


0 20079 g AEFEHAS WEHS FIPHAME ALfstL £1,1109, F7PHAIAE

ko] £1,180%= 715 o]F = AES S8 miE0] 60% 7Rl Aoz HAH

ol

O =9 A ERE A= At d deAE 9, 19 G FEH | et vk, 5t
olmutzl Co—ops, &&(discount store), H2&(convenience store)22 FEI 4=

%I

o

O 20019 ell= A o] 7t 718 Hal, 2 e o & otz C12]al Co-ops & U
Yo 20044 0|32 Co—opse 71 A&A o2 Zasdte] 2008Wol = Lidl, Aldiet

& AR 47} Co—opshitt & Aoz HAH

73 2001 2002 2003 2004 2005 2006 2007 2008
TFHuA 4,431 | 4,522 | 4,697 | 4,864 | 4,972 | 5,064 | 5,156 | 5,248
sto]wniAl 427 | 436 | 446 | 454 | 467 | 486 | 504 | 523
Co—ops 1,485 | 1,397 | 1,353 | 1,327 | 1,245 | 1,214 | 1,183 | 1,153
Lk 1,062 | 1,100 | 1,169 | 1,272 | 1,362 | 1,439 | 1,550 | 1,680
Hoy 8,620 | 8,997 | 9,398 | 9,622 | 9,776 | 9,949 | 10,122 | 10,295
FHES 16,024 | 16,452 | 17,063 | 17,539 | 17,823 | 18,152 | 18,481 | 18,810

Z}&: Business Monitor (2009)
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(291: 4l9) e

S 2001 2002 2003 2004 2005 2006 2007 2008
o upA 83.00 | 86.60 | 89.10 | 107.37 | 112.66 | 116.56 | 121.17 | 125.47
sto]wujl 20.60 | 22.90 | 24.00 | 29.39 | 31.20 | 33.14 | 34.94 | 37.48
Co-ops 440 | 4.40 | 4.20 | 470 | 4.58 | 4.42 | 4.29 | 4.18
gl 6.57 | 6.96 | 7.39 | 7.82 | 831 | 881 | 9.43 | 10.47
HolA 320 | 440 | 480 | 6.86 | 885 | 11.27 | 14.45 | 18.58
F HExL 117.40 | 124.30 | 128.40 | 156.28 | 165,37 | 173.61 | 183.19 | 194.19

Al Business Monitor (2009)

0 20099 69 %= Retail Knowledge Bank”} ##3F 2008—2009 Top 50 UK Retailers
of W=, Tesco’} W& £382%22 195, Sainsbury?} ASDA, Morrison®] Z+z}
mj&ol £18993} £1829, £1459 02 2. 3, 49S AT ((F [-3) %)

@& -3 939 F8 P AELED

AEEA =

(EIR|| A0HY =)

1) Tesco h}:&?ggﬁ;g 38,200,000,000
2 (2) Sainsbury Sainsbury's 18,910,000,000
3(3) ASDA ASDA, Living 18,250,000,000 WalMart &+
4 (4) William Morrison Morrisons 14,530,000,000| 200443 Safeway <14
50 Parinerchip | Lewis, Ocado | 6:270000,000
6 (9) Co—operative Group Co—op 5,370,000,000| 20099 Somerfield 14
7(12) Somerfield Somerfield 4,220,000,000
8 (14) Spar Spar 2,250,000,000
9 (15) Iceland Iceland 2,080,000,000
10 (16) Aldi Stores Aldi 2,000,000,000| E4¢ Aldi Sud &5
11 (19) Lidl & Schwarz Stiftung Lidl 1,800,000,000
12 (29) COStC“gfgujﬁiu}’ﬂ Costcutter | 1,600,000,000
13 (28) Londis Londis 1,500,000,000 Musgrave &
14 (42) Netto Food Store Netto 743,700,000 vk A

Z+&: Retail Week (2009)
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O o]l Yl 7§ AAI7F ey AEFH-5 A HEN2 63%S HRdte ALE FHHIL 9oy,
< Co—operative’} SomerfieldE, Morrison®] SafewayS Q13lHA A1E d1&-4+5<
Aol Z4Ao] oL A DAL Sl

0 olelgt iy ABFEANES Aol Art BUSRE 1F AABREIA TR 74
I AES BASHE B, AARRE W 2e) AE, B4, 2705 AR
3

o A2 FHIE AR Q] Befet AES FTste wHuleA BAE AlE7HA] wost
= El

LE2) gl
= A9 d e FEQ stoluubAl, Tjal 5he] g e 2= HolH JE O] C-store7HA]
st

O Tesco= Tesco Expressghes o522 20084 7|22 2 836719 C-stores,
Sainsbury+= 3197§¢] Sainsbury localE +Q3tl Q= A& mtold (GE 1-4) HX)

