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M AEE2 H0[HE Ct. OX| YHIO|E E =H = Al ‘Sed 2
IR0 HIRSH7| AR 5P| H2|3ta 2451 QAR | HE] HEX] ALAEY
Ch 7|120| ¢o™ 77|17 O] A2 Atz HE o S FEUCE AT X
SO0t7HX| @i, 8iE|o]E Hojl= M2fe RE A SEMOZ O|M HEE
Ol HHAIHE 2l == Sk JHSOHEIC A 8 Oj2] Zoti=n|, o= 2
ULk QO[O AT HIOJE{7} R ZEH? oo 22 SO MRS
7|9|E HIE AhE B4 =M1 EM2 FM3  TOTAL
TF, Term Frequency 5
Glels #8 8l5) : 3 s
DF, Document Frequency e gt H|z st 271
(I9IE B3t BA 2) : CooEe
¢ [E= %{Tea) M= GIOIE 24 Zut]
oAUO| A
(Keyword Analytics)
SE - 722
70| . 230
2210 A TE =%
0 =4t I 201
QUABE [ 126
71 - 126
=X [ 145
S2 [l 63
22l 48 =%
d= 57
DIE 44
BE A AL A
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HlOJE| £
3.3) HloIH O HIOJE £A 2pH

1. 578 719=7F ol dolel 7Hg wo] 29=ReA] Auir] 18l N-Gram AA]
2. UQa3t do] 23 5 AA(LEeR 2702 44, Bi-Gram o[t ¥ RS

og3l Aot em Nl o7 yds 54 7lH=e] A5 dofE wjefet
3. gubog BgolRAL FAL SAh B 71X S AlelsiA £4%

% N=Gram 7H'g

eI

. . Herbal + Tea 3
Green tea has anincredible color, thanks

to its lack of oxidation. In order to Green + Tea 1
prevent the oxidation, the leaves are heat
processed. Qolong + Tea 1

Oolong tea is = traditional Chinese tea.
Rooibos is a naturally caffeine-free
herbaltea

flavor =~ tea andturnsthe leaves
from green to red | Herbal tea. or tisane, Teat Incredible 1
is any drink made from the infusion of
herbs and spices in hot water. Therefore

the phrase fherbalte€al cannot be used.

Chinese + Tea 1

Flavor + Tea 1

Teat Traditional 1

These beverages are therefore labeled as Tea + Tisane !
infusion or tisane. Tea + Leaves 1
° [ B= XKTea) EF CIOIE 24 Zut]
N-Gram 7|’
JIREER | ug AYSEE  uE
1st 2nd
OHEE= El 17 OHE B =E| 117
== a2 110 ZcdHE 110
Sl El 88 = 88
ofojA El 86 OO AF] 86
= El 55 = 55
Q3N El 37 2| o] off SEAI QIANME| 37
st EH0f2 B3t
"= El 33 HXE| 33
E| Zrkt 28 2k} 28
Gl El 14 S1EE| 14
o A 14 2y 14
3y El 13 EELE] 13
£ Xt 12 Kt 12
RTD Xt 12 RTD Xt 12
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1. g= Ust S22 RTD XP} CiCtOZ a2t
» B HZ0HK|, XKTea) B2sH ‘S2, ‘UL, ‘BAl 7|YE Cl= HIE
» "2 X{Tea), S=(Beverage) AIRCZ BIXt XI=
AEMAE Fofl AHE F= ATea) APFS A Tea)2hs I-fr PSS Hlof

it
FAL SkeRet 22 Ot SR AMeE S A oY AR

NI N <L A R S R =G

=1 o= T AT
dEAel ARE lEeks Av AR M) HA=S Kpgion], of

4

E=1aa
SHREE 7] oigt aelg Az A9 3
olefl Wl ZlRe LS FHEME o A
o

Xt eRESRel 7Py ARt oz

» S 204K LH XKTea) ALE 2
® SE ANECE 21F @ A+ ©® MUHIE SAl

H 24] = AZ04H LH “*KTea) F2 7I19E

Ioll= RID *KTea) A= SARK: & AlEd H3lE Kol 9520

RTD At 17|, S=0I CHEH AHIXIS| QU4 HSLOA] HIXE
S AuEgE FRAMY AU AHRES] Q14 HslolA]

HiEE. A2

=
)}

224
= el 23.9%
=& 23.2%
Mz 23.0%
Fak2] 22.1%

O & 22.0%
EA| 1.7%
o 19.7%

ot 19.6%
oy 18.9%|
LN, 17.7%|

gl 13.5%

B UZOHH| LY K Tea) TR HINZ 1,599% B4 (18.01 - 19.11)
o FIIE ZE 221 /0K & 22 %)

A= -

A3

20) "Coca—Cola gears up for RTD Costa coffee product launch,, HIEHZX[EIQE], 2019.04.24
21) "Soft Drinks in the United Kingdom,, R22LIE{(Euromonitor), 2019.03
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2. M22 EUEZ X2IE2 A0t X(Tea) B2

o > KiTea) £4431 BRASH MO, ‘MY, ‘R7KS, ‘T FIYE W
= =10 6n i
WS RD M R2 oz czaols H(Te) AVS] H3l olol, 242 FBT gl A 43t

S0l dieiHE AR ERL WA A S5 wRle] WA, HY, WIS,

T 5] 7= Al HiEs A ARt 552 AL 9

» EEEZ OlO|AE|, FXE|, RTD At C}+ F
N-Gram 7[922& o} += dad A $7e A9 & doH &4 24,
7P GubA]l AF SRR A0k $AF R A dERd SRR A2

TER 76.6cals FLHF oo|AF, F2E, RID AP} v HESr= HY. ofe2 As4<l
E";’:ﬁ'r 12 E:E Aol oA Hlou} Alslal HefsHA] v 4 Qo HelA Fed. AAl
TRt 0g A TRl A 9= XHCold Brewed/Infuse Tea, ¥&XP7} 20199
E“zg% 2'3? e Edes 2] Fokdal Ak B3] F2E(Fuze Teals IF7FEEolA
Moo 0 SARE A SRR G AHRES] HEgo] 344

LIEE 7.9mg

S5 271Zet BHORK|
» G2 UZ0HK| L xKTea) &8 ¥ 37 7IE
® Hg @ |7Is ® EEEE, 010|A, RTD %t

E 2.5] = AZ0HM W “ATea) F2 7I9IE
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)

P 16.4° aded

1

LG 57 | ’

110

71| 19A2a 88

=16.2% | 86

EIMG 6 | o

- 23 ME|(Yorkshire Tea) 37

w8z [ BxE| 33

enCIuI 5 09, | 2kt 28

~0 IEED |2 14

Ukt 14

s71s [0 Bl i

=50t [EED okt 12

el .lam RTD A} 12
XHe|

sl PRI Find 2

XIO|E| 10

=z3 [R ik 10

ikl L “XKTea) 2t HIAZ 1,59971 24 (18.01 - 19.11)

