SAHZE A% B
Product information

A&
Product I%ame Top C
AZHEEDAD) | gy

manufacturer

¢ A%=9 Product name :

Fanta
i .}\]% A ¢ A ZA} manufacturer :
Similar products on the Coca Cola
market

¢ s g=7k b4
Selling price in the country
$174

BAEHAE 52 9 R Sud 5
Date of consumer’s survey and numbers of respondents

27 g

H 19 19 - H 1Y 31
Date of survey 2023 12 12 - 20239 1% 31%

HE $94 5

Number of respondents 20

24 A
Analysis result

AH|Z} -8 / Consumer type

P A AFA S 2]
Gender Age Residence Job

R 30t ol tm 2~ ofol g s]Ak

T 20TH Hoo mzofo g & v

= 20T ol ;e 2 ofo] ) 2~ s]Ak

/g 50t o 1 220)o] g 2 SRR

! 20th 3ol e 2zobo] ] 2 S Rl

o] 20ty ol i 2sofo 7 2 Ak

o] d 10tH ol e 2 ofo] ) 2 By




144 10th oo 1 2sofo] o 2 e
R 10t F-of 1w 2mofo g YAk
73 20TH ol i 2mofo] | 2 A @A
=3 60tH ol 5= < ) WH LE]
=g 20TH ol ;s ofo) g IT
73 30TH ool e 2o o] 7| 2 31219
173 30 N O Fhuj 2l
o] A 30th Hoof 1z ool ) 2~ A}od A A
173 10t Bof| 1 20} o] 7] 2 51
173 10t Bof| 1 20} o] 7] 2 512
e 20tH o]t 2mobo] ) )
17 60TH of| tm2sofol g 4
A 30TH Hoof 1= 2o o] g B
A% H7} (1) /7 Product evaluation
T e pot e B
ﬁH?l X] ){]"EE 1%4/5% 08/0% 29/10% 10%/50% 7v4/35%
Package preference :
}\]Z\—]' ;Sl' ?_1}2;'- . 1%4/5% 074/0% 44/20% 107/50% 59/25%
Impression lgefgre eating 0 ’
Evaljlﬁonpr;f'fr72ating 1%8/5% 074/0% 1%8/5% 11'4/55% 74/35%
Na]rili;]gugeV?lfa];:ion 1%8/5% 1%8/5% 3%/15% 124/60% 394/15%
PI'Odl;E(‘]:—t‘?TEV;%I :Zévﬂ-uation 1%8/5% 08/0% 44/20% 10Y8/50% 7v8/35%
PriZl-ZjV;—?uztion 1%8/5% 08/0% 99/45% 6%4/30% 49/20%




AE B7F (2) s

Product evaluation

W | A
ElAel (Fla‘\jfor/ (Fo‘;d ot Hleld 7H4 9
(Pac.kage Seent) texture) (Taste) | (Naming) | (Price) | (Other)
design)
o= g o] . .
L = w200 | 2% | owjo% 118/55% | 290w | L% | om0
Satisfying factor /10% /5%
Bol= Q 9]
= el 19/5% | 0%/0% s/15% | 4wp0% | swpse | 2| S %
Unsatisfying factor /10% /25%
X& HA#EY / Preferred age range
10TH 20TH 30t o]
30
Aee nane PRI R E R EIEREERIERIEEE
08 03 ez} 3 03 08 08 03 4 13 03 g 4 1 R
(V2 0% o o (72 0% (72 (72 5074 5074 0% (V2 D% 12% e
G oF JiEla R E
Abgo] Foldt 11%01*3%,
53] oldole} HadE
A A= o] S5 | oA A7) AFY A=
TE FTolsiH, B A# | A
e ol I AE “41 218k Aol
o] AAA T Q17]9] tZo], A wpild
o, 9 g U | ol eaA: dFA [ gR4E wWemA o
olf 2 B4 Aol . ol mrolebd AlEel ulg | AlEolul, 500 o4 Al
reason & analysis | gz 0 e | 71l Ao, 200 Al | AAE Al da 5
e L AT A arre werea | e,
Foll oigt & o] Wk | olofr| g},
o nRo| wol @A g
gradtkeE oAs A
guﬂ, 29N bl &
3 A 3EFe] =Y
o] oF7] g},
X% 7}A Y / Preferred price range
7HA 4
Price range $200(20%) $300(55%) $400(25%)
A= Zhefe] A, o
]L\‘I
O ey | @7 27k ol ek | 2500 AR A4 E
olf & BA | PR e | 5ol islen, 0% | o #Eel 2% wele)
reason & analysis S':;Ott]/\ax]bzﬂ%j‘ig] o] Abe] A z}= 714 9] W, $4000] A3 714
fi“;o]’ Nagny o | AT olepideh | eleka ol et
ol A3,