(G 1-4) Y8 AESEURA G £ $2 C-store

23 EoRE M
Tesco Express 836
Sainsbury's Local 319
Marks & Spencer Simply Food 299

2} Mintel (2008)

1) Tesce
71) & 7HR
O Tescor= F= o A& X ¥AEF F8dA= I A% 30%E AFAIsHL Qlom
= HIES 8 Wl 7S ofyet Hi=, o=, A& 59 ofAlof, ns7tA] AL

ahe] 2240l AL o2 9l

o
=3
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o= HIRSY

(3 I-5) Tesco &

e T
New Tesco House
Y PO Box 18
T Delamare Road
Chshunt EN8 9SL. UK
A o} +44 (001992 632222
oA +44 (0)1992 644481
YAl E www. tesco.com
Sir Terry Leahy (CEO)
=g olx} David Reid (Non-executive chairman)
IR [ —) é:;gl;ew Higginson (CEO Retailing services, Acting
Richard Brasher (Commercial Director)
B 9, AL, W7, B, aRublo} ohddE, €]
= S, =, WelolAlof A&, =, v=

O Tescod &2 At
2 epg At o N R A Ao A

(3 1-6) Tesco W& o]

TESCO PLC
& (£

olAFo] TR HAS Holg ol N&HOR AeHo
SEE

2005 2006 2007 2008

33,866 39,454 42,641 47,298

Z}&: Mintel (2008)

(3 I-7) Tesco A:E FEf

pSErEe
(FHEolE)
Tesco Extra 10,000m7}1A] sto]#ufzl 166 (10) AlE A L HAE
Suggjscgtre 2,700-3,700n Superstore 435 (10) é})]]%ufj Alﬂ‘i}—é@%?
Tesco Metro City Centre 164 (9) gt AE A4
Tesco Express Convenience | 836 (166) | HoH, dad 74

ZFE: Mintel (2008)
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o2 thEgsud By o
L) MEEX
O Tescow= 71EE 7|#2 =2 g AAEHE Tesco Value, Tesco, FinestE 47312 9l
O Finest & TescoZt AHA| 73t 1152 9] AFol| ol= EMERE Sainsbury®] Taste
the Difference & Al U
O E3F A& g BEWER ‘Organic’, Free from', ‘Healthy living', ‘Kids
Healthy &©°l 9=
TO] A)FE LR oF 4Tk of 7ER] 9] A|E-E wfjstal Gl A SR YER
skl Q&
S YAISH Tesco Valuek:
£o] wujjs}

i

(Britain's Biggest Discounter)

O Tescor= 29F 57 o
F AlA|Z o= Discount Brands at Tesco £

ch) 7124

1o
=

O Tescow= ASDAS} 7HAHol| A 2| &3t 7
= F o I
T—l—\__
Qo THAHNA ShA 7] Q8f = etal Q1S
-85 9

O Fofl=
Th= 714 3t FA oA £
i e = 3T
O Tescor Every Little Helps gh= REE YA Faro
=9 44 U
2% 2, SR B=9 Mama, I=UAlo}
2 H Kikkoman 7H, <t

g2 82
O Tesco 7ol A7 A Hofl ube} obAIQF A E-0f YF of-ef 1A Eof 2pol7}

o)
Ly

Uiz
Double Happiness

b OkAIgt XS
2ol AFES BEFS 2
8 5 Bl AEEo), 4

d%%ﬁ?d
e

go g

af 21

l

o YAl U= HiF
9] Indo Mie, A7F&2] Kok
AHH] Mirin 59 Al&e] 94
OFdAAFLREE TE LRFATL F%
Wholesale Ltd (Hoohing)E 53l Y33} 3l

</\}Xl I D EE dRof A4
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2) Sainseury
7h & e

O Sainsburyt GFHoIA F WAR 2 tf8 AFFEUAR A oF 16%5 XL 9
o1} 29 A2 2)7]7] 93] ASDASH AAEA S

O Sainsbury+= TESCO, ASDAS} H| 3| A3 A0 2 K} Fadt Av|R} AlES Adsial 9l

(3 1-8) Sainsbury 7H&

T =2 W&
33 Holbon
T London ECIN 2HT
UK
A 3} +44 (0)20 7695 6000
o A +44 (0)20 7695 7610
HALO|E www.j—sainsbury.co.uk
=g olx Philip Hampton (3]%)
N U

