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Analysis of Consumer’s survey

OHBIHAE NS 32

Product information

=Y
Product Name

HMZEAH=ESH)

manufacturer

ANE SAHIE
Similar products on the
market

+ NIEY Product name :
FEOQaE

¢+ HIZAF manufacturer :
SFEOSAMERSHS AL

¢+ OHE =Dt EOHILZE
Selling price in the country :
(29.95£/3009)

OFUEIAE =& el & SEN =

Date of consumer’s survey and numbers of respondents

=& R
Date of survey 2022.9.17
42 SEA = 0%

Number of respondents

=4 21

Analysis result

2HI X} |8 / Consumer type

o4 Hd HE=XS XA
Gender Age Residence ob
male / female 20s/30s/40s AL StA [ = &)




MIZ O} (1) / Product evaluation

e _, - e
gitsrgg?ehé Disagree Neutral agree

® = 2 0%H/0% 0% /0% 0% /0% 9% /45% 11%/55%

@ =z WE | 0H/0% 0% /0% 0%/0% | 10%/50% | 10%/50%

WAN e mmone | 0B/0% | 0FO% | 1W/5% | 9B/A45% | 108/50%

pfjf‘;‘;gﬁge @ ®ol 0% /0% 0F/0% | 23/10% | 7H/35% | 11%/55%

® JtAla 0% /0% 0/0% | 2B/10% | TH/35% | 11H/55%

O 0%/0% | 0/0% | 3T/15% | 6-/30% | 11%/55%

@ 8 =¥ | 0B/0% 0/0% | 4%/20% | 5%/25% | 11%/55%

NS |0 s o | 0%/0% | 0W/0% | 3W/15% | 48/20% | 13%/65%

mpression | o saim oty | 0W/0% | 0W/O0% | 2®/10% | 5W/25% | 13®/65%

<lire ®s2s | 0BO% | OB/O% | 2B/10%% | 4/20% | 14%/70%

D A2 0% /0% 0/0% | 2B/10% | 9W/45% | 9B/45%

A e © s © | 0mo% | 0B/0% | 3B/15% | 8B/A0% | 9B/A5%

Z O} CUS T | 0m0% | 0B/0% | 2B/10% | 9H/45% | 9T/45%
Evaluation

after eating | @ ®Et= =0 0E/0% 0E/0% 0 /0% 13%8/65% 78/35%

® 242 0% /0% 0% /0% 0%/0% | 13B/65% | 7%/35%

® o HS | 0F/0% 0% /0% 1%/5% | 15W/75% | 4%/20%

dola mop | @S 0% /0% 0/0% | 6B/30% | TH/3B% | 7E/35%

e\')‘;}h"a'lgn @ 71 0%/0% 0H/0% | 6B/30% | 7H/3B% | TH/35%

® oz 0% /0% 0/0% | 7H/35% | TH/3B% | 6T/30%

@ Hsc 0% /0% 0E/0% | 6B/30% | 5%/25% | 9%/45%

@ z2S 0% /0% 0% /0% 0/0% | 11%/55% | 9W/45%

@ szs 0% /0% 0/0% | 2B/10% | 9W/A5% | 9W/45%

® =g 0% /0% 0H/0% | 2H/10% | 10%/50% | 8%/40%

ey | @ Poom | 0m/0% | 0W/O% | 0BO0% | 7%/35% | 13%/65%

evaluation | ©® X=a 0%/0% | 0B/0% | O0"/0% | 9B/45% | 11%/55%

® 514 0% /0% 0% /0% 0/0% | 7H/35% | 13H/65%

@ oIxs 0% /0% 0% /0% 0/0% | 5F/25% | 15%/75%

S2E L omo% | 0B/O% | 2B/10% | 6T/30% | 12/60%

j*fvf_ﬁtigg“’e 0H/0% | OB/0% | 7H/35% | 9W/45% | 4/20%




HIZ O} (2) / Product evaluation

réHliliil g/eM & Hioj oA a9
- (Flavor/ (Food ot (Taste) = ._'
(Package (Naming) (Price) (Other)
desian) Scent) texture)
0rE R0l
Satisfying factor 128/60% | 3H/15% | 3E/15% | 1E/5% 18/5% 0%H/0% 0% /0%
g
=0=E 09l
Uiieailsiiig e 0F/0% 0%FH/0% 1%8/5% | 58/25% | 28/10% | 128/60% 0%H/0%
&85 AHMO / Preferred age range
20s 30s 40s +
A D@ e ® ® D oo
Age range
0F/|0H/ |1/ |3/ |1H/|0H/|0F/|6H/|5%H/|3H/|0H/|0H/|1H/|0H/|0H/
0% | 0% | 5% [15%| 5% | 0% | 0% |30% |25%|15%| 0% | 0% | 5% | 0% | 0%
StER Yoz AELD | AZ0l Elotn A4
ol &« 24 oo R :J_ =1 :'ca|A J_Du\lo He =X ot Otol
& anal SiS 20 ™ O1ﬂ _|_H|I|‘§O| Ol'_l_ == IIH [y e o|6H —_rlDH
reason Yo s e 2 o) malg ==
&S JHAW / Preferred price range
JrZAH - _ _
Price range 57¢ ©]5H40%) 67T(50%) 87C(10%)
Ol ¥ &4 22:0H| J1240] BIMCH JrE 200 HY |t T &S o1F
reason & analysis < - SICHD A2t 5l grot= e
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