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i 7 2 daERdME FRE A F

- vkeh Y ek SRF A =
ofly}p W Jujo] HFE US. HUolE
(Spirits)¢} RTD$} high-strength premixes2 EF=H& =
ZHH . Aol ¥ S-S =

o] 201739 Aoz NZL A v Ao &
Ao =

- 20179 AZYAEES BRD FFOE AFHE A9 URY
DED 2AZ VE ZUY AE) FHE FAL

- A B4 AE 9 $UR TATE W7} 2SN SojHel W
2 A

- = = = Edos dA7A 2 EXEE ofyAIT
H 7] A2 W3S o] F o m, Gritz Brewing(n] =)L &F
gl o]

= 733k 9y oYl La Belga della Dandas &A1+
M= Royal Unibrew(¥lu}=)e] Ceres Bio Pilsner
o

= = = H =7

71 F7Y EAE B34

= [e)
- dEE FHo] 2 AFE Al BAol B2 anAke] die E3=
o

=~
71 Ed=+ olggole Valdo Spumanti Srl]
Prosecco biologico doc brut Valdo Biool| A A|2HE &



<F==g ot MXIE 2016-2018>
M= 7|9 oo 7+ =AM
I=K=] H o | . oo LEE
Ceres Bio | Ceres ltalia ~ | ®7ls g2y
. oy == . . 2016
Pilsner SpA(O| Er2| O}y (Pilsner Organic Beer)
'AlZE ORI 8 HEA
AZF o7 Q= AH[XZF EHEEZ
. . o2 = UXE Rl Ho| =Xt
) ) 32 via dei = —_ oa —
32 via dei Birrai m= | HEEE MBSO, rel 2F 5017
irrai N
Birrai o=tz of T | IR Verallia®t B5o2 T,
= Brail 82 90% XM=& {2|0|0,
32 Via Dei Birrai2| 87Xl &0
AHEE
QIC|I2H Y 0 Y(India Pale Ale),
Birrificio Carlsh il ZE(Porter) and X H|0{(Witbier)2| 2016
arlsberg Italia :
Angelo . <0|S+a|or) %F | M 7R Z20lY %FEES EA| o
Poretti SAR HME Zns ZX, 55, 24 |
220 sHES ¥&E.
Lambrate 2017.
i o Y SO MMEE EF
SesantDi ©l=2/oh e |60 S2t9| S 0.
Ceres ltalia 2016.
Norden g |IHZ=E S
SpA (0| Zr2|oh) T 03
Gritz La Gritz Brewing
Belga Company o |=FH =2, Zdot A o 2017
della Danda | (O|=)
Thistly Cross Ctel OHol S0A =-dE. Glen
Whisky Cask Cid y AFO|CH ME _|(:LE1| EEﬂOTif)q O| AT 2017
ider _ ora 2| o| QA
Cider / 2] S = N




Cantina

Quattro Viticoltori,
Vlcarl.atl Cons.or2|o REE XS CHESHS XtS ApO|ZO|
Trentino Cantine Sociali 2017
. . Q}Ql g 22l
Superiore del Trentino
DOC (CAVIT) scarl
(O|E2|Ooh
Cantina
Brusafer o ]
] Viticoltori,
Pinot ) :
\ Consorzio " EHE| (Trentino) X|F2| MEE
ero L= _
, Cantine Sociali Lo dAEl T EF O 2017
Trentino _ Q}Ql _ ,
. del Trentino I| .= 4| 2 (Pinot Nero) 2t¢l.
Superiore
DOC (CAVIT) scarl
CEEI)
) Cantina
Zeveri o )
Ml Viticoltori,
uller
Consorzio N E™E| (Trentino) X9 MEE
Thurgau _ .. | 2HOE - o
Trenting Cantine Sociali ool O A Al T ZF 0| 2 2017
Supert del Trentino = | E27t2 (Miller Thurgau) 2}9l.
uperiore
DOpC (CAVIT) scarl
CEEI)
Cantina
Rulendis Viticoltori,
Pinot Consorzio
Grigi Cantine Sociali | 510 EJE| (Trentino) X| &9 MY
rgio antine Sociali | 2| oA AJAFE CHQl ZEo| mi 2017
Trentino del Trentino QtQl , .
‘ d2|X|2 (Pinot Grigio) 2t2l
Superiore (CAVIT) scarl
DOC (O] Ef2|0oh
Casa Vinicol NeroLuce Brut Zonin2 A|& 2|0} 2017
asa Vinicola
Zonin SoA 7|EF | X|Y99| 29122 NeroLuce= Nero
onin _ N
Nero Luce Waa; ALE | d' Avola®lA SAHoZ HZEE
Gr==h 2010l | AL}2E ool ot




