accounts.

The brokerage rate is 5% and will be paid on XYZ’s list prices, less any allowances and
credits. The brokerage will be paid monthly.

This agreement will remain in effect; however, either party may terminate by providing at
least 30 day advance notice in writing.

Sincerely,

Figure 15 - Short Broker Agreement
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7/1/2017

Mr. ABC

XYZ Manufacturer
1234 Good Ave,
Orange, CA 92855

INDEPENDENT FOODSERVICE BROKER AGREEMENT

AGREEMENT, between Global Select Foods (GSF) and XYZ Manufacturer (XYZ) effective on (7/1/2017). GSF
and its affiliate, Starport Foods, will act as an independent Broker on behalf of XYZ in selling and marketing the
products and services of XYZ to FOODSERVICE accounts.

THEREFORE, GSF and XYZ agree as follows:

DESCRIPTION OF SERVICES:

Global Select Foods: a sales & marketing consortium of professional Foodservice Food Brokers, who call on
foodservice distributors,

Starport Foods: afoodservice Vendor, who is already an Approved Foodservice Vendor, and can get products
set up under the umbralia of Starport Foods

GSF shall assess XYZ's foodservice sales potential; verify that the foodservice distributor is not already buying
from XYZ or ancther foodservice broker, and present XYZ's products, samples and services to foodservice
customers and to the foodservice distributor s’ sales force. GSF shall faciitate correspondence and XYZ
product presentations. Samples for presentations must be approved by XYZ and provided in a tmely and
mutually agreeable mancr, Purchase orders from foodservice distributors for XYZ products will be ssued to
Starport Foods since Starport s already an approved vendor with many foodservice distributors. Starport
Foods will then issue a purchase order to XYZ foods, with third party delivery to distributor warehcuses.
Starport can assist with scheduling logistics, Starport will submit a credit application to XYZ and be responsible
for nvoice payments foliowing XYZ's payment terms. XYZ's responsibilities include: purchase order processing
& fuifillment, Involcing preduct updates and pricing product specs, product samples and broker commission
distribution.

COMPETITION: GSF resarves the right to provide professional services to other companies, including
competitors of XYZ.

RELATIONSHIP OF PARTIES: it is understood by the parties that GSF is an Independent contractor with respect
to XYZ, and not an employee of XYZ

P03 3453

Fulisrton, CA S2E343853
Ph: 734-626-0994

Fae 714-582-26564

wwi gl cbdd sel ectioods com
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COMPENSATION: Under the terms of this agreement, GSF shall be compensated for a sum equal to 5% of the
gross sales to accounts established by GSF.

PAYMENT SCHEDULE: XYZ will supply GSF with monthly statements of Starports’ gross sales and payment
history. Following Starports’ payment of XYZ invoices, GSF shall receive commission each 15" day of the
following month,

EXPENSES: GSF shall be responsible for all ordinary expenses GSF incurs In performing Services, XYZ will
provide samples to GSF and focdservice distributors at their discretion and availabllity. Extraordinary expenses
must be approved by XYZ prior to execution (e.g. travel, hotels, trade shows, etc.).

TERM/TERMINATION: this Agreement can be termnated in writing by either party atany time, GSFshall be
entitied to commission on pending Starport sales up to date of termination,

INDEMNIFICATION: XYZ shall guarantee and hold harmiess and indemnify GSF for all goods sold on behalf of
XYZ through GSF,

The signing agents below agree to the tarms and conditions outlined in this agreement between GSF to act as
an independent foodservice broker on behalf of XYZ.

Signature GSF: Signature XYZ Internationak:
Printad Name: Printed Name:

Title: Title:

Date: Date:

(<L At

PO Box 3453

Fulierton, CA S2E343853
Ph: 734-626-0994

Fae 714-382-2664

wwin gl cbdd sel ectioods com

Figure 16 - Sample Broker Agreement
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Acosta Sales and Marketing Company (acosta.com/Home)

6600 Corporate Center Parkway
Jacksonville, FL. 32216

Phone: 904-281-9800

Website: http://www.acosta.com

1927 A A Y% Acosta & A A% BHE2AHANA v]=r 2 gy} A9
281 A (CPG) A 2 A Ao AR 2E AlFsls Hao of24ad 94 2
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All Major Food Brokers have similar characteristics and

capabilities. They have multiple offices fully staffed and equipped
with everything you need to take your products to the market

Nationally. Their Principals are all large, well-known manufacturers.

RE F YFE SN M0 EYG G2 A7

of 2] AP A HYEo] FHEE Yor AFES AT/ Y

A grol S A8 FR e B AE e 9.

Are you ready to launch your products nationally?

A5 02 A5 A & T 7} HHR7

Page 110



U.S. Food Broker Report 2017

H 2 A &= (Broker List)

nj= B2 71/FHeE 4 /o] F8 X)o7 etk
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Figure 20 - Regions of the United States
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B2 A dHolH= dA AAE AE M dolEol A - = A

QB =g folEi= g o] W HQL S glomg HEAZ Auls o

922451 B2 A B 942k (FEA N 2) REol U1g ool wAlo] gl
B A F Az S sl EeElol Ak 2ol UF viste] 2ol A EL

ol aefsh= A B ofzh szvh. =, 94 Ak F-oll #vfjek= Zlo] A

e Principals, AA] Ho] Q= B2 A7} Y6t J= AFXAA =
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The following Broker list includes both small and national Brokers.
The list does not contain all the Brokers in the U.S., they are too
numerous and evolving to be a complete list. The Brokers’ names are
listed alphabetically on the “Index” page and all the names are
searchable on the internet.

Ohe B2 B&o= 2qf 2 B Ay B Z7] 7] 515 o]
Qlr). o] FEFoj= nj=t i HiE Fofolo] ZHE o] YA &
HZA 7} 7 B A A 28 HEFE] Y7]2 7]
o}, HZ A 59 o]F:& “Index” o] x| <FitHl

TA )= L FE o] glom QEHlojA] B H A Tfeat.

When selecting a Broker from this list, first review their area coverage
to identify if that matches the geographical area you like to enter the
market. Next, review the products the Broker has in their portfolio, are
the products complement or competing with your products. For
example, if you are a small ginseng manufacturer, your ideal Broker
would a small regional Broker that represents organic, natural, herbs

and supplements that specializes calling on natural food stores.

o) ZEo 4] TS JEE u v T A WS
HIESI] A3l A1) ol 195 A=A
SIOISIA] ©. 2 OS50 F HEAH FEZFZ Qo 9= Ala55
HIEsaL, Aol 71819 A BER] ofyH F Y Al el
GFOISIA . A F 50, Fo] Ayt R QIR A=A,
o] §H2) 91 S OIS A A L S oHEE 7S A, S H

W o) HES HEOZ GEE LK X9 HEZA ],
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M- A H &2 7 (West Region
Brokers)

A H- A 252 Arizona, California, Colorado, Idaho, Montana, Nevada, New
Mexico, Oregon, Utah, Washington and Wyoming. ¢}2] 1}, 42| Z Yo}, 22},
ofoltts, ey, vintet, 7 WA A, e, e HAE R ool

Action Sales West, Inc. (https://www.actionsaleswest.com/)

24007 Ventura Blvd
Calabasas, CA 91302
Phone: 818-222-8840
Fax: 818-222-8841

Area Coverage X% H9|:

California, Arizona and Nevada 72 &] 3= 1] o}, o}g] %1}, yjn}jc}t
Capability & /5

Action Sales West =78 2] 2 Yo}, ofg] 2}, vnjt}ie] 2 & 9 Ad S

= A ¥] 2 (full-service) Z0t], 2~ 2 2l g 3% H 2 Aot}

Fl

Zohe
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= %% Bzl
: '/ @ Q\‘leg' . 2243 ﬁg@
CHROCOLATIER v PROJEET 7- \3
fevesid

FTHELSTER) " : i
@aumss Brdicty or Goode |

Figure 21 -Action Sales West Principals

Breakout Sales and Marketing (http://www.breakoutsalesandmarketing.com)

456 W. Chandler Blvd.
Chandler, AZ 85225
Phone: (602)625-9640

Area Coverage X% H$:

California, Arizona, New Mexico, Colorado, Utah and Nevada 72 2] 324 o}, o}8] &1},
e [

Capability & 5/59:

Breakout Sales & Marketing = %1 <A/Z}A A& AFY o] B 7he]| arg] ol A

AEH oz Az W e AE A F3),

Page 115



U.S. Food Broker Report 2017

Choice Sales & Marketing West (http://www.choicesalesmarketing.com/)

3156 E La Palma Ave
Suite A

Anaheim, CA 92806
Phone: (714) 630-5565
Fax: (714) 630-5509

Area Coverage X% H$|:
California, Arizona, Utah and Nevada Z2 2] 324 o}, o}&] &1}, €}, 2 dajt}
Capability & /54

O

28l coverage = 1] TR A AE oA, X &F 0] Tl XY, A 2
[e)

Zhelare] whe, v o s B A" S R

Co-Sales Specialty West (http://www.co-sales.com/)

12365 Lewis Street
Garden Grove, CA 92840
Phone: 714-489-6095

Area Coverage A9 H¢:
Arizona, California and Oregon ¢}2] x4, Z82] Yo} 9 Q ¢+
Capability & /5

=
o, gkt HEd Jhelag el A= 3 AlEs sk
A5E, 9E, 98, S/, A4S, S5, w4, 2, GM/HBC, HAH 3 Al
% A A,

Principals:

Sugar Bowl Bakery, Mezzetta, C] Foods, Walkers, Bigelow Tea, DAISY and Oil.Dri
Customers:

Supermarkets 73] 7} 7
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Confectionary Sales and Marketing LLC (http://www.confectionerysales.com/)

12636 East Lupine Avenue
Scottsdale, AZ 85259
Phone: 480-767-6616

Area Coverage A9 H¢:
Arizona o}&] &1}

Capability & &/53:

=3/A% 2 B/ AE F) A}

Principals:

Jelly Belly Brand, Scharffen Berfer, Dagoba, Seatle Chocolates, Koppers Chocolates,

Le Grand,

Pure Chocolate, Wicked Mix, Taffy Town, Woody Candy, angonoa’s, Nielsen Massey,
Cerreta’s Chocolate, Quality Candy Company, LLC, The Warrell Corp., Holly Baking,
[FA, Daprano & Co., Off the Farm, Dorvak Trading Co., Sunflower Food Co.

Dan Mullen & Associates (http://danmullenandassociates.com/)

6532 Para Way
Playa Vista, CA 90094
Phone: (310)500-9100

Area Coverage A% H¥:
West Region A5+ #] <
Capability & /5 =:

Dan Mullen & Associates —

SERE M

(2

A uj Aol A 3t} Whole Foods: 745, Y& &
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Principals:

OOLD WEDALY

Eggology

PURE EGQ WHITES

2

e\

StarLize R Life”

=
..“" <= ‘
f -
mpcds SR YEe .
= W%w m Flatbread

Figure 22 — Dan Mullen & Associates Principals

ENM Sales & Services (http://www.enmsales.com/)

1161 Park View Dr. Suite 100
Covina, Ca 91724
Phone: 626-401-1211

Area Coverage #A| 9 ¥H9$|:

West Region 4] - %] <

Capability & &/5=:

ENM Sales and Services Al = 2 A H] 2= 2|7} 13 2 =of 3|
3 H

Aol TR 1449 2elY ALz 9 v Arke]d
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Principals:

¢ .7; :.L
international

«Zzohebrands

We bottie healthy fun!

Table 7- ENM Sales & Services Principals

s Walgeeonst [ el
a‘ — -~

1Y

A At

| :
" NUTRITIONAL CENTER

OVAEEARTA CARDENAS
Turissacdrs |INORTHGATE MARKET || QNE-—=cios >

Table 8 - ENM Sales & Services Customers

Edge Sales & Marketing (http://www.edgesales.com/)

3875 Hopyard Rd., Ste. 325
Pleasanton, CA 94588
Phone: 925 224-8630Liz Bunch

Area Coverage |9 H9|:

West Region A5+ 2| &
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Capability & /5 2:

Edge = & Z2g] ¥ Yo} Bl Bl & A HAF e dy & sibe v 5dAE
NG RIHA FE L SR FF ALZ L oY S AROR i HEHe
ZH Y BEA o,

Principals:

VALUE ADDED SALAD/VEG/FRUIT/DRESSING/ASIAN

FRESH EXPRESS/CHIQUITA - Packaged Salads, Fruit
MANN PACKING - Fresh Cut Vegetables
MARIE’S - Premium Salad Dressings
AMS/EARTH EXOTIC - Specialty Baby Vegetables
DEL MONTE - Packaged Fruit
NASOYA - Tofu/ Asian Healthy Products
TURTLE ISLAND - Meat Alternatives
GALAXY - Cheese Alternatives
LOVE BEETS - Packaged Beets & Beet Juice
RENAISSANCE FOOD GROUP - Cut Fruit
CALAVO - Packaged Guacamole, Salsa
HOMEMADE HARVEY - Organic Fruit Pouches
KITCHEN 22 - Premium Fresh Soups & Fruit
REICHEL FOODS - Dippin Stix Snacks
EARTHBOUND FARMS - Organic Packaged Salads
JUICE/BEVERAGE
MAMMA CHIA - Chia Juice, Seeds, Granola
PURITY - Organic Coconut Water, Juice
EVOLUTION FRESH - Cold Pressed Juice
RELIANT BEVERAGE - Premium Recovery Water
KEVITA - Premium Kombucha/Juice
CHAMELEON COLD BREW - Coffee
BLACK MEDICINE - Coffee
FRESH PRODUCE
MASTRONARDI/SUNSET -Tomatoes, Peppers, Cucumbers
TASTEFUL SELECTIONS (RPE) - Mini Potatoes
GOURMET GARDEN - Squeeze & Lightly Dried Herbs
MYCOPIA MUSHROOMS - Gourmet Mushrooms
FRESH ORIGINS - Micro Greens
COOSEMAN'’S - Organic Yams
JMB - Fresh Packaged Asparagus & Corn
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NUTS/BARS/DRIED FRUIT
JOHN B. SANFILIPPO - Baking & Snacking Nuts
WORLD FOODS - Nuts & Dried Fruit
HAMPTON - Peanuts
SUNRYPE - Fruit Snacks, Cider
SUNSWEET - Dried Fruit
PERFECT BAR - Premium Refrigerated Bars
BARD VALLEY - Dates

SNACKS/INGREDIENTS

DANG - Coconut/Rice Chips
ENLIGHTENED - Dried Beans
WAYMOUTH FARMS - Snacking Nuts/Salad Toppers
SENECA - Apple, Pear & Sweet Potato Chips
CHRISTOPHER RANCH - Fresh, Packaged Garlic
TANTILLO - Oil, Lemon/Lime Juices, Sun-Dried Tomatoes, Artichokes
SIMPLY FRESH FOODS - Fresh Salsa, Hummus
LIBERTY ORCHARD - Fruit Bars

Table 9 — Edge Sales and Marketing Principals

EdibleXperience (http://ediblexperience.com)
P.0. Box 2950

Scottsdale, AZ 85252-2950

Phone: 480-584-5919

Fax: 866-266-2077

Area Coverage X% H9|:
Arizona, West Region ] 2] 21}, A5 %] <
Capability & /5 =:

RPF Specialty Food Brokers, Inc., = 2003 ol A g3ttt T4 29 AxHAE
fEste, 3194 29 2 Fud ug A g dujstE S FHoR da
A

Principals:

Atlantic Pacific International, LLC., Custom Food Solutions, Del Monaco Specialty
Foods, Encore Specialty Foods, Feel Good Foods, Il Pastaio Foods, Pierino Frozen
Foods, PDEQ, Scoma’s, Silk Road Soda, Silve Sausage, The Frosting Queens.
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Customers:

Albertson's, Andronico's, Bianchini's Markets, B]'s Wholesale Club, Bristol Farms,
Cal Mart, Central Market, Costco Wholesale, Diablo Foods, Don Quijote - Hawaii,
Draeger's, Erewhon, Natural Foods, Elliot's Natural Foods, Falletti Foods, G&G
Markets, Gelson's, Grocery Outlet, HEB, Jensen's Fine Foods, Jimbo's Naturally, Kehe
Food Distributors, Lassens Natural Foods, Lazy Acre's Market, Molie Stone's,
Mother's Markets, New Frontiers Natural Marketplace, Ocean Beach Peoples
Organic Food Market, New Leaf Markets, Paradise Foods Market, Rainbow Grocery,
Raley's, Sam's Club, Save Mart Markets, Smart & Final, Stater Brothers, Trader Joe's,
United Markets, Wegman's, Whole Food's and Winn Dixie.

Elijah Blue Trading Co. (http://www.elijahblue.com)
Elijah Blue Trading Co.

PO Box 2979

Woodinville, WA 98072

Phone: 206.949.2015

Area Coverage X9 H9|:

West region A4~ 2] &
Capability & %/54:

Elijah Blue Trading Co. &= &

T s
Al 245 L o8 o gl AxYAE sk sAkelr
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Principals:

(Bellee %(/a,
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Figure 23 - Elijah Blue Trading Co. Principals
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Evergreen Fancy Foods Inc. (http://evergreenfancyfoods.com/)

923 East 34th Avenue
Spokane, WA 99203
Phone: 509-838-1977
Fax: 509-624-3375

Area Coverage X% H9|:

Washington, Oregon, Idaho, Montana ¥ J ®, 9@, olo|t}5, e}
Capability & /5 2:

S A%, AdE 2 I AEs EeH

Principals:

Dayspa Body Basics, Mustard & Co., Krista’s Baking, Partners Cracker, Hugo Teas,
Olivia, Chocolat, Linnea Himalayan Salts, Rabbit Creek, Seattle Pickle Co., Dona
Olivia, Zoe's Meats, Swoffles, Fusion Jerky, Callahan’s Hot Sauces, Jar Goods, Happy
Day Chocolates, Aloha From Oregon, ApresVin Enterprises, Blue Moon Fine Teas,
Campagna, Char Crust, Cugino's Gourmet Foods, Dan The Sausage Man, Dave's
Gourmet, Earp's Western Sauce, Family Jewels, Gourmet Gardens

Customers:

Independent retailers, gift shops, specialty food stores, meat markets, gourmet
shops, fruit stands, and grocers throughout the entire Northwest.

Excel Brokerage (http://www.excelbrokerage.com)

3880 SE 8th Avenue, Suite 200
Portland, OR 97202-3773
Phone: 503-234-6559

Fax: 503-234-4453

Area Coverage X% H9:

Oregon, Washington, Idaho and Montana (Northwest) 2 2<%, YA H, olo]t} &,
2 ZH U (5

Capability & 5/5 9!

Excel Brokerage + 2. @<, 944, ofolth &, @ ZH o] fF5dA 2L

A G Aol Au| =5 AlF g
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Customers:
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Figure 24 — Excel Brokerage Supermarket Store Customers
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Figure 25 - Excel Brokerage Distributor Customers
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Glenmoor Brokerage LLC (http://www.glenmoorbrokerage.com)
8665 S 51st Street

Suite 3

Phoenix, AZ 85044
Phone: 602.414.0060
FAX: 877.843.6432

Area Coverage X% H9|:
Arizona and the Southwest °f 2] Z=1} ¢} A 5
Capability & /5 2:

Glenmoor Brokerage += A\ 25 \d &<t o8] &4 5+ 39 ~ Phoenix °l
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Principals:
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Figure 26 - Glenmoor Principals

Page 127



U.S. Food Broker Report 2017

Customers:

Baoﬁm LS
Cuchys SMiths

am rmk foods

SUPERCENTER
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Figure 27 - Glenmoor Customers

Global Sales & Marketing (http://www.globalsalesmktg.com)
P.0. Box 1048,

New Castle, CA 95658,
Phone: (877) 331-3877, Fax: (877) 331-5766

Area Coverage X% H9:
California and Nevada 72 2] 32 1 o}, vju}t}
Capability %/ =}

Global Sales & Marketing < 1997 o] AH¥ 2 9 55 2% S/l A} o]t

Customers:
Key Supermarkets, Key Distributors::
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Figure 29 - Global Sales & Marketing Distributor Customers
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Golden Gate Marketing (http://goldengatemarketing.net)

1151 Harbor Bay Parkway Suite #206-C
Alameda, California 94502

Phone: 925.570.0262

Fax: 925.226.1905

Area Coverage X% H9|:

West Region 4] 5 A &

Capability & &/59:

Golden Gate Marketing = 1983 ol A g o & gz olo A 717 o %
T2}/ aL5 A (gourmet) 7 B Aot} FrHubzl AQ1A, =21 2Eo] A<l

W 2 o] B s

Principals:

dfdams & Brooks: tac. Flnnabelie's:

i

5 2

C.w GAME TIME SNACKS WA
ellets. ¢ O DIVA
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Figure 30 - Golden Gate Principals
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Customers:

eo. s 3
WORLD MARKET.

© u-

SAFEWAY

Figure 31 _ Golden Gate Customers

Golden State Sales & Marketing, Inc. (https://www.cafoodbroker.com/)

1913 East 17th Street, Suite 202
Santa Ana, CA 92705

Phone: 714-547-3321

Area Coverage X| 9 H$|:
California 78 2] 3 4 o}
Capability & &/5

Golden State Sales & Marketing, Inc.= 72 2] 1 o} A] 7]

$2)% Aol
Fast He v

= 491 57 7 ¥

/\E

e Buy Fresh Produce Co., Los
Angeles, CA
e Buy Fresh Salad Kits

ol =

=714 o072 zholErl),

e Chuckanut Bay Foods, Ferndale,

WA
e Chuckanut Bay™ Gourmet
Cheesecakes

e Colby's Kettle Corn, Draper, UT

e Colby’s™ Kettle Corn

e CLW Foods, Los Angeles, CA

e Moran’s™ Beef Patties

e Dave’s Baking Company, Los

Angeles, CA

e Dave’s Baking™ Sweet Goods

e Devanco Foods, Chicago, IL

30 | o] slslem,
AdA /A7 EES & dagler

KMB Foods, Arcadia, CA

Cactus Jack’s™ & Private Label
Beef Jerky

Lakeview Farms, Los Angeles, CA
Private Label Dips

Original Jack’s Baking, Pico Rivera,
CA

Original Jack’s™ Lahvash (Flat
Bread)

Philly’s Best Steak, Yeadon, PA
Philly’s Best™ Meat Products
Proportion Foods, Los Angeles, CA
Naples™ Refrigerated Entrees
Randall Farms, Vernon, CA
Randall’s™ Chicken, Beef, & Pork
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e evanco™ Gryros, Beef, Chicken e Suntree Products, Huntington
Patties JAB Foods, Santa Clarita, Beach, CA
CA e Suntree™, E-Z™, Reconstituted
e Jecky’s Best™ French Pastry Lemon & Lime Products
Dough & Appetizers e Win Soon, Inc,, (Epoca) Southgate,
CA

Table 10 - Golden State Sales & Marketing Principals
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Customers:
Major Retail Chains

e Albertson’s LLC, Fullerton, CA
(194)

e Bristol Farms, Carson, CA (16)

e (Cardenas Markets, Ontario, CA
(29)

e Food 4 Less Warehouse Stores,
Compton, CA (151)

e Gelson’s Markets, Encino, CA
(18)

e Northgate Markets, Anaheim,
CA (35)

e Mi Pueblo Food Centers, San
Jose, CA (17)

e Ralphs Grocery, Compton, CA
(275)

e Safeway, Pleasanton, CA (180)

e Raley’s Supermarkets, West
Sacramento, CA (133)

e Save Mart, S-Mart Foods, Lucky,
and FoodMaxx, Modesto, CA
(229)

e Stater Brothers Markets, Colton,
CA (180)

e Superior Super Warehouse
Stores, Santa Fe Springs, CA
(34)

e Tawa Supermarkets (99
Ranch), Buena Park, CA

e Trader Joe’s, Monrovia, CA
(367)

e Vallarta Markets, Sylmar, CA
(40)

e Whole Foods, Southern Pacific,
Sherman Oaks, CA (47)

Distributors/Co-ops

DPI Specialty Foods, Ontario, CA
(Dairy/Deli/Bakery/Specialty)
Ontario, CA

C&S Wholesale, Sacramento, CA
Gourmet Merchants, Los Angeles, CA
Nature’s Best, Brea, CA

Superstore Industries (SSI),
Sacramento, CA

Tony’s Fine Foods, Sacramento, CA
United Natural Foods (UNFI), Rocklin,
CA

Unified Grocers/Market Centre,
(formerly Certified Grocers) Los
Angeles, CA
Drug/Discount/Variety/Club/Hybrid

Drug/Discount/Club/hybrid

Bargain Wholesale (99 Cent Only
Stores), Vernon, CA (235)

JC Sales, Vernon, CA

Vernon Sales, Vernon, CA

Costco Wholesale Club Stores, SF, LA
& SD Divisions (150)

Grocery Outlet, Berkeley, CA (148)
Pricesmart, San Diego, CA (25
International Club Stores)

Smart & Final, Los Angeles, CA (255)
Walgreens, Brea, CA (270)

Table 11 - Golden State Sales & Marketing
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Gorman Confections (http://gormanconfections.com)

2076 West 235th Street
Torrance, CA 90501
Phone: 310.548.6087
Fax: 310.872.5422

Area Coverage X| ¥ H$|:

California and New Mexico Z2 2] ¥4 o}, 7+ WA =

Capability & /5 2:

Gorman Confections + 1978 ol A& ¥ om, E4 7it] =7

Principals:

S Afoltt.

