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Product information
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Product Name
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manufacturer

+ HZEH Product name
CERVESA DORADA ICE

¢ H|Z=A} manufacturer :

- N FAHE CERVESERIA CENTRO
Similar products on the
o AMERICA, SA.

¢ SR} Tyt
Selling price in the country :
Q4.75(350ml)
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Date of consumer’s survey and numbers of respondents
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Number of respondents

Date of survey 2023-08-24
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Analysis result
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S8 / Consumer type
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Gender

male / female

20s / 30s / 40s +

&-14(35%) / 01-26(65%)

10CH — 12 (30%)
30CH - 4

20CH - 20 (50%)
(10%)40CHOI & — 4 (10%)
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Strongy disagree Disagree Neutral Agee Srongy agree
TN H== 120/ 25% | 02/ 0% 5%/ 12.5% | 1894/ 45% 1621/ 40%
Package preference
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A!ﬁ & B . 0%/ 0% 0%/ 0% 5%/ 12.5% 9%/ 22.5% | 269/ 65%
Impression before eating
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MT e ) 19/ 2.5% 04/ 0% 3%/ 7.5% 119/ 27.5% | 259/ 62.5%
Evaluation after eating
o|
H'.Ol" s . 19/ 25% 19/ 2.5% 169/ 40% 149/ 35% 8%/ 20%
Naming evaluation
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JE@ 2t I 19/ 2.5% 0/ 0% 12%/30% 10¥/25% 179/42.5%
Productivity evaluation
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.jh ojl-. 1 9/ 25% 0%/ 0% 169/ 40% 109/25% 13H/ 32.5%
Price evaluation
HIZ Tl (2) / Product evaluation
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(Flavor/ (Food o (Taste) | (Naming )
(Package (Price) (Other)
X Scent) texture) )
design)
OIE Qol
= 29 392/97.5% [40H/100% |39%/97.5% |39%/97.5% |38%/95% | 392 /97.5%
Satisfying factor
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E.““.B“ 19/ 2.5% |02/0% 12/2.5% 19/2.5% 29 /5% | 124/2.5%
Unsatisfying factor
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/ Future plan
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promotion plan
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