Casa Vinicola

7| Ef

Saliente= Charmat 2O 2

ATE
Saliente Zonin SpA Elgf: TS 0{X| 11 FalanghinaOfl 7|3t 2017
(O] EtZ|Oh <77 | Spumante
Prosecco
) ) Valdo
Biologico c i 7| Et
umanti _ _
DOC iy ojrmiop | SEE | 87159 Z2AT (Prosecco) 2017
Brut Valdo 1 EIEE 2 otQl
Bio
"7.0 Grappa di Ruché"= IO ZH|
2 2tE (Piemonte Monferrato)
70 Grappa Mazzetti 7I1EF | XIFL| 77HAIOAM BESO{T
d', " hp,p d'Altavilla Srl AP | EZOR OIE Edist 2017
i Ruché
(O|E2| 0} ES J2tik(Grappa) &.
X A, 771, MetEH,
SO QI =t CjAtel.
"Grappa 3.0 Altogrado"&
G 20 Mazzetti 7|BF | "morbida giovane”, "bariccata
rappa 3.
Alt PP q d'Altavilla Srl AI2| | invecchiata”, "alto grado riserva"2| | 2017
o oiaion (&M AR ez B
SIX| Wit 771, HEEH,
SO QI =Zur CIAel.
Azienda
Agricola o :
9 Z|Ef | O2tof ZE A (Grappa Prince)=
) Conte Collalto _
Prince AIZ| | ZZMIA0A THSO{R SHAIXMOI 2017
SARL
ot = 2o,
CEEYy
7|Et | RESHAH =2EZO|E0M ZAlE
Stock Srl R = 2018,
Syramusa ©|=+2|0h 2og| | EE. A2 AN(Limone di o
= EYp) Siracusa IGP) 2|22 }EE 50

Ze0d MEs dEY.
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A F A = A

TR 2HZL AF AL 7bsAS Fol g &M VIE
T3l HORE Filo o] H ASE oitH

kel wel AiAE Boh e A5 ASEEFS AFESHS
o 7t ZAANE AH8SHA A

<l
Lambrate= SesantDigl= "E AL 3F A}
HE3E AES A58 S
o

ojHT ML olF AMER FA AFY TS FAL F AS

] A& A&
<FF T A0f EHOfH 2012-2017> chl: wor 22
2012 2013 2014 2015 2016 2017
T g4 9,028.2 9,010.5 [9,000.1 |9,253.2 |9,284.1 |9,542.5
<HlZ& g=8 HoigEF 2012-2017>
48 2012 2013 2014 2015 2016 2017
W (T 2|E]) 1,638.1 | 1,6054 | 1,579.6 | 1,590.6 | 1,613.7 | 1,636.8
Ehit/me] (M 2[H) 29.4 313 335 36.9 40.9 45.8
SH/7ts ZH Y

53,666.7 | 52,350.0 | 53,979.2 | 57,710.0 | 60,281.4 | 62,072.1

(H 2|H)

ATE|X (W 2|H) 144,719.8/138,197.0|134,511.3131,604.7129,633.5/128,518.7
QFOl (2Tt 2| H) 2408.1 | 22715 | 21979 | 22619 | 2,291.7 | 2,317.1
=5 (30 2|H) 42446 | 40675 | 3,966.1 | 40419 | 40953 | 4,144.6