Lg;y@g | @

|

WILLIAMS QY BENNETT

f“"‘g\% Glosanks °

/"'./\\
KOPPERS
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Figure 32 - Gorman Confections Principals

Graley Marketing (http://graleymarketing.com)

P.0. Box 6354
Whittier, CA 90609
Phone: 562-947-8648

Area Coverage | & HH¢:

lez]
=

West Region A& %]

Capability & %/59:
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Graley Marketing Trade = 4% A%, ¢, =, dH Y vlAY, HH o] d &

]2 W] e Al H (point-of-purchase)S th ¥ g},

Principals:
Deli/Bakery e C(Cabofresh

e Pocino Foods e Makoto Dressing

e Delallo e Juiceology

e The Fathers Table Meat and Seafood

e Future Foods e John Morrell Food Group

e The Graceful Cookie e Evergood Sausage

e Flatoutbread e Square-H Brands, Inc.

e Spaans Cookies e Farmland Foods

e Upper Crust Bakery e Meyers Beef

e Taylor Farms e Meridian Seafood

e Pasta Prima e Kayem Foods

e (edars Foods e AL Fresco

e DCP Company e (Gullo Seafood

e Almark Foods Grocery

e Piazza Pizza ¢ Kinders

e C(Clover Stornetta e Blue Cross Laboratories

e (Café Valley e Marukan Vinegar

e San Francisco Soup Co e Signature Brands

e Foster Farms e C&F Foods

e Selama’s Cookies e Waymouth Farms

e Mamma Mancini e Desert Pepper Salsa

e Donut Time e Seneca Foods

e Hybread e Crider Foods

e Something Sweet Pies e Poindexter Nuts

e 5 Generations Bakers e C(aie Foods

e Pizzille Cookies e Skimpy Mixes

e Gourmet Foods International e McClure Pickles
Frozen On-Cor

Produce Health Foods

e Taylor Farms e National Vitamin

e Saco Foods ¢ Nimbuseco

e Mastronardi e LOVE Grown Foods

e Stemilt e Ventura Foods

¢ Klondike Brands * Gold 'n Soft

e Noble Juice e Dean's Dairy Dip

e Mission Produce e LouAna

e Nielsen Citrus Products

Company

Page 135



U.S. Food Broker Report 2017

Hampton Farms
Western Mixers
Nutsite

Yucatan Foods

Grass Roots Marketing (https://www.grmarketing.net)

1514 Canal St
Springfield OR 97477
(541) 285-4036

Area Coverage X| & H$|:

Pacific Northwest - Washington, Oregon, Idaho, Montana
Bl F Aok SAR - 4", o, ofolvts, EHY
Capability & %/54:

o P
,r71E B 55

>
[-40

Grass Roots Marketing < El 34 &F 1QF B4 52

THUAE e s Ad= g niAY "E AlE gt

ol

Customers:
Distributors

LI DPI Specialty Foods

o “ s
v@select un 1 e

DRIVEN BY NATURE

Crown Pacific
Fine Foods ‘@
~

- — ‘-'mmolmw.ﬂuﬂiptm‘fym MARKET $
- THRESHOLD CENTRE. awoeforsennc

Figure 33 - Grass Roots Marketing Distributor Customers

Paradigm
Distribution
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Supermarket Store Customers:

TACOMA BOYS
ZUPAN S MARKETS snNgrumaL ~ HalPode

GRiCERs

Asklands (Jan Qﬁ ?ts“ m‘ms oép S
SBhopn Ruri _
m SEASONS
[MARXET)

B’ 'MAR T ‘.‘.‘.%%Tc'....n FOoODS 7 2 ;
FOOD & MHARMACY
FredMeyer (Qc| pe pics

Figure 34 - Grass Roots Marketing Supermarket Store Customers

Green Spoon Sales (https://www.greenspoonsales.com)

840 Pearl Street
Boulder, CO 80302
Phone: 303.898.6938

Area Coverage X< H¢]:

Rocky Mountain, Midwest, Mid-Atlantic, South

27) Ak, BAR, F A% Ak,

Capability & =/5=:

Green Spoon <= Aol A A =& &8 A AES O

</l B Akoltt,

=3
=)
rlr
2
re
1
o
W,
dlo
nl

HS&R SALES & MARKETING SOLUTIONS (http://hsrsales.com)
3160 Crown Canyon Place, Ste. 150

San Ramon, CA 94583

(925) 967-4286
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Area Coverage X g H9:

California 72 2] 32 1 o}

Capability & &/ 9.

HS&R = 33 e Efo} 2oa) A= % vpAE ol o] A4 24 4% A2, 2ol
0 AR S Sl aHAl 248 8 A AAd e AFa.

Customers:

Albertson’s/Safeway, Save Mart/Lucky/Food Maxx, Raley’s, SSI, Unified Western
Grocers/Market Centre, C&S Wholesale, Whole Foods, Tony’s Distributing, Northern
California Independents, UNF]I, Cost Plus, Grocery Outlet, Fred Mayer/ QFC, Winco,
Unified Grocers/ Independents, Market Centre, Western Box, Albertson’s/ Von'’s,
Ralph’s/ Food-4-Less, Stater brothers, Mother’s, Jimbos, Natures Best, Whole Foods

Independent Natural Food Brokers (http://www.naturalfoodbroker.com/)

612 Washington St., #121
Denver, CO 80203
Phone: (303) 523-0095

Area Coverage X% H9|:

Colorado, New Mexico, Utah, Kansas, Wyoming, Texas and Oklahoma.
FEoE, 7 A w, R WA, ol on, Bk W @ FehEn
Capability & /5 42:

F A2 AR HFE DA AE DS ES, 79vh A L A

Principals:

Amy & Brian's, Boulder Granola, Big Island Organics, Crio Bru, Crunchsters, Coco
Polo, Epic Dental, MySuperFood Company, Maté Factor, Namaste Foods, Nita Crisp,
Nick's Sticks, One Culture Food, Pristina, Oogie's Snacks, Paul's Quinoa, Rishi Tea,
Repurpose, Raw Revolution, Salba, Star Anise Foods, Suzie's, Third Street Chai, Wild
Zora, Wine Rayzyn, Wacky Apple, Zego, Berlin Bakery, Field Roast, LaLoo's, Nada
Moo, Qrunch Foods, Sosi's, Field Roast, Outer Aisle, Outer Aisle, Trader's Point,
Rawkin Raw Chocolate, Wild Tonic Kombucha, Triple Leaf Tea, Acme Imports,
Olitalia, Caboo, Chuao Chocolatier, Earth Circle Organics, Healthy Beard Oil,
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Edoughble, Frau Fowler, Dahlicious, Just Panela, Good Spread, NutureMe, Skratch
Labs, Outer Aisle, Simon and Oliveri,

Customers:

Whole Foods, Natural Grocers by Vitamin Cottage, Sprouts Farmers Market,
Pharmaca, Lucky's Market, Alfalfas, Harmons, Good Earth, Green Acres, HEB, Central
Market, Vitamins Plus, Brookshire, Market Street, Fiesta Market, Akin's, Reasor's
Foods, Homeland, Rouses, Bristol Farms, Gelson's, Mother's Market, Lassens, Jimbos,
Erewhon, ASU, Bashas', AJ's, Fresh Vitamins, New Season Markets, Market of Choice,
PCC, Metropolotain Market, Rosauers/Huckleberry's, Raleys, New Leaf Community
Markets, Nugget, Mollie Stones

Kurtz Food Brokers, Inc. (http://kurtzfoodbrokers.com/products.html)

1028 Peach Street

San Luis Obispo, CA 93401
Phone: (805) 543-3727
Fax: (866) 633-2140
Area Coverage X% H9|:

California 72 2] 32 1 o}
Capability 9 /52!
Kurtz Food Brokers & £ 24t -5 A, 78 A2 A, £ A,

Az R site 3 1S GEA A3F (ethnic) v iAol dvf gt

=]

Principals:
Riceland Foods Inc., Farmer's Rice Cooperative, Nippon, Otis McAllister, HNH Nut
Company, Guerra Nut Shelling, Del Rey Packing, Sweet Dried Fruit

Le Grand Marketing, Inc. (http://www.legrandmarketing.com)
1211 North Patt Street

Anaheim, CA 92803

Phone: 1-888-534-7263 or 714-773-1317

Area Coverage X% H$|:

California, Arizona, Nevada, Oregon, and Washington.
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Ao}, of gl 2y, vule, 28 3 Y-

Capability & &F/5=:

Le Grand Marketing & #o] 7 2] & dg] A|#S AE O3} = & A0 A FE
3

B7ot Ald=d, @4 mHTolA | o] glow

2008 W 1 ¥, Le Grand = At 2% Al Ftol 1= Tk
Principals:
(@ @ gaig
St ry i ﬁf’l‘”(‘ Te t‘-&i':im'.r:lj:f:‘:‘f

C/ww GW % m

copnesiy IARIAN lm ﬂessiw fortos})

| pesiidte
OM.. L
< 4
2 ? N(‘ 3 Omngeﬁl!akm, Inc
Doe

CSOR|Ir CD,

L ——

w Sk,

Figure 35 - Le Grand Marketing Principals

Customers:
Supermarkets, gourmet stores and natural food stores
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Madison-Lane Sales and Marketing (http://madison-lane.com)

9740 SW Wilsonville Road, Suite 220
Wilsonville, OR 97070

Phone: 503-372-6857

Area Coverage X% H$|:

Washington, Oregon, Idaho, Montana, Alaska

HA", L, ofolvhE, e, LTt

Capability & &/53:

Madison Lane Sales + A2 vf] 2 9] 21 x1Q] K olo]| A]

53t 9o,

H

27 2|43} FEe
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Principals:

ansmgcrs

..........
e

l-(.
\ [, iy

» o - LA »
%) ot TOURANGELLE

HAGINS£0RG  HARNEY & SONS

&

mayana s My,

..... & r, ¥
o . soer G5
SN spiceoloast Stoger QO vewaco
waSet o100y a

-—"

/Tountain
ofhealth

Piccante

AURICCHIO BeLGioioso

Pecorino Romann Eiatmesmnts v 5 dantasmemte A ey
\
K1 0\%"\
LITLICNEWOLE FTA LI CHEESE COMPANY ..._-

Zf"/m./r‘?:'

Somerdale

Ambriola ‘X) ﬁﬂl&

-
) ’, \
e R R)5)

WOODINVILLE |

At e ok 4 g
WHISKEY CO.

Figure 36 - Madison Lane Sales Principals
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Market 2 Market LLC (http://market2marketllc.com/home)

Pacific Market Center

6100 4th Avenue South, Suite 486

Seattle, WA 98108-3234
Phone: 206-365-4124
Fax: 206-365-0651

Area Coverage X| & H$|:

Washington, Oregon, Idaho, Alaska, Hawaii

HE, 22, ofolttz,

Capability & /54
Market 2 Market <

S A, W 2nA, vE

Principals:

e 2271, shetel

#71% /28 Zel/non-gmo (fA 22 0] ohid) 43

S ABEE AlE A 2] gl ] ]lol

i

’

Bite Fuel, Freedom Snack, Kopper’s Chocolates, Lake Champlain Chocolates, Peanut
Shops, SeaBear, Sencha Naturals, Ticket Chocolate

Customers:

amazoncom

Q

CAIVEN BF NATURL®
DRUGS

— gt 8 (o Bemgrb e -

Fooo Srevices
OF AMERICA

Crown Pacific
Fine Foods

DPI Specialty Foods

Cuslomized Marketing and Distribution Sciutions

Figure 37 — Market 2 Market Customers

Page 143




U.S. Food Broker Report 2017

Marketing Northwest (http://www.marketingnorthwest.com/)
22421 6th P1W

Bothell WA 98021

Phone: 425-488-9257

Area Coverage X| & H$|:

Washington, Oregon, Idaho, Montana

AEE, o8, ofolrts, EEjnt

Capability & &/53:

Marketing Northwest & A ZHJA|, 5 GA D 215 A4l Al gvff, 7}el azg]
el 2 A" AHAE Ao R S

Principals:

A PETNERRER D171 TI LAND,
2

OO PAMILY SASOGS AND YOL

§M\§H QOUN TRy ALL NATURAL .?-3-

~FrSi F#Ay; (Gina Marie
> "“i%ﬁo?&"a’ 0ld-Fashioned Cream Cheese Qg

ATIVE

K]jalli Foods®

Figure 38 — Marketing Northwest Principals
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Customers: Distributors

‘g@

Ny

KeHE P,,,ETE,I?,GS,,C,)N DPI Specialty Foods

PROVVISTA®

Good thmgs

come from
S /sco

B S

FARVIS DRIVEN BY MATURE

Figure 39 - Marketing Northwest Distributor Customers

Supermarket Store Customers:

TACOMA BOYS

ZUPAN’S MARKETS # NATURAL

ESTABLISNED 1978

- GR CERS

ESH MARKETS

Ashland’s Own

since 1962

Shopn Rari = éG'Q - EWETETTS
BI-MART .25 @hmm - @
- — g FOOD & PHARMACY
momere=== FredMeyer QE_E pe ples
e e SRt o

o g LifeSource @
metropolitanmarket @ ©@Natural Foods (S
P SN Tk

L&
N
& MORKET| SARTELL
 BARTELL |
SAFEWAY ‘, TOWN & COUNTRY ;.S;';la?».l,f.i | DRUGS _

Figure 40 - Marketing Northwest store Customers
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Mountain Sales Northwest (https://www.mountainsalesnw.com)

PO Box 1208,
Enumclaw, WA 98022
Phone: 360.825.1053

Area Coverage X< W ¢]:

Pacific Northwest B % ¢ 1ot &4 5
Capability & &/%52:
5 #Ag L AL/ AES 28 FUE D A AEFSE AT o= s

Principals:

Discover the

100 U Nenast »

VVELEDA

Since 1821
v

Figure 42 - Mountain Sales Northwest Customers
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NorCal Naturally Special Food Broker

(https://www.norcalnaturallyspecialfoodbroker.com/)

335 Victoria St.
San Francisco, CA 94132
Phone: (415) 671-9078

Area Coverage X| & H$|:

Northern California &4 78 2] 3£ 1o}
=
=

Capability 9 /5

NorCal Naturally Special Food Broker & A 715 H2H (FHA B2AH)Z A ¥

T71E AlES Ao ®

Principals:

13 Foods

AL Odrnink
Alove

Bru Broth

Cape Cod Select

Chacewater
Eggology
Just Panela
La Megara
Laika
Liberated
Liberated
LonoLife

Lucky's
Mori Nu
Naturade
Ob1 Soda
Popkoff

Seoul

Seoul

Sierra Soups
The Sonoma
Kitchen
TE:[EEu
Urban Foods

Table 12 - NorCal Naturally Special Food Broker Principals
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Optimum Sales (http://optimumsales.net)

2201 Francisco Drive, # 140-151

El Dorado Hills, CA 95762

Phone: 916.789.9938

Area Coverage X| & H$|:

California, Arizona, Oregon, Washington, Idaho, Nevada 72 2] 32 1] o}, off 2] 21,
e, 914 E, ofeltt &, vnlrh

Capability & =/5

Optimum Sales + A,

MU A W E S s,

E 284 AFE F), vpAE
AA/ 575 AES DA A AT
o}

FEIA L =NIAE TFHaY

Shi B A,

Principals:
Ancient Organics Ghee Karma Water Marlo's Shaman Chocolates Silk
Avala's Herbal Water Bakeshop Road Soda
Bixby Mauk Farmily Farms Smash Pack
Bliss Nut Butters Mavuno Harvest Spice Perfection
Cocavo Mementa Sticky Fingers Bakeries
Ener-G Foods Natsucar Taste of India
EVO Hemp Nature's Hollow Taste of Rice
Foodie Fuel OrganicAde The Republic of Tea
Function Drinks Paul's Quinoa Toffee Boutique
Gino Angelini Pasta Sauce Pet Naturals VerMints
Glee Gum Pok Pok/Som Zeroodle
Kafe Candy Pyvure

Table 13 - Optimum Sales Principals

Page 148




U.S. Food Broker Report 2017

Customers:

Alameda Natural Grocery Clark’s Nutrition Friday arbor Market
Alberta Food Coop College Market Full O Life

Albertson’s Community Food Co-op Gaston Market
Andronica’s Community Market Gelon's

Angel's Food Market (RTH) Compton’s Market Gene's Fine Foods

Aptas Natural Foods Cornucopia Natural Foods Glen Ellen Market
Ashby Market Co=t Plus Gluten Free Specialty
Ashland Food Co-op Costen Gold Trail Natural Foods
Astoria Co-ap Country Aire Golden Natural Market
Ballard Market Country Sun Good Earth Natural Foods
Barons Market Country Village Goodwin Organics
Bayside Market Cream Of The Crop Gonseherries

Bayview Thriftway Cutsforth Thriftway Grande Foods

Ben Lomond Market - RTD Davis Food Coap Granola's

Berkeley Dowl - Berkeley Delana’s Fairfax Grass Roots Natural Foods)
Berkeley Natural Grocery Deluxe Foods Green Farth Natural Mia
BevMo Dracger's Green's Nutrition
Bianchinis Market Farthheam Natural Foods Haggen

Big Johna's Market El Cerrito Natural Grocery Ilanwon’s

Boaey's Elliott's Harbor Greens
Briarpatch Community Mkt Encinal Market Harmons

Bridle Trails Erewhon Natural Foods Harvest Fresh

Bristol Farms Fureka Natural Foeds Harvest Market

Brown's Valley Masket Farmer Joe's Marketplace Health Unlimited

Brun’s Apple Market Fircrest Market Healthy Way

C&K Fir Alternative Co-op Herb Room

Cal Mant Follow Your leart Herbie's House Of ealth
California Fresh Market Food 3 Less Hi-llealth

California Organics Food Bin Holiday Market

Camano Plaza Food Fight Huckleberries
Cantwell's Market Food for llumans [rvine Ranch Market
Canyon Market Food Front Jensen's

Capella Markets Frazier Farms Jimba's

Central Co-Op Fred Meyer Joa's Market

Chico Natural Foods Co-op Fresco Community Market Just for the health of it
Kiel's New Moon Natural Foods Scotts Valley Market
Kiva New Seasons Seaside Market

Kraski's Nutrition Nocth Coast Co-op Arcata Shelton’s

Kristina's Noeth Coast Co-op Eureka Sherm's Food § Less

La Sierra Market Nugget Markets Sherm's Thunderbird
Lambs Thriftway O'Brien’s Market Shop N Kart

Laseen's Oxean Beach Coop Shopper's Comer
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Lazy Acres
Little Tokyo Market
Loma Linda Market
Lunandi's
Madison Market
Major Market
Manna Mills
Marbella Market
Maripasa Market
Market of Choice
Marlene's Market
Matthews Thriftway
Medford Coap
Metropolitan Market
Mill Vallew Market
Mollie Stone’s
Molsberry Market
Montecito Foods
Moaterey Market
Mother Truckers
Mother's Market
Mrx. Winston's
Mulberry's Market
Murphy's Market
Natural Life
Natural Mart
Natural Selection
Natural Valley
Natures General Store
Nature's Health Food
Nature's Market
Nature's Select
Nature’s Whole Foods
New Farth Market
New Frontier Market
New Leaf Market
"illage Health Foods
“ita Foods
Vitamin City
Viva La Vegan
VP Discount

West Seattle Thriftway

Oxceana Market - Pacifica
Oliver's Markets
OlympiaCo-op

Oreas Food Co-Op
Organic Roots

Other Avenues Market

Pacific Market - Santa Rosa

Pacific Ranch Market
Pacifica Farmers Market
Palace Market

Parkway Natural Foods
Payviess Foods

PC Greens

PO

Petaluma Market
Pharmaca

Piazza's

Piedmont Grocery
Placenville Natural Co-op
Port TownsendCo-op
QFC Corp

Rainbow Acres
Rainbow Grocery
Rainbow's End

Raley’s / Bel Air

Rincon Market

RJ's Market

Rosavers

Roth's

S &S Prodce

S.P.D.

Safeway

Salem llealth Foods
Santa Rosa Comm. Mkt
Save Mant

Save More

Whole Foods

Whole Wheatery
Whelesome Choice
Wildhern's Marketplace
Williams Natural Foads

Willow™s Naturally

Sierra Hils Market
Skagit Valley Food Coop
SLO Natural Foods Co Op
Smart N Final

Sonoma Market

Sprout’s

Staff Of Life

Star Grocerny

Star Store

Stumps

Summit Stoce

Sundance Natural Foods
Sunflower Natural Foods
Sunrise Natural Foods
Super

Super Supplements
Tacoma Boys

Tayloc's Market
Temescal Produce Market
Terra Organica

The Food Mill

The Goose

The Markets

The Trading Company
Thom's Fresh Organics
Town & Country
Tri-county Produce
Twain Harte Market
Ukiah Co op

United Markets

Urban Radish

Vallargas

Valley Health Mill
Vancouver Co-Op

Van's lealth Foods
Vicente Foods

Windmill Farms
Woadland Market
Wynants Family Health

Yoke's

Table 14 - Optimum Sales Customers
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Pacific Pioneer Brokerage (www.pacpioneers.com)

1162 Baja St.
Laguna BeachCA92651
Phone: (949) 395-7861

Area Coverage X| & H$|:

West Region 4] 5~ #| &

Capability & /52!

Pacific Pioneer = 5 7| 2] Whole Foods A9 <& @93l H-E A A =
3lAtolt}. -2l A EFE, 18 R JALFE, AAAF/7I5A8 AFE 57 R

P8 Aol Al B 7w AR S e

Customers:
Whole Foods (regional & global), Sprouts, Kroger, Natural Grocers, Vitamin Shoppe,
PCC, Natural Market, INFRA, NCG, Fresh Thyme, New Leaf, New Season's.

Online Stores:
iHerb, VitaCoast, Amazon.com, DrugStore.com

Distributor customers:
UNFI / Select Nutrition, KeHE / Nature’s Best, Threshold, Palko, Super Natural,
Azure.

Performance Group (http://www.tpgsales.com/)

6673 Owens Drive,
Pleasanton, CA 94588
Phone: 925-556-0512

Area Coverage X% H$|:
California 78 2] 4 o}

Capability & %/59:
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Zhel gl 2 A ok AEEA, Y AE, U AE, B E 2d A E 55
213 H] A3 1S HE /o~y 2l 2 Safeway Corporate coverage

(Safeway Corporate ] B35 % &)

Principals:
Perishable (8 Clients), Grocery (24 Clients), Candy Convection (22 Clients)

Customers:
Conventional, Convenient and Wholesale

Remington Sales & Marketing LLC (http://theremingtongrp.com/)
7070 Patterson Drive

Garden Grove, CA 92841

Phone: 714-537-3663, Fax: 714-537-3090

Area Coverage X% H9|:

Arizona, California, Nevada, Washington, Oregon, Colorado

ofelz=ut, Al yo}, vutt}, A", e, 22ds

Capability & /5 42:

Remington Group & 2002 'd 4 ¥ @A frHmpzle] MR 2E Ag sk & AH| 2=

HE2A 3AHE dHstr] A& -

Customers:

] e

A Tree of Life £ Albertsons ' Nature’s Best Sristol Farms

B\UINITED GELSQNS (UniFieD ) D> #: sAFEWAY ()

gl AN ADVENTURE IN GOOD TASTE FooolLess

Figure 43 - Remington Sales & Marketing Customers
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Salesmark Inc. (http://salesmarkduo.com/contacts.html)

2001 Omega Road, Suite #201A
San Ramon, CA 94583
Phone: (925) 855-0330

Area Coverage X| ¥ H$|:

California, Nevada, Pacific Northwest, Hawaii

Ao}, yuttt, ejg < At 54, 5hFfol

Capability & &/53:

Salesmark Inc. = 7 2} #] 9] €l|ofsl-9-27F v/ Ed A S S vl B A

wf el A el SR wA glo] A A ok £ BAlE Wt

Customers:

Longs Drugs, Raleys, Safeway, Save Mart, McKesson, Ralphs, Stater Bros., Bartell
Drugs, Fred Meyer, Food Maxx, Costco, Scolari's, AMI, ATA, Drugstore.com,
Amazon.com

Share Organics (http://www.shareorganics.com/)

453 Benicia Dr.

Santa Rosa, CA 95409
FAX: 707-538-0552

Area Coverage X| % H$|:

<t

Northern California &+ 72 2] 3 1o}
Capability & /5

Share Organics & non-GMO 715 #| &2 WY&, W&, Aa5F 2 7|4 259
AZQAE AT St mE A, 2T 2 EPAA w7

- g yofell A 400 747} A= wid e gk
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Principals:

(e i COCTAL oo
NOozzeer Giimed cnnm i P

CHOCOLATE Co.