Nz = A=
. oy 7I9E Eot 2 /0K B 22 %) / E 3t 2 81T 7I9E Y &8t

or O

22) 9page®| ‘CIOJE 247 HH AxX
23) "Understanding Coca—Cola's Business Model And Performance Across Key Operating Markets,, ZEA(Forbes), 2019.08.02
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2 1270
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°
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E 26] 3= 22 ATE W *{Tea) HE F2 7I9IE

i 217] XKTea) HiZ 7I/=
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oz 230l J}_%l% Ly > ﬁ*l' }‘E *I‘ Lool 271
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E2}o|d(Twinings ’
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o 8 Fe W AL dadel 5 o AR Tl Uk ol
o Cold.
Infuse TEZo] by WX Fielur 257 wol £ 9E3AY AR niAl=
& AslE AR HY
ZE(Lipton)
55
HIS2(Tetley) » Bx 2201 ATE LY 27| 'EXKCold Brewed/Infuse Tea)
@ =XI, X} @ SIEE| @ 24U St
25
[E 2.7] g= 22121 ATE L] WA 4 FQ 7[9E
=Xt T, 45
=] I 63
0 Skt I 58
g2 T 57
QE T 44
i) T 34
E|T|2(Teapigs) Qx| —
Xt0|E| — 32
12 Iy . 30
4 T 30
=50t B 30
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Distribution Channel

(FSKH2)

— AugEuz =2tX| & A}
: +elRE M

—— 2K 3=k EIECHIRZS
Al AHA REE2

L2t x| s{E Xt
=2
|
olo| HOp2A L]
=10k
7HQ1 % 7jE
AngSHE
A=t (United Kingdom)
2K slHAL SSkHY oig
M2 | a2 28 HO825)26) =2 xHg27)

MICI=H{2| LEHOBN(Sainsbury's Supermarkets),
OFAL #THAEO|(Asda Superstore), E|lAT(Tesco),
SIO|HOE & O 79.8% 22[&(Morrisons), YIO[EEX o MEL{A(Waitrose &
Partners), O ZHYHE|E(The Co-operative),
O0|A2H=(Iceland), HEE=(Farmfoods)

g 6.9% 2C|(Ald), 2IE(Lidl)
B2C AD{ k2 22121 5.3% OHIFEE(Amazon), EllAZ(Tesco)
mofx 359 HIAT 2AATHA(Tesco Express), AMKSpar), MQIXHzZ]
== 2 2Z(Sainsbury's Local), Z2|0]0f AE0{(Premier Stores)
7421 3¢ J[E}
ME%’EPS)”) 3.00/0 (_)
A o AMIA(Marks & Spencer),
HHSLR 1.5% Z 20]A O MAEA(John Lewis & Partners),

[l

{|HIEEA(Debenhams), 8i2{=(Harrods)

A&: REZUE(Euromonitor), ¥X| & HUE FE i FHE FAb 2

25) 20184 7I%, E= W T2HK| siEXe] RS HeEY

26) ‘=RA| SEAF Q| MR =0 et RSk 2 2010] 271510, MZC| &9l 7HE[22(Q1 ATea)' 2| YE 2iQlet

27) M2 2R ME E= W F2 |SHHEZ X 7[Y 2| =AY e ZatE

28) 7121 5! 7Bt MeEER TIETRIL JHEAoz 2GEl= XH2S0| TR, iRl ANy, SA/S=/El TEY 58 Ty
29) 7HQ1 Sl 7Bt MEEHO| AR, A TEHS ZARY
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== T2t 5iEkt
(B 3.1] = =2X| sjExt fSiHEE MRS

J

3

ZaIX| BjEk} 3.0%

3.5%

£V

0%
¥

XKTea)

1.5%

= 50| 028 ¢ IHOF
u SHOI

= 2240l
llT-i_iX‘*
w 7ol W IIEH MEET
=
Ag: QEELE(Euromonitor)
I 3.2] g= TatX| 5Bk M2 S
= 5] EIE
s1d o Tatx| =kt xid
xa | Hes HaE
MIQI=H2| AHOEI(Sainsbury's Supermarkets),
= OIALH AIHAEN(Asda Superstore),
Slo|mafsl N .
& 79.8% B|lA T (Tesco), E2l&(Morrisons), YOIEZX oH
N =0 IE{A(Waitrose & Partners), Cf
O .
THYEIE(The Co-operative),
OI0|AHE(Iceland), EEEE(Farmfoods)
SH0|X] 6.9% UT|(Aldi), 2IE(Lidl)
230 o OfOpE= E
B2C AIf A =222l 5.3% tO=(Amazon), ElAZ(Tesco)
EIAT AATHA(Tesco Express), AMHSpar),
Mo 3.5% MIQI=HZ2| 2Z(Sainsbury's Local), Z2[0]0{
AEO{(Premier Stores)
7421 8
Tt sy 0% ©
oA o AHIM(Marks & Spencer),
S 1.5% & 20|A M mMAEA(John Lewis & Partners),

G|#IZtA(Debenhams), dH2{Z=(Harrods)

A2 REDLIE(Euromonitor), $X| ZiE EHE XE
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|Si

2. 8= TatX| 5iEX} £ FSEM

» SIO|HOPY & OB SQ17H0| CHEX
M2, X} HEHUM FARIE T 2RIx|0f ZARKHZ0] et

H 33| g3 2K siEkt 32 T2 |SUH

H T

el AHIE
=1 7Ry 7|72 (T30 (S EE! = ;F-TIE.%‘%*.
EIS2|(Tetley),
sto|mop EQ}OI‘EJA(;I'Winings),
: OfALCE & 2959 1712F &y HYHESHZAH0|1E 0
(Asda) AT (9F 34 74329 &) (Taylors of
T Harrogate),
ZFKPukka)
HIY2{QESHZH0|E
MoIXHE| (Taylors of
mop
aopopn OO o 4170y 1 omgt e Harrogate), 5
(Sainsbury's AT{OpA (F 49 13179 &)  IXIEA(PG Tips),
Supermarkets) T HIS2|(Tetley),
EQL0|dA(Twinings)
HYLHLESZAHI0|E
(Taylors of
Slo|mHOfl Harrogate)
HAT oF 5779 7,1610 B2 L)
3 (Tﬂesco) & (oF 68% 35991 2 ! Ee0iguinings). 0
IO e o= 7K Pukka),
IOXIEIAPG Tips),
BIS2|(Tetley)
OIX|EA(PG Tips),
AOERZ o oy SHENSEER IS
4 MEA 2 of 879 9,774%t 2 (Taylors of 0
(Waitrose & AT{OpA (F 10X 3,608Y &) Harrogate),
Partners) T ZE2XIE|(Dorset Tea),
E2IH(Clipper)
E2A(Thompson’s),
DA Sto|mHay oF 22791 82745t cray EQ}OI‘EE,'é(TWinings),
> (Morrisons) & (o 26X 83059 &) HIS I (Tetley), 0
IO - R e I|X[EA(PG Tips),
E}0|Z(Typhoo)

A=: 2 7| SH0]X|, QZDLIE|(Euromonitor.com)