<HE =g THojd 2012-2017>
chol: wiol 2
=) 2012 2013 2014 2015 2016 2017
LS 7,999.4 7,970.1 | 7,993.5 | 8,073.2 | 8255.0 | 8561.2
Ebit /| 2| 0.1 0.1 0.2 0.2 0.2 0.2
SM/7tS ZHH Y 810.5 793.8 814.0 864.2 905.4 947.5
= EIES 8,577.3 8,251.5 | 8,006.2 | 7,847.5 | 7,763.5 | 7,861.2
Q}0l 13,167.0 13,168.1|13,243.8 | 13,542.1|13,854.8 | 14,293 4
=5 30,554.4 30,183.7 | 30,057.7 | 30,327.2 | 30,778.8 | 31,663.5
<NH& =% & Tof 37t 2012-2017>
CHOl: B 5 2[(%)
= 2016/17 2012-17 CAGR 2012/17 Total
OH== 14 0.0 -0.1
EtLt/m| 2| 12.0 9.2 55.6
SM/7tS ZHH Y 3.0 3.0 15.7
AIp|X -0.9 23 -11.2
Q}ol 1.1 -0.8 -3.8
=5 1.2 -0.5 24
% CAGR: Compound Annual Growth Rate ¢ H# &7l = o W M&NE
<=4 FF7 F L0 Z7t= 2012-2017>
CHOl: B 5 2[(%)
= 2016/17 2012-17 CAGR 2012/17 Total
ELES 3.7 14 7.0
Ebib/mH 2| 15.6 11.3 71.2
SM/7tS ZHH| Y 4.6 3.2 16.9
EN=ETES 13 17 -8.3
Q}0l 3.2 17 8.6
T5 2.9 0.7 3.6
% CAGR: Compound Annual Growth Rate 91 H# 3712 E£= A 4 HAEE

_‘IO_



<RZ.2 E0E g5E FF T HOF Bl 2017>
o= QIEIERO|E E g 0] oA
OH== (HA0F 2]H) 1,044.3 592.5 1,636.8
Ebib/m 2| 30.7 15.1 458
SM/7ts ZHH|Y (W 2|H) 25,534.1 36,538.0 62,072.1
ADg|X (M 2|H) 61,272.8 67,245.8 128,518.7
Ol (Hiat 2|H) 1,554.8 762.4 23171
=& (H0F 2[H) 2,685.9 1,458.7 4.144.6
2E2 0| =(On-trade)= H, 2l2EZ, T Sof 2HAHS 2oo|stL,
QT E 0| =(Off-trade)= O, HAMZAE SoAM Toj=l= A|ZES oo|e
<QE.2 EI0|E R FF & WO H|@ 2017>
CHO|: B 5 2[(%)
B QIETEYO|E 2Eo|E Al
Oi== (EHEF 2[H) 2,402.1 6,159.1 8,561.2
EbAL n|a| 0.1 0.1 02
SM/7ts ZHH Y (W 2lH) 1524 795.1 947.5
AZ2|E (W 2|H) 1,114.4 6,746.8 7.861.2
QFOl (2t 2| H) 6,511.1 7.782.4 14,293.4
=5 (B0 2|H) 10,180.1 21,483.4 31,663.5
<QIE.2 Efolt A=Y 7 F LHOIE H3 H|W 2017>
= QTEEHO[E SEHO[E SHA
SM/otS ZHIY (™ 2lH) 411 58.9 100.0
Ea= 64.8 35.2 100.0
ELES 63.8 36.2 100.0
2tQl 67.1 329 100.0
ATZg|X 477 52.3 100.0
AFO|CH/H| 2| 67.1 329 100.0

_‘I‘I_



2
T

2} Hl 2017>

che|

D B E 2{(%)

= QIEERO0|E 2Ego|=E A
=M/7tE ZHH Y (M 2]H) 14.2 85.8 100.0
== 45.6 54.4 100.0
eMES 32.2 67.8 100.0
Q}OI 28.1 719 100.0
AIP|X 51.4 48.6 100.0
NV E 16.1 83.9 100.0

<Z=E2 AZOM F2 2H 3|Ate| AlY S8 H|I@ 2013-2017>

=

L (O/o)

7|88 2013 | 2014 | 2015 | 2016 | 2017

510|142l (Heineken NV) 112 | 113 | 111 | 112 | 112

OFAFS| & (Asahi Group Holdings Ltd) - - - 7.7 7.8
Z+E|H|(Cantine Riunite & CIV SC Agr) 43 44 43 43 43
H|2} 7tA %2 (Birra Castello SpA) 39 42 42 4.1 4.0
Vi?itHL%tt(i%él\{éRrplt_aélci%ﬁi? ROl 37 | 37 | 33 | 33 | 32
OH3SHO| X (Anheuser-Busch InBev NV) 3.1 3.2 3.1 3.0 3.0
Zr A J(Carlsberg A/S) 2.3 2.4 2.3 2.5 2.5

ojegf ZEAE(Birra Forst SpA) 1.9 1.9 1.9 1.9 1.8
Z+it 2| (Campari Milano SpA, Davide) 15 16 15 1.5 1.5
2 FLIEF(Royal Unibrew A/S) 1.5 1.5 1.5 14 1.4
702l 2t & (Private Label) 5.4 5.8 5.8 5.7 5.8