SAVORY CREATIONS ik original salted chocolate

INTERNATIONAL

USTAINABLE
NDULGENCEe

WIto & o Al
04
GRILLWNES xy'OBurgt NATURAL VEGGIE WRAPS

Figure 44 - Share Organics Principals

WHO S8
FOODS Endrbnico’s Newleo!

mm Raleys BEf/AIR NOB HILL P%Elc
ool

ugget
LOCER N '

And Many More!
RAIS Eﬁ/}/ Harvest (over 400 storas in NorCal)

«u-a L ROTERE &

Figure 45- Share Organics Customers
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Sunshine Specialties (http://sunshinespecialties.com/)

2097 Suite B, Laguna Canyon Road
Laguna Beach, CA 92651
949-715-3501 Phone
949-715-3502 FAX

Area Coverage #| & H$:

California 72 2] 3Z 1] o}

Capability & &/59:

Sunshine Specialties = H /A AE AZ2UYA D E4 AF S FAd5=

Ax=JAE xS

WHOLE ¢
FOODS %‘/‘%53):5

M A R KET

Natural Foods Market

Mother's

Market & Kitchen
Truth ¥ Beauty ¥ Goodness

F_Yal 0 -
ZFARMERS MARKET
Natural Foods Market

Figure 46 - Sunshine Specialties Customers
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Sunwest Sales Company (http://sunwestsales.com)

17731 Irvine Blvd., Suite 108
Tustin, CA 92780-3235
Phone: 714-368-9808

Fax: 714-368-9809

Area Coverage X< W ¢]:

California 74 2] ¥ 4o}

Capability & /%5 2:

Sunset Sales &= A 23 A% ZdAlEH oA, Fulj/M L=, WAooy, 174

Mu 2, g2 BuA Y M aE AlE g

Customers:
fresh® | % DPI Specialty Food
@ GELSONS ST
oo ey DD NSS! VONS Muxn

D> £\ = g D

m [Eemian]
IMDQLN. (5) SAFEWAY m = smf‘ls

-t e 8 e

. ( - """"
S o PG B

Figure 47 — Sunwest Customers
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The Avalon Group (http://www.theavalongroup.org)

20381 Lake Forest Drive, Suite B-14
Lake Forest, California 92630
Phone: 949-713-2702

Area Coverage X% H$|:

West region A 5+ #| <

Capability & /%5 2:

The Avalon Group <= 715, non-GMO, &4 A, ¥ =58 g A5S w2
HA=E 24, W, c-store/A A B HE A A g Al F3sh= AS
Arow st A AE FIR10] .
Principals:
A oy Guouwe o £8)
E [N¢DOEGALLS,
(nb et CEDARLAN!
} < MeCmintts = [ - MODERN
WO —— — 0ATS
O\IKGAN{,C q:)gtf.'{ée POPKOFF'S :G'; @ %m@qrr
B e TriSueets. Cibovita
[T o seaz i —
D ey Pws Ghegetore
g A v <
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Figure 48 — The Avalon Group Principals
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Customers:
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Figure 49 — The Avalon Group Customers

Page 158



U.S. Food Broker Report 2017

True Foods Marketing (https://www.truefoodsmarketing.com/)

472 Ronshiemer Road
Penngrove, California 94951
Phone: 415-234-6901

Area Coverage X & H9|:

California 72 2] 32 1 o}
Capability & &/5 9!
True Foods Marketing & 3 72| 1] o}o] £ X3 2 A9 Ae)x] 2 150 7|

o]%fe] w9 A thEh

Customers:

e

DRIVEN BY NATURE

Figure 50 - True Foods Marketing Distributor Customers

United Sales & Services (http://unitedsalesservices.com/)

8011 N I-70 Frontage Rd
Arvada, CO 80002
Phone: 720-898-8181
Fax: 720-898-9192

Area Coverage X% H9|:
Colorado, Arizona, Taxes & =&}, o}2] 21}, EAF A~
Capability 9 &/5 2!

United Sales & Services © =4 H]| 2~ F 7 3]A}o]t},

Customers:
Natural, Conventional and Foodservice distributors
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Vision Food Sales, LLC (http://www.visionfoodsales.com)

1412 Stanford Way
Upland, CA 91786
Phone: 909-225-2540
FAX: 90-949-6927

Area Coverage X & H9|:

California, Arizona and Nevada 72 &] 3= 1] o}, ofj 2] &1}, djn}jc}
Capability & /54
A2 g Aol 2 M o] AuH] A~

WCNS Specialty (http://westcoastnaturalsales.net/)

2531 Pierpont Boulevard
Ventura CA 93001
Phone: 818-730-8392

Area Coverage X| 9 H$|:
West Region 4|5+ %] <

Capability & &/5 ¢

WCNS Specialty & 95 Ad= G2z, ~5yA] g A d= Gz

ALz, & B AR A9, e A Ald =, i o dl

WA %, D44 DA, oE A, A g By 5o F

b= 70 3Abolth,

Customers:

i

ol

Figure 51 — West Coast Natural Sales Customers

Page 160



U.S. Food Broker Report 2017

Wild Rose Marketing, Inc. (http://www.wildrosemarketing.com)

P.0.Box 21276

Boulder, CO 80308-4276
Phone:303-448-9556
Fax: 303-448-9762

Area Coverage X% H$|:

Colorado, New Mexico, Wyoming, Utah, Idaho, Montana

Zrets, 37 WA=, 9ol oW, fE}, ofo|tiE, e}

Capability & /%5 2:

Wild Rose Marketing = A+ 2 57 213 A& 570 3|Akolw, 2kl 215 v,
Q]2 Ak GAl, 5 aLg A v B AR~ W sk Lok Al Al
Al 227 jh

Principals:

e Bissinger’s. [BORGO d’ MEDIC]]
s e BANDANR e “Zeone CHARLESVIANCIN

chuao (Ceneertss) colfio 22 ECOVESSEL
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Figure 52 - Wild Rose Marketing Principals
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A5 A9 H = A (Midwest Region
Brokers)

A5 A 92! lowa, lllinois, Indiana, Kansas, Michigan, Minnesota, Missouri,
Nebraska, North Dakoda, Ohio, South Dakoda, Wisconsin ©}©¢] 2 ¢}, & 2] =],
Ao}, ZARF2 mIAIA, B AE, B, Y B ep T}, w2 T, 9810 9
Rpg-zs thaih, 92224 ol

A.R. & Associates (http://www.ar-associates.net/)

1770 Cravois Road
High Ridge, MO 63049
Phone: 636-677-4104

Area Coverage X| 9 H$|:

Missouri, Tennessee, Kentucky, Southern Illinois, l[owa, Nebraska, Kansas,

Oklahoma, Arkansas.

n==g], 'YL, AE 7], g Al ieo], ofo] e 9} vl B g 2T}, JNAFL,

S ZTpam}, opka

Capability 9 &/5 2!

AR & Associates += 1978 ol AHH Ao FTAH X 95 @ ST} Jelly Belly
Candy Company 1985, 1986, 1994, 1999, 2000, 2004, 2009 % 2010.\3¢]] AR &

Associates o Al “&-3l¢] H 3 B2 A" AS $-435}9 T} AR & Associates = =

AEEA, Ao, = a/oka AR mvld A, fE A, WEkA, - i A s
EFAA, S H] AMA, AEA, WY G4, R D de dHdes
=R
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Principals:
Asher's Boston Fruut Slices
Bover Dinstuhl's Candies
| European Confections | First Source
Forbidden Sweets Jelly Belly - Specialty
Kencraft Le Grand Confectionary
| Long Grove Confectionary Co. | RB Confections
| Stewart Candy | Sunflower Food and Spice
Sweet Shop USA Sweet's
The Madelaine Chocolate Co. Whitlev's Peanut Factory
X O Mints
Table 15 - A.R. & Associates Principals
Customers:

Grocery Stores,C-Stores,Drug Chains,Wholesalers,Distributors,Department
Stores,Mail

Order,Gift Packers,Non Traditional Accounts,Specialty Shops,Candy Stores,Hospital
Gift Shops

B.L.V. Marketing, Inc. (http://blvmarketing.com)

3695-M North 126th Street
Brookfield, WI 53005-2424
Phone: 262-790-0900

Area Coverage X| % H$:

Wisconsin and Upper Peninsula of Michigan 1 2241, H|A] A E4 XS
Capability & %/59:

B.L.V. Marketing < 1985 \d A| 721 F 71 o 2 Ayt A 53 EmgA,

A 5EA, W mdvhol A/, Y B 7E 2
FEHFA, =1 B GA/ZE2RA AD =, 7tE R Al =/AAE, 29 ok,

o,

(e]

kv

O
o

A=

fllo

o9

rok
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Principals:
Principals
Confectionery/Snack Foods General Merchandise Grocery Products
au'some Candy BDI Marketing Acme Imports
Bee International Blue Ridge Marketing American Specialty
Candy Dynamics Halpern Imports Atalanta
Carl Buddig Kolder Berberian Nut

De-Lish-Us / Primo

Lee Pharmicals

Concord Foods

Elmer Candy Corporation LDS Products Golden Beach

Flava Puff Lil’ Drug Store Products Gray & Co.

Haribo USA Tekky Toys I.M. Good / Hickory Harvest
Hilco Topsox Jasper Wyman & Sons
Guylian Lactalis USA

Klement's MITSUI Foods

McCraw’s Candies Nutcracker Brands

Merlin’s Candies Setton

Mount Franklin Foods Terri Lynn

Morris National

The Real Foods Group

Necco / Stark / Haviland

Tony Chachere’s

Nutcracker

White Rock / Souix City

Prime Snax

Winnona Foods

Primrose Candy Company

Rosa's Co.

Sherwood Brands

Spangler Candy Co.

Superior Candy and Nut

World Confections, Inc

Table 16 — B.L.V. Marketing Principals

Customers:
Customers

Aldi Mills Fleet Farm
Certco / Woodman’s |Piggly Wiggly MW
Chambers & Owen |Roundy’s
Eby Brown Sam’s Club
Eillien’s Sendik’s
Great Lakes ShopKo
Holiday Wholesale |ShopKo Stores
Kwik Trip Star Distributing
L&L Foods Super Target
Menard’s Wal-Mart

Table 17 - B.L.V. Marketing Customers

Page 164



U.S. Food Broker Report 2017

Batson & Associates (http://batsonassoc.com/)

4845 Corporate Exchange Blvd SE

Grand Rapids M1 49512
Phone: :616.871.1700

Area Coverage X% H$|:

Michigan, Cincinnati, Ohio, Indiana, Illinois and Kentucky "] A7, A AW E],

©3ko] ., Qlrjelu, Qg o], 2]

Capability & /52!

Batson & Associates = 2

.
FAE Qo 7% 3

RSN = T X A=
Customers:
e ACO e Houchen’s McFarling Foods
e Admiral e HT Hackney Meijer
e Anderson e Indianapolis Fruit Nash Finch

e Bigg's

e BiglLot’s

e Bloomer Candy

e Borders Books

e (aito Foods

e (apital

e Central

e D&B Grocers

e Dairy Fresh

e Discount Drug

e Frank W Kerr

e Gordons Food
Service

e (Gourmet
International

e Grocers Supply

e Heinens

e International

e Jay CFoods

e Jo-Ann Stores

e ] Winkler

e Klosterman

e Kroger

e Kroger Columbus
e Kroger GO

e Kroger Louisville
e Kroger MI Division
e Laurel Grocery

e Liberty

e Lipari

¢ Marc Glassman

e Marsh

e Maximum Supply

Nino Salvaggio’s
Peter Imports
Pointe Dairy
Quality Dairy
Remke
Serv-U-Success
S. Abraham &
Sons

Spartan
SuperValu

Sysco

Tradewell
Troyer Foods
United Wholesale
WS Foodservice
Value Wholesale
Wesco

Table 18- Batson & Associates Customers
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D.D. Reckner Company (http://www.ddreckner.com/)

129 E College Avenue
Westerville, Ohio 43081
Phone: 800.800.3075

Area Coverage X% H$|:

Midwest, Ohio, Michigan, Indiana, Kentucky &4, 2.3}°] %, B A7k, Q1] ofjit,
ZE 7]

Capability & &/ 9.

The D.D. Reckner Company + 213 Aol A 52 d o] Ald = 42 npAE
olAA = L3l kot

Dunn Specialties (http://www.dunnspecialties.com/)

4188 Weathered Oaks Lane
Hamilton, OH 45011-5469
Phone: 513-844-2892

Fax: 513-844-6575

Area Coverage X| 9 H$|:

Indiana, Kentucky, Ohio & Tennessee Q1 T] oL}, A E 7], 2.35}o] @ 2 EH U] A]
Capability & /5 =:

1997 A ol = 7t 4G = A
AxJAE Ao = ghrt

L 3*
H/J

o

Ao 23

AT

e

al

i
N
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Principals:
TIeE 7R
} b
%ESOOQ ?(TIEE ! LA | Gertrude Hawk. \
DAYTONNUT [Jll{ cocorares)

CSTABLISHNED 122)

KOPPER’S

»SANDERS

I[fna g/‘w-ﬁ?-ﬁf‘
Figure 53 — Dunn Specialties Principals
Customers:
CandyStores Gift Shops
C-Stores Gourmet Food Markets
Distributors Independent Grocery
Drug Stores Hospital Gift Shops
Gaft Packers Specialty Shops
Party Stores

Table 19 - Dunn Specialties Customers

Epic Natural Sales (http://www.epicnatural.com/)

65 Sea Cliff Avenue
Suite 2

Glen Cove, NY 11542
Phone: 516-609-2509
Fax: 516-609-9336
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Area Coverage X% H9|:

Midwest, South and Northeast regions 54 5-, ‘g5 % 555 %9

Capability & %/5 ¢

Epic Natural Sales = 21 53, ¥4, UF, 71543, 8l B, & QW vt #Alo/xA%
2 ng JHe el s £33 A AFE, 771 2 T8 A AFS Az

AzJAE txsts S 3|Abolt.

Principals:
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Figure 54 - Epic Natural Sales Principals
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Key Sales (https://keysales.com)

1020 Milwaukee Ave, Ste 152
Deerfield, IL 60015
Phone: 847-397-7400

Area Coverage X| & H$|:

Midwest, Wisconsin, Illinois, Tennessee, Oklahoma and Missouri &A1 5-, ¢ 2=,
A o], HulA], 2Fetsvl 2 v 52

Capability 9 &/ 9!

Key Sales = 2 2]/A| A" R 2l Hld &7 A1F 2helol]l =4S StE A A EE

Bz7olth ZEHe] 29 35 o] TA5-2 1071 o] el =5 FF it

Maximum Marketing (http://www.maximummarketing.com/)

7710 NW 56th Way, Suite 200
Pompano Beach, FL 33073
Phone: 954-725-3700, Fax: 954-725-3400

Area Coverage X| % H$|:

Southeast, Northeast, and Midwest 534, &5 2 A5 XY

Capability & /5 42:

Maximum Marketing & At B 7715 A|%5& E3Fsto] A L A 53 AlE;

Do) 2 9E AF 1 SF L e 2 S /)5S O
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Principals:
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Figure 55 - Maximum Marketing Principals
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Customers: Distributors:
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Figure 56 - Maximum Marketing Distributors

Customer Supermarkets:
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Figure 57 - Maximum Marketing Supermarket Stores
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Master Food Brokers Inc. (http://www.masterfoodbrokers.com)

231 West Wrightwood Ave.
Elmhurst IL 60522-3532
Phone: (630) 833-3988
Fax: (630) 833-3980

Area Coverage X| ¥ H$|:

Illinois and Wisconsin - Midwest & 8] =0] 2 Y AFAl — TAHF X H

Capability & &/53:

2ol A7 gl Q] A2} fokel] AR AE Al E g

Principals:

| THE HAIN |
CELESTIAL |
| GROUP =

re.newa

Figure 58 - Master Food Brokers Principals

O’Brien & Associates Brokerage (http://stlobrien.circleofmarketing.com/)

16140 Westwoods Business Park
Ellisville, MO 63021

Phone: (636) 220-3295

Fax: (636) 220-3299

O’Brien & Associates Brokerage (http://stlobrien.circleofmarketing.com/)

Area Coverage X% H9|:
St. Louis, Missouri A Q1 EF-0] 2~ 1| =g]

Capability & /5 =:

ARJNEFo] 2ol = & Mula A S0 Alz=d Aol A v A <]

o277 BE GAE A

Customers:

Schnucks, Dierbergs, Shop ‘n Save, Save a Lot, Straub’s and local chains.
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Sales & Marketing, Inc. (http://www.hansonfaso.com/)

1919 S. Highland Ave. #204C
Lombard, IL 60148

Phone: 630- 953-9800

Fax: 630- 953-9889

Area Coverage X| ¥ H$|:
Midwest and South Regions 54§ % W& %]

Capability & &/59:
4, A, gxp 2 A1 AEe] Ald = H uiAE S AT 2 sk

Principals:

After Eight®, Albanese Confectionery Group, Inc., barkThins®, Baron Chocolatier,
Inc.,, Dagoba, Enstrom Candies, Inc., Hershey (HighPoint AB), Ice Chips®, Milkboy®
Swiss Chocolates, Nibmor, Perugina USA, Quality Street Chocolates, Ritter Sport,
Scharffen Berger, Simply5, Thomspon Brands, LLC. Alaska Glacier Products, Andros
Foods, North America, Angie's Artisan Treats, LLC, Bahlsen North America, Blue
Monkey, Carl Brandyt, Inc., Chef's Cut Real Jerky, C] Foods, Inc., Colavita USA, Colgin,
Inc., Crispy Green®, Deep River Snacks, Donkey Brands, Euro American Brands, LLC,
Fentimans North America, Frontier Soups, Get Bizzy Inc, Green Mountain Gringo,
Growers Alliance Coffee Company, Hain Celestial Grocery & Snack, ips All Natural, I
Heart Foods Corp., Krave, Kent Precision Foods Group, Kill Cliff, Inc., Kolossos
Incorporated, Liberty Richter, Lundberg Family Farms, McVities, MSRF, Inc. Nature's
Path Foods, Osem Group, Patience Fruit & Co, Peppers Unlimited of Louisiana, Inc.,
Pickled Pink Foods, Quinn Snacks, Red Duck Foods, Inc., Season Brand, Silver Regal
Spanish, Simply 7 Snacks, SoFit, Space Enterprises, LLC, St. Dalfour, Stanmar
International, Stirrings®, Stonewall Kitchen, Tasty Bite, Texas Pete, The Good Crisp
Company, Tillen Farms, Twinings North America, Urban Accents, Urbane Grain®,
Vita Food Products, Walkers Shortbread Ltd., Way Better Snacks, Wholesome Tea
Company, LLC, and Yamasa.

Customers:

Ball's, Busch's ValuLand, Butera, Coborn's, Cosentino's, Cub Foods, Dierberg's,
Fareway Stores, Inc., Festival Foods, Giant Eagle, Harp's, HEB and HEB Central
Markets, Heinen's Fine Foods, Homeland, Hornbachers, Hy Vee, Jewel Food Stores,
Jungle Jim's Markets, Kowalski's, Kroger, Lunds/Bylery's, Mariano's, Marsh, Martins,
Meijer, Miner's Super One, Niemann Foods, Pggly Wiggly, Piggly Wiggly Midwest,
LLC, Pyramid Foodsm, Roundy's, Inc., Schnuck Markets, Inc., Shop n Save,
SpartanNash, Strack & Van Til, Straub's, Tony's, Woodman's Food Market.
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Signature Specialty Sales & Marketing Inc. (http://signaturessm.com/)

510 Oakmont Lane
Westmont, IL 60559-3700
Phone: 630-654-2100

Area Coverage X & H9|:
Midwest Region 544§ #] <
Capability & /%5 2:

<A 15 7] Frell Wi 3 A A g o] A B g Ed Mu|aE Al g g
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Principals: Specialty
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Figure 59 - Signature Specialty Sales Specialty Principals
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Jeff's « Naturals
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Figure 60 - Signature Special Sales Natural Principals

Coffee, Tea, Beverage
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Figure 61 - Signature Specialty sales Beverage Principals
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Cookies / Crackers / Snacks / Confection and import
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Figure 62 - Signature Specialty Sales Snack Principals

Perishable/Frozen

f}’o','ucs

fruit bars

Figure 63 - Signature Specialty Sales Frozen Principals

Major Customers:

Menards, Mill’s Farm & Fleet, Blaines Farm & Fleet, Aldi, UNFI, European Import,
KeHE, Soderholm Food Distributor, Lomar Distributor, Serv-U Success, Trudeau
Distributing, Prinser Distributing, AMAC Arnold, Alber &Leff, Midland Distributing,
GMS, Hauyly Cheese, [ & K Distributing, L & L Distributing.
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Specialty Products, Inc. (http://www.candyspi.com/)

10700 W. Venture Drive, Suite G-1
Franklin, W1 53132-6011

Phone: 414-425-6225

Fax: 414-425-4560

Area Coverage X| & H$|:

Wisconsin, Michigan, Illinois, North Dakota, South Dakota ] 2~ 41, W] Al 71
Aol =2 ThALE}, AR thalE)

Capability & /5=

SPIL = 1960 At o2 715 &2 F7) SlAtelH Haw Y, 553

9 AE vBdol dEshe v T A Aol

~|

Principals:
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Figure 64 — Specialty Products Principals
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The Gourmet Network (http://www.thegourmetnetwork.com)

10301 Bren Road West G450
Minnetonka, MN 55343
Phone: 855-646-4750

Fax: 651-646-5541

Area Coverage X & H9|:

Minnesota, Wisconsin, lowa, North Dakota, South Dakota, Nebraska, Kansas,

Missouri, and Oklahoma.

U A 9] 2FA], ofo] @9, w2 ThALE}, AR thA e, W B A7), b
vFe W o 2ekan)

Capability 9 /52!

AEE 5% AlES 209 o] Ao 2 . Gourmet Network +
Minneapolis Mart o 4 A 25 7Fx a1 glom, vipd nfECA 6 | o] 59
uehsl 2 A2 b, vl 2B, §) 2540, ofol 2.9}, teos e, AFS2s thae),

B a7t Az, 8l vse] o] 9 55 Hiehs 12 99 a4 2347t

rH
>

A

Principals:

Anette's Chocolates, Art Style Design Living, Bay Beyond / Blue Crab Bay, Becky's
Blissful Bakery, Borgo de' Medici, Brand Castle, Cannon River Kitchens, Darren Gygi
Home Collection, Elaines Toffees, Elki, Enrico Products, First Source, Frontier Soup,
Gently Spoken, Golden Fig, Gourmet Village, Halladay's Harvest Barn, Harney &
Sons, Intermountain Specialty Food Group, Jet Papier, Lesley Elizabeth, Magenta,
Martin's Home Wares, Mustard & Co., Nuts Over Fish, O Olive 0il, Pacific Pickle
Works, Paisley & Parsley Designs, Pasta Shoppe, Pelican Bay, Rabbit Creek, Robert
Rothschild Farm, Sable & Rosenfeld, San Francisco Salt Co., Sencha Naturals,
Soberdough, Sticky Fingers Bakeries, Suss Sweets, Terrapin Ridge, Ticket Chocolate,
To Market To Market, Vintner's Kitchen and Wildly Delicious.

