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M= O} (1) / Product evaluation

X5 }J%*Kl Seix] e 0}
At or A e a3t}
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49 / 8% 49 / 8% 59 / 10% 23%Y / 46% 149 / 28%
Package preference
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Impression before eating
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Evaluation after eating
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Naming evaluation 678 / 12% 478 / 8% 119/ 22% | 219 / 42% | 8% / 16%
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Productivity evaluation
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A= 7} (2) / Product evaluation
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(Flavor/ (Food ) .
(Package (Taste) (Naming) (Price) (Other)
design) Scent) texture)
HE 99l 42 41% 427 a1 40 359 427
Satisfying factor 84% 82% 84% 82% 80% 70% 84%
=UE a9l 8% 9% 8% 9% 10% 159 8%
Unsatisfying factor 16% 18% 16% 18% 20% 30% 16%
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promotion plan
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