7| Et 61.1 60.1 61.1 535 | 534

= A 100.0 | 100.0 | 1000 | 100.0 | 100.0
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<fe 40 2 =F TOfY H|EZ H3t 2013-2017>
THRf: B E2{(%)
el 2012 | 2013 | 2014 | 2015 | 2016 | 2017
20§ Of% HE (Store-Based Retailing) | 959 | 958 | 956 | 955 | 953 | 95.3
- M2 Z % (Grocery Retailers) 959 | 958 | 956 | 955 | 953 | 953
-- ao._|7.‘:‘.'(D|scour1ters) 8.4 8.8 9.0 9.1 95 | 100
-- AlE/EH|™EZ 8 (Food/drink/tobacco
speciliety 84 | 84 | 84 | 84 | 86 | 86
-- O™ 71§ 0Okl (Hypermarkets) 278 | 277 | 277 | 278 | 281 | 283
- A2y MEEFEESmall  Grocery
Retailers) 9.1 8.7 8.3 8.2 8.2 8.2
--- HO|M(Convenience Stores) 6.1 5.9 5.7 5.7 5.7 5.7
-——- QA4 OfE (Forecourt Retailers) - - - - - -
- 2 el AeEH
(Independent Small Grocers) 3.0 2.8 2.6 2.5 2.5 2.6
-- 70k (Supermarkets) 36.8 368 | 36.9 36.8 36.7 36.5
- 7|Et A2 &
(Other Grocery Retailers) 2.5 >4 53 5.0 4.2 3.5
- ME2 TS e AT N A e R
(Non-Grocery Specialists)
-- 2= ™ (Drugstores/parapharmacies) - - - - - -
-- 239t A0f4H(Mixed Retailers) - - - - - -
--- Hi5}™ (Department Stores) - - - - - -
--- gr|Ctof A 0f 4
(Mass Merchandisers) ) } ) ) ) )
--- &=}8 (Variety Stores) - - - - - -
- &3 0% (Warehouse Clubs) - - - - - -
-- 7IEP¥!%§ FZoHK| = FRUETE
(Other Non-Grocery Alcoholic ) ) ) ) ) )
Drinks Specialists)
OIMSIX| U4 AD|SHE|
R Ko Retain s 41 | 42 | 44 | a5 | 47 | 47
- 272l (Direct Selling) 2.2 2.2 2.2 2.2 2.2 2.2
- 224%(Homeshopping) 0.2 0.2 0.2 0.2 0.2 0.2
- QU4 A0f(Internet Retailing) 1.7 1.8 2.0 2.1 2.3 2.3
- XHEZ|(Vending) - - - - - -
ot A|(Total) 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
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<HF& gAly 20| IE FF TOIE HlW 2017>
Chel: 82 2] (%)
B [ EN/7HE
S| TES S Amalx | g0l
/ H2 ZHH
A0f Of% e
< . 99.5 95.7 99.0 99.1 88.9
(Store-Based Retailing)
Al EH
, 99.5 95.7 99.0 99.1 88.9
(Grocery Retailers)
- 291 ™ (Discounters) 146 | 175 15.0 14.4 11.1
- A S/HHIH 2T
(Food/drink/tobacco specialists) 4.7 1.7 1.7 44 124
-- i FHO (Hypermarkets)
__ Ao:l AlE-U-I-i
(Small Grocery Retailers) 24.0 337 30.6 29.8 17.6
- HO|HM(Convenience Stores) 123 | 133 5.9 8.2 8.8
- ZoNd oE
(Forecourt Retailers)
A8 H9l ARER
(Independen_t| Small Grocers) 70 8.7 3.0 44 3.6
-- I 0t (Supermarkets) 0.0 0.0 0.0 0.0 0.0
e AR EE
(Other Grocery Retailers) 5.3 4.6 2.9 3.8 5.2
- HEe Mol et Aof
(Non-Grocery Specialists)
oFEA
(Drugstores/parapharmacies) 37.9 294 414 42.3 29.7
-- =238t A0f4H(Mixed Retailers) 6.1 0.2 4.5 0.0 9.4
--- B (Department Stores)
- H*E|E Of 208 & (Mass
Merchandisers) 0.0 0.0 0.0 0.0 0.0
--- &3} 8 (Variety Stores) 0.0 0.0 0.0 0.0 0.0
—_ 7C|-_| x| DHII-
Ware?\ouse Clubs)
-- 7IEM%% F 2ot =
B Y D L e
(Other Non-Grocery Alcoholic 0.0 0.0 0.0 0.0 0.0
Drinks Specialists)
OIMSIX| ot AD
Ron Ko Retains ! 00 | 00 00 00 00
- XA 2li(Direct Selhng) 0.0 0.0 0.0 0.0 0.0
- 224" (Homeshopping) 0.0 0.0 0.0 0.0 0.0
- QI 4l ADf(Internet Retailing) 0.0 0.0 0.0 0.0 0.0
- XHEHZ[(Vending) 0.0 0.0 0.0 0.0 0.0