30) 1821=1,177.672 (2019.11.26. KEB SHILI23 OHii7 |EE &)
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M2
" 2 SAHE
= 7|4 7|¢7E (s P EE! = By
HIE2|(Tetley),
" H22{QESIZH0|E
oo
ojoppane PO o sgoy g ogzar e (Taytors of .
(Iceland) AO (2 4% 58219 &) Harrogate),
e E}O|Z(Typhoo)
HHt2|(Nambarrie)
L2 (Diplomat),
7 AT sogy O 1459 449181 & BAIXIMMackenzies),
(Aldi) == (QF 17X 1,291 2) AHMEIMHE|IS
(Specialty Selected)
HE2Z|(Tetley),
LIQIEEIX]|
2l S0 oF 691 1,0768 & . -
. S y o ,
8 (Lidy (9F 7,1929 7,0832t 2) (Eral-lgEEEBe[Tng) 0
Z=(Lipton)
IXIEAPG Tips),
HIYUHLLESZAH0|E
(Taylors of
9 oforE 2ap0l of 1409 3,005%t %’31 Harrogate), 0
(Amazon) (2 16= 52282 2) ZIHPukka),
A=2|HEIE
(English Tea Shop),
=X, SPHmICH
QEIE 28 HY)| o ot cra
10 (whittard of Xt Hgm O 44068 2 O 0
(2F 526 &)
chelsea)

At=Z: 2 7| SH0|X|, RE2L|E{(Euromonitor.com)
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3. E= ZatX| $EXt B2C ADHAHE

1) SIO|HORZ & FIHOLZA

Asm @ OfALL AIHAEO{(Asda Superstore)

71H% OIAL}E #FIHAEO{(Asda Superstore)
=Ho[x| www.asda.com
x| 2|%(Leeds)

2959 1712 &

A1) (oF 34% 743290 £)
=
OH& 2 19): 2097
71} =2 X H¢°(’1ﬂé(): ci)r 1659,0}:)0%'
71 - 19494 B8
712 e - ElAT(Tesco)0ll 0101 F= Wi 29| 29| O
- 19994 2OET} 2l
- 20104 Hiof= AOAAQ! HIE(Netto)2] H= IS
Q150 HIXLIAS =HEf
- 20113 2221 & Grocery Click and Collect 7HA|
71 Qo

- G= TG0 39712 SFAH 28

- 2019& 9F 27 OHEOIM AZZER AlY ARE

1Y - 79| #IIBI 2HA(Woolworths)9t 44 HSE W1 B FHelo)
A3 Ol BRM AA XD|E, HAN, MBR, SEY Y U FAS TN O

900 7IX[9| MIZS UAEO| EA|

LIME]|
I =
=238 (Yorkshire Tea)
QUHIE == =
e
2y 100g
MR =

Xt=: OtALH +HAEO{(Asda Superstore) SH[0|X|, OFALH JZA2|(ASDA groceries) SH|0|X|,
2|H|Y 7HRIE(Retail Gazette), QIHHHIE(Independent), KE2L|E{(Euromonitor)
ARl Rt&: OFALCHAsda) ZHO|X]
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- AR MMAME |57 SIS, FAIE, WSAE, JMME KIR, 28R S
- Uk SIYE, AR, ROBE, MNIE, OIHEE, 71HME, MEF S
AUH * MSHIE
HE EX - g5t 22 4AME A M2
- SRHZ ME
* EO0JAK
- 2221 = U 22, Ty § 78 MR SRF =0 [2t ME LY Jts
SE /% Y S5 M HH S5
1. SEYM 28 SH0[X] S =Y S5
- 2394 X2 =0|0|X|(ukfinance.custhelp.com)
- How do | become an Asda supplier? 22!
- Goods Not for Resale supplier MEf & MEmQI ClR4t
of 2y = A=
— oIx Xk} QI XA Blo|
al (asdasupplier.com/becoming-a-supplier/requirements)
x
-2 X
%E KO'IE o= OE
® SEA HE
B CIAY, SR, T4, HYXY, MY FA, MK 5)
S= X @ 22 HE =
(HIZAZH, AMEE, HHET, X, £ 82, NS
EE1 5)
2. 2Z OO|MEE 8ot S5
- M7t 71& @ BRC3D Q1Y B
S5 =d - ™It 71& @ EDI32) EHEZ Eot QHO|A Ts
- HIt 7IE @ SQUBAZ|ZOIA HIZAME ZAE AA|
- HIE MARRE URTMX] AQAIZt : 63 O|W
- St MRt F= HiE K|
EO0JAret >
- SYAMEAMZL M2 EXSHK| gten], S5 iiE A s
42, oig Ijye= 2F 29|
- APM Foods (AZ HZ7)
Hi - ZH0|X] : apmfoods.co.uk
2|AE - MEIHS 1 +44—(0)-1483-548-447 | O|HIY: info@apmfoods.co.uk

- 7IATH  OfALY ZEoiSH iAol REXM HE X T 25 X1

Kt=: OtALH +HAEO{(Asda Superstore) SHO|X|, REAE HHXIRI| CIHE

Ir

31) BRC(British Retail Consortium) : AZORIS 2ot SRAMMAHS|Z, SSAL Hehd U AZQ| S2 Qs 23 &+ 4
IHIRIQ| TS 2ld}| QP THEOE
32) TXt CIOJE| wet AABIOZ  ASDAGIME= AS2(TRADACOMS)2t AR B2 A2l Web EDIS I8 XH| & 7[Et AARIS AR

EN

2
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@ MIQIZH2| #IHO(Sainsbury's Supermarkets)

Sainsbury’s

71H% MICI=H{2| £HOE(Sainsbury's Supermarkets)
ZHo[x| www.about.sainsburys.co.uk
SIX] #Ci(London)

, oF 4179 1,945+ ey
HEAC18) (oF 49% 13179 2)
A2

D& £019): 141578

7|Et 712 EI2 2(18): 2F 181,900H

71 - 18694 £
712 Hd - 1509 Z1 FAE X|Ren, 230t HelHih= 7|Z2|
HEL 2l SHS F= MHIA =7
- ZA7|0l= HE, 2|, A 371K MBS
FlEorAeL, 14S0] HY o §2 Eel MES
2| M2t MFZS el HIZUAS Ht
- 2F 90,0007 MiE 2%

- 20194 12¥ Lindt pick ‘n” mix ZHC|IAEO 7270 OHE W A
- 2019 98 7071 Of211(Argos) OWE, 570 +MHOFZY OHE HIE UE

q - CJAF{H2| HRLE|(Discovery Communities)S A Iz HH9|
E2 Ol SAlZ MY7|2 2Bl SHE JX|T OIS 0f0|C|o Y eie Mot
- ¥Z FAZ 7|7} Ot KHAZ TIE 17|S Wfsks, 17| Q=
HREE 3N
I|2to|=ElY
N=d .
ORIGINAL (Pyramid Tea Bags)
FAHIE AL
s == =1
S =kt
e
A 8% 4hg
BILX] gz