Justin King (CEO)

(key personnel) Darren Shapland (5%

ofl
o,

S~
=

AE=7} Q=

0 2007-2008'd Sainsbury®| W& oF 5.8% A4t A o= Lehd

(3t 1-9> Sainsbury W& 9]

Sainsbury Group 2004 2005 2006 2007 2008

s

(£m excl VAT) 14,220 14,914 15,731 16,860 17,837

ZFE: Mintel (2008)

O Sainsbury+ Tesco?} ASDAS} HI LS wf] Afro] HEZEL 4{3lT Qo o2
[}

e AT W AE AZEL ATIHL S

O Sainsbury W32 20084 7|5 % 823702 HHE TACE 3 FREA | XFE o] 9lo

v, AT 2|ofolA OpE Rola 3l

O Sainsburyt 2004 Bells and JacksonsE U53FHA] Sainsbury's Localo|2h= ©]&

o Boly Fejo) vpgel &M on] 200849 71E 0 TN S
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(¥ 1-10) Sainsbury %
2004 2005 2006 2007 2008
Fr bzl 583 727 752 788 823
oy 31 72 59 64 79
ZL#: Mintel (2008)
TE 2R5HL 9

Lh HMEEF
O Sainsbury+= 7HAH] 9 AlFEFYEE 7P oheFeh AA
0 7M4E 7|&2.2 ¢t HHE2 = Basics, Taste the Difference’} 912, AFElY o wt2
HHPCZE §7]E AES Y3 So Organic , AZAES 8t Be Good to Yourself
tho]olE AE-E& Y8 Free From' |, REAIRAE-E $18F Just Cook’ 5O U3
20084 7|&2.& 1,3009 72 AlEo2 £109]

O ¢]% ‘Taste the Difference A&

t Ao vehy

SRIEERE

ch) 7tA
O Sainsbury+ 7AW A EFALR} BAYSHA] &AL ‘Great Quality food at fair price

WAL 9

ﬂlo ro MN

o))

2h) g5
0 20084 o]% =9] A} QZ|AFQ] Jamie Oliveret &7 £50|7HC.2 49] 7}%9] A|A}
Feed your family for a fiver' 74#|Q1¥} ‘Switch & Save 79|

ojLo
H|Z 3 2 Qrpe ~ -
& ol bl 0 SUAEE Aol A4 HAES oo Aok 2 2
2 gus
0 ©|Z £3] Waitroseo} 2 49| 1A} DAL Toj& 3t $Alo] 712 DAEE §A3
A AL
b OtAlet HIZ mse
O Sainsbury®] QA3 i obAIot ABEE A7 YRAG FRAR s 4 LS
0 FF ABEL YRR Aoleheo] F3 AAETS Ba JeiA ol 240 Angw
o) Hcf F3A) A1 29, SE3IAR Wing YipolH A A3t A& S0] Bofs] 7 91
W, M, vl A Qo] zuld), WER So] g8
o] el AES0] glov] FIAET UrA
o selsA) e
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S AA|sEAL Qlow S AlEE
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3) ASDA
7h) e e

O ASDA+= V= E+&UA Wal-Mart &2, diFuigas A= 714, gt Al

TS EHoR G

O Sainsbury®} T4t AFARFE 16%E5 AAEL o A1 29 A& $1L

Sainsbury®?} A3t L

(% 1-11) ASDA 78

T =2 N =
ASDA House
= A Southbank
T Great Wilson Street, Leeds LS11 5AD
UK
A ot +44 (0)113 243 5435
o A +44 (0)113 241 8666
Aol E www.ASDA. co.uk
=g oA} Andy Bond (President and CEO)
(keT ersonnel) Judith McKenna (CFO)
yp Andy Clarke (Retail Director)
W27} S

O ASDA& AHA o HEE1] George®} BIAE Al BRHEQ] ASDA Living S %8kl 9l

o

O ASDAL: 7H7o] RIZE $445 i 5159 IAS BACR ‘Saving you money
,1

everyday 2= REES WAL, ‘¢ Z2Y& AY ¢ & 71F(wider choice, lower
price) 1S HolHA At 5z 41% 442 7158

0 3k, olef3t A7k AL B3 G AA $1717k S 2008 = 6% o|4e] whE
o g 7|23

(3 1-12) ASDA mjZ&ol Zo]
T e 2004 2005 2006 2007 2008

o= (£Lm) 13,270 14,226 14,788 15,660 16,690
A& Mintel (2008)
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L) MEEX