SHA (Total)

_14_



<=4 o4 TojZE 2017-2022>
CHRl: gd ok 2|E (Liters)
248 2017 2018 2019 2020 2021 2022
o == 1,636.8 | 1,663.7 | 1,6952 | 1,729.8 | 1,7689 | 1,812.1
ErAL/IH 2 0.0 0.1 0.1 0.1 0.1 0.1
SM/7ts ZHH Y 62.1 63.7 65.1 66.6 68.1 69.5
ATP|X
ot Ol 128.5 128.3 128.6 129.2 129.9 130.9
=5 23171 | 2,351.8 | 2,394.1 | 24456 | 2,504.9 | 2,573.0
<FRO| B2 o4 TIIY 2017-2022>
chel: wial £2 (EUR)
45 2017 2018 2019 2020 2021 2022
= 8,561.2 |8,804.2 |9,090.7 |9402.3 |97456 |10,124.5
EhLE/m 2| 0.2 0.3 0.3 0.4 0.4 0.5
SM/7t8 ZHH Y 9475 973.6 998.1 1,022.2 | 1,046.8 | 1,070.1
AZg|X
2}l 7,861.2 |79215 |80155 |8130.3 |82623 | 84114
Etes 14,2934 [14,659.0 |15,113.8 |15,656.5 |16,284.1 | 17,003.5
<=8 FF TOiZ oY S7t& 2017-2022>
chel: 8 2 9] (%)
= 2017/18 2017-22 CAGR 2017/22
== 1.6 2.1 10.7
EhLt/m| 2| 12.7 14.8 99.6
SM/7ts ZHH Y 2.6 2.3 12.0
P=TTES -0.1 0.4 1.9
20l 1.5 2.1 11.0
=5 15 2.0 10.6
% CAGR: Compound Annual Growth Rate & W& Z7I8 L= o 4 HA&E
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<g=4 FF T oo S7t= 2017-2022>
chol: aH 59| (%)
a5 2017/18 2017-22 CAGR 2017/22
= 2.8 34 183
EhAt/mH 2] 14.9 17.3 121.9
SM/7ts ZHH Y 2.8 2.5 12.9
EN-FTES 0.8 14 7.0
2} 0l 2.6 35 19.0
=5 2.2 29 15.6
% CAGR: Compound Annual Growth Rate ¥ H# &7l E= o W M&ME

O 7 ¥4 HE
O A= 2 #A

- F79 A=

- 20153 olgglo} AXH

B} 7 A e ol gt &=
7]— UHE OT:H% ’if"

Ao w 22 AFol Ala=

& =l we OE
Sl AW RS A7

Balge] wel anlAs 27}

A=
- ZFadE 7EAE A5 T B¢ 28 AMFe FREY =4 AsE
7hA ko™ Ao A mdk AFRd}H o, THuYd AFE
oAl A7} AFOE AHE HIAZ S
<F50| Ciet MZ 3 2t 2017>

S5 Value Volume/Value Unit

W= (Beer) €3.02 E2tE S HAM| (per Plato/hl)
SEFAE QFOI (Still wine) -
EFAE QO (Sparkling wine) -
AZZ|E (Spirits) €1,035.52 10025 & 1tM| (per hectolitre)
7S ZiH Y Y&

_ , €1,035.52 1002|E1 & 2tMl (per hectolitre)
(RTDs/high-strength premixes)
AtOICH/H2| (Cider/perry) -
IHOR M| (Sales tax) 22%
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oot M & AF LS 184