BAAE 9 AA TR / Suppl
pplement and comprehensive analysis

~ JJ mJ ~
HoT 1qr_ %um% T Eo 55 5T 1_.
I~ H._ Ko 1_/_A|7‘ﬂ_D|I m,lr ..r_.w 40 7.A
~ o ~a — 0 ;.OL [m} n__.m
o go ™ éliaj; i ~r O_E
K N T ) = 3
= = Ko <D o 5 X Ko
S o - oy ~ T
.o T W X . o = H
i E o | X e X
o FUT % ol 2
Ay O c¥rs X = or
e N o 1t o 5
o X4 o] S70 M R
.
i > o) B o~ m_.,_q n T ol
o] © o —% = g
ORSE:E S 58 & o
giiﬂm.§0@ S R
,mOUImO ‘.__ﬂﬂ_ ‘I__/lloﬁ ZT,HI K (@] MM
ok Uy = ot dl H Z| U Mo = Mo
Bo ol rnw” OT,HA] ﬂAl,q . p o% AW
o 2 ﬁo‘ﬁbmﬁ = (=3 <] o L
ﬂymﬁﬂ prg o o 2
ol At 09 opo ™ o BN or 2
;Hoom._l.,quo - =K o X v
oty KR B BT iof AR AR
__n/w_ T o ]loﬁ o g
= 5 & A 3 X m= oF g W
N H_w_ n_u._ Wﬂ ,Nﬂ;o Gl X XO i To T T
m wr.__lu = ﬂumMﬁ o H = o 3] ok
- X
=T o Tiw | NRT =M
o % o of AF& ol — B ojp iy o
fa S 5 ™ Ho =
nrad Bl | EeT | Fizag
W < g KPS ﬁwr.ﬂ o 5
- 1 . .
I e il B o N Ko Mo o
o o o ™ B K| oX =0 - = oy w
e R Al - Ko = = Ho or
ng;gﬂ%%m ﬁ%% = R,
R own BamT | A T ok K
B o ol Lo ww MW
o7
— ——
pO X
o R [y
oy ~ — T
N ul
O

74]5:—1" / Future plan

o3
T

&

o < o o
s G i
H A o
3 ‘1m—|l iE‘M
e}
o o leekny
iy - Wlo 7 R
o E
oo — ‘|,mw|1_7.,A
~ o
™ B ) ﬁ,w
0l (e N ‘ml
| hw| A
T !
5w m;d
W o %%
[——y
¢ bl TIZ
H — "o ) ,LIL,I_X
AU _ X H
X 1E|£o1__/l Mﬂﬂﬂi
A E%ﬂ &
Mo ook B Ein
K mjy
Gl 7o ™ T
0 B B
:,A 0 1&!
| ~ —
o EoEINﬂ ﬂoﬂxﬂ
QHEJIMHWH mg\olﬂ
uuﬂv_ﬂ% ﬂ%_@
ﬂﬂWl];ﬂoM EHT
) N 4T
0° —~— T
.. ~ H ® ‘O|]LMM
X
ﬂe ‘m_% _Eo ﬂe O#D &W‘_@u ,Cl
~
Ny = K .ol
Z, X MIM:A ﬂ]:”ﬂ.”
GHER | BT
% 8 | % 8
W o ™ &
55s | Rag
_io 33 ﬂamm
= Q O ®
wSE | B U
T &