Customers:
Independent retailers.
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TTYS Food Brokers (http://truetoyouservices.com)

11060 Oak Street, Suite 4
Omaha, NE 68144
Phone: 402-317-5241
Fax: 402-281-9770

Area Coverage X% H9|:
Midwest Region S A& %]
Capability & &/53:

TTYS Food Brokers &= "=, 7iutt}, 2 /-3 X2 AAFAE o3

o

gt

f
5]

Principals:

Juiceology, Soul Sprout, Dan’s Gourmet, HyBread, Bubba Q Ribs, Avitae, Absolutely
Lobster Sauces, Sugar Bob’s Finest kind, Wet Rubz, Absolutely Lobster, Dolci di
Maria, Three Jerks Jerky, BobbySue’s Nuts, Goldenbrew Tea, Green Plate Foods,
Faroe Island Salmon, Danielle, Marie Callender’s, Coop’s Pretzels, Essence of Garlic,
Foods of Athenry, Edoughble, Western Smokehouse, Six Foods, Casablanca Foods,
Dear North, Stu’s Bloody Mary, Rieme, Vermont Nut Free Chocolate, Tavola Rustic
Baking, Meta Matcha, Mr. Green Tea Ice Cream, Mr. Mochi, Yummy Yammy, D’Vine
Crush, Ines Rosales, Nelly’s Organics, Western Grillers, Chuao Chocolatier, Val de
France, iQ Juice, iwon! Organics, Third Street, Laiki Rice Crackers, Nu Coco, Yoot Tea,
Jacquet Bakery, Fusion Jerky, Rastelli Craft Burgers, Chapul
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South region states are: Alabama, Arkansas, Delaware, Florida, Georgia, Kentucky,
Louisiana, Maryland, Mississippi, North Carolina, Oklahoma, South Carolina,
Tennessee, Texas, Virginia, West Virginia,

Action Food Sales, Inc. Southeast (http://actionfoodsales.com/)

8401 University Executive Park Drive
Suite #129

Charlotte, NC 28262

Phone: 1-800-445-5651

Area Coverage X| % H$|:
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Customers:
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Figure 65 — Action Food Sales Customers

Allocation Sales & Marketing (http://www.allocationinc.net/)

1881 Grove Blvd
Austin, TX, 78741 United States
Phone: (800) 651-2764

Area Coverage X| % H$:

Texas, Louisiana, Oklahoma, Arkansas, New Mexico Bl A} 2=, FFo] X ofj L},

e EetE vl SEALL, g WA A
Capability & /5
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Figure 66 — Allocation Sales and Marketing Principals

Customers:
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Figure 67 - Allocation Sales and Marketing Customers
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AMT Sales & Marketing (http://amtsalesandmarketing.com)

5132 Epping Lane
Zephyrhills, FL 33541
Phone: 309-706-8818

Area Coverage X & H9|:
Florida, Illinois, Georgia &= = 2| t}, ¥ g| o], Z*]o}

Capability & &/ 9.
AMT Sales & Marketing = #3}9] BE Ald= 2 A% 8] &+
AA/EA 2E L= 2 npA Y 3] Abo] T,

Trade Channels:

il
ofy
I
>
)

Ir

e Natural A1

e Specialty 5

e Mass &

e Web to Retail Sales 2} 2} Awj o] Ald=
e Gift Basket (sales) A1 =& A& (AL=)

e C-store H|H

e Club Stores =3 m}7

Principals:
Demitri's Bloody Mary Mix & Rim Shots, Pure Knead, Carolina Gold, Kiwaii True
Spring, Virginia Peanut Company Water, Ernie's Epic Foods

Annie Hall, Inc. (http://anniehallinc.com/)

5116 Coronado Ridge
Boca Raton FL 33486
Phone: 561/391-7636, Fax: 561/391-3368

Area Coverage X% H9|:
Florida, Georgia and the Carolina & = 2] T}, Z=*|o} & 7] &g}o|y 5=
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Capability & /5 2:
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Figure 68 - Annie Hall Principals

Customers:
Gourmet Retail Stores, Supermarket Delis and foodservice

Arnett Brokerage Company (http://www.arnettbrokerage.com/)

4010 82nd Street, Suite 115
Lubbock, TX 79423

Phone: 806-744-1477

Fax: 806-744-0119
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Area Coverage X & H9|:
Texas, Oklahoma, Colorado and New Mexico 1At~ @ Fdlan}t 28 % ¥ 7
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Bay Food Brokerage (http://www.bayfoodgrocery.com)

5111 Memorial Highway
Tampa, Florida 33634

Tel: (813) 287-1446,

Fax: (813) 286-7244
Area Coverage X| 9 H$|:

Six-state region in the southeast United States V= @& 52] 6 7| & A4

Capability & /5=

A

o 5
&l gk}, Bay Food Brokerage © < A&7+ A &S
A3 915 397 A N Qe 194 wabshe] <le 2. e

A= dkash g Qvke) 48 @A 3. 7k el w2 Y A2 A
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Bay Food Brokerage = Publix Supermarkets ©l| 2] 3] Publix ¥ ] ISE 2. 2 #

AR AR

Principals:
Jennie-o, Plumrose, Specialty Foods Group, Campofrio Food Group.
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Customers:

Publix FOOILIF so.;m‘:.m ©) sedanos % %‘Z@%

o Haris A%, =
@ o unfl € kene o..‘“clfﬁ'.?s

Cargill

Figure 69 - Bay Food Brokerage Customers

Capitol Specialties, Inc. (http://www.capitolspecialtiesllc.com/)

P. 0. Box 281
Williamsburg, VA 23187
Phone: 757-220-9092

Area Coverage X% H9|:

Maryland, Virginia, Washington, D.C, and North Carolina W& ¥ =, ® x| 1o},
H4E D.C., =2 AWEol v

Capability & &/59:

Capitol Specialties = A & F5 AWl Xt 554 2% 2 AHdE F7)

AR 25 o] A S el AL

Principals:
B Gotand. @ o~ Chunchias
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Figure 70 — Capital Specialties Principals
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The Cristol Group Inc. (http://cristolgroup.com/)

6801 Lake Worth Rd, Suite 338
Lake Worth, Florida 33467
Phone:954-486-4129

Fax: 954-486-4133

Area Coverage X% H9|:

Florida, Georgia, Alabama, Caribbean = = 2| t}, 2] o}, &etulv}, 78] B 3
Capability 4 /5=

The Cristol Group <> 1986 1 H-E] 5 215F &AvfdAE A& 45 vk 5

2l 7 4§ AR FHS UASHE A2 AT

Principals:

A Couple Of Squares, Amusemints, Aunt Gussie’s Cookies & Crackers, Borgo de
Medici, Chocolate Chocolate Chocolate, The Crispery, Culinary Collective, Daprano,
Decorated Cookie Company, Earth and Vine Provisions, Elki Corporation, European
Confections, First Source, Florida Sunburst Cookies, Florida Sunshine Cookies,
Gentle Giants, Gil's Gourmet, Gourmet International/Niche Gourmet, House of
Webster, Italian Harvest, John Kelly Chocolates, John Wm. Macys CheeseSticks, Key
West Aloe, Ladrea Marie’s, Lake Champlain Chocolates, Lesley Elizabeth, Long Grove
Confectionery, Marich Confectionery, Marvelus Water, Mercer’s Wine Ice Cream,
Milas / I Love Snacking, Niche Gourmet/Gourmet International, Nielsen Massey
Vanillas, Nikki’s Cookies, Off The Farm Foods, Oogie’s Snacks, Peanut Shop of
Williamsburg, Real New York Pizza Dough, Salem Baking Co., Sally Williams, Seattle
Chocolate Company, Sunflower Food Company, Tea Room Chocolates, The Republic
of Tea, VineyardFresh, Wildly Delicious

Page 188



U.S. Food Broker Report 2017

D&T Sales and Marketing (http://www.dandtsales.com/)

1820 First Avenue South, Suite Q
Irondale, AL 35210

Phone: 205-951-7788

Fax: 205-951-3280

Area Coverage X & H9|:
Alabama &2}vpu}
Capability & /%5 2:

A, ol G4A, R FEAA ] DA BAE A3 Yk

Principals:
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Customers:
Alabama Grocery Market

Figure 71 - D&T Sales and Marketing Principals

D C Scott & Associates (http://www.dcscott.net)

1202 W Bitters Rd
Bldg 2

San Antonio, TX 78216
Phone: (210) 497-3589

Area Coverage | & HH¢:

Texas EJAF
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Capability & /5 2:
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Customers:
HEB, Whole Foods, Randall’s, Fiesta, Kroger and Sprouts

Dunbar Sales Co., Inc. (http://www.dunbarsalesco.com/)

4616 Montevallo Road
Birmingham, AL 35210
Phone: 205.956.2121
FAX: 205.956.2171

Area Coverage X% H9|:

Alabama &2}v}af

Capability & &/5

Dunbar Sales = <&bulu} Fol A 74 2 elEl F= B2 A=} 71 & A9
3|Atelth o] F ol A Frfjdtes BE AR A8 1L

T AR =g A S TR e Tl Ao 2 A #e, B
A/ A, 2 H Y M2 A, S =13 (planogram) T3, A4 7

AR~ 9 EW W) 31 E principals o Al A 3-8k},

Principals:

Pompeian, Lou Ana Oils, Marcal Paper, Zatarain's, Sunshine Mills, Sunshine Mills
Customers:

Grocery Stores: Bruno's, Associated Grocers S.E., Mitchell Grocery Corp., Piggly
Wiggly, Autry-Greer. Convenience Stores: W. L. Petrey, H. B. Paulk, Andalusia
Dist., City Wholesale. Retailers: Winn-Dixie, Wal-Mart (Dixie Clusters), Super-Valu.
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Family Food Brokers (http://www.familyfoodbrokers.com)

3800 Inverrary Blvd, #209
Lauderhill, F1 33319
Phone: 954-739-3339

Area Coverage X| ¥ H$|:

‘=

Florida and South Region == 2]t} 2 H4 A4

Capability & &/53:

Hl= Ao Foupzla S5 ARl A Am A5 AlEo] wix] = oAlE 24l
G Aoz gt 9y, BE, YA R A EE JHH aE ok BE
UESL =7 2

Principals:

[HOP, Simply Chia, Backyard Famous Onion Dip, Upriver, Totally Wild, Chipwich,
Matt's Munchies, Smart Juice, The Vegetarian Express, Banana Wave, Nektar, Raw
Honey, Coney Island Classics, Dippin Dots, Allie's GF Goods, Coogies, Kelly Kitchen,
Ithan Market, Carolina Pig & Poultry Rub, Raw Wraps, Atlas Natura, The Other
Macaroon, Green Power, JMT Nutrition, Froozer, My Grandpa's Farm Gluten Free
Mixes, The Colony Raw Honey Co., Matt's Munchies, Nimbus Eco Toilet Paper,
Golden Platter All Natural, Chef-Man, Smart Juice, Mapeks Organics, Emys Salsa Aji,
Allie's GF goodies, Barkleys.

Area Coverage X| % H$|:

Florida, Georgia, Tennessee, Alabama, North Carolina, South Carolina
==, A of, HUAl, depvbet, 2 FfEEolu, Ae-2 A EEel
Capability & /5 =:

Z vz Bes B 2 ug Zeaeeld, Marelq, v T2

Fiesta Food Brokerage (https://fiestafoodbrokerage.wordpress.com)

333 Troy Circle

Suite S

Knoxville, TN 37919
Phone: (865) 247-5429
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Area Coverage | & HH¢:
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Fine Food Marketing, Inc. (http://www.finefoodmarketing.com)

5200 Dallas Highway, Suite 200 PMB 300
Powder Springs, GA 30127

Phone: 888-411-3663

Fax: 888-302-2024

Area Coverage X% H9|:

Georgia, Alabama, Mississippi, Tennessee, North Carolina, South Carlonia

Ao, depuput, mAAIT], HUIA], s A STy, Abg-2 ) EEol
Capability & /5 42:

Fine Food Marketing < 20 7}#| 9] T} & 313 25, 7Y ¥ H 21 U xs=

= M)A A3 T 3 Aot

Principals:

Figure 72 - Fine Food Marketing Principals
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GourmeTexas, Inc. (http://www.gourmetexas.com)

130 Canyon Springs Drive
Canyon Lake, Texas 78133
Phone: 800-608-1908
Fax: 855-256-2220

Area Coverage X| & H$|:

Texas, Louisiana, Mississippi, Oklahoma, Arkansas+ EJA} 2~ o] X| ofj L} 1] A] A 5] |
e Zetgn}, AL+

Capability & &/ 9!

ElAbzof] 2125 20 | o] Y RS 7 55 Y & A} vl B2 o]t
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Figure 73 — GourmeTexas Principals

Hanson Faso Sales & Marketing (http://www.hansonfaso.com)

1919 S. Highland Ave. #204C
Lombard, IL 60148
Phone: (630) 953-9800

Area Coverage | & HH¢:

[llinois, Minnesota, North Dakota, South Dakota, Wisconsin, Wisconsin, lowa,
Nebraska, Kansas, Missouri, Oklahoma, Arkansas, Louisiana, Indiana, Ohio,

Kentucky, Texas 2] =9], Y| AE} =2 ThFE ARG ThAE 9122341,
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After Eight®, Albanese Confectionery Group, Inc., barkThins®, Baron Chocolatier,
Inc, Dagoba, Hershey (HighPoint AB), Ice Chips®, Nibmor, Perugina USA, Quality
Street, Chocolates, Ritter Sport, Scharffen Berger, Simply5, Thomspon Brands, LLC

Customers:
Center Store

Andros Foods, North America
Angie's Artisan Treats, LLC
Bahlsen North America

Carl Brandt, Inc.

Chef's Cut Real Jerky

CJ] Foods, Inc.

Colavita USA

Colgin, Inc.

Crispy Green®

Deep River Snacks

Donkey Brands

Euro American Brands, LLC
Fentimans North America
Frontier Soups

Get Bizzy Inc

Green Mountain Gringo
Growers Alliance Coffee Company
Hain Celestial Grocery & Snack
[ Heart Foods Corp.

Krave

Kent Precision Foods Group
Kill Cliff, Inc

Liberty Richter

Lundberg Family Farms
McVities

MSREF, Inc.

Nature's Path Foods

Osem Group

Patience Fruit & Co

Peppers Unlimited of Louisiana, Inc.

Perimeter

34 Degrees

Angelic Bakehouse

All Star®, Ltd.

Almark Foods

Alouette Cheese USA, LLC
Arla Foods, Inc., USA

Bear Pond Farm

BelGioioso Cheese, Inc.

Best Cheese Corporation
Boulart®

Burnett Dairy Cooperative
Cabot Creamery

Columbus Craft Meats

Conroy Foods

Cruz Tortillas

Delighted by Dessert Hummus, LLC
Farmhouse Kitchens™
Flatout Bread

Finlandia Cheese Inc.

Get Carried Away, LLC

Italco Food Products, Inc.
John WM Macy's Cheesesticks
Kangaroo Brands, Inc.

Kii Naturals, Inc.

Litehouse®, Inc.

La Panzanella® Artisanal Foods Co.
Maple Leaf

Mifroma USA

Montchevre

Monte Nevado USA LLC
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Pickled Pink Foods
Quinn Snacks

Red Duck Foods, Inc.
Santa Barbara Olive Company
Season Brand

Silver Regal Spanish
Simply 7 Snacks

SoFit

Space Enterprises, LLC
St. Dalfour

Stanmar International
Stirrings®

Stonewall Kitchen

Tasty Bite

Texas Pete

The Good Crisp Company
Tillen Farms

Twinings North America

Mt. Vikos®

Nuestro Queso, LLC

Olli Salumeri

Pasta Chips®

Pasture Pride® Cheese
Prosperity Organic Foods, Inc.
Quaker Bakery

Saga Dairy (Viking Icelandic Yogurt)
Sanderson Farms, Inc.

Silver Creek Specialty Meats, Inc.
Snack Factory®

Supreme Tamale

That's How We Roll

The Ambriola Company

The Cheesecake Factory

The Deli Source, Inc.

0ld Croc Cheese

Valley Lahvosh Baking Co.

Urban Accents
Urbane Grain®
Vita Food Products

Walkers Shortbread Ltd.

Way Better Snacks

Yves

Wholesome Tea Company, LLC

Yamasa

Grocery Stores
Ball's
Busch's ValuLand
Butera
Coborn's
Cosentino's
Cub Foods
Dierberg's
Fareway Stores, Inc.
Festival Foods
Giant Eagle
Harp's
HEB and HEB Central
Markets
Heinen's Fine Foods
Homeland
Hornbachers
Hy Vee
Jewel Food Stores

Natural Stores
AKins & Chamberlain's
Arbor Farms
Better Health Market
Fresh Thyme
Fruitful Yield
Green Acres
INFRA
Jennifer Street Market
Mustard Seed Market &
Cafe
Natural Food Patch
Nature's Bin
NCG
New Pioneer Co-Op
Outpost
Plum Markets
Rainbow Blossom
Raisin Rack

Alternate Channel
ACE Hardware Corp.
BA Sweetie
Costco
Fleet and Farm
General Nutrition
Gordman's
Hallmark
Kohl's Department Stores
Menards
Oriental Trading
Orscheln Farm & Home
Promotions Unlimited
Corp.

Restaurant Depot
Rural King

Sears Holding Corp.
Shopko Stores, Inc.
Target
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Jungle Jim's Markets Whole Foods Market - Theisen Supply
Kowalski's Corporate Walgreen's
Kroger Whole Foods Market -

Lunds/Bylery's Midwest

Mariano's Willy Street Co-Op

Marsh Zerbo's

Martins

Meijer

Miner's Super One
Niemann Foods

Pggly Wiggly

Piggly Wiggly Midwest,
LLC

Pyramid Foods
Roundy's, Inc.

Schnuck Markets, Inc.
Shop n Save
SpartanNash

Strack & Van Til
Straub's

Tony's

Woodman's Food Market

Confection Frozen Non-Food

After Eight® Hain-Celestial Grocery Earth Friendly Products
Albanese Confectionery Frozen Repurpose Inc.
Group, Inc. J&J Snack Foods Spectrum Essentials
barkThins® Nature's Path Frozen

Baron Chocolatier, Inc

Dagoba

Hershey (HighPoint AB)

Ice Chips®

Nibmor

Perugina USA

Quality Street Chocolates

Ritter Sport

Scharffen Berger

Simply5

Thomspon Brands, LLC

Table 20 - Hanson Faso Sales & Marketing Channel Customers
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InterNatural Marketing (http://www.internaturalmarketing.com/)

P.0 Box 1401
Lake Worth, Florida 33460
Phone: (561) 586-0048

Area Coverage X| ¥ H$|:
Georgia, Virginia, Florida, Southern California Z=#| o}, HA| Yo}, Z=Zgt}, &
e E1)of
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Principals:
Westminster Farms Foote Brooke Farms Maple Row Farms
Vermont Vermont Massachusetts
Homestead Organics Clarion River Porter Farms
Flonda Pennsylvania New York
Ease Land Organics Miles Berry Farm Worthy Family Farm
Flonda Georgga Flonda
Figure 74 - InterNatural Marketing Principals
Customers:

Supermarkets Stores and organic food stores
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James Strother & Company LLC (http://www.jamesstrotherandcompany.com)

1501 W 3rd Ave, Suite B
Albany, Georgia 31707
Phone: (229) 405-8880

Area Coverage X| ¥ H$|:

South Region ‘F+-#] &

Capability 9 /52!
James Strother & Company © =W, &%, T, "= % 7]g d1bA] 9] 74 o]
Qe wT D GAES B BT dol v

A -

&
Aol =, BT BE/HAE B g FF AlES AT o= sk T/ 2 Aol

Runner Hi Oleic and Non-Hi Oleic, Spanish Hi Oleic and Non Hi Oleic, Valencia,
Virginia, Bold, Java, and other varieties

Koch & Associates (https://kochfoodbroker.com/)

505 Freyer Drive N.E.
Marietta, GA 30060
Phone: (770) 218-8911
Fax: (770) 218-8914

Area Coverage X% H9|:

Southeast - Georgia, Tennessee, Mississippi, Alabama, Carolina and Louisiana
G A - X o}, HUA|, BAA T, &efupe), A Eefo]u B Fo] X ofj Lt
Capability & /5 42:

e A/ AR W A A o A AE AlEst

Principals:

Artik Cleaners, LLC, BKW Seasonings, Boone Brands, China Doll, Inc., Mrs.
Cubbison’s, Florida Fruit Juices, Granny Hesters Sweet Potato Biscuits, Hugs Pet

Products, Kisko, Klements Sausage Co., La Preferida, Post Holdings/Malt-O-Meal,
Kemps Ice Cream, Richard's Sausage, Nunn Milling Co, INC, NorPac, Orchids Paper
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Company, Perfection Foods, P.F., Harris Company, Quality Transparent Bag, Ramsey
Popcorn, Rudy Greens, Inc, Supreme Oil, Two Trees Products, Red Rock Brand
Specificity Sodas, Vigo Importing Company, Warren Oil

Customers:

Direct Buying Customers

Food Lion- Salsbury, NC

Harris Teeter- Matthews, NC

Ira Higdon Grocery Company-
Cairo, GA

Kroger Company- Cincinnati, OH
Nash Finch- Lumberton, NC &
Statesboro, GA

Piggly Wiggly Charleston-
Charleston, SC

Publix- Lakeland, FL

SuperValu Kenosha, WI
SuperValu Anniston,AL
SuperValu Indianola, MS
SuperValu, Quincy, FL

Winn Dixie/BiLo/].H. Harvey Co-
Jacksonville, FL

W Lee Flowers- Lake City, SC

Major C - Store Suppliers Serviced

Cochran Brothers Wholesale
Core-Mark Atlanta

Distribution South (Flash Foods)
Homefolks

Macon Cigar & Tobacco

Market Grocery Co

McLane Southeast

Sam Son Wholesale

Stewart Candy Company

Indirect Buying Customers

e Admax- Hammond, LA

e Albertson’s- Fort Worth, TX
e Bo’s Food Stores- NC

e Hill’s Food Stores- NC

e Hitchcock- Alachua, FL

e Little Giant- Atlanta, GA
Piggly Wiggly Kingston- Kingston,

NC

Rouge, LA

e Southeast Foods- Monroe, LA
e Wayfield- Atlanta, GA

Western Foods- Birmingham, AL

e Western Beef- Miami, FL

DSD Specialty Food Distributors

e DPI
e Gourmet Foods International
(Formally AFI)

e KEHE Foods

Produce & Meat Wholesalers

e C(Collins Bros Produce
e General Produce
e Sherwood Foods

Table 21 - Koch Associates Customers
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Main Street Marketing (http://mainstreet-naturalsales.com/)

2317 Main Street
Tucker, GA 30084
Telephone:770.491.1122

Area Coverage X| ¥ H$|:
Alabama, Florida, Georgia, North Carolina, Puerto Rico, South Carolina, Tennessee,
Virginia (Charlottesville/South)

eetutet, Rt Ao}k ke a A Edoly, Foll2E ¢ 5, Ab-A
AEZekeoltt, HMA, MAY o} (BF= =1 /ALe-22)

Capability & &/5 ¢
Main Street Marketing < 2+ 2 5%

Fokgk Fhelare] o] XA AlFS RS v Esholl 23 350,000 1
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Principals:

Eden Foods | WWW EDENFOODS.COM

Crown Prince | WWW .CROWNPRINCE.COM

Castor Pollux | WWW . .CASTORPOLLUXPET.COM

Childlife | WWW.CHILDLIFE NET

French Transit | WWW.THECRYSTAL COM

Premier Organics/Artifana Foods | WWW PREMIERORGANICS ORG
Tofurky | WWW.TOFURKY .COM

Table 22 — Main Street Marketing Principals
Customers:

Distributors Retail Stores
DPI Earth Fare
Hadden House Wheole Foods South
KEHE / Tree of Life 5t. Augustine Wheole Foods Florida
KEHE / Tree of Life Bloomington Earth Origins

KEHE / Tree of Life Southeast Richard's Whole Foods
United Natural Foods Atlanta NCGA

United Natural Foods Greenwood Fresh Market

United Natural Foods Sarasota Publix Greenwise
United Natural Foods York Lowe's

Select Nutrition Winn Dixie

Table 23 - Main Street Marketing Customers
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Natures Trading Company (http://www.naturestradingco.com/)

22194 Hwy A1A, Suite 209
Indian Harbour Beach, FL. 32937
Phone: 321.779.4450

Area Coverage X & H9|:

Florida, Georgia, Alabama, Tennessee, Georgia, North Carolina, South Carolina,

Virginia, Mississippi

22, Ao, detutnl, HUA], 2 A S Sy, Abg-2 A E kol
H A Y o}, 1] A]A] 1]

Capability & %/54:

Nature’s Trading Company = 7l1Q1 &%/ =4 A, 7|5 213

A &35 w9 Aws HEdH

11-114
Qi
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Optima Sales and Marketing Inc. (http://optimasales.com/)

20214 Water Hickory Place
Tampa, FL 33647
Phone: 904-318-6030

Area Coverage X% H9|:

Southeast Region '&54% A <

Capability 9 &/5 2!