18A] olstollAl dxZe= AT 35 Fs7t AaHe 5 a0l
FaE= 5 B Hdol dA4s i PAT dF v dASLS HES
nEA e 477 e

At o2 F2 &Hv[A= 1AA 144 ARolo] =75 HE
FHo = ols EIHE B2 JHEANAM FEIE ofdol=o
A AAE Foll A= AR vts BHEF 38357 HEd
StuolM= s< e A fdd s3] i alsg gl
< T3l ol# =3 dde 9] s 8T

A ;QQMH

HE 238/2016 “Testo Unico del Vino“7F 2017 @ 1€l AAH =
255 “Registro Elettronico”& <}l digt ARE AL}
st Ae HXEE st Hloly 7HEAdS WIS

- 20173 1299+ Legge di Bilancio (HE 205/2017)o| A <}l I3
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M=ol wedsho] 201 6Lﬂ 79 28] AAE WE 154%INE =
PZE wFo] y)Fo R A& AFHR 2 (nonpasteurised), W]

A7t 51 & (non-microfiltered), EH A o2 AFr kx4t
(microbreweries)ol| A A4k AzF 29wk 2lg w)uk AgakE wEg
gl

O +F&x
- AT H SEEHs AU I3 FEF2 1L B 0.5g
- hiteks A, A Hee A T2 +dYs AXE e
T U+
- A5 ol WA 71 At oA EHEHE dAs
T 29 dor 2 1sS HfAe] vold met ZEkd
- 214 mRke] EdAh, A 3@ ojuel] H57 23 W Te Tl
A 84, 35 o] geEd A2 AFe] A= Y
ANAM dFeo] THH= Zo] A9 LA B+
O =FiL
- ol ote] FR/ Faol #IL HMELS 184 mREe &n|AA
A3 Ee AR A" sh= Zle 54T
- =l ofAst= A= FAsH] 2l

FAuE AEE qrAEA 9l
184 mIREe] HAWES i zz2%e 4
16:0001 41 19:00 Atelel]l TV ¥ e =23 & F+/F JFI1E
=AY

£
SAO ARSI Z ofAbE o] E A
_g__
o

O FF Bl A
- olgole] 4 FHE Busty] L AY B Bad
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LE ANTE AF 9 fFF dHO wg =21 A FHofA
T8 PAHoE AAHH

FE AH|2 AL 24 03AFEH 064 Ateldl =/ A& oA
st 9o, AEAur|E= oA 0043 074 Alolo] Fw] FA,
VEERE FHIAAE 2% 10AFE 24 064 Alolo] Huj
= A g

O 718 /7 2 7 8o A<
O dEA=Z(Limoncello) : &S WUBEE = 2xP=9 3 FHZ

O

O

olggol FH Aol A A

Z 2 A & (Prosecco) : =@zt E=(Glera grape)E YEE st= &4
o<l

23 ub|(Spumante) : T2 PAf] ABH|EE HAHZARL ojgE]o} 9],
raEe] ol =

JebmHGrappa) - 9lS AAkSl e X%

-

-

AA7IE SFHAA
BastE FRF I 2H, AnE 29 AH, 35, A, £V

IGT: A 9}le] TF, A= BFH F 7122 “DOC” 9
“Vino da Tavola” Tw< Aol A= &7

GBO : Global Brand Owner, B =& A3 =4 7Y

NBO : National Brand Owner, B =S AF3 A 7Y ==

ZA 7193 Aokt ZA BASE ATo| fEFE FEQA
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O

ojgelol U FF Aol §71Folt Zeuy A PFHa
ol HOE ol Mol £35S YAHE = AE $EHS
ABY # Y= UAZo] WA

ojgelol v FF Wl Brjlo] Z7b @ oz AP
Aujdle] 44 &= BoiFET 0% WA Fem )
Wzo] % S 754 Ba

Ao Saol} FRHe 2ELE FA 7% olgelo}l aulA
S0 542 @ selstel ojggol A W AF AW o
3% FRe B4 Jxite 259 oY Wdo] 2o
4, A% bsd T4 A2 2 O FAAFER AR A
Aol g AE tAbel B8

¥XEX  FE2 ZTUE - AR EAM HTA

https://www.euromonitor.com/tea—in—italy/report
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