R&: MIIZHZ| #+HOEB(Sainsbury's Supermarkets) SH[0|X|, H2|AE210|E(BristolLive),
E7ICIA(theGuardian), RE2LIE(Euromonitor)
AREL Kb MQIZHZ| AI0H(Sainsbury's Supermarkets) SH0|X]|
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- XiA| X} BHE L} SHFARS Hf
58 /¥ VESrS RS MV HIH S5
1. ZHOIX] S Y S5
- ZH0|X| Ml ATt Suppliers®] Becoming a Supplier 22
- J2ZXM82|(Grocery)2t 0t211(Argos) OHE U™ £ Med
- G2 U o= UF 3 o ME
- Alof S R 7Y
SE 4 (about.sainsburys.co.uk/suppliers/becoming-a-supplier)
EL -SE L
oIxy SE ¥4 ® SEA "2
E2 Mk} ClHg, 71 2, SENE, 2K OjHIY A T A §
@ 38 HME ug
(MY, HX A e, B= W Zof 32 X9, £ 48,
AL HIE, ER S5 W 215, M 718y §)
2. 24 O0|MEE &%t 58
== x E; [ ; :—E— g ﬂ:gi:: iii:a:fii:iHSSidard - Tea &
o — [ oo T/ o= =T
E0JArgt - E2OJAfst HEMA: +44-020-7695-6000
- APM Foods (ME B=27))
il (E| - ZH0|X| : apmfoods.co.uk
2| AE - MoMHT : +44-(0)-1483-548-447 | O|HL: info@apmfoods.co.uk

- 7I1YaTH - MIQIZHE] HoiSH it GSYM HE X Ui 2S XA

XE: MQIXHE| £4IHOF(Sainsbury's Supermarkets) ZH0|X|, SSAE HIXIRL| QIEH
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TESCQ %o
A S
7|¢H ElAZ(Tesco)
=Ho|x| www.tesco.co.uk
Xl ARITIEAE|(Welwyn Garden City)
, oF 5779 7,1612F =gy
oH2soH ’
kERI(18) (% 68% 3599 )
e
OHE 2= 19): 2 3,4007H
7| ;
-~ & i X2l 018): 450,000%
= Xy
= - 19194 Mg
- g2 W 71 2 So|HoE 3 FHOE
- TF2e} HIZLA Mokl M2t Tesco, Tesco Metro,
Tesco Express2 2%
71 Qok
- 20194 11¥ MIZ=(Sheffield) XIZ0| MZL #HOEI E3HE
7101 A(Jack’'s) OHZF THE
2 u0|* - 20194 108 R= HHY Clubcard Plus &Y
T - o= Molshn TR A0l B2 s ef=olzin i, %
3E7E Ef= M0l 750719 Hol @F AE WX
x|
I IT
Lt (Ginger Green Tea)
FAHE == MZF =k}
gE All natural mgrents -
LR 8 40g
— X =

A= AT (Tesco) 7|Y ZH0[X|, EHIAZ 2019 HZHE1A|(Tesco Annual Report 2019),
HAT(Tesco) 2H0|X|, C|oiH] THA(D&B Hoover's), HAEKThe Star), ElAZ 574
MEETXM(Tesco 2019 Five Year Record), S22 LIE(Euromonitor)

ARl X2 ElAT(Tesco) SHIO|X|
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- AR AMAME WSAMT AUS ZMME ZER KR S
- Yk SIHE ROIEE, OHAEE, BAEE, 7145, VIR &
Mo HE
v - 28 U Y BHE
HZE £ - X2 MY20| ¥s| BIIE ME
* E0JALE
- M o7 |XI(ZEHol| CHEr EF 7|xy
- XAFOXIE 2lot HMiZ2el 42 L8 7IxH
- X HE BF 22170 ER
58 /¥ v Y S8 M HH S5
1. Tesco PLC SHO[X|0M = S5
- ZH0JX| Hi% Contact®l Suppliers S
- Ao St HHE J1Y = MiE
(tescoplc.com/contacts/suppliers)
-sE g
® Skt Z2
S5 W (1Y, 0|5, A=A, 7| =4, o[HIY)
EL @ 38 M= ug
ud s= me (=D, MAX|, 3 L) T 33 K|, HZD, HE
S= 2 2% 5)
® HMLIE
(R OF, MEHMIE OFd Al XM, 7| A1 (I,
A £ £E2ZY ), X MR U= (/=2
I8N 3N, MBAVM, ER §6 A QIF, dd 715)
2. 24 OoIMEE Sttt S8
SE xA -t 7IE O HAR 3E RS 3N E
EO0JArEt - EoJALS HEA: +44-(0)-800-505555

- APM Foods (AIE HZ7))
Hi - ZH0|X] : apmfoods.co.uk
2AE - M3MHS : +44-(0)-1483-548-447 | O|HY: info@apmfoods.co.uk

- 71N ¢ EIAT HESISH Cifol RSYM HE X T S X1

N&: HlA3(Tesco) BHOIX], RSME HEIA| QEF
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\L =] ARtEC EISVE] sn/AY OIEjE
WAITROSE @ Y0|EEX i MEL{A(Waitrose & Partners)
& PARTNERS
714d Qo|EEZX o MEL{A(Waitrose & Partners)
EZH0]X] www.waitrose.com
X e2d(Bracknell)

of 879 9,774% =

W
MHE4(18) (o 10X 36082 &)
e
OH% 2(C19): 34774
7|
B 72 2l £(19): o 52,590%
71
712 He - 19044 N&
- & 20|A mEX(ohn Lewis Partnership)2l XiSJAL
- 19834 =2 RJ|s AES TSt OB
HIQI0]7|= SIFOM, 2008EMK| Q75 AlZ ARk
oF 18%2| MQES A
71 ok
- 20199 1€ IEVM HiiEls L07] HES 202137K] 100%
71 HIMOZ WHE Zig wE
A2 Ol+ - 20199 7& 10| Q= Ao QHMSHA MREZ HiEiT= ‘While
You are Away AH|A =i 2
MEIEIXISHE|
HE=Y (Three Ginger
Herbal Tea)
FAHIZE == PPAYN]
gE o oo
2 100g
X =

X=: YO|[EEX o MEL{A(Waitrose & Partners) 2H0]X], 2018 & F0[A DiEL{A
MHEHE(ohnlewispartnership Annual Report and Financial Statements 2018),
EZ2|HY(Talking Retail) SHO0|X|, 7AEZ| 2{0|Z(Country Life) SH0|X|, Ot22{(Owler)
ZH0|X|, LY 222 (The Telegraph) SH[0]X|, SZZL|E(Euromonitor)

AFEL Xb&: 2018 YO|EZXRIMELA Xt2H(Waitrose & Partners factsheet 2018),

ZAF0{(Foursquare)
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|Si

c MUSHE

AY - gls AE
HE Y - Cjust 2uie] AR

- SOJARY

UsP YT A AR SRS UK OiE
8t 20|

SE /¢ M 2H S8 M HIG

g

1. SESH 2 SHOXOM &Y S5
- S2YM Z2 =1|0|X|(waitrose.engage-systems.net)

Tl & U 2o U A T

%
0%
i3
©® 0
|
4
%
H

ES (SEMNOIE, F4, T, Halte 3l O|HLFL)
= =
= 0IF, MZE 0I5, MIF AR, TO§ 7+, 217t 1)

;
0x
HT
®

l
-
e

;
- go
py 0
>

(RMAIHM, 7HE2T)
2. 22 OOMEES 8% S5

- o=

- I} 7I= @ Responsible Sourcing Code of Practice &4
- Bt 7IE @ HACCP 215 S

i
vl
ry

- AR HEY
E0|rket O|M[!: product.supplier.queries@johnlewis.co.uk
M3} +44-13-4482-5232