Optima Sales and Marketing > Z~H| 2} A|&2] A&, A, v %] & # &
H

AL 2 3l F AH| & F 5

Page 201



U.S. Food Broker Report 2017

Pan American Food Brokers (HTTP://WWW.PANAMFOOD.COM/)

13590 S.W. 134 Avenue
Suites 110 & 111
Miami, Florida 33186
Phone: 786.592.2108
Fax: 786.592.2307

Principals:

<

AdvancePierre
Focds

Camanchaca |

2
< Nofuro‘smi

74 >
)/ﬁ s )//

'tlk.'a] TR

PRIME LINE DISTRIBUTORS, INC.

(HPORTLRS OF SELICIED SPECHLIY FOO0S

UIJOTE CERTIFIED.
aQ(no{:zua @ PA,q'r:ﬁ,y?g!gos = Commosfitics Lad, ‘_Glﬁznﬂ

Figure 75 - Pan American Foods Principals
Customers:

Chain Supermarkets

Publix Super Markets
Winn-Dixie Bilo Holding LLC
Albertson's LLC

Sweetbay Supermarket
Hannaford Supermarkets
Food Lion
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Distributors

Associated Grocers of Florida

Colorado Box Beef
Quirch Foods

Sherwood Food Distributors

S.E.F.F.

Pharmacies

Navarro
CVS
Walgreens

Other Customers

Save-A-Lot

Dollar General

Sedano’s Supermarkets
Bravo Supermarket
Presidente Supermarket
Sabor Tropical

Star Markets

Mass Merchandisers

Wal-Mart Stores
Costco Wholesale Corp
Sam's Club Stores

BJ]'s Wholesale Club
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Reese Group (http://www.reesegroupinc.com/)

2820 Bransford Avenue
Nashville, TN 37204
Phone: (615) 269-3456

Area Coverage X| ¥ H$|:
South and Midwest Regions ‘&5 % A5 #| <
Capability & &/53:

Reese Group & A=A 7} o eld A% S/ A T stz A Be 79
Ao A Hae] BHEE g E sk srovpzl, kel o, s A,

= o/, T/l /5, Held, 54 A5, Ak el F Al A AQd S
Z st

Principals:

3m airplus. ﬂmﬁ«« Vs Aaxum

BEARCREEE

IS ARfey  Letterbody
E :,uBlE BEg E

gusLey
(R e Rurney 8 Bradshaw

& Butler' e .
cighi® ) g SSMPAC

C FrontLine

FLEETWODD

COFFEE

‘,/“\ ) )% =) 5
& G rewarna it
= [EUE e Yo
.;_'!.l.'il_:!’.‘.‘i‘i ‘"”Y"o"' ﬂmo'é l R;ﬁ;kl , EE K"Sl iEL l“:
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Figure 76 -Reese Group Principals
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Southern Food Brokers (http://www.southernfoodbrokers.com/)

196 Bruce Etheredge Parkway
Pell City, AL 35128

Phone: (205) 338-1470

Fax: (205) 338-1734

Area Coverage X| & H$|:
Alabama, Florida and Georgia &&tvlv}, S22t 9 Z=2]o}
Capability &9 /52!

AR A, s

pUs)

ERE

1>

F A 71delth 1998 el A5 A Yt

Principals:

Protein Products - www.butterball.com, www.smithfieldfoods.com,
www.buddig.com, www.gwaltneyfoods.com, www.seabest.com,
www.fosterfarms.com, www.signaturefood.net, www.americanfoodsgroup.com,
Www.zZummo.com, www.jbssa.com, www.oldwisconsin.com,
www.conecuhsausage.com.

Produce - www.alamancefoods.com, www.amportfoods.com, www.buddyfruits.com,
www.freshexpress.com, www.gardenfreshsalsa.com, www.hickoryharvest.com,
www.lo-gly.com, www.veggiesmadeeasy.com, www.superjuices.com,
www.priesters.com, www.QueenCityCandy.com, www.settonfarms.com,
www.specialtyfoodservice.net

Customers:

Capitol Farmers Market, Super Giant Foods, Super Saver Foods, My Store, Super
Fresh Foods, Food Outlet, Norman’s Food Outlet, Fiesta International, Discount
Foods, Buy-Low, Wayfield Foods, Quality Foods Depot, Food Depot, All American
Quality Foods, Village Market, Little Giant Farmer’s Market

Trend Sales Inc. (http://www.trendsalesinc.com)

5235 Mendenhall Park PL.
Memphis, TN 38115
Phone: 901-368-2698
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Area Coverage X% H9|:

Alabama, Arkansas, Georgia, Louisiana, Mississippi, Florida and Tennessee.
Shepupml, ehgbalzs, 2X|o}, Fol A efu}, Zalth 2 HY|A

Capability & &/%52:

Y ob 29 A2 =vf GA, B, BFAEo/hA wia, AeA 5 A

2 A 5 Aol vl gkt

r

e

Principals:

w CHOBANI D'{UG” B

FERRERO @ Soios S | Tootsic |

[ ———

Figure 77 - Trend Sales Principals

Customers: Wholesale

Wigremey @25 GoN®  JETRO

P e
ASSOCIATED
wd |\

Figure 78 - Trend Sales Wholesale Customers

Convenience Retailers

E o) B 7 -~ M il

Figure 79 - Trend Sales Convenience Store Customers
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Value Channel/Alternate

freds SR 1 DO

T GENERAL
The Low Price Leader
Figure 80 - Trends Sales VValue Channel Customers
C-Store Distributors

ANBA,

LYONS HT HACKNEY

mw .< .al STACY WILLIAMS COMPANY

DeSTRIBUTION

& CQ

Core-Mark

Grocery

Winn¢ Dixie

Bl-L0

Publix

Figure 82 - Trend Sales Grocery Store Customers

Valk Enterprises (http://www.valksales.com/)

19 Sun Beau Ct.
Tinton Falls, N] 07724
Phone: (732) 539-2979

Area Coverage X% H9|:

From Maine to Florida ®|Ql Sl A Z=Z8t} 5= 7}A

Capability & &/5=:
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Valk Enterprises © A ZJ A& Uxsle] T8 F8QA L A EAL #A|F&

A&

o

ot

Principals:

Customers:

- Sparkling

WATERS

¥/ e GLUTEN FREE BAXING == |}

Ej‘“ Foobs Wb LRTUS
e

quJ\,m EQnsane 3

s oAt o W

Marin Food Speclaltles Inc.

T 00INDA <L

‘\’ Pacific Resources International msit AD@TURE
(PRl The essence of New Zealand ™5 W

URBAN ACCENTS: @Tﬂéﬁm&w

a5 fresh. simple. organic.

U

TOFUTOWN

Figure 83 - Valk Enterprises Principals

Wegman's, Stop & Shop, Shaw's, King's, Harris-Teeter, Publix, Winn-Dixie, Whole
Foods Markets, Earth Fare (SE), My Organic Markets (MD/VA), David's Natural
(MD/VA), Mother Earth (FL), Healthy Living (VT), Return To Eden (GA), Fresh
Market (NC), Hunger Mountain (VT), Mrs. Green's (NY)
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B35 X9 B =2 A (Northeast
Region Brokers)

555 %92 Connecticut, Main, Massachusetts, New Hampshire, New Jersey,

New York, Pennsylvania, Rhode Island, Vermont.
SUE L, QL wiAREAl 2=, R ZA, 7 AAL TS, Ay o, 2E ofd /e,

BEE F3 wad

Abbi’s Northwest Food Broker and Consultant (http://www.abbisnorthwest.com)

P.0.Box 1224
Everett, WA 98206
Phone: (425) 280-4180

Area Coverage X| 9 H$|:

Northwest — Washington, Oregon, Idaho
25 A - 948, 082, ofo|thE
Capability & &/5
SN N

A A& 7HA AL Tt

=)
2

Principals:

Oérladne

Pure

.,._;.. MANINI' S

_ STARK -
PETERSONRAViNG CHARLIE'S ¢z PRODUCE

Delivering a World of Good Taste  GLUTEN~FREE PIZZA

Figure 84 - Abbi's Northwest Principals
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Customers:

Sysco /ALPINE NEWEEXRE -y jeve

nified (ERCIDIN 5 M&RKET
uu S N——’ FARESTART QFC CHOICE

(alty food Conters

o T
Great Food. Better Lives. Pacd o tike Mnay Y thvs™

Figure 85 - Abbi's Northwest Customers

Alfred H. Gledhill & Associates (http://www.algledhillassociates.com/home.php)

133 Winsor Avenue
Watertown, MA 02472
Phone: 617.924.6213
Fax: 617.249.1951

Area Coverage X% H9|:

New England - Connecticut, Maine, Massachusetts, New Hampshire, Rhode Island,
Vermont.

7T GdEHE - ZHE L QL dAREAl R, 7 A, 25 opd s, HEE

Capability & %/54:

1960 9 $H 55 4% @ 347 AL,
Principals:
.\‘\ @
WHISENMASS, /P\ P
”"1\‘;}/'4“‘*1_, ¥ l Gertrrude Hawk. ’
le".‘ |\ CHOGCOLATHS
.;.’/ FIRST SOURCE c‘
Fise VaniLtas & FrLavonrs =

Figure 86 - Alfred H. Gledhill Principals

Customers:
Specialty food retailers, regional chain headquarters, retail confectioners, gift shops,
tourist attractions, farm stands, gift basket companies.
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B & A Food Brokers (http://brokeroftheyear.com/)

400 Madison Avenue
Manalapan, NJ 07726
Phone: 732.607.3880
Fax: 732.607.3898

Area Coverage X & H9|:

Northeast and Southeast & %5~ %] <
Capability & /5 2:

B&A Food Brokers & 1985 ol A o WEZ 7& 24k /F A0 2

2w el AMu] s AF3kaL o).

NE
b
oft

A9

e Headquarters/Corporate Sales ¥-A}/714 ML=/

e Division/Member Group Sales F-i&-/3] ) 15 Ald=/9 ¢

e Merchandising Support/Store Coverage ™ X t}o] % %] {1 /u] 7 T

e Category Management Business Planning 7} €] 322] #He] v =42 A §
e Order Assistance % #| ¥

=
>

e Online Contract Implementation =2}<1 7 &Y

e Store Associate Training "7 A} 15
Principals:
Tubito’s Pizza, De Cecco Pasta, Aviko, Irish Dairy Board, Inc., Lotito Foods Inc.,
Campofrio Food Group, Atalanta Corporation, Norseland, Inc, Franklin Foods, Inc,
Taylor Farms, RSM Southest (Knouse), Holiday Foods, All Round Food Bakery
Products, Inc., Yorgo's Mediterranean Foods Inc., Reser’s Fine Foods, Snyder’s-

Lance, Vitelli Foods
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Customers:

»\fw\'ﬂ: Food Baskes
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green GRISTEDES
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Figure 87 - B&A Food Brokers Customers
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CS Brokers (http://www.csbrokers.com/)

53 River Street
Milford, CT 06460
Phont:203-878-7788
Fax: 203-877-6649

Area Coverage X & H9|:

Northeast Region &5 % %] <

Capability & &/5 9!

CS Brokers = 20 7} ¢] & A4 2 tHZFAI G A= oF H&52] 20 7] o]
Al QA& A A AFS FAIskaL vk DSD, A4, LA 3 B

=
A HE AAE AEOR ATh UF A, b, s, e o

jay

A 47
Principals:
S }
p By
bionatura’ ' !
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| —

Swske Tilabing Rt

Figure 88 - CS Brokers Principals

Celtic Marketing Food Brokers (http://www.celtic-marketing.com)

1350 Main Street

St. Johnsbury, VT 05819
Call: 802-748-4574
Fax: 802-748-6868

Area Coverage | & HH¢:

From Maine to South Carolina W =l A A}-$-2 7 & 2o} 714
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Capability & &/5 9.
Celtic Marketing = 152 HE 72 th& T3} §
a4 © 2 4] 2 (national coverage) & A 3-tt}. H @l

Bt 25 o) Aol 3

z3te] Az AN A
= Ak A el A

Principals:

Johnny’s, Torani, Calhoun Bend Mill, Faribault Foods, Desert Pepper Trading Co.,
Bigelow Tea, Black Jewell, Alessi, Sushi Chef Baycliff Co., TonNino, Ziyad, Allied Old
English Inc., inglehoffer, Maruken, Clif Bar, Moore’s, PANORAMA FOODS, Santiago,
Sam Mills, Capa di Roma, Brooklyn Bean Roastery, Viktoria’s Gourmet Foods,
Giuliano, White Coffee, Stash, Bob’s Red Mill, Cholula hot sauce, Source AtLantique
Inc., Dr. Oetker

Customers:

Big Y World Class Market, Bozzuto’s Inc., Cavallaro, Chex, Christmas Tree Shops,
Dave’s Fresh Marketplace, The Davidson Co. dpi, The Fresh Market, The Food
Emporium, Foodtown, Giant, Grand Union Family Market, GRISTEDES, Hannaford,
Haddon House, Harris Teeter,

Ingles, KARNS Quality Foods, Key Food, King Kullon, Lowes Foods, Market Basket,
Nassau Candy, Price Chopper, Roche Bros, Rodman’s, Shaw’s, Shoppers, Shop Rite,
Steiner Foods, Stop&Shop, Tops, UNFI, Wakefern Food Corporation, Wegmans, Weis,
Whole Foods, Wythe Will, KeHE, ACME, Ahold, Angello’s Distributing Inc., Associated
Buyers, Associated Grocers of New England, Avenue Gourmet

Charles E Blumer Co Inc. (http://www.cebco.com)

115 E. Glenside Ave, Suite 3
Glenside, PA 19038

Phone: 215-277-1240

Fax: 215-277-1245

Area Coverage X% H9|:

Pennsylvania 312 #] 1o}
Capability 9 &/5 -

Charles E Blumer Co + 37 A& vl A& 7}ol T,
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Principals:

SoSoya, Reser's Fine Foods, Pete's Tofu, Bongards' Creameries, Brewster Cheese
Company, Galaxy Foods, Cargill Meat Solutions and Cook's Ham Company (a division
of Smithfield foods), Allied Specialty Food, Atalanta Foods, Delft Blue Veal, Hazel
Park Packing Company, John F. Martin & Son's Meats, Loeffler's Gourmet Provisions,
Spring Lake American Cheese,

Martins Specialty Sausage Co., Sydell / Hillandale, Monogram Packaged Meats

Custom Sales and Marketing, Inc. (http://customsalesandmktg.com)

6355 Belmont Avenue, Suite 100
Belmont, MI 49306-8718
Phone:616-447-8655

Fax: 616-447-8440

Area Coverage X% H9|:
Northeast Region -5 4 %] <
Capability & &/59:

The Custom Sales and Marketing © > B = 32|z}, g 7] & %}, do]H
A7 a8Al Edoly/AdAL, a8 A, Ald= B viAE SHA, Al ER
o]

Folo g A Ho] 9t}

DKB Sales & Marketing, Inc. (http://dkbsales.com/)

101 West 70th Street

New York, New York 10023
Phone: 212.877.9676

Fax: 212.787.9522

Area Coverage X| % H$|:

New York, New Jersey, Connecticut, Pennsylvania, Maryland, Washington D.C,,
Virginia, and North Carolina. 77, 74X, ZUEZ, Ao}, v
AP D.C., A Yo} & =2 FjEo|ut,

Capability & /59!

DKB Sales & Marketing = 23 A ZGA|, T QA 2 2 F Td GA| <2

FHS HAFro7 )

Page 217



U.S. Food Broker Report 2017

Disruptive Sales Group (http://www.disruptivebrandsales.com/)

Charlotte, North Carolina
Phone: 800-508-8590

Area Coverage X| & H$|:

Northeast, Mid-Atlantic and Southeastern regions of the United States. =l =nke)

BEE jaok olol R u R 2o

Capability & &/ 3:

Disruptive Sales Group = A1 215%, 54 A5, Hold 9 dnt A5 %
Ao Ald= 2 JEYHNS HFHoZ &Y. 8 o5 HHEE

WS AN, Boheh /A A, A PHIE 2 YR £7AL
H

ﬂ oLoernlbis
unfl Mél_‘ANE.(_‘\; Core-Mark

Figure 89 - Disruptive Sales Group Customers

Douglas Sales Associates, Inc. (http://www.douglassales.com)

140 West Ethel Road, Unit N
Piscataway, NJ 08854
Phone: (732) 985-6770

Fax: (732) 985-6615

Area Coverage X% H9|:

New Jersey, Northeast & & 574 4], &5 5 A9

Capability & &/5
Douglas Sales Company + 1957 WH-H A 5%, &3}, A4, @ f#5/2 2

(A A E) F-A o] A3 Aol Muls Alg5 shr] Al
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Principals: Produce

VEGGIE
WASH

Figure 90 - Douglas Sales Produce Principals
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Frozen
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Glacier Imports

NEAL PIZZA BEAL THIN

Grocery

Figure 92 - Douglas Sales Grocery Principals
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Customers:
Retailers/Wholesalers

e  Wakefern Food Corporation/ .
ShopRite Supermarkets R
e C&S Metro .
«  Ahold/Stop & Shop/Giant .
« Bozzuto's .
« Kings Supermarkets / Balducer's .
« Met Foods/ Pioneer .
« Foodtown .
« King Kullen .
 Krasdale Foods .
e C-Town/ Bravo/ AIM / DeCicco .
Super Markets
* Acme .
.

SuperValu

Key Foods

Associated Foods

Jetro Cash & Carry / Restaurant Depot
Gristedes

Island Park Distributors

Western Beef

D'Agostino

Thriftway/ Shop n Bag

Red Apple/ Gristedes Supermarkets
General Trading/ Fine Fare
Supermarkets

Fairway Market

Safeway Eastern Division

Table 24 - Douglas Sales Retail Store and Wholesalers Customers

E.A. BERG AND SONS, INC. (HTTPS://WWW.EABERG.COM)

75 West Century Road
Paramus, NJ 07652
Phone: 201.845.8200

Area Coverage X| % H$:

New York, New Jersey, Pennsylvania, Massachusetts and Connecticut.

T, AL A Yo}, HAREA = R U E| A

Capability &%/ 3:

s} P B
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The Ferolie Group (http://www.esmferolie.com/)

2 Van Riper Road
Montvale, NJ 07645
Phone: (201) 949-2249

Area Coverage X| & H$|:

)

Northeast region and North Carolina 555 A9 % =2 7] &go|u
Capability & /52!

o] 3|AL= 1948 ol 630 W] Yoz Ajztglom 8200 7 o] 2] ulj 4o
ARl 25 Aty Axdor MEYAZ e e BEZE} YEANAE
FAskaL At

Qos/rAE, A, S7/2e/s0E, A5, AME, GM/HBC 3 A -4 €]

A% B N =Y~ UAE T Q.

Fresh Food Sales and Marketing (https://www.freshfoodsales.com)

1001 Worcester Road, Suite 3
Framingham, MA 01701-5240
Phone: 508-620-1515

Area Coverage X% H9|:

Northeast region & 55 %] &
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Customers:

Retail
Ahold USA Weis
Shaws Supermarkets| |King Kullen
Delhaize America Mrs. Greens
Price Chopper Wakefern
Market Basket Safeway East
Big Y Burris
Whole Foods Bozzuto's
Wegmans C&S Wholesale
Roche Brothers UNFI
Stew Leonards Davidson

BJ's Wholesale Club | [GFS/Perkins Division
Giant Eagle Kehe

Acme McMahons Farms
Casa Imports

Table 25 - Fresh Food Sales Retailer Stores Customers

Foodservice
Sysco Baldor
US.F.S Casa Imports
Reinhart G&C
Maines Wattles
Perkins/GFS Dennis Paper
Ginsberg Honor Foods
Napoli Foods | |Deli Boy
PFG Macauley
Maplevale Renzi Brothers
Latina Foods Palmer Foodservice
Thurston Foods | [Watermark
City Line

Table 26 - Fresh Food Sales Foodservice Customers
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H&H Specialty Food Associates (http://hhspecialtyfoods.com/)

75 W. Front St., Ste 3
Red Bank, NJ 07701
Phone: 732-933-4411

Area Coverage X| & H$|:

Northeast region &5 5 #| &

Capability &9 /52!

H&H Specialty Food Associates + 5 213, W& AE A% 2 A 2 F Foks
Foz au, Az gl g

ARAAFE (F-ofstr] A A5)

Principals:

T 1YL Asian
CENTO AT HEN T ORI ETNS
@ UZ'IE ) FINP Foops

XAUCIN[ /

% n [RON CHEF | @MEE’

LA pneremog

RODELLE

established 1936

Figure 93 — H&H Specialty Food Associates Principals

Page 223



U.S. Food Broker Report 2017

Customers

Wholesalers and Distributors
s A&L

» Abraham

= ASC

= Asszociated Buyers

* Avenue Gourmet

* AWI

* Bozzuto's

* Burris

s C&S

* Davidson

» DPI Mid-Atlantic

* Haddon House

* KeHE LHV DCI5

* Kenover

* March Health Foods

= Morning Calm

= Nassau Candy

* River Valley Foods - Cavallaro
» Stark

» Mayfair/Wythe Will

* UNFI

* Vineland Foods

* Waketern

* White Rose

* Yell-o-Glow

» Zidian Specialty Foods

Retailers Serviced by our Wholesalers

and Distributors

* A&P- Food Emporium, Pathmark,
Food Basics

* AGNE

+ AHOLD-Stop and Shop, Giant
Carlisle, Giant Landowver

* Best Yet

*Big¥

« D" Agastino

* Dave's Marketplace

*Donelon’s

* Earth Fare

* Fairway Markets

* Farm Fresh

* Food City

* Foodtown

* Giant Eagle

= (ristedes

» Hannaford

* Harris Teeter

* Ingles

* Key Foods

* King Kullen

* Kings

* Lowes

» Market Basket

* Moms Organics

* Mrs. Greens

* Roche Brothers

+ Shoprite

* Supervalu Regional
Chams ACME,
Shopper’s, Shaw's

+ The Fresh Markets

+ Tops

+ Wegmans

+ Weis Markets

+ Whole Foods NE,

WA,

MA

Yes! Markets

+ Top 200 Specialty And
Natural Independents
Online /Alternative
Tovs R Us, Bed Bath &
Bevond, Quidsi-
Diapers.com, Fresh
Direct, Barnes and
Noble, Ocean State,
TIMaxx, Marc's

Table 27 - H&H Specialty Food Associates Customers

HWY Partners (http://www.hwypartners.com/)

140 Sylvan Avenue

Englewood Cliffs, N] 07632

Phone: 201-592-8800

Area Coverage X| % H$|:

Connecticut, Delaware, Main, Maryland, Massachusetts, New Hampshire, New

Jersey, New York, Pennsylvania, Rhode Island, Vermont, Virginia, West Virginia.

SUE A, detelo], Wl iR A=, wAbFAl =, FREA, A A], 7

Ao}, 22 ofd e,

= E, WA Yo}, ¢

E Wy},
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HWY Partners YA @ A H] =& A| ¥ 3}= Consolidated Sales Network (CSN) <]
e ot

Capability & /5 2:
7Hel aLe] 4, &1 A &

S 1
F&RA R v el A n]

d

-

Arkolg el AEANE BFon], BAL,

A &8k},

[

Customers:

C&S Wholesale customers: Ahold Delhaize, Tops, Safeway, Foodtown, Key Food,
Faurway and over 2,000 independent groceries.

Drug chains: CVS, Rite Aid, Kinney

Club: BJ’s, Jetro, Costco

Value and Alternative: Five below, Christmas Tree Shops, Dollar Tree, Ross, Tjx,
Staples

Wholesale: McLane, Core-Mark, H.T.Hackney, Eby-Brown, J.Polep, Capital Candy
Company, bcs, Liberty Wholesales, Harold Levinson Associates.

