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50-64 2.6% 0.8% 0.7% 2.5% 3.8% 54% | 40.0% | 44.3%

65+ 1.8% 0.5% 0.0% 0.3% 1.8% 25% | 308% | 62.4%
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50-64 1.1% 0.7% 0.5% 27.8% 12.1% 53.3% 1.2%
65+ 1.5% 0.5% 0.0% 40.2% 8.3% 45.5% 0.8%
HHE 3.8% 0.9% 0.8% 21.9% 16.1% 48.2% 1.9%
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0-14 16% 16% 16% 16% 15% 15%
15-24 17% 17% 17% 17% 17% 17%
25-34 20% 20% 20% 20% 20% 20%
35-44 22% 22% 22% 22% 22% 22%
45-54 14% 14% 14% 14% 14% 14%

55+ 12% 12% 12% 12% 12% 12%

- LN AH|FE(TH @ 10 =a)

0-14 26.3 28.6 31.1 34.1 37.3 40.9
15-24 28.8 31.6 34.6 38.2 42.1 46.5
25-34 32.6 35.7 39.1 43.1 47.4 52.3
35-44 35.8 39.2 43.0 47.4 52.2 57.6
45-54 23.1 25.4 27.9 30.8 34.0 37.5

55+ 19.5 21.5 23.6 26.1 28.8 31.7
overall 166.0 181.9 199.4 2190.6 2417 266.4

Xt& : Datamonitor Consumer Insight Survey, 2010
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