- APM Foods (MZE H=27))
iR - ZH0|X| : apmfoods.co.uk
ZIAE - MSIHT : +44-(0)-1483-548-447 | O|HIY: info@apmfoods.co.uk
- 7|41 YO[ERRRQIMELA Eoist Yot RSN EE X Hif &S X[

X5 YoEEX of MEIA(Waitrose & Partners) SHOIX|, SSiiE HIXI2te| QIEF
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\L =] ARtEC EI sn/AY OIEjE
® 22]&(Morrisons)
. .
Mor risons 7| 22|2(Morrisons)
Since 1555
SHO[| WWW.Zroceries. morrisons.com
= WWW.Mmorrisons—-corporate.com
Q| He{=TH=(Bradford)
s QF 2279 8,2748F EHYy
E '
HE=e4(18) (% 26X 83052 &)
=
O 2(19): 49471
7|E
1B 2 X120 2019): 110,000%
18 - 18994 M
- 491719 M HR
- gz MY 97He| EFRME 2
- G= U 4HmE 2 FHOPICE 043 2F 1,100Tt
THOH MHIAS HE
719 QoF - 2R EHHHMHIAS S F= M| MHIAE IS
- 20193 11225 M DHEO|A O AXHE TH7|X] 3.09920 Ty
7191 - 20194 119 2025497X| 2= HZ0| 0| 022 A™ EtAE
e Eom AW Y 8712 M RS wE
. - EQAE IX0| Q= I MAS MEYPON, 20194 607129 DHEIS
AECR FAL S2E A™
o AN A0|E2]|H|0]E]
I'“Eo .
34 i-} (Special Everyday Tea)
SAHIE TH NS =2 St
E'.E b [T e L
tas;d
SPECIAL EVERYDAY
TE4 B0 maGs g%r 250g
HMX| o=

A= 2a|l2(Morrisons) SH0|X|, 22|Z(Morrisons) 7|1Y SH0[X|, 222 HZH=EA(Annual Report
2018/19), EM(The Sun), REZL|E(Euromonitor)
AP Kb E22[2&(Morrisons) SH[0|X], ZIA2{|0](Get Surrey), HHIO|0(The Buyer)
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20194 SHRIAIR} EFAL -

fSid
A U B HyE
‘UH Vs E=
-ﬂ%ﬁg’wﬁ'ﬁéﬁﬂ%ﬂf' W AR SRR, HLME S
oIy - Yk SIEE LR, OE ROIEE, OHQ'I'QE, TR, ARXEE S
= Ex| .
HE &F . MEH=
- st SEHEME AT HIE
- x| 3EYH ME
S /¢ Y S5 O 4H 85
o|HYS St 29
- SHOIX Wi 7| FoiEx 3 sie] SEEH w8 =2l
(morrisons—corporate.com/suppliers/meet-our-buyers)
- EE2 X
55 ===
. O 23X ML
=x _-_
== mu (SIS, F&, A=EHIAL, M3tHs 8l O|HYFD)
@ od x'“E xc;[E
oIF (HHE 0|, MIZ 0I5, HMT AT To{ 71, 2171 H7b
s it © k=

(BIMATHN, 7HEEETD)

LB} 7IE D GSCOP3Y) &

E= A
7 - I 71E @ A2 29 W SQUBAD IR ZAE A
- EOIAlEE HERY (FLOHE)
0|H[&: Jon.Downes@morrisonsplc.co.uk
SojAr ik P

ZF4 Buying Team, Wm Morrison, Supermarkets PLC,
Hilmore House, Gain Lane, Bradford, BD3 7DL

A2: 22[&(Morrisons) SHOIX|, RSiHE HYXIAS| QIES

33) Groceries Supply Code of Practice: &= AIE ZZM HE
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\L =] ARtEC EI sn/AY OIEjE
I c e Ia n d ® Ot0]AZH=(Iceland)
7|9 010]AZH=(Iceland)
ZHo[x| www.iceland.co.uk
SIX] AJZH=(Sealand)
, 9F 389 9,0834t &3
I] Z<0H y
hee(18) (9 4% 58212 &)
e
7|Et 2 Oi& 4=C19): 2F 90074

71
i - 19704 42! o
- O ARKSOH WSAIE SM0| Tt 2oz At
- Xpl SUES S510] YSAZ0| Tt AR 014
AT Bl AZ AH| BTHE SIoH =2
- Xl SRME HES F2 ATORT HlTsle B3
71 29

- 20194 118 AAZI(King’s Lynn) A& 0% HIX

7 (o]
x ZIHO L - ZH 7IQ Olo|ERES} Z2 0IFQ| #HOF! HE 0| ASLY,
M2 O i o e
E|ZUTH|A|E|4H
HEY (Tea Foil Fresh
Teabags)
FAHE == skt
sl=]
2 232g
MR g=

Xt=: Ot0|AZE(Iceland) SH|O|X], OOJAME XHEM|E(Financial statements Iceland Foods
Limited), RE2L|E{(Euromonitor)
ARl Rt2Z: 01| AZHE(Iceland) SH[OIX|, Of0]AZHE O§7El(Iceland Magazine), £f2¥=(Shop
Rewards)
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SEH
A U B HyE
‘UH IS E=
- AE ASAE MAMAME S5 MR KR, HR IR JAME FR
285 8
pars| c MSHE
HE £ - 082 X239 moi7t £1(2F 1500 &)
- USAE T HIE =3
* S0JAFS
- dSAE 7 N3
SE /8¢ v AY = O HH S5
ojHs ot =2
- 3AIHM B FHERIETIS QI E|EHEA HYUE &5
-85 =
S5 W ® ZSXt He
£ (SEAOIE, F&, A=EHIAL, MetHT 8l O|HY F4)
SE 3= @ 3= ME H2
v (HHE 0|5, MIZ 0I5, HMZ ATl Tof 71, 2171 &b
S5 Hxt (OF-N=
(BIMATHA, 7HEE)
S5 =d - "It 71E @ GSCOP34) &4
- EOArE CiEfA
OlZ: Ms. Ros
SolAr | Y
ZIA: Purchase Manager (Import & Export)
O|H|Y: new.suppliers@iceland.co.uk
A1&: O0|AME(Iceland) SHO|X|, RS T QHF

34) Groceries Supply Code of Practice: &= A=

SEEN

| &
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20198 SRINT SEEM AERE AmEHS QBtM s2/HY QIE}E
@ 2C|(Aldi)
7|9H UT|(Aldi)
EZH0]X] www.aldi.co.uk
| OHC{AE(Atherstone)
, QF 1459 4,4910t Ey
ITET ,
HE=24(18) (O 17% 12919 2)
e
JEt 73 OHE 2(18): 95971i35)
X £(18): 35,861H
71
712 Me - 19149 M 20179 7|& = W 59 72

#T0R
- S DA Tt 197K 0 2%
- CHYBH Pl R SME BQotn Qlon, of

1,800742] XMiZ THof

7191 - 202297X] 1,0007 OHE SE
- - 2019 11 SHZ210|H[0|(Black Friday) 2t M Zied

A3 oA
=R 0193 102 it AmE ak
iz XpADI J2IE|
= (Jasmine Green Tea)
FAHIZE == =t
e
2 80g
MR AQHI

AtE: 2T|(Aldi) SH0|X|, IAIO|HOICI0(Insider Media), SZ2LIE|{(Euromonitor)
AREL Xt YLC|(Aldi) ZSHO|X|

35) OlUE, 5=t Oy 4

OER A AR A
arl dasuiEassit
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oY U Y Y

- A AMME KR, QRIS 7, 888, ULME 248 S
olxq . a
B - ouk SE QOIRE, JINIE, SUE, JIT8E S
HE =%
- MBARY
- BHRY OF NE
5= 9y xY 52 D ¥} 52

SHO|X| S S5
- ZHOIX| st i New Suppliers 22
- SEYM U™ EXt 8 ZA(Supplier Pack) &1

- HO|X| I Join Us Today2E!

SEu - U XK HiE
% -s2 38
s=gs O33N EE

(HEAE, ez, ol F4)
@ S HE 8=
(B 23 0%, HIE S=/01UAE L RS OF, MEZ,

HZE &

;
I go
e 02
>

"It 7IE © GFSIB6) &=

52 =7
- HIt 7IF @ GSCOP37) &4
SOIARY | - RO K +44-(0)-1827-721252

A= LCi(Aldi) SHOIX|, RSAHE HEAIRL| QHR

36) Global Food Safety Initiative: =A| AIE OF &3] H&
37) Groceries Supply Code of Practice: &= AIE 2N

e
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AznE AREE [EM ERH/HY OlEjE
@ 2|&(Lid)
7|9d 2I=(Lidl)
SHO[| Www.l|dl.cq.uk
www.corporate.lidl.co.uk
x| #El(London)
, oF 69 1,076%F EH
OHZsoH )
kEAC18) (27,1929 7,0832t &)
e
O (19): 2F 7607H
7|E
IEF =2 X9l 2(19): OF 22,500
71
712 H=
- 19734 S0 M= 19944 F= Ti=
- g2 U 13712 SRMHY 29
- 2201 2 M2 2Y6HK| gken, =HOo|XoA 2ol
EZ 72T MiE
719 ok
- 20194 Retailer Awards 24 %! Top Online shoplZ MY
71 - 20193 = RS AR HRE 5.9% 29
ZZ Ol - 20179 O S3HCE TIEGI0 2020E7IX| IO E 25749| OHE
RE A
JRIZ0|EA DX[HA|2]
H=d (Green Rooibos,
Peach & Cherry)
FANE 58 =it
My
Y 30g
N g=

A= 2|S(Lidl) SM0|X|, C{7IC|Y(The Guardian), AEHE|AEKStatista), S22 L|E{(Euromonitor)
AR Rb&: 2|E(Lidl) ZH0|X], EZEHY(Talking Retail), YILA2201(Walesonline)
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- NE AMAE, SE, 87, AR, MR, A2 57, S8R, HUAE,
ArE S

- gtk IHMEE, ROIEE, 7IHHMIE, SIE S

* MTHIE

o
e ay X B3 HE
- ZINOl H2 Y ORYRDl T3 SA|
- E0JAR
- oIT| XYl EE A 99, I3, HE, ATY|, H17| HME YMK= D
o=
- TY MIZO| OF 66%7t BT DIUH HE
s= 9y v %y == O ¥ig 5=
olYe S5t N 2o
- 5= A T Uy Y
23R e
S= upy (23X 01, A, Clzt LYX|, HMekS 3 0fHY A 5)
ad 3 ® 22 M e
SS B = ga (E3HE 0}Z, HIZ OIZ, MZ AR, TiOj 712, B}
AHXPIA =
® &oXt=z
(BTN, 7122 5)
EO0[ALe - 29Akst H2EA: newsuppliers@lidl.co.uk

A= 2S(lid) SHOIX|, RSk BYAA| AR
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AR AFHE-HE SEXE E8/HY =1
2) 2e2f2l
AMAZON .co.ux ACREEEELEY)
S —1
7|1 O}IEE(Amazon)
ZH[o[X] WWW.amazon.co.uk
| 2&(London)
, oF 1409 3,0052+ &Y
1 Eo] || )
HE=4(18) (9F 16X 52282 )
a2
7[E} & Z2 £(19: 2F 29,5009
71
= xiE - 19944 78 M= NA Zcie] 22121 ATSIHY
7 [ —
= JlHoz H=0| 19984 Ris
- 201092 HI7K| B= OHEE0| £ 180LRE EXt
- ERHIS M HiS T2 20 2 Xisst
SEMEH Y =
Jle @op - 20204 MEL Tiio| QU0 AR UHY W He
124 - 20194 11 S¥D2}0|H[0|(Black Friday) 7t ADIEY|7| Sl ZigH
e :I# - 20199 227| O4=Y 20% E7t
- 20194 9& ojofE 2ERIE HZZANHA Amazon PayCode 2%
s Helo| 2E
=
ﬁ
FAHIE N 5% SR}
oy ]
22 28¢g
SIARK| st

At=: OtOEE(Amazon) =H[O]X], OJMIA2|E|Y(Essential Retail), REZZLIE(Euromonitor)
ARl Rt=: OfOFE(Amazon) SH|O|X|
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IME S
e
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- 7|1 S3HE0 gi= AMAIE
* EO0JAKS
- Chfst ob=dt E2kx| Xt oy
SE /% v &Y S5 O HH 85
SHoIX| Sslf &Y S5
- ZH0JX] 3t M Sell on Amazon 2
- Start Selling S={¢}0{ ofOE TOHX} ZE Amazon Seller
P P
== upy Central &%
o0 < - 71 & N EAH X
I;CI
EE XNy
e e o°H 2ol ¥ 58
paes] - M | = AN AR =9 = LI
S5 Xt - ZH0|X] 71Q) HE: MEZ, OllEoil SAPE
(services.amazon.co.uk/standards/contact-us.html)
- It 7IE @ OlOfE WsSTH &
SE x4 - @It 7|1Z @ EU Regulation on the Provision of Food
Information to Consumers &=
o - ™ Jksst I 2070 S AlRES mSist 1071
SO[AR

HEZ2 SAEA HM0F L 7ts

Xt=:

OlofE(Amazon) SL[0IX|, RS2 HEXIL| CIER
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AR AJREHC QEKL SR QIE{E
2) Xt HEH
Whﬂ d ® LIEIE @H HA|(Whittard of Chelsea)
ittar
CHELSEA 1886 7|89 QIEtE @HE MA|(Whittard of Chelsea)
ZH0[x]| www.whittard.co.uk
SIX] 2IEL(Witney)

o 44668t =

54 17) ot 57651 2

=
7|t A2 OHE 2= 18): 2F 5071
7| - 18861 M
7|2 - 2005 Olo}&HE HR7H JE(Icelandic Baugur
Group)of| Qi
- 20084 AMZHE Epicoll Ozt
- oY IS Lol 2201 i 4~= 1207H01|1A] <F
607ME ECH, O|AHMA AlEE 2%t
7190 @oF - &, Ok &Y S o 701N i 25, 22121
= 2610 & 5070 =72 A HiS AMHIA XIS

71 - 20198 118 100% MESIKs o A g TYX 24
A2 Oy - 201951 5% CHIOA DN T

MIXF 50 EiC|MdY ElLY
H=ZH  (Sencha 50 Traditional

Teabags)
FAHE == =k}
e
g 125g
HUX| =

A= QEIE @ MA|(Whittard of Chelsea) SH|0|X], 20|E{(Reuters), EZ|E|¢IE2IAEIA(British
Plastics), O|MIM2|E|Y(Essential Retail, S22 LIE{(Euromonitor)
ARl Xig: QIELE @HE HA|(Whittard of Chelsea) ZH|0|X], YIAEH0|(West-quay),
HIY2|HL(Dailymail)
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D HEAYE, OlHIY A, HEK, 2O LIB S
(whittard.co.uk/contactus)
- EOArE H2tA
E0|rket O|H|Y: trade@whittard.co.uk

Mk +44-1993-223-733
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IV. Customs-Quarantine

SUMMARY
\ J 1. = Z2fX| SEA 5 FS
_, =t Z2EX| S{EAF AP MAL
: = TEkX| SlEAL M- HE S5

UB E2R| Sl=At 2t Ao
U= T2 Sl AR ZH
U2 E2R| Skt A
U2 E2R| Skt 29 A

S R s e e




Customs * Quarantine

G

<

O Rt Ziolws
- Regulation (EC) 852/2004
(AE Mol 2ot HE)

- 29X : ec.europa.eu

Step 02. AP AAL

v

O Qs ZisHele3|
- (EU) 2016/341
- 29X : ec.europa.eu

Step 03. M-S S5

v

- $ZUAR MBS

- SR ZY SBS AUol= B 2B
HESE(EOR)) TR

- BOIPHLYA

© Qeiest oIl
- (EQ) 648/2005
(SSHZME 3 A =)

- 29JH : ec.europa.eu

Step 04. Ef"é! )é!g'

v

* QHITIDAIZ(SX]) 2pHl T7|ARS
- M2, 5%, MIUX,

MEAE ZE, X S

- HE Mol A 98

Ogz M=7IEH

- g A 2fdY 7

- Regulation (EC) 1169/2011
(EU AIZ HHO| 23t HE)

- 29X : www.food.gov.uk

Step 05. Aj7 Z=H|

v

- BHMX| HOEQOZ ApESILY, RO [t

USHER X BS LR

Oz M
- E9JA : www.gov.uk
O 2MA

- 29X : www.customs.go.kr

Step 06. My ol S

v

- T ol 49

S

Step 07. S& M1

v

Rl = s

- 29X : www.gov.uk

Step 08. A‘“E 'Eﬁ'—

v

F ST, Ao, A, B MSE S
* BHIE 0%
- EIHRN 0 - 20%

O oizt AN

- 29X : www.gov.uk

Step 09. AY AAL

CME A I A T

Ogz MY

- 29X : www.gov.uk
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OHEY == gm,i)’ '
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BN oolrover Tea

® MIEY : Balloon Flower Tea
@ M=} : 2018.02.11
® |57/t : 2020.02.10

HHEN)

@ = (Ingredients) :

Balloon Flower 100%

@ FLMED(Nutritional Information) :
Typical Values Per 100g

Energy 26KJ/ 63kcal

Fat Og

of which saturates 13g
Carbohydrate Og

of which sugars Og

Fibre Og

Protein Og

Salt Og

® Y27] F2ArEH(Allergy Advice) :
for allergies, see underlined
ingredients

® E2HMH(Storage): Keep room
temperature

® YA H Mart Europe LTD
New Malden, Surrey, KT3 3NW
Tel 0203274 2020

® |MX] © Product of Korea

@ 82Net WT) : 28g

_55_

Vo s nmmninie e otriel 1T SRPTRT

G021

680
BALLOONFLOWER TEA
UBE Hel sy

INGREDIENTS - BALLOONFLOWER 100%

NUTRITION INFORMAT S
TYPICAL VALUES PER 100 5

@eYy=7|
oA
@E Y
ETUUH
©Hx
@84

O HZE :
@ HMIZAL : 2018.02.11
® f&7I8t : 2020.02.10

ZI=T mMo| CapK[A}

OO L- OL-

HH(HO)

@O ¥& : Z2HX| 100%

@ FLEER:

100g% BZ 2t

OIL4X] 26K)/ 63kcal

X 0g

Do 13g

EH3tE Og
=& 0g

Hs 0g

CHE Og

LIEE Og

® YEU=7| FUAE :

A27|= LE NI BEE Hud A

@ Hagi: M2 Hatst

® UM H Mart Europe LTD
New Malden, Surrey, KT3 3NW
H3pHS: 0203274 2020

® PMX] : =L

@® 8 : 28g

AT BRLUNEREBA
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Acetic acid

Benzoic acid

Alginic acid

Adipic acid

Fatty acids

Calcium alginate

Calcium oxide
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V. Expert Interview

SUMMARY
Interview @ HE|E| T
(British Corner Shop)
Interview @ E|AZ(Tesco)
2 Interview @ HE M SHE E
23 (Bird Blend Tea)
Interview @ ZEA(Ringtons)
Interview ® Cf E| H|O|HA EHH

(The Tea Makers London)
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Expert Interview

(M271 2ER)

Market Trend and Customers

I\ A LY Rl=klo| S W2 W
'-T-'. ® BritishCorner Sho
AIY ik Food, Detvered Worldwidep ZOIS2 SIF T 3-4%HQ| XIS DA, A=kt £0= M| WELICH

o] ]

o - O S
FT0IM TOHSkE HEX= E[20| Ot Ol FHAILE E[HES 0[E5H0]
A

< QIE|R 71 ¢ B2|EIR ALY
(British Corner Shop)
2211 AHIH|

LHXIZ<+t|0] AOL 10| Sk =1 HiS
. ?_IE‘I.F.,'. ':HE‘;II‘ . Ms. Jame OEE*I'—I T 7:“ E—l O%E Lool ==
(Sales Manager) WA= £2E JHQIAQI M0 M2t CIEX|ZE 0S| £36] RELICH AHIKIS2
HRIEAE Y OF MES M6, SlEAR= MESSHA Okl Rg Moot
Market Trend and Product
— —— g= AHISO0| 7FY 26| E1 Cil= d4Ho| F7[= 150-200mILICt
Xgl= Ot 22| XIE FZokd U=, MaHat Zoksl Ole AEkl=
- OlEj= 7|9 : E|AT = A0 Sl= AC=2 21 USLICE
(Tesco)
A0 o] AZkK= Y SEH2E MXE|0| Ty
- QIE{R Xt : Mr. Dylan R THIfSK= CHESO| AlESil= D= E[uH & =
(Service Agent) 3| hEolN ToiskE REC AEA= B5 B HElZE EAIL0],
AHIXSE2 7|20 M2t 22 59| MiE2 Eldut X=kt & MEHSI F0HE 4
QUELICE
Market Demand and Preference
. Xk XHCH St Xfo] 427t O HS
(0
BIRD& " AN = APE2 AHECH MSESE A1o] £Q71 EM O BRSLICE G0l WAZE

I
EACO Kol =7t dXeZ SIRIKIY, H20e +7t 4F5| oL,

BLEND-

- 2UE 719 ¢ HIS o SRS E KEAS TSI AHIKISS US| B2 MBS NSO, El=rys
(Bird Blend Tea) ol
TUSISAH =
- OlE{'s EEXL : Ms. Jaorgina
(Service Manager)
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Expert Interview