Vending and Specialty: Vistar, CCSI

Redistribution: thayer, SDS, DOT

Convenience Store

Wawa Cumberland Loreerz m @

R I .

nnnnnn

EXpress o ‘ o
o7z R | G : B

nloo N oawy
Pt 4

Figure 94 - HWY Partner Convenience Store Customers
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Grocery

Dahod . e @ @ snewd

aBBuss g ) @A weis Wegmans

GEETE  GlANT X N
' | Giant StopaShaop d

Figure 95 - HWY Partner Grocery Store Customers

JBM Sales & Marketing (http://jbmsales.com)

125 Washington St #4
Foxborough, MA 02035
Phone: 508-543-3611

Area Coverage X| 9 H$|:

Connecticut, Rhode Island, Massachusetts, New Hampshire, Vermont, Main
IUHA, 25 ofd N HALFA =, 7 FZAM HEZE A
Capability & /5 =:

W AFAS A B4 4FN AAE AROE B,

il

i

Principals:

Ariston 0il, Elki Corporation, Gourmet Village, Holland American Food Company,
House of Webster, Italian Foods Corp, Lesley Elizabeth, Robert Rothschild Farm,
Rossi Pasta, Sarabeth’s Kitchen, Davidson’s Organic Tea, McSteven’s, Ohh La La
Brands, Zhena'’s, Funky Chunky, Pelican Bay, Sanders Fine Chocolates, Virginia
Diner, Yum Earth, European Confections, and Maté Factor.

Customers:
Gourmet Grocery, Candy shops, Kitchen Stores, Meat and Fish Markets, Bakery and
Coffee Shops, Gift Stores and Gift Basket Packers.

Page 226



U.S. Food Broker Report 2017

JMB Food Sales Co. (http://jmbfoodsales.com/html/)

33 Marlboro Road

Brewster, MA 02631

Phone: (508) 896 - 5245

Area Coverage X% H$|:

Maryland, Pennsylvania, South Carolina

HE A=, Ao}, AR FHEgo|u
Capability & /%5 2:

JMB Food Sales Company + TFY3h 21425 (F-3517] H 3 4%), 5%, 5T,
A, 7715, M (kosher) B AHA| 7R 55 tEstH, A1 S/HS =
ul~E H=Z# (JMB Group Link #%) 259 7|55 3511 &

A A/ e el =3 AR o] A ERA 9 7] 5& TSt

Principals:

1

n ckicke:g'baron Déd)'éé—al £ m &

Co c‘
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\ intertape
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Figure 96 — JMB Food Sales Principals

JOH (http://www.johare.com/)

One Progress Road
Billerica, MA 01821
Phone: 978.663.9000
Fax 978.262.2200

Area Coverage | & HH¢:

[llinois, Maine, Maryland, Massachusetts, Michigan, Minnesota, New Jersey, New

York, North Carolina, Pennsylvania, Rhode Island.
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defreo], wQl, ME AL, vjA Al =, wAIZE U AE, wAAL T, =

N ebolt, A Yo}, 2= ofdAH=

Capability & /5 2:

JOH = "] =79] &4 it Aol A 74 =3k A 5=

HE 5419 1,000 74 o]e] A B A B =S gt AL A A
P

Al
e @ 5 on], uF A9 au) Az L FamAY BAe] E AN LS

Category Coverage:

e Bakery e HBC

e (Confection e Meat

e Dairy e Natural

o Deli e Organic

e Ethnic e Private Label

e Frozen e Produce

e GM e Seafood

e Grocery e Specialty
Table 28 - JOH Category Coverage

Trade Channels:

e C(Club e Jobbers

e (Convenience e Online

e Deep Discount e Mass Merchants

e Department Stores e Specialty

e Distributors e Supermarket

¢ Drug Chains e Wholesale

e Dollar Store

Table 29 — JOH Trade Channels

Principal:

Idahoan, Yancey’s Fancy, Arnold Palmer Drink Mixes, Rachel Ray Soup Stocks, Sokol
Whoopie Pies and S'mores, Bar Harbor, Treasure Cave

Customers:

Big Y supermarkets, Ahold, Weis, Anco Distributor, Burris Distributor, Giant Carlisle,
Shaw's Supermarket, Stop & Shop Stores
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]. V. Sidari and Associates Inc. (http://jvsidari.com)

19291 Lorain Road

Fairview Park, OH 4412-1940
Phone: 440-356-4858

Fax: 440-356-4857

Area Coverage X| ¥ H$|:

Ohio, Michigan, Pennsylvania 2.3}°] 2, H| A| 7+, S 2A #| 1 o}

Capability & &/5 9.

J. V. Sidari and Associates &= % % I &5 2% (EAHE) FT7<lo|t). A%
AZGA =S g xgr).

Principals:

Caruso’s Coffee, John Wm. Macy’s Cheese Sticks, Daprano & Co., Wald Imports,
Creative Lollipops, Modena Fine Foods & Wine, Tea Forte, Panos Brands, Nielsen
Massey, Le Grand Truffles, Ariston Specialties, Koeze Co., Long Grove Confection,
Liberty Richter, Marich Chocolates, Stonewall Kitchen, Sidari, Rub with Love Shack,
J.V. Sidari & Associates

Customers:

Specialty food distributors, supermarket stores, gourmet stores

Metro Foods LTD (https://www.metrofoodsltd.com/)

1567 Broadway
Raynham, MA 02767
Phone:508-822-9635

Area Coverage X% H9|:
Northeast Region &5 %] &
Capability & /5 =:

Al ek, Ew A, H e

]
=
AtE D A N S AL o R g
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Principals partial list:

Coles

KlTCHE\S

BFree and more...
Be Wheat & Gluten Free

Figure 97 — Metro Foods Partial Principal List

Customers partial list:

"
m N 3 Ahold

“MORE FOR YOUR DOULAR"

Stop&Shop P :
‘ S »-"".‘ :
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Glant =3

se\\h.é.

market
/QRoche Bros. TR
Your ‘Fomlla deserves the best. @

VLN (PRICEIRITE) fl‘l!ﬂi,..ll"_'e‘.

Figure 98- Metro Foods Partial Customer List
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Natural Source Sales and Marketing Co

(http://naturalsourcesalesandmarketing.com/)

8 Concord Dr.

Shamong, NJ 08088-8672
Phone: 609-268-6320
Fax: 609-268-2546

Area Coverage X| ¥ H$|:

Northeast &5 #| ¥
Capability 9 &/ 9.
B s H/oFx/eu @ HIERY, 75 AlE H oAl o A

Principals:

o APINES by

The Wheat Grass Peopia®
SEABUCKWONDERST

Su
NutritioN

Figure 99 — Natural Sales & Marketing Co. Principals

Customers:
Health food stores

Pace Target Brokerage Inc. (http://pacetarget.com)

716 Clayton Road
Williamstown, NJ 08094
Phone: (856) 629-2551
Fax: (856) 629-5288

Area Coverage X% H9|:

New Jersey, Pennsylvania, Delaware, Maryland, Washington DC, and Virginia.

AA, Aol defeo], MiF =, 94" D.C., R H Ao}
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Capability & /5 2:

1981 Aol A Y% Pace Target brokerage © 5 74 g o] & FAlolm w7 U
A AE 7 ] F22] AFAF o]t} Pace Target © A1 2135 (53|37
FAe)el gk A A 7EAE Bishal v

Principals:

Ace Bakery, Aryzta - Cuisine DeFrance, Cloverhill Bakeries, LaBrea Bakery, Otis,
Spunkmeyer, Pennant Foods, Barry's Bakery, Benson's Bakery, Bakery Express -
Mid-Atlantic, Inc. (BEMA), Chabaso Bakery, Cookies United, Country Fresh Batter /
Hope's Cookies, CSM Bakery / Best Brands & HC Brill, Custom Baking Products, FGF
Brands (Tandoori Naan Flatbreads), George Delallo Co., Ginsburg Bakery, Give and
Go Prepared Foods, Guttenplan's Frozen Dough, Inc., Hill & Valley Bakery,
International Food & Ingredients, James Skinner Baking Co., Jessie Lord Bakery, ]SB
Industries / Muffintown, LeBus Bakery, Leonard Novelty Bakery, Liscio’s Bakery,
Lofthouse Cookies, Lonestar Bakery, Maplehurst Bakery / Freed’'s Bakery / Granny’s
Kitchen, Mini Frost Foods, M]ay’s Specialty Baked Goods, Inc., Modern Baked
Products, Nu-Stef REKO Pizzelles, Prime Pastries, Rain Creek Baking Company,
Rocky Mountain Pies, LLC, Sparrow Enterprises, Specialty Bakers, The Father’s
Table, The Original Cakerie, Toad Ally Snax, Toufayan Bakery, Vieira's Bakery Inc.,
Wholesome Harvest Baking.

Customers: Associated Wholesalers, Inc. - Robesonia, PA. Burris Foods - Milford, DE,
C&S Wholesale Grocers - Division in CA, CT, MA, MD, NJ, NY, PA & VT, Cloverhill
Foods

Distributors

DPI Mid-Atlantic - Upper Marlboro, MD, George Ruhl & Sons - Hanover, MD, Inter
County, Bakers - Lindenhurst, NY, McAneny Brothers - Edensburg, PA, Performance
Food Group

Supervalu Corporate - Eden Prairie, MN, Supervalu-Eastern Region - Harrisburg, PA,
Mechanicsville, VA, Pittsburgh, PA, Milton, WV, Tomalis & Son, Inc. - Pittson, PA,
Zilka & Company - Allentown PA, Belle Vernon, PA, Pace Target Customers - Acme
Markets/Supervalu - PA, Ahart's Markets - PA, Ahold USA, Giant of Carlisle, PA,
Giant of Landover, MD, Stop and Shop, MA, Boyer's Markets - PA, Farm Fresh
Supermarkets - VA, Food King Supermarkets - MD, Giant Eagle, Inc. - Pittsburgh, PA,
Graul's Markets - MD, King Kullen Supermarkets - NY, Krasdale Foods - NY, Mars
Food Stores - MD, Murry's Steaks - MD, R M G Group - PA, Redner's Warehouse
Markets - PA, Safeway (Eastern) - Lanham, MD, Shopper's Food and Pharmacy -
MD, Stauffers of Kissel Hill - PA, Supervalu Corporate — MN, Supervalu-Eastern
Region* - Harrisburg, PA & Mechanicsville, VA, Supervalu-Eastern Region* -
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Pittsburgh, PA, Wakefern/Shop Rite - N] & MD, WaWa, Inc. - Wawa, PA, Weis
Markets - PA, Western Beef - NY.

Precision Sales & Marketing (http://www.precisionsalesny.com/)

35 Crooked Hill Rd., Ste. 200
Commack, NY 11725
Phone: (631) 543-6500

Area Coverage X| ¥ H$|:

Northeast, North Atlantic and Mid-Atlantic Regions

e A, BG5S A

Capability & =%/5 ¢

Precision Sales & Marketing <= 5& 5, S 2 S5 thA g X9 =4
A% R AAAF G AGA H FEdAd 4 G m Ad= F5

Principals:

(Manukaeuara') COCOMAZING kingm BRAINFORZE,

B

) BIORAY.
futureblotngs -
et et He

FATORESANSWER thmksporl cner-s ==

DR ———————

Figure 100- Precision Sales & Marketing Principals
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Progressive Sales & Marketing (http://www.progressive-1.com)

600 Chapman Street,
Canton, MA 02021
Phone: (781) 821-1920

Area Coverage X% H$|:

Northeast &5 *| 9

Capability & &/%52:

Progressive Sales & Marketing, Inc. = 1988 WF-E Bal= 2 24| 7
Principals = ofj %3t}

Product Categories:

Grocery
Dairy
Frozen
Fresh
General Merchandise
e Specialty, Natural, & Organic
Distribution Channels:
e Supermarkets
Grocery Wholesalers
Club Stores
Drug Chains
Mass Merchandisers
Natural / Specialty Distributors
Convenience Stores

Customers:

@ 8)s} g N ERedebos shaquis
.
I I | supervaLy

Figure 101 _ Progressive Sales Customers
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Quaker Street CSM (http://www.quakerstreetcsm.com/)

7 Quaker Street

Newton, NH 03858-3809
Phone: 603-382-1574
Fax: 603-382-7328

Area Coverage X| ¥ H$|:
Main, New Hamshire, Vermont, Massachusetts, Connecticcut, Rhode Island, New
York

L, FEA, HEE ujAFAl = IV EA, ZE ofd s &
Capability & &/53:

Quaker Street CSM + 36 A ]9 44l 48 = Ad A4, 715

Aol FAbshaL ik,

1>

ye
g
RN
i

Principals:

A Angonoa, Bella Baby Food, LLC, Canandaigua Wine, Cereal Foods, Capi Di Roma, In
Tavola, USA, Joyce Chen Foods, Kristian Regale Corporation, Louisiana Gourmet,
Natures Isle,Premium Brands, The Fremont Company, Safcol Foods, Wing Time

S & B Food Brokers (http://www.sbfoodbrokers.com/)

P.0.Box 310
North Haven, CT 06473
Phone & Fax: 203-234-2284

Area Coverage X| % H$:

Connecticut - Northeast W E|H — B5 XS

Capability & /5 42:

=
T8 FEHAE A8l 5&5F HEFS 2Fst= Lol T

Principals:

Narragansett Creamery, Wenner Bread Products, Lake Erie Frozen Foods, Deep
River Snacks, Buona Vita Inc., Comarco Products, Plumrose USA, inc.,, Silver Springs

Farm, Brooklyn Cannoli Company, Dolce Amore, Granny's Kitchens, Golden Glow
Cookie Co., Inc.

Page 235



U.S. Food Broker Report 2017

Customers:

All American Foods, Arnold's & Eddie's Food Inc., Sysco Food Services, City Line
Distributors, Cordi Food Distributors, Dandy Distributors Inc., HPC Food Service
Inc., Instant Whip Foods, L&C International, M&R Frosted Food, Manchester
Packing, Minore's Poultry & Foods, Napoli Foods, Inc., Napoli Meat & Sausage Co.,
New Haven Provisions, Performance Food Group, T&R Wholesale Foods, Thomsen
Food Service, Thurston Foods, U.S. Foods.

S & S Brokerage (http://ssfoodbroker.net)

100 Saratoga Village Blvd #50
Ballston Spa, NY 12020
Phone: (518) 899-6592

Area Coverage X| 9 H$|:

New York, Pennsylvania, New England, and the Mid-Atlantic states

&, WA Yol 7 deEds, B A At XS T F
Capability & /5=

S&S Food Broker Inc. == 1997 \d 2 dol] Ay flom Aoy, de] ~Eo] &

S¥a 2R g gt
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Principals:
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Figure 102 - S & S Brokerage Principals
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Customers:
Distributors and Retailers
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Figure 103 - S & S Brokerage Customers
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Sales One (http://www.sales-one.net/)

7544 Holibard Avenue
Baltimore, MD 21222
Phone: 410.285.7179

Area Coverage X| ¥ H$|:

Northeast Region 555 A

Capability & &/53:

Sales One & 2004 d o] A ¢

Seoul Aol o g,

Principals:

(o= |
==

Aok AE=JAE xS

A&T Concentrate
Allied Old English
Amernican Foland
Anderson Trail
Angonoa Brands
Aron Streits
Bandar

Cento Fine Foods
Cholula Hot Sauce
Chosen Foods
Clint’s Salsa
Colgin

Columbus

Conrad Fice Mills
Coexist Coffee
Drew's

Enrico’s — Investment Force
Venture

Fine Italian Foods

Frank’s Famous Foods
Frontera Foods
(Gabriella’s Kitchen
Gavina Coffee
Gavottes

Grainful

Gunter’s Honey
Good Pop

Heritage Select
Homefree
International Harvest
Jyoti

Eent Precision
Kinder's

Koops Mustard

LEE Imports
Madhava

Marion’s Kitchen
Modermn Products

Natural Amencan Foods
NY20

Philia Foods

Fao’s

Rigoni DiAsiago
Fodelle

Ruger Wafers
~alazon Chocolate
Silver Spring Gardens
Simply 7

Soodhalter Plastics
Source Atlantique
Sunbutter

The Good Bean
Torani Syrups
Trappist Preserves
Tree Hugger
T“-Jp'nings Teas

Vita Specialty Foods

Table 30 - Sales One Principals
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Customers:
Acme Foodtown Fedner’s
AGNE Giant Carlisle Bate-Aad
Associated Grocers Giant Eagle Roche Bros
Big Y Giant Landover Safeway Eastern
Bozzuto's Gristides Shaws
Burris Haddon House Shoppers
C&S Harris Teeter Shoprite
Cavallaro Ingles Stop and Shop
Chex Karns SuperValu
D’ Agostino’s King Kullen The Fresh Market
Dave’s Marketplace Kings Tops
Davidson Kehe UNEI
Donleans Kroger Wakefern
DPI Specialty Foods Lowes Wegmans
Earth Fare MDI Weis
Fairway Market Basket Whole Foods Mid-Atlantic
Farm Fresh Nassau Candv Whole Foods South
Food City Price Chopper WL Flowers

Table 31 - Sales One Customers

Specialty Food Sales (https://specialty-food-sales.com/)

40 West Chesapeake Ave, Suite 208
Towson, MD 21204

Phone: 410-944-4663

Fax: 410-944-1803

Area Coverage X% H9|:

New England to Southern Virginia 7+ & & # = o 4] WA Yo} -4 714]
Capability & /5 2:
Specialty Food Sales &= & A H| 2= Ald = 9 wpA® SALEA S5 215 G A A

40 d3te] A e BArstal ok e S5 A A e, A A A,
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Principals:

Aufschnitt Meats, Big Island Bees, Chocopologie, Choctal, Chosen Pure Foods,
Chumak, Crio Brti, Flower Pot Tea, Health and Medic, Hot Lips Soda, ] and D Foods,
JAB Now, Jam Shoppe, Mediterranean Gyro, Muratbey Gida, Nana’s Cocina, Nar
Gourmet, Oasis at Bird In Hand, Reist Popcorn, Shay’s Chocolate, Toosum Bars, Tres
Picosos, Vermont Peanut Butter

Customers:

Acme, Ahold, Balducci’s, Super Valu, Giant, Shoppers. Kings, Gourmet Garage, EMD
Sales, Earth Fare, Whole Foods, Wakefern, ShopRite, Avenue Gourmet, Fairway,
Organic Market, Mom’s Organic Market, T.]. Maxx

Tilden Sales Associates (http://tildensales.comcastbiz.net)

P O Box 427
Pembroke, Ma 02359
Phone: 781-293-8311
Fax: 781-293-8313

Area Coverage X% H9]:

North East Region ?5 L

Capability & /5 =:

Pembroke Massachusetts o] ¢ %] 3t X4 H| X~ 213 F7)| SJAfojH | F=2 o} &
7], NYS, Nonni's Biscotti 2f &2 A4 =& Bl o} wo] = A, d¥
Hi= 289 91% 52 (Heat and Eat Indian meals), H}2>7}E] (basmati) 2ol
o|27|7kA] A F F& TS o

Customers:

Two of the largest discount chains in the North East, Regional grocery chains,
Discount outlet chains, Upscale retail and home goods stores

Tozzi & Associates (https://tozziandassociates.com/)

14 E Main St #4,
Somerville, N] 08876
Phone: (908) 526-4681

Area Coverage X% H$|:

Mains, New Hampshire, Vermont, New York State, NYC Metro Area ,Connecticut,
Rhode Island, Massachusetts, Delaware, Maryland, New Jersey, Pennsylvania,

Virginia, District of Columbia
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)

Hel, 7 BZN HEE &7 78 EZ X9 IYEH, 2= oldd=
AL A = dEkeo], ME A= FAA], AAH Y oF, WA Yo} District of
Columbia ¥4 ¥ D.C.

Capability & /52

Tozzi & Associates = F-E] 3 A 2] F7) 3] AFo| T},

Try-Angle Foods Sales (http://www.tryanglefoods.com)

17 Accord Park Drive # 202
Norwell, MA 02061
Phone: (781) 871-6969

Area Coverage X| 9 H$|:

East Coast - Massachusetts, New York, Pennsylvania, Maine, North Carolina and

Florida.
B A WALFA 2, 8, A o], HQl, w2 A B, R g et

Capability & %/ 3:

1977 Aol 2 H ¥ TryAngle Foods & %3+ A7]19] 7}50] A YGsl= BEAR
JAMNA AT FE (F-3fat7] 418 & AL

.
HEAT ST 8 0L, a7 R
A

Quality Never Stops

Figure 104 — Try-Angle Food Sales Partial Principal List
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Customers:
G B
Giant
o o T8 @

WHOLESALE CLU®

wan ACME g wom @ e

GLANT ° Peaped 4 Q .
TUATTIS p S Stop&Shop

Figure 105 - Try-Angle Foods Sales Customers

FOOD LION

Valley Food Specialties LLC (http://valleyfoodspecialties.com/)

P.0. Box294
Wood Ridge NJ 07075
Phone: (914) 920-6122

Area Coverage X| 9 H$|:
New York, New Jersey, Eastern Pennsylvania, Delaware
T, AR, FR Ao}, Wele)o]

Capability & /5 =:

Valley Food Specialties &= S 23 < &ofol| A 25 o] 49 A& 7HA 1L
AT AnjARt mom  FI| Mu| 2ol AE SR e Zrao] (retainer)
sith.

Principals:

Apple Grove, Arbor Hill, Braswell's Foods, Broadbent's B & B Foods, Cape Cod
Provisions, Cibo Vita, Eden Valley Distributing, Gatherer’s Gourmet Granola,
Gatherer’s Gourmet Granola, Kathie's Kitchen, Lesley Elizabeth, Lisa Harris Pantry,
M5 Corporation, MAD Foods, Nancy's Candy, Old Mule, Old Tradition Spice, Our
Farm, Peanut Principle, Route 11 Potato Chips, Sugarbush Farms, Unique Pretzel,
Vermont Wholesome Foods, Ye Olde Pepper Candy
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W. ]. Brader & Associates (http://www.wjbrader.com/)

555 Como Park Blvd.
Cheektowaga, NY 14227
Phone: 716-685-6085
Fax: 716-685-6939

Area Coverage X% H$|:
New York, Pennsylvania, New Jersey, Virginia, Maryland, Washington D.C.

&, Aol A, Ao, vidA=, 9% D.C.
Capability & &/ =
W.J. Brader & Associates, Inc. = 1987 13 8 ol Ag o A A2 AlA
A (Faetr] AR) 2okl 2He £ Ald= g A" *
s

Sol Atk

Principals:
Perishable:

arllnu- schuman ine. uunk—__l
ARLA FOODS BLLG-oo_oCuusclnc_

AN gm mOm
IBUR_I_\J_I_E_TI CAPPIELLO
W - A FAMILY TRADITION h\\lll Y TRADITION 'npl-z,
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Figure 106 — W.J. Brader & associates Perishable Principals
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Specialty/Natural/Organic Principals:

Chloe's Soft Serve Pops, Joe's Tea and Chips, Living Intentions, Organic Living
Superfood, Wholesome Chow

Bakery Principals:

ACE Breads, Depalo Bakery, Genesis Baking Co., Harbar LLC, Labriola Bakery, Liz
Lovely, Meurer Bakery

Snack Principals:

34 Degree Crackers, The Better Chip, Dippin Chips, Kitchen Table Bakers, Munk

Pack, Pairwell Foods Co., Popcornopolis,

Beverage Principals:
Motto Matcha Tea, Smart Juice

Customers:
e Tops Markets (177 stores including Penn Traffic stores)
e Wegmans, (93 stores in 6 states)
e Dash's, (4 stores in Buffalo Area)
e Budweys, (2 stores in(Buffalo Area)
e (Olean Wholesale, (200 Independent Stores)
e (stores: NOCO, Nice n Easy, Country Fair, Crosby K&K, KWIK Fill, Delta
Sonic, Fastrac, Express Marts, Kenyon Variety & Byrne Dairy
e Deli Boy
e | Mills
e Big Apple Deli, Maines, Maplevale (Wegmans)
e (CasalImports
e Maines Paper
e Kinney Drugs
e Lexington Co-Op
e Feel Rite
e (Consumers Beverages
e Seacrest Haddon House
e Saksco Catalogue
e C(Cavallaro
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Woolf Associates (http://www.woolfassociates.com/)

41 Milk Porridge Circle
Northboro MA 01532-2308
Phone: (508) 393-8173

Area Coverage X% H$|:

New England (Maine, New Hampshire, Vermont, Massachusetts, Connecticut and

Rhode Island)

T AdEEE (MR, 7 BAEN, HEE, vAFA =, ZYEF, 22 ofd W =)
=N

Capability & %/5

1985 A 5-E Woolf Associates &= T8 W7 215 A Z=GA o] A5 ¥ st
obrJo} B Y A o] AF FEUA R o] HE o miAY TR
FHetL, v SEO|AE e R AE B AE AES AT
1992 d7E 553 54 455 A4 2 FAdAE 8l 7 d=ds
Aol 3AE Adetar wds] uzkh iR AlES He 2 {55 A
OF -
e 1
Principals:
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Figure 107 - Woolf Associates Principals
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A€ B =7 (National Brokers)

5G Consulting (http://www.5gsales.com/)

905 McClain Lane
Bentonville, AR 72712
Phone: 479-268-7829
Area Coverage X| & H$|:
National # = /A4
Capability & &/59:

5G Consulting <= Walmart, Sam’s Club, Walmart.com, Sam’s.com, & Amazon.com. ]|

st Ald = A& sk
Customers:

Walmart, Sam’s Club, Walmart.com, Sam’s.com, and Amazon.com.

Access Strategies (http://myaccessstrategies.com/)

200 S. Frontage Rd., Suite 106,
Burr Ridge, IL 60527

Phone: 630.216.8340

Area Coverage X% H9|:
National # = /A4
Capability &%/ 3

Ao g AL AFow Heh

Principals:

AT (Y C» =

© oo (@

BuddyFruits
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A (wvinimn of Bann Toek Prodocn ne
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Figure 108 — Access Strategies Principals
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Action Brand Management (www.actionbrandmanagement.com)

851 Broken Sound Pkwy. Ste. 155
Boca Raton, FL 33487
Phone: 978.884.0771

Area Coverage X% H9|:
National &= /A4

Capability & &/ 9.

Action Brand Management & A% 71 2 &% o A deF4 Bl
Az 2 upA gL 93k oL aA &£EMHAS 433U} Action Brand
Management = A A 7] ol A H-E 7]E 18 -L B =0 o] 27|74
50 WA AlES dEskH, Bill=E 243 Al X4 (go to market) S

Alell A w2} 25w A] ol

HH

il

A& 3t} Action Brand Management + 7l

0271744 A9 1% 4 ek,

Alliance Sales & Marketing (http://alliancesalesinc.com)

5113 Piper Station Dr. #102
Charlotte, NC 28277
Phone: 704-752-1919 x 1818

Area Coverage X| % H$:
National &= /A4
Capability & /5 =:

el Zhg 2 B

&L} = Alliance + Chobani, Talenti, Kind Bar 5 < 7|

of
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Customers: Supermarket

7 Y Tm—— < ‘ 4
WinCo ¢ Smw;;:;lloommeijer e A
mmw (i ; ACME ——

" g—

== 7' E - Sy ;

M I 2 LA oG, oo coare x \
SUPERMARKETS . 5 5 l l(‘ '

AVE MART Delhaize
Surr.mm

S foos)
ingles

\ imston] FoOD)JaTy
RBashas exd | N Winn¢/Dixie
2| <« Brookshire€'s

United Publix.

Supermarkets

Southeastern
Grocers

Figure 109 — Alliance Sales & Marketing Supermarket Customers

Natural Store Customers:

[N[37] SEASONS

NewLeof @ it s Mfm

///\g
' L g Wr
Y /). s ’ s Mruau MARKET

Good food. Good for you. Good for the earth.

Ean!.rém‘@
the hedﬂy anpumarket

|
il

Earth@Origins

FOODS

Figure 110 - Alliance Sales & Marketing Natural Store Customers
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Specialty Store Customers:

Roths €D .- SOnSEr . v
= T BUSCH'’S

freshmarkets émlss-é Freck Tood Moske h o o

At 1RO ROSAUERS ’ - LUNDS&BYERLYS TREASUREISLAND einens

AEDCN Bt O Svasangy

I B of Bk Gl

N%get VARKL Y & ! ¢
. WBristol Farms

lro r O3
(V. L;"i .() - ./u) y""ﬁﬁ“"‘“’y ﬁu’fﬁ”

GELSONS Cenias/Manker—

THE é& MARKET REALLY INTO FOOD ™"

Figure 111 - Alliance Sales & Marketing Specialty Store Customers

Alternative Store Customers:

FAMILY
PROUAR

' Walmart - -

Figure 112 - Alliance Sales & Marketing Alternative Store Customers

Page 250



U.S. Food Broker Report 2017

All-State Brokerage, Inc. (http://asbteam.com)

4663 Executive Drive, Suite 12,
Columbus, OH 43220

Phone: 614.451.2333

Fax: 614.451.7772

Area Coverage X| ¥ H$|:
National A=/ <
Capability < =/52:

All-State Brokerage © 2.3}0] 2.9 A+ Be 1A BE =9 oA A4
(Alternative Channel), "l = W tho] =, A5 54, A 2 H A At =
AA5E A g,
Principals:
e Au'some - 3-Dees Gummies, Novelty candy e Maxfield’'s Candies — assorted premium
e Bee International — Novelty and other chocolates
candy items e Michigan Bottling Co - Speciality drinks
e Bloomer - Lump of Coal and other and sodas
chocolate products e Midlon Foods — Novelty Jelly Bean
e Botticelli - Olive oils, pasta and pasta dispensers
sauces and vinegars e Old Dominion — Peanut brittle items
e Boyer Candy — Mallo, Smoothie & Peanut e Old Wisconsin — Beef Sticks and Beef
Butter Cups Snacks
e Candy Dynamics — Toxic Waste novelty ¢ Queen City Candy — Packaged and Re-
products bagged candies
e Chocmod - Premium Truffles e Seapoint Farms - Edamame snacks
e Cosmopolitan - Oils, peppers, capers and e Spangler Candy — Dum Dum Pops,
olives Circus Peanuts & Candy Canes
e Elizabeth Beverage — Jolly Rancher brand e Stewart’s Candy — Soft Puff Mints
soda pop e Storck USA — Werthers & Riesen items
e European Chocolate — European e Taste of Nature - Cookie Dough Bites,
chocolates Gummies
e Fun Sweets — Cotton Candy e Trophy Nut - Nut snacks
e Grand Brands — True Lemon & True Lime e Tropical Nut & Fruit - Gourmet pretzel
Flavoring snacks
e Healthy Food Brands - Angry Birds, Fruit e Vidal Candies - assorted candies and
Ninja, Cut the Rope and Candy Crush gummies
e Just Born, Inc. - Mike & lke and Peeps e Warrell - Taffy, Caramels
e Karma Candy — Packer of private label e Wild Ride - Beef Jerky
candy
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e Lindt & Sprungli — Premium Chocolates e Wondertreats — Total Easter Basket
e Lucky Country — Australian Style Licorice program
e Marketing Innovations — Popcorn Tins e World Confections — Candy Stix and other
e M.H.E. Foods - Pomegranate juices, novelty/ seasonal items
peppers, capers & olives

Table 32 All-State Brokerage Principals

C. A. Fortune Co., Inc. (http://cafortune.com)

1831-A Howard St.
Elk Grove Village, IL. 60007
Phone: 630-539-3100

Area Coverage X% H9|:

National & =/ujAd

Capability & %/54:

1977 dell A7 ¥ CA. Fortune & #t<, S5/ 2l Al }/dg] o A&
A=

ARl & A2 A} Al E Ald = B v AE ol o] A

ya

Customers:
Natural Channel

‘A

GUESIONNS A vatey UQF];:ﬁ Cuticlle

romiie

united natural focds

Q) ORIZO - PALKO 4Nl TuRaL T
CAKINS HoRzoN mokmag WEPave  oiawee @

Tout Vitavein Swpevstosel.

oo O CHEC MOM O

L4 Indapandant Nalust Ford
L Actailers Assecation

Figure 113 — C.A. Fortune Natural Channel Customers
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Specialty/Conventional Channel

WL?Ho/v)ws o Soartantiasn. @
ek | pempany ' KeHE DISTRIBUTING, INC.

TARGET

. BIG ¢ £
[ | e Wakefern .

e ®

EUSOPEAN et LY

madee  CHEX meijer Hylee U’ﬁ'fl

united natura foods

el —= GIANT Jewel .
B‘°°k~s_h..£‘.'e;s @ EAG LE osco‘ DP1 Speciahy Foods

B .” l-u \'" StopaShop ﬁ

FOOD LION

WLU

Publix

Figure 114 - C.A. Fortune Specialty/Conventional Channel Customers

Daymon Worldwide Inc. (http://www.daymon.com)

700 Fairfield Avenue
Stamford, CT 06902
Phone: 203-352-7500

Area Coverage X% H9|:

Worldwide Z A Al

Capability & &/5=:

o 1970 7€l AyE = AH| & =28 4wl Bald B A

Page 253




U.S. Food Broker Report 2017

SRR I EASPEN R E IS ROE
G2 gl oWlEES Wea T el P

Principals:

Over 4,000 manufacturers worldwide
Customers:

Across all trade channels

E. F. Reimann Company (http://www.efreimann.com/home.html)

785 Oakwood Road, Suite S104
Lake Zurich, IL 60047-1549
Phone: 847-438-9999

Fax: 847-438-9334

Area Coverage X| 9 H$|:
National A= /WA

Capability & /5 =:

tote
>
i
—
<o)
oo
w
i
-3

X
i)
il
2
Jm
-

The E.F. Reimann Company © 55 4% <7
A

AEe dE o sk fAlelA 50 d o) /del FE el .

Principals:

Alessi, Neat, Atlantic, PB Crave, Bella, Padma’s Easy Exotic, Blue Top Brand, Randall
Family Farms, Bona Dea, Raw Food Central, Bookbinders, Royal Hawaiian Orchards,
Chung Jung One, San Sucre, Clints Texas Salsa, Sechler’s Pickles, Cowboy Brand, Silly
Cow Farms, Crown Maple LLC, Silver Spring, D.B. Miller Inc, Simple Kitchens, Daily
Crave, Duraflame, Smith Teamaker, Sipp Soda, Food Ireland, Sweet N’ Low, Green
Panda, Talk O Texas, Gastone Lago, Tinkyada, Gazebo Room, Tofutti, Kaffre Roma,
Tony Chachere's, Kanokwan, Vicktoria’s Gourmet Foods, La Molisana, Vigo,
Lakewood, We Rub You, Loma Linda, Zach’s Wing Sauce, Louie's, Marquis Beverages

Page 254



U.S. Food Broker Report 2017

Customers:
Distributors

Joscple Autoguoli & Compan

Imponters and Distributors of Fine ltalian Foods “ ll v00

Joseph Antognoli & Company ot ounto

Hautly

Chicago, IL G Db Carmela Foods

Des Mones, |1A R, Ho:iel)r"'[;i:ir;:ging
CI European Imports Ltd ﬁ
European Imporis @ .
Chicago, IL ; KeH E L I PA R I
—
Kehe Distributors Fooomsrgedco s Wc:rz:an

Naperville, IL Madison, Wi

— PREFERID -)
Orlando Greco and Sons Imports Q COHENSFOODS

COI’OI Stream, IL your distribution sourle since 1930
7
Cohen

La Preferida Granite City, IL
Chicago, IL

Figure 115 — E.F. Reimann Distributor Customers
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Retailers

Total Point of

Total Point of

Account Name Distribution Account Name Distribution
Acme Fresh Market 15| |Mariano's 25
Acme 80| |Marsh/O'malias 60
Albertsons IM 97| |Martin's 20
Albertsons SoCal 80| |Meijer 195
Albertsons Northwest 80| |Nash Finch - Lima 31
AFS Corp & Independent 240| [Niemann Foods/JM Jones 36
Associated Grocers of FL 99| |Petty's Fine Foods #2 2
B&R 16| |Piggly Wiggly SE 16
Bag & Save / No Frills 12| |[Piggly Wiggly - Midwest 97
Balls/Price Choppers 29| |Price Chopper 122
BI-LO / Winn-Dixie 207| |Publix 1018
Brookshire Brothers Ltd 72| |Publix Atlanta - Store Checks 158
Buehlers 13| |Ramey/Pyramid Foods 50
Buehlers Houchens 22| |Remkes/Biggs 14
Busch's 15| [Roche Bros 18
Butera Foods 10| [Roundy's - Pick n Save - Copp 155
Caputos 6| |Rouse's 35
Central Market 8| [Save Mart/Lucky 150
Chief Super Market 12| [Schnuck's/lUNFI 106
C&K 30| [Sedano's 16
Coburns 28| |Sendik's Food Market 11
Cosentino's 25| |Shaws 176
Cub Foods - Supervalue 71| |Shop N Save- Pittsburg 65
D&W 20| |Shop N Save- St.Louis - SV 41
Fairway Foods 8| [Shoppers 62
Farm Fresh 44| |Southern Family Markets 50
Fiesta Mart 60| |[Sprouts 150
Food Giant 25| |Spartan Stores 150
Giant Eagle/UNFI 226| [Strack & Vantil / Wiseway 43
Gordys County Market 7| |Straub's 4
HEB 280| [Sunset-Highland Park 4
Hornbacher's - Supervalu 6| [Super Target 220
HyVee 220 |Tom's & Oleson's 15
Jewel 185| |Tony's 5
Jungle Jims 2| |Treasure Island 7
Kehe Solutions United Supermarkets 50
Kmart Super 20| |Valli Produce 5
Knowlan's/Festival Foods 9| [Walmart 1000
Kowalski's Market 9| |[Whole Foods 100
L&L Foods 9| [Winn-Dixie 520
Lowes 90| |Woodman's Foods 15

Table 33 - E.F. Reimann Stores Customers
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ESM Ferolie (http://www.esmferolie.com/)

2 Van Riper Road
Montvale, NJ 07645
Phone: (201) 949-2249

Area Coverage X% H$|:
National &= /A4
Capability 9 /5=

ESM Ferolie & R+ G99 795 st =49 EA] & e
FHAS X F] AvjAA L] A/ TAE BT AT 7 e S5 9FS
7}A] 21 )t} ESM Ferolie & 7= ] ACV 9] 29

g3 630 WO A Y-S Hashal 9l

Empire Foods (http://empirefoods.com/)

11243 Cornell Park Drive
Cincinnati, Ohio 45242
Phone: 513.793.6241

Area Coverage X| 9 H$|:

Nationwide, 18 regional offices throughout the U.S.

At wa Ao 18 7| AAMF

Capability & /5 =:

Empire & 1980 ol A g =] o] MM 2% (Fafst7] 12) #|F2] H e
HA el A 7} H o At Ahe, @l Hlol AR, A= B Y

ho s o) ho s
A3 A B Rl A

EU-]U
Ho
= 1
S

Customers:
Corporate Brand broker for all perishables for The Kroger Company
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Footprint Retail Services (http://www.fprs.com/)

2200 Western Court, Suite 150
Lisle, IL 60532

Phone: 630-324-3400

Fax: 630-324-3432

Area Coverage X| ¥ H$|:
National = /A<

Capability & /5!

Footprint <= "% U] W3 t}o] % of
ZoF2(rollouts), 2| E&& 2 Al
AU 25 ol A A& S},

_4

A HaEee] A
J

=l

2

o3

l'U>“

=1

Ho
ME,

g A2
i

Gobo Enterprises (http://gobo.us)

1510 11th Ave NW
[ssaquah, WA 98027
Phone: 425-395-7222

Area Coverage X| 9 H$|:
National A= /WA

Capability & %/54:

Gobo Enterprises = Costco Wholesale 2] =2 MU= vlAY 2 B = s
H=2Aolm, 33 o]4de] 7d& o] 3T}, Gobo Enterprises += Costco
Wholesale o4 235 GAlNA 7HE 2 571 BHAE=E i

e Complete Domestic & International Coverage =W % 3l 2] coverage

e Strategic Planning A 2F 7| 8 /A &

e Sales and Marketing Execution /| ¥ = % n}#A| & 2l g}

e Demo & Accrual Fund Management HL_ 2 accrual fund ¥

e R&D Ideation and Product Development ©}¢]t]o] A-F 7k 2 A& 7))t
e Feasibility Studies E} 4] A}/ <lH] ZA}

e Market Research A| & ZA}
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HRK Sales (http://hhrk.net/)

300 Dave Cowens Drive
Suite 900

Newport, KY 41071
Phone: 513.671.0800

Area Coverage X| ¥ H$|:

National & =7/jA 4

Capability & /5 2:

100 % Kroger 2. HRK & ¢4t @ B = GAAF S 7|vEo 2 9bs wpA|E
A 2 A AFES Al g

Principals Sample:

Method, Cream of Wheat, Conair, Green Giant, Smucker’s, Herdez, Kettle, Cascadian
Farm, Kind, Mezzetta, Hormel, B&G.

Customers:

100% Kroger

iLevelBrands (http://ilevelbrands.com/)

5505 South Chadwick Drive
Rogers, AR 72758
Phone: 404.425.4301

Area Coverage X% H9|:
National # = /A4

Capability & /5 =:

iLevelBrands &= A X Ao Al &, viAE, EF7/48 A, 9/9GqEE,

Fa, Ae/es AYe Aleeth
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Principals:

P ’“‘"7 {OWNSHEND g

\ e,

b,,m,n,,m' BREW DR DR C
Lotus (Rusian)
~~~~~~~ ®  KOMBUCHA 5% s

Aqua'@Maest
NATR@L qua‘@ gl “purely elizabeth.

Figure 116 — iLevel Brands Partial List of Principals

Customers:

cm--uud @op

aD bLE SAFEWAYKY

s Meijer  Kaleys

L O;

7000 LION i w Brookshirds  Walmart >/

Figure 117 - iLevel Brands Partial List of Customers

lggg&o shaws
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Impact Group (http://impactgrp.com)

950 W. Bannock, Suite 850
Boise, ID 83702
Phone: 208-343-5800

Area Coverage X% H$|:
National = /WA 4

Capability & &/%52:

Impact Group = CPG @Al A &4 o] st A=A A5F

Bzl 3 A oje} A3 Yol AFA o A3 Yov, i

CPG Al BRAES] s 7FA] A< tiE

Principals:

wrmy @ KEURIC gy [EED
8 v g

B = Mz z
o lfewny. g 4

™

z sz ML
. @""” NICHOLS FARMS
m épac”/”&h L. Y I-‘ATEJUI'Y W!.,S.a.w.?.m'

Figure 118 — Impact Group Principals
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Integrated Organics Company LLC (http://www.integratedorganics.com/)

320 Canisteo Street
Hornell, NY 14843
Phone: 607.324.2200
Fax: 607.324.2388

Area Coverage X| ¥ H$|:

National Z=/ujAd

Capability & &/59:

Integrated Organics Company &= A1, 55, 2 113 733} A st=

T2 A=, W 2Eol(multi-store), R FHA A B #F7]5 A5 LA
uj g g Ao A gk

Customers:

Whole Foods (including Wild Oats), the 190 stores that participate in the Coop
Advantage program, and various regional and independents throughout the market
including; EarthFare, Mrs. Greens, Central Market, Mother's Market, New Leaf
Markets, Andronico's, Bristol Farms, Treasure Island, Wegmans, Harris Teeter,
Raley's, Native Sun, Ellwood Thompson's, Wedge Co-op, Rainbow Grocery, and
many, many more.

KMCO Food Brokerage Corp (http://www.kmco.us)

175 Bernal Road, Suite 100
San Jose, CA95119

Phone: 408-600-1207

Fax: 408-915-2686

Area Coverage X% H9|:

U.S. and Canada V| =, 7l 14t}

Capability & /59!

KMCO = 9|41 q, it = A B3 Al AHl 28 Aledt 8 45
2

Mul A= T, A9 3 A 718 daE" Ajlel H5
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Principals:

eady-to-eat meals o.,, Deli - "8l

&
UGAR
OWL

BAKERY

JOPICNIC 'Y

Figure 119 — KMCO Food Brokerage Partial Principals List

Customers:
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Figure 120 - KMCO Food Brokerage Partial Customer List
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KS Specialties, Inc (http://www.ksspecialties.com/)

3330 Broadmoor SE - Suite E
Grand Rapids, MI 49512
Phone: 616-719-5416

Area Coverage X% H$|:
National # = /A4
Capability & &/%52:

K.S. Specialties © & 39| & HJAE
S| %
“

Amazon.com/ 2] 5 3%

Ag R AZAAE G

a7/ EefolAER T AlE E)clo|t) -
Amazon HFolo] A&, A7 AA3 %

Principals:
34-Degrees Genisoy O Organics
Ahmad Tea Glutenfreedas Otis McAllister

Amazing Fruits from Amazon
Amy & Brian Coconut Juice
Arbuckle Coffee

Arico Natural Foods Company
ASS KICKIN

Aurora Creations

Batavia

Beanitos - Bean Brand Foods
Belgravia

Bench & Field Pet Foods
Bloomsberry

Blue Marble

Breezy Spring

Brown Dog Java

Bubble Chocolate

BumbleBar

Cary’s of Oregon

Ceylon Teas

Chex Finer Foods/Laurel Hill
Chicago Importing Company
Clean Conirol Corporation
Complete Natural Nutrition
Coombs Family Farms
Copper Moon Coffee & Manatee
Custom Blending

Deep River Snacks

Diamond Bakery

Domata Living Flour, Inc.

Dr. Lucy

e fruitti USA/The Mederer Group
E.Z. Sweets

Excalibur Seasonings

F.M. Browns

Fiber Rich / Yock Noodle
Fischer & Wieser

Food for Life

Garveys

General Pet

Goldbaums Natural Food Co.

Good Greceries Company
Great River Milling Co
Greenology Products, Inc.
Hafner

Healthy Food Brands
Heidi's Cottage Classics
Hickory Harvest

Holly's Oatmeal

Honey Tree

Inspiration Beverage
Inspiration Mixes

Island Snacks

Italian Products

Japan Gold

Jason Lundberg

JK Gourmet

Justin's Nut Butter

K & M Food Concepts
Kestrel

Kitchen Table Bakers
LaCrema Coffee Co.
Landgarten

Laura Scudders

Leonard Mountain

Love Grown Foods

Lush Beverage Company

Manhattan Food Brands, Inc.

Marin Food Specialties
Mederer USA

Megafruit Ventures
Mountain High Organics
MW Polar

Natural Alpha Omega
Naturally Nora

New Tiger International

Nostalgic Specialty Foed Products, LLC

NutraSalt

Paradise Fruit Company
Pepper Creek Farms

Preizel Pete's

PrideGreen

Pure Brands Management, Inc.
Pure Brands Mgmt. -

Purely American

Purunchon Seaweed - Pri-Mark
Quality Rice

Revolution VS

Royal Oak Peanuts

Sales & Marketing Mgmt

Sam Mills USA, LLC
Seitenbacher America, LLC
Setton International Foods, Inc.
Shoreline Fruit

Simplifast

Sof Ella Foods

Source Atlantique

Spice Appeal

Storehouse Foods

Texas Best Organics
Thaicher's Gourmet Spec. Popcomn
The Chile Guy

Touch Organic

TPG Enterprises

Trophy Nut

Vita Food Products

Vivagava

Volcanic Nectar/Golbal Goods
Warrell Corp.

Western's Smokehouse
Wicked Jack's

Yamate Chocolate

Z Sweet

Zeeland Food Service

Table 34 - K.S. Specialties Principals
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Level One Marketing (http://www.leveloneusa.com)

6 Crow Canyon Court, Suite 200
San Ramon, CA 94583
Phone: 925-820-0140

Area Coverage X% H$|:
National &= /A4

Capability & &/ 9.

Level One < Costco, Sam’s Club & BJ’s &} 12 &3 Ao =4 & ot

Ae) 22 Ald = D v A" 1ol
o =H W] 54 x4l gk A
o AE N A AH A
o HHT HE Y T2 s

Principals:

4

34 Degrees, LLC

5-hour ENERGY®

Atkins Nutritionals

Azuma Foods International
Inc. USA

Bob’s Red Mill Natural Foods
+« Bovlan Soda

Bromberg Bros. Blue Ribbon
Eestaurants

Califormia Sun Drv Foods
Castor & Pollux

Chobani Greek Yogurt
Detour®

Donsuemor, Inc.

Eden Foods

« FEvol

Gardein

GoRaw

Hope Foods

Joint Juice
KONG Company
Krave

Late July
Maplehurst Bakery
Mava Kaimal
Morinaga

Plum Organics
popchipsE

Pure Bar
Sablett®

Saffron Road
Stacy’s Pita Chips

Table 35 — Level One Marketing Principals
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MMI Market Solutions (http://mmimarketsolutions.com/)

4717 Fletcher Ave. #106
Fort Worth, TX 76107
Phone: 817-344-1916

Area Coverage X% H$|:

National & =/UjAd

Capability & %/5 ¢

MMI = Hu| Ao EA4H 2= Ald= g9 uAE o o] Al o|th, MMI o] #
28] 2 242 Market Solutions (MSI) ©] &3&}e] CPG Ao & g4 ¥t
MSI's o] @15 A Abdoll gk dvf, viAIE 2 A& Au] 2o S Bk

mlo

Customers:

WHOLE DOLLAR | ..., .
FOODS w;:@,zem @ | GENER&[ | {-Harris Teeter

(M AR K T]
™M AR KL T TARGET

o @

Publix Walmart >, ramuymoouan €9 soriana cvs
pharmacy

Figure 121 - Market Solutions Partial list of Customers

M.P. Sales, LLC (http://mpsalesllc.com)

4121 Rimview Dr.
Whittier, CA 90601
Phone: 562.695.2071

Area Coverage X% H$|:
National &= /A4
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Capability & /5 2:
M.P.Sales = W& A&, A 2 55 2% A& Ald= B vpAg o Au|~&
A&t ALRA, v=E o ® A4

Aol Ad= 8l EUHE dEHo s 53

McNeill & Co. (http://www.mcmcneill.com/)

1024 Centerbrooke Lane Suite F-601
Suffolk, VA 23434
Phone: (757) 377-8272

Area Coverage X| 9 H$|:
National and international =+ W] 2]/ A= 2 3} ]

Capability & /5=

FE AETs Ao w

National Sales Associates (http://nationalsalesllc.com)

4460 Crescent Street
Stroudsburg PA 18360
Phone: 570.213.7777

Area Coverage X| % H$|:

National d=/ujAd

Capability 9 /5=

A, 7%, D ES AES AR o 2= YMd F) FAko|t) 8 7 X4 9]
AR MEAAE Sl V= Aol MRS AlgsiH, 160 el |+

zl o] Tk

National Sales Associates = 6 7] 2] 2] & 3435 #& oA d EYHER

T/ Eo] Qo BE A= & FH| 7t E o]l (Sales Ready)” 7|3 3

H g &5 o]t} 215 2: Mike Cook, Maximum Marketing, United Sales and Services,

¢

Sunshine Specialties (So. Cal.), Sunshine Specialties (No. Cal.), % New Frontier

Marketing ©| T}
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o] ZAztel 7152 vl=roll vt o] A S yio] "Rtk 8 vy
21900] = HE5H AFFEA, 5 2 545 (Puerto Rico
Fol2Ed ), F7] Ak 2GR wy Az o), B BjE g AS HAK

Burien, WA

Stroudsburg, PA

Sacramento, CA

Arvada,
co

San Antonio, TX

Pompano Beach,
FL

Figure 122 - National Brokerage Company Offices
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Customers:

unfi DFSpecialtylfoods AR ENTRE.

A Unted Caxoens Compary

DRIVEN BY NATURE

Nutrition NQIH.'EEE:%;o..i,...lf’.fsT 2% BURRIS

o ———

KeHE

e

DISTRIBUTORS Unified HADDON HOUSE
grocers. d il il

Figure 123 - National Brokerage Company Distributor Customers
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Figure 124 - National Brokerage Company Retail Store Customers
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0ld Colony Foods, Inc. (http://oldcolonyfoods.net/)

89 Main St
Medway, MA 02053
Phone: (800) 315-7406

Area Coverage X ¥ W ¢]:

Massachusetts, lowa, Illinois, Missouri, New York, Delaware, South Carolina, Florida,
Virginia, California

mAREA =, ofo] @ 9}, o], wF=e], 8, dEbdlo], ARy A EEol
Z=do, BA Yo}, g xyo}

Capability & &/5=:

0ld Colony Foods, Inc. += 1985 el A& slow =7}
Ch 3t A3 v 8l AnjAE Algshs S 710t

Customers:

A
i}

T/E5A (54

\ acwe €3N
m LHABDON KOUSE, Harris Tootor Albertsons

SRl 5{9)‘14 Bi-LD
yVee. ingles | Jetro
AN éb KeHE
meijer issly

MIODWEST

Vo W
AN IV UAPANY TM‘M T':efh @

Giant’ |

[sparian,_ | EPnse Publix 1@
oG
- ¥ © ewoon  QEEE  wewo

Stop&Shop TARGET.

il u | Unified ks shaws
Borvin be Aatont Grocenss Sstar

> = i
Mkefem Wegmaons Winnv Dixic SHOPPERS

Figure 125 — Old Colony Foods Customers
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Organic Food Brokers (http://organicfoodbrokers.com)

28411 Race Track Road
Bonita Springs FL 34135
Phone: 303.440.7378

Area Coverage X% H$|:
Colorado, Michigan, Florida, Rhode Island = Z 2}, 1| A|7F S 220} 25
old =

Capability & /%5 2:

Organic Food Brokers += it X9 F71Q1 €3 FEsit}, o] 2 g H o=
A R HY, A= A7) BE A wel AlEs vl sk 2ag
A A5 2531 QT

Principals:

ﬂJ

v

o

%_

Growing
NATUR \| S

GREEYOGUT [6 2 [
. +CHIA . < " CONFECTIONS"

Figure 126 — Organic Food Brokers Principals
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Presence Marketing/Dynamic Presence http://www.pmidpi.com

12 Executive Court

South Barrington, IL 60010
Phone: (847) 277-9500
FAX: (847) 277-9656

Area Coverage X| ¥ H$|:

Midwest, Southwest, Rocky Mountains, East, West, Pacific Northwest
SAN EAN, Z7) A S5 A5 B F A B
Capability & &/%52:

Presence © 1990 Woll AR A2 E T4 52 U d B2 HAHo|H,

Customers:
Conventional Supermarket Channel

B il = | BB| FredMeyer

EET G Leusco meijer “hymon SRS fpnge

o2, S e monnd¥ o HyVee EIRETS

ﬁ;@ mw(zs\ln 1?295( N Giant ROSAUERS

Albartsons o) e ah

@ King Kallen _zhnucks ﬁ“p'(__ Kings @ §58'5‘:

ey

Figure 127 — Presence Marketing Supermarket Store Customers
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Natural Channel

g independont ‘% | o ) ,
‘%’5’8‘;{ & Retaten h_‘fgfkn&n |%% %psé plum market
NN

Associstion
\“""’W 2e
5‘:- l‘a ,,,,,,,
....,», TTare . dn ins

e 2N s
it LT ) @ gnut.s ;.S\LJPE@DIS'TRIBWORS

Distributors

A e @ o)
Uﬁl U e KeHE .ﬁgo @al> ml
[[monoivhozse)  FRONTIER™ DPI Specialty Foods @ (6 . Aberts
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Figure 128 - Presence Marketing Natural Store Customers

Prime Sales & Marketing (http://primesmg.com/)

1000 West Park Dr.
Suite 8

Bentonville, AR 72712
Phone: 479-268-6419

Area Coverage X% H9|:
National 21 =/t A &

=)
Capability & &/59:

Prime Sales & Marketing = Walmart & Sam’s Club ol 4] H]|Z2U =& A Z}5AL
AAA7IE = T2 1R 719E o2 AH A& A3t $-2] = Bentonville
o] 2+ Walmart ® Sam’s Club = 98 “go to” Al H W tho]=

(Frsh/ @83 % F= Bt

Customers:
Walmart and Sam’s Club

JI
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SGL International LLC (https://www.sglintl.com)

P.0.Box 720124

6065 Roswell Road, Suite 730
Atlanta, GA 30358-2124
Phone: (404) 252-6887

Fax: (404) 256-4097

Area Coverage X| ¥ H$|:

National and international = W 2]/ A= 2 &} ]
Capability 9 /52!

B AFLE AEOR Gt

Seidman Food brokerage (http://seidmanfood.com)

7684 Wiles Road
Coral Springs, FL 33067
Phone: (954) 345-6622

Area Coverage X% H9|:

Multi-regions - Forida, Georgia, Alabama, Louisiana, South Carolina, North Carolina,

and Tennessee.

g Ao - ETmalr, 2Ao}, orebuln}, o] A ofuf, A2 A B oL}, e
AEeteln, B HA

Capability & /5 =:

1%, obAle}, Bi=r, oj&elo}, &3]l B 514 (kosher)

=
235 22 WS A A o] B oty gt Ys A BT

Page 274



U.S. Food Broker Report 2017

Principals:
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Principals continued
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Figure 129 - Seidman Food Brokerage Principal
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Customers:
Distributors
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Figure 130 - Seidman Food Brokerage Distributor Customers
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Figure 131 - Seidman Food Brokerage Store Customers

Page 277




U.S. Food Broker Report 2017

Natural Stores

BAY NATURALS
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Figure 132 - Seidman Food Brokerage Natural Store Customers
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Talier Trading Group, Inc. (http://www.taliertradinggroup.com/)

411 53rd Street, Suite E
West New York, NJ 07093
Phone: 201-484-0306

Area Coverage X| & H$|:
National =/
Capability & %/5 ¢

Talier Trading Group, Inc. 57, 9155 A& (ol 2=Y) F AA A5 Al AH| =&
Algshs Ad= 2 rpA" 7| doln, A 5354 (A 2Eo], Auvd

Hzvtol =/dnt A, ZRE HE), A B S Al S-S AL T
Talier Trading Group = Th&F3t 2% 7| 8] & &

Principals:

T
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@@ .Evcsg;-@ e ® Fox g
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Figure 133 — Talier Trading Corp Principals
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Wildfire Sales (http://www.wildfiresales.com/)

65 Sea Cliff Avenue
Suite 2

Glen Cove, NY 11542
Phone: 516-609-2509
Fax: 516-609-9336

Area Coverage X| ¥ H$|:

National %=/

Capability & &/59:

Wildfire Sales A1/ 1 Al QA AxQAE HE k= 71 3] Akel

Principals:

Genuine » @ 17
?!Bavanan BioBag B

whole grain bread

CPNY": Ooie Gomels

CALIFORNIA PURE NATURALS SOCRIRE L%

CARAMELS
. Ty DAlLY NUTRITION
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VEGAN AND NUT FREE EXCELLENT TASTE. "'m.;;.'.’.‘w‘

LFBSET_L' l E no l0 "q" ﬁ?Lluﬁp
=" BREAKER S@ YATO®:

§\\\\I!////

el

NEW BARN.

MAVUNO HARVEST

Figure 134 — Wildfire Sales Principals
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World Finer Foods, Inc. /Liberty Richter (http://libertyrichter.com)

1455 Broad Street, 4th Floor
Bloomfield, NJ 07003
Phone: 973-338-0300

Area Coverage X| ¥ H$|:

National & =/4]A 4

Capability & /52

World Finer Foods © Z}A| & 2 AR E4/55 259 Z2n]| ¢ 4
+52 2 gad Ao BAEE P AEHQ 3)Ate] L
RE g d/av) ey G ed gAE R dv
World Finer Foods = 1971 3 2] =]l 4] VIP Foods 2}+= ©] 522 A2} St}
World Finer Foods & L =%-H InterNatural Foods % leerty Richter ($-2] 3]A}<]
Zud 1A FE AT P 9 E ksl oY 2 ddaE

Principals:

ARLLBERS

THE MAKAATE EVERTTMNG MAMNADE

74 b,
Sladcomi.

y's Tea Bascom Boone Mamean

Cailitx

C |ma 4 DA\;INCi

o) NOK mc ool malke w taltan

Dominiques)
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Figure 135 — World Finer Foods Principals
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Xperience Marketing (http://xperience-marketing.com/)

12711 Newport Ave, Suite G
Tustin, CA 92780

Phone: 866-505-3706

Fax: 714-731-8038

Area Coverage X| ¥ H$|:
National &= /A4
Capability & /54

EAE 2 Ad = D uAY 73 B A Ay SH/=F/
AN s~ FH 2 9 A E (Supercenter)/t 3 4233 AE A

A2 A FE

= S},

Principals:

Only select qualified manufacturers

Customers:

Regional, National and International Membership Warehouse Club and Supercenter
Industries. Costco, Walmart Sam'’s.

Yin Yang Naturals (https://www.yinyangnaturals.com)

509 N. Sepulveda Blvd. #203
Manhattan Beach, CA 90266
Phone: (808) 264-9932

Area Coverage X% H9|:

National affiliated with Green Spoon % =/U|X 9. Green Spoon ¥} A 54 &
Wi 3l

Capability & /5

=7 o]th.

o |
Iz

Yin Yang Naturals = =0l AHF-A7F QLAL, 715 3 A 2
Yin Yang < &7 A& 5 (B Corp)<S 8kt

Customers:
Whole Foods, Briar Patch Co-op., Mother's Market, natural and organic food stores.
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SFTMH| /L] A 4] H 2 A
== (Foodservice Broker List)

A.J. Letizio Sales & Marketing, Inc.
55 Enterprise Drive

Windham, NH 03087

Phone: (603) 894-4445
http://ajletizio.com/

Acosta Food Services

6600 Corporate Center Parkway
Jacksonville, FL 32216

Phone: 904-281-9800
http://www.acostafoodservice.com/

Amalgamated Foodservice Brokerage
140 South Lindon Lane, Suite 101
Tempe, AZ, 85281

Phone: 480-452-5850
http://amalgamatedbrokerage.com/

American Patriot Sales, Inc.

60 Central St.

Norwood, MA 02062

Phone: (781) 948-4401
http://www.americanpatriotsales.com/

Baker Sales Company

3600 West Lake Street
Minneapolis, MN 55416

Phone: (612) 926-9181
http://www.bakersalescompany.com

Blue Ridge Food Brokers & Consultants

2401 Wall Meadow Lane
Summerfield, NC 27358

Phone: 336-643-8175
www.blueridgefoodbrokers.com

Access Partners

1250 Mountain View Circle
Azusa, CA 91702

Phone: 626.815.4200
http://accesspartners.biz/

Action Sales and Marketing
Box 903, 18 Route 6A Unit 1,
Sandwich, MA 02563

Phone: 508 888 8033
http://www.actionsalesinc.com/

AMBI Foods

164 N Brandon Dr.

Glendale Heights, 1L 60139

Phone: (630) 825-0200
http://www.ambifoods.com/about.cfm

B&A Food Brokers

400 Madison Avenue
Manalapan, NJ 07726
Phone: 732.607.3880
http://brokeroftheyear.com/a

Bay Food Brokerage

5111 Memorial Highway

Tampa, Florida 33634

Phone: (813) 287-1446
http://www.bayfoodbrokerage.com/

Campbell Food Broker
3322 S. Campbell Ave. Ste. S
Springfield, MO 65807
Phone: (417) 883-7390
www.campbellfood.com
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Chase Franklin

21 S. Church Road

Maple Shade, NJ 08052

Phone: (856) 206-0808
http://chasefranklin.comcastbiz.net/

Crowne Marketing

4531 South 90th Street Omaha, Nebraska
68127

Phone: 1-(800) 339-6762
https://www.crownemarketing.com/

Culinary Resources, LLC

1116 S Myrtle Ave

Clearwater, FL. 33756

Phone: 727-447-0961
http://www.culinaryresources.biz/

Federated Group Headquarters
3025 West Salt Creek Lane

Arlington Heights, Illinois 60005-1096
Phone:.847.577.1200
http://www.fedgroup.com

Food Partner of Georgia

3445 Lawrenceville-Suwanee Road, Suite A
Suwanee, GA 30024

Phone: 7702991078

https://foodpartners.us

G.E.M. Food Brokers Inc.

200 Air Park Drive; Suite #40
Rochester, NY 14624

Phone: 585-436-0960
http://www.gemfoodbrokers.com/

Global Food Service Sales

1444 Pioneer Way, Suite #5

El Cajon, California 92020
Phone: (619) 387.3200
http://globalfoodservicesales.com

Coastal Sales & Marketing
370 E. Bloomingdale Ave
Brandon, FL 33511

Phone: (813) 932-4824
http://coastalsam.com/

Cohen Food Service Company
1351 Dividend Drive

Suite N

Marietta, Georgia 30067

Phone: 770-955-3166
http://www.cohenfoods.com

Donovan Food Brokerage

935 W. Chestnut St.

Suite 302

Chicago, IL 60642

Phone: 312.257.2013
www.donovanfoodbrokerage.com

Fidler Marketing, Inc.

205 Northwest 66th Street
Oklahoma City, Oklahoma 73116
Phone: 405-843-5001
www.fidlermarketing.com

Food Sales East

151 Semoran Commerce Place
Apopka, FL 32703

Phone: 407-578-5959 Office
http://www.fse.us.com

Gilbert Foodservice, Inc.
4005 Stuart Andrew Blvd.
Charlotte, NC 28217
Phone: (704) 529-1800
www.gilbertfoods.com

Hanks Brokerage, Inc.
13951 Senlac Drive,
Suite 150

Dallas, TX 75234
Phone: 972-242-1832
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Herspring-Gibbs LLC

15 Crow Canyon Ct #100

San Ramon, CA 94583

Phone: 925-552-0220
http://www.herspringgibbs.com/

Horizon Sales

3187 Redhill Ave., Suite 125
Costa Mesa, CA 92626

Phone: 714.979.4844
http://www.horizonsalescorp.com/

JG Neil & Company
21517 84th Ave.

South Kent, WA 98032
Phone: (425) 291-9370
http://www.jgneil.com/

KMCO Food Brokerage Corp.
175 Bernal Road, Suite 100

San Jose, CA 95119

Phone: 408-600-1207
http://www.kmco.us/

Map Food Service, Ltd.

378 S. Worcester St

Norton, MA 02766

Phone: (508) 738-5091
http://www.mapfoodservice.com/

Master Food Brokers
P.O. Box 3532
Oakbrook IL 60522-3532
Phone: (630) 833-3988

http://www.masterfoodbrokers.com/

Menu Marketing

4217 South Hocker Drive
Independence, MO 64055
Phone: (816) 795-1680
http://www.menumarketing.net

http://www.hanksbrokerage.com/

Hill Marketing

6466 W. Interchange Lane

Boise, ID 83709

Phone: 208.344.0373
http://www.hillmarketinginc.com/

Independent Broker Alliance
5150 Stilesboro Road, NW
Suite 610

Kennesaw, GA 30152

Phone: 678-797-9199
http://www.ibafoodservice.com/

Keylmpact Sales & Systems, Inc.
1701 Crossroads Drive

Odenton, MD 21113

Phone: (410) 381-1239
http://www.Kisales.com/

Lakeland Marketing
207 East Main Street
Allen, Texas 75002
Phone: 972.866.9191
www.lakelandlr.com

Marketing Northwest
22421 6th PIW
Bothell WA 98021
Phone: 425-488-9257

http://www.marketingnorthwest.com/

McLean Marketing

128 Sage Oaks Trail

Boerne, TX 78006

Phone: (830) 336-2130
http://www.mcleanmktg.com

Midstates Marketing

7506 Howard Street

Omaha, NE 68114

Phone: 402-397-8696
http://midstates-marketing.com/
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Mountain Food & Packaging

3663 W. Wright St.

Boise, ID 83705

Phone: (208) 331-0170
http://mountainfoodandpackaging.com/

Peak Sales & Marketing
6330 Flank Drive

Harrisburg, PA — 17112
Phone: (717) 986-0301
http://www.peaksalesmkt.com/

Prime Sales & Marketing
1000 West Park Dr.

Suite 8

Bentonville, AR 72712
Phone: 479-268-6419
(http://primesmg.com/)

Ritchie Marketing Inc.

3883 36th Street SE.

Grand Rapids, M1 49512

Phone: 800.968.3636
http://www.ritchiemarketing.com/

Sabin Meyer Corporation SMC
97 Montogomery Ave,

Scarsdale, NY 10583

Phone: 914.771.4000
http://www.smcfoodbroker.com/

Select Foodservice Marketing

225 Molly Walton Drive, Suite B
Hendersonville, TN 37075

Phone: (615) 822-0036
www.Selectfoodservicemarketing.com

Street Level Food Marketing
N56W13445 Silver Spring Dr
Menomonee Falls, Wisconsin 53051
Phone: (262) 703-9980
www.streetlevelfm.com/

Panda Food Brokers LLC.
P15040 North 49th Street,
Scottsdale, AZ 85254-2204

Phone: 602.234.1778
http://www.pandafoodbrokers.com/

Portillo Sales & Marketing
2913 Saturn St, Suite A/B,
Brea, California 92821
Phone: 714-996-7350
http://www.portillosales.com/

Ratermann & Associates

246 Grand Avenue

Kirkwood, MO, 63122

Phone: 314-909-9053
https://www.ratermannfoodbrokerage.com/

Rizwitsch Sales, Itd.

11240 Cornell Park Dr., Suite 100, Cincinnati,
OH 45242

Phone: (513) 563-1222
http://www.rizwitsch.com/

Sales Concepts Foodservice Sales &
Marketing

7750 Trinity Rd: Suite: 113

Memphis, TN 38018

Phone: (662) 349-2300
http://www.salesconceptsfoodservice.com/

Slaybaugh Associates, Inc.

60 South Trooper Rd.

Norristown, PA 19403

Phone: 610-539-5135
https://www.slaybaughassociates.com/

Stillwater Provisions

1812 South Church St., Suite B
Smithfield, Virginia 23430

Phone: (757) 542-3064
https://www.stillwaterprovisions.com/
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Synergy Food Sales

22 NE Tudor Road

Lee’s Summit, MO 64086

Phone: (816) 525 7800
http://synergyfoodsales.com/index.html

The Preferred Marketing Group
20715 Dearborn St

Chatsworth, CA 91311

Phone: (800) 292-4764
https://www.pmgnow.com

Waypoint

13521 Prestige PI

Tampa, Florida, FL 33635
Phone: 208.343.5800
(http://fasmwaypoint.com/)

T. A. Dowd Foodservice Brokerage Co.
5625 Crawford Street

Harahan, LA 70123

Phone: 504-733-5047

www.tadowd.com

Total Source Foodservice Sales
4023 East McDowell Road
Phoenix, Arizona 85008

Phone: 602-231-8638
www.totalsourcefdsrv.com

Table 36 — Foodservice List
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A A} 2= 7Y (About the Authors)

David Tsang

David Tsang - Starport Foods ] 3]7o]t}. 21 ofA|o}, A 8] &, Apvo] 7 &
FA g HES 5 A2 B e R gl i, Alx 2 {83k Sysco B
US Foods ¢ 22 8 A FAH = F5d A teta, dl2E" A<, B4,

g EoA sruulzl €] Bl g gjAte] o] 27| 7kA] a4l Al o] AlFES

& gt} Starport Foods + 4wl A9 & 91k v AF3 Avl) 2 2B

AN A BA=E A2 A,

David Tsang - Cheryl Tsang ¥} 7] Asian Food consultation and brokerage
company (¢} o} 524 AAE /A 2 5703 AP 3] ARSI Global Select Foods &
A Y3 -5 4 Y Aot} Korea Agro-Fisheries & Food Trade Corporation 2]
A A S R 7bEaLe] S e £dete], 722} e Al =g AE
EST FEL AFh David = VT AFS FOE obAo} AF TR,
T4, % vhAge B 22 g@ 934 APt

David Tsang - Tree of Life, Inc.2] Senior Asian Category Manager (AlY o] ofAlo}
Zhel ] wiy A)=A A=) fr el 2 o 2 S 9@l ofAlol AF
Fhel e Ak sl Aoz A,

David Tsang - House of Tsang® % Oriental Deli®2] % #H A}°]™ Starport®
Foods & /31 3L, Cheryl Tsang ¥} A2 213} Ao+ 285 A| &3t Le

Krewe Restaurant % Oyster Bar & &5 22 At}
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= v 28E s a4, GEY R JIAHE AxE Eeto] Anf 2
A AAE A7 2H Zfo] Ak (Ao} FHE 2] A2, |4t (flavored
oils), ¥ 1 429 291, House of Tsang 215 73kl A 4FgIT). David &
A= dyuld 2 e & 9 Fae Ao, a8 95 7FEX AL, "All
That Sizzles" 2. 2] & # =3It} House of Tsang <= 7% vl & Ao}, A S0l =
1987 \d Kraft Foods ©fl v ¥ 3L, L th5-ofl = 1992 el Hormel Foods ¢
Tl = A

Oriental Deli & 541 t]#}el, W77 2 Zgy 7/ 2 QA $HS E85He]
A A2l & 98 '] ofAJo}A] Elo]l A of- XA A A (turnkey Asian
take-out prepared food system) A t}. V= A <9 o] 773 w}#l 2l 2] = Oriental Deli
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