O ZHA| BEHE A& 7149 wrel ASDA Smart Price, ASDA, ASDA Extra Special2

Fasha U

O ASDA Smart Price= 7 A3 7HAT O] AF o2 AlZof|qt AR831ar 1o ASDA
= 7| 2Z 0|1 A EE vRT H|AE AlE7HA] ZesE 7H g 9IsE AlEoll AR

O ASDA Extra Special Z2|0| 452 AFo2 ARSI )lom £H Fi3 AujAEs

Agsl7] A8 2R

O 7HAY R &3t 244 B EC} tlEo] Al BtYo] wE BEHERE 95t =, #7]
% A ES 93 ‘Simple Organic’, A7 A&l ‘Good for You'

Cook’ o] &

)

O @A, of 3ut o 7HX] 9 AlES Bufjstal Qlom ofF Ago] AA|The HlE-E oF 60%= 57

u}ﬂ

th 712

0 ASDAL: 7FZ oA A4S ebd. Roll back price & W9 A7} A1 ES viehy

7 9lon] omls 44X, Bk guls Bak WEE, £15 2 So| ASDAY 71AS wH
o7 HolZ

ap) &
© ASDAL: /L0 13T AT A0 o3 slo] 1, 4T, 8ol SR A
Y hed F2A 720 24E B3I ASDA-Why pay more? oleHs SRS

A AL A S Ay

o) OfAIRt XIZF RiEHE
O ASDAA s oAt AlEE2 2HHF & WA Fil A5Eo] W2 ASol +
]

2 sk AEEE FAEA
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O

A G HFfrsdANA B s HEAQ] ofAJol AF HA=RE ‘Blue

Dragon’, ‘Amoy , Tiger Tiger , ‘Sharwood %°] &

o] BHE=E-S 717t AB Foods, Heinz, JK Foods, ZL8]3 Premier FoodsoA] 9H= o}
Aot Al BAHER o] BIER 7HE ofARF AlFES S8 &
] AI-A] 3L FA] BRSOl A ofAI¢F HRi Eh= o] A&

oje} o] gk slAto]E& U]
= g e HdE stal o] HHES A5t 2 AlE= Zfﬁ:*l’é}% o] FA| &H|

=] =
AEolA mek ol 4A o8 4 U

Al w7120 vhefet ARIARE ek ZhE|ale] B GF R Aol Het 2715 A
SR Kl e e

- Y=elle AFAASE 2 2Ee 9k

= FS AT 5 YT Y ,
TS AT Y BA 53 B B AL

Qamiat

o ulolojet AZBIAZE M4 Wt QHATE Sh ks

e @A G dE RS Aol dAE Y= oot = AEAEES Y 2 f5 Y
AE Foto] Aol duen, ol#st 9 9 FFUAE+= Double Happiness

Wholesale Ltd (Hoohing), Chadha Oriental foods Ltd 5-°] &

A A/ ERAIRE Aot 27 gloH, d= Wi 7Y 2 A3l Food &
Drink Expo Birmingham NEC ¥ International Food Exhibition®| 37}t gt=A4|

o SHHL AHE Zol I F8 did s dA A= A F= AgE sl A=

117



F2= HYRsSY
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Ct, SAF AR A R TSXIH Lot

0 B AEAA BAN A2AY AL TA F A Lireo] 2 4 48
= o
=

- A G5 QAS0] BS AFHOE BA) AIA T, NS RS 5 YES U
8 A7hE A AL, FANA BEAQl HHHE A olelst e A7) A
Aol A UL sho] YABE BA HFL =R 5 YS

- EAL WX WARA SEUAS AY, FHTORA FRA SEUAS Azl

3l =+
Tesco, Sainsbury$} 22ty -5 AAZE AFAI7I= WS 188l & = &

O 8 thEAfo] thfit vjh-s 2 A3t 74 02 thefdt AlE-S wlittH F= AlE
Y SAE B EF S FEshe 7187 F 4= Q1o Sk AEgAY 9=
ANEZ S 5 3
- &3 dA i FEdAECl thE oFAet Al U/ EUAE 3l oFAlt Al o

e 3ol e Ad=olA olzfet a7 f-5dAE A, st dFstehe A2
g AlE 9 A dHEFEdA Y-S Hef golshA & 5 Qe Ao w wokd
% AR

Business Monitor International (2009). United Kingdom Food & Drink Report Q3.

Mintel (2008). Food Retailing—UK~-November 2008
Retail Week (2009). http://www.retail-week.com/a—z/top—50-retailers/2009
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