(M27t 2ER)

Market Customer and Trend

-QER 7Y - EHEA
(Ringtons)
T ADH|
- QlE{R BEXl @ Ms. Malissa
(Beverage Administrator)

Market Demand and Trend

THE TEA MAKERS
OF LONDON

- QIHR 7| : O E| Ho|HA HE
(The Tea Makers London)

+UREHH

- QlE{R EEXl @ Ms. Antalia
(Marketing Executive)

@=olso| 812 W A MFYS 4-7%
HRISS SIR0| XS 4-72M O HER XIS FOpolD, UEOR XIS
T2 Q2ORILICEL SR DI KIS Mol A2 HHS| S

= W 1=Kt o BRI +27t STk FA|

= 501 FH0M= slEXIR} HEXte] £27t EIK6HL 4= FMIYULICE
0| 2ol 2hUxte| Q17 |7F SB6HL USH, O[T AIHS0| E7 Ot
HEXOIA kt EHET} Hastr USLICE

G2 W 7| U= k= FF, 0F, A=A HE
A2 U Q7| Y= A MBS T2 HIF HXA HEO|IAL OIZ, QI MELCH
15 71 227t &2 At BRE SAKRILCL

U2 L Sl=kiel 22 Sk FA

A2 S0 o7t =2 A= SIEAH, 242Xl 250 ROt =7t B7RISLICE
J2|7 BEXR| 7t BIBIHM MEY RS B2 Sk A2 2V|= e
FHOPRSLIC,
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Interview @ HE|E|¢| L4
(British Corner Shop)

°
HelEle I

(British Corner Shop)

Ha|E|¢ I
(British Corner Shop)
SRS A

=27t =

Ms. Jame
(Sales Manager)

41)

Twinings Earl Grey 100 Teabac

on .
. TWININGS 2 £s. 19

Brand: Twinings Weight: 250G Checkout: |

.‘HT: British Corner Shop

British Food, Delivered Worldwide

HE|E|4| TL{&K(British Corner Shop)
Sales Manager, Ms. Jame

Q. At FF MBS 2HHS| 29000 FA17] BEELICE

Bl TR 199990 Al 2] 2ol 100007K ol AES
deel ol #F BRomi WK, W o8, /1S IR, 5x9 A
o oRSSE A ABE So| Rk A= HlSeTetley)sl 9O (Twinings)
ABS ok st

Q B= L dEEXS 271 O{EHA ELtQ?

GASL BT W 3-40) A2 vhw, O] fat A W 1
FolNE WA A9, FIIe] Alvo] wie el Ade] ke Hol e
Uk 4] el SN Tetey2t E2lold (Twiningy) WazXE B
glom], W] Sk ofgd] £3] St

Q ¥= W d8nt Zghl Ols EEA7H ALUR?

TR ABS B Ao] glom, JolN W X Epo] ohd of
FAARY ERES o}gsle] Al ik 18 wolA Axje] AlEo] A
W BT, AXh AR AR RS 9ol 2 0] g] el +98
wjotsp] ofel et AlgAolrt Wely 2ol Holjoh AR

Q. F=QUS0| MB5k= %fe| SO SRE FAAUIIQ?

A3] wipgel] WSl FEE F AR Avel e AEoRE HEe
gizelE]s et Elold Jﬂfﬂﬁ 22 oygEdc oA kU
2HAES PN A o AZS ATk, JEAL wESH s AL
ATBk= ol hEyrt.

41) ARIRtE: Ha|E[4] ZUAKBritish Corner Shop) ZH0|X| (www.britishcornershop.co.uk)
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AR AMEHE /M SH/49 QIEIR

Interview @ EHIAT(Tesco)

°
BIAT

(Tesco)

A

] g

/2

EIAT

(Tesco)

SAURSH
M7} M

Mr. Dylan
(Service Agent)

42)

S Yoik ; TWININGS
Tetley 8 YORKSH RE |
P e e 0

TESCO ~ L=

Tetley 240 Teabags 750G Yorkshire Teabags 160 Twinings English Breakfast
A A A A Pack 500G 100 Teabags 250G

Write a review >

Write a review > Save £2.00 Was £5.00 Now
Rest of shelf > £3.00

Rest of shelf > Offer valid for delivery from_

HAZ(Tesco)

Service Agent, Mr. Dylan

Q. =lAlet FiE HIE

HATl 191999 P8 2, obelet Sl B4 6800709 TS
HOBHL Gl 7 EROEL A4 WY, Ak SAE B% R S4E,

5, ABE, 7HEE AIeAE 50l e

mjo

ZHES| A7H5H Z=A17] HEELICE

Q ¥= W d8nt Zghkl Ols EEADL ALUR?

= aMlEel 7K &3] S v Aol A7l 150-200miofm, Ayt
293 vl HAEAe elsudh Adke el TR AE FEsL ke, A
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Interview ® HE 9 S2HC E|(Bird Blend Tea)
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HE o SHE E|

(Bird Blend Tea)

Mo} A%

HE o S3C E
(Bird Blend Tea)
T - ADHA|

=27t 8=

Ms. Jaorgina
(Service Manager)
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Service Manager, Ms. Jaorgina
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43) ARRIXIE: HE o S3E E|(Bird Blend Tea) ZH0|X| (birdandblendtea.com)

- 65 - ar dEssUuERsEM

Ko Agro-Tabaried & Food Trade Corporation



2019 SHRIAY SEEZAL

Interview @ HEA(Ringtons)
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(Ringtons)

Mo} A%

HEA
(Ringtons)
& - ADHH|

=27t 8=

Ms. Malissa
(Beverage Administrator)
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2lEA(Ringtons)

Beverage Administrator, Ms. Malissa
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44) MEIXtR: HEA(Ringtons) SHO0[X| (www.ringtons.co.uk)
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Interview ® Cf E| H|0]HA ZHH
(The Tea Makers London)
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Gl El HojHA HH

(The Tea Makers London)

o E] HojA

(The Tea Makers London)
TUFSLHA|

=27t =

Ms. Antalia
(Marketing Executive)

45)

THE TEA MAKERS
OF LONDON

o E| HO]JHA 2E(The Tea Makers London)
Marketing Executive, Ms. Antalia
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45) ARRIXFE: O E| M|O]HA 2 (The Tea Makers London) SHO[X| (www.theteamakers.co.uk)
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2i=(Lid) =Ho[X] (lidl.co.uk)

2IE(Lid) 7|& SH0[X| (corporate.lidl.co.uk)
ABHE|AEKStatista) STO|X| (statsita.com)

OHFEE(Amazon) SHO[X| (amazon.co.uk)

OPHI&E|E|2Y(Essential Retail) STOIX| (essentialretail.com)
Q= 2E HA|(Whittard of Chelsea) ZI0|X| (whittard.co.uk)
20|E{(Reuters) SHIOIX| (uk.reuters.com)
HEIEHIZSAEIABritish Plastics) ZH0|X]| (britishplastics.co.uk)
RE TeHAZ (ec.europa.eu)

A= MEIIEH (www.food.gov.uk)

=2 ZAPE (www.gov.uk)

Si= M (www.customs.go.kr)

= 2 M TS (www.trade-tariff.service.gov